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Telling  Greatest  Story  in  the  World; 
How  EventWas  Reported  for  History 

Wakeful  Group  of  Shepherds  On  Hill  Near  Bethlehem  Given 

First  News  of  Nativity 

ONCE,  in  a  land  and  time  almost  beyond  gy  WILLIAM  T.  F.1 .1  radiance  that  was  nothing  less  than  the 

the  comnass  of  our  unnracticed  imaei-  *  s;hf>Winah  that  liad  onr<>  hla7ed  above  the 


yj  the  compass  of  our  unpracticed  imagi¬ 
nations,  Christmas  was  a  piece  of  news — a 
“story”  like,  and  yet  unlike,  the  great  news 
events  which  suddenly  fall  upon  newspaper 
offices  today.  As  a  study  in  news-gathering 
and  news-transmission,  a  publication  feat,  the 
Nativity  acquires  fresh  interest. 

Certain  aspects  of  the  Christmas  story 
naturally  put  it  into  a  class  by  itself:  never¬ 
theless,  as  a  simple  matter  of  public  informa¬ 
tion,  it  was  indubitably  the  greatest  news  that 
ever  passed  from  lip  to  ear,  or  found  a  place 
in  the  written  records  of  the  race.  In  a  way 
different  from  all  the  other  facts  of  history, 
it  is  still  being  circulated  as  “live  news”  to 
the  remotest  sections  of  the  earth’s  popula¬ 
tion.  As  it  goes,  the  meaning  of  the  story 
grows:  every  day  and  every  year  and  every 
century  since  the  news  first  was  told  to  an 
unsuspecting  and  uncomprehending  world, 
there  has  been  a  human  interest  ‘‘follow-up” 
to  it. 

As  of  many  another  great  event  of  supreme 
importance,  the  significance  of  this  news  was 
unperceived  by  those  who  were  closest  to  it. 
The  story  actually  “In'okc”  a  considerable 
distance  away  from  the  point  of  its  origin: 
and  diligent  reporters  had  no  small  difficulty 
in  verifying  the  “tip”  that  had  come  to  them 
so  sensationally. 

Nobody  paid  any  attention  to  the  Birth  of 
Jesus,  except  his  parents  and  the  friendly 
drivers  who  had  made  room  for  them  in  the 
warm  and  cosy  cave-stable  of  the  khan;  and 
the  kindly  inn-keeper’s  wife,  who  served  as 
helper  to  Mary  in  her  hour  of  need. 

Why  should  the  event  cause  any  commo¬ 
tion  ?  Babies  were  being  Ixirn  every  day : 
nothing  in  all  creation  is  more  common :  and 
every  person  in  the  stable  that  night  had 
known  of  children  lieing  liorn  amidst  the 
friendly  horses  and  donkeys,  with  a  manger 
for  a  first  cradle.  That  was  neither  a  great 
hardship  nor  a  great  wonder,  for  folk  who 
lived  as  simply  and  as  close  to  nature  as  did 
these  Judean  working  people. 

Much  comment  was  caused  subsequently  be¬ 
cause  the  Nativity  had  aroused  no  special 
interest  in  the  khan.  Most  of  the  guests 
slept  soundly  throughout,  their  slumbers  un¬ 
touched  by  the  revolutionary  Event  that  was 
•  taking  place  under  the  same  roof.  Even  the 
drivers  within  the  stable  itself,  after  their 
first  hospitable  readjustment  of  their  animals 
and  of  themselves,  in  order  to  make  room 
for  the  belated  wayfarers,  had  quietly  slipped 
off  into  sleep,  undisturbed  by  the  quiet  talk 
of  Mary  and  of  the  inn-keeper’s  wife:  nor 
yet  by  the  first  shrill  cries  of  the  Babe,  as 
he  entered  the  world  that  he  was  destined  to 


By  WILLIAM  T.  ELUS 

transform.  All  was  as  commonplace,  to  out¬ 
ward  seeming,  as  life  itself. 

To  Mary  and  Joseph,  as  to  all  parents,  the 
birth  of  their  first-born  Son  was  a  supreme 
event.  One  of  the  wonders  of  nature,  and  one 
of  its  wise  provisions,  is  that  the  coming  of  a 
child  is  to  every  father  and  mother  a  fresh 
creation:  as  great  a  marvel  as  if  no  other 
babe  had  ever  before  been  born. 

So  even  without  the  special  knowledge 
which  Mary  and  Joseph  kept  hidden  in  their 
hearts,  this  Nativity  would  have  been  to  them 
a  wonder  of  God.  That  the  stable  should  be 
it»  scene  would  lend  peculiar  interest  to  the 
teles  that  would  later  be  told  to  the  growing 
Boy  about  the  Nazareth  fireside;  and  every 
one  of  the  warm-hearted  drivers  who  had 
made  room  for  the  family  in  the  stable  would 
be  remembered  by  name ;  while  the  friend- 
ship  of  the  inn-keeper’s  golden-hearted,  prac¬ 
tical-minded  wife  would  be  treasured  through¬ 
out  life. 

All  of  that  interest,  however,  was  purely 
domestic,  and  not  at  all  public.  So  far  as 
Bethlehem  outsiders  were  concerned,  there 
was  no  news  value  in  the  casual  incident  of 
another  baby’s  having  been  horn  to  travel¬ 
lers  in  the  village  khan.  The  Event  that 
has  shaken  the  centuries  caused  scarcely  a 
tremor  in  the  little  world  where  it  was 
enacted.  Nobody  near  it,  except  the  parents, 
knew  the  importance  of  the  news  of  the 
Nativity.  Most  of  the  neighbors  were  sound 
asleep,  and  uncaring. 

To  the  one  w'akeful  group  in  the  vicinity 
the  news  first  came.  These  were  the  little 
company  of  shepherds  a  mile  or  so  distant 
from  town,  guarding,  from  wolves  and  pre¬ 
datory  prowlers  from  the  East,  the  temple 
sheep  on  the  hillside  where  once  David,  the 
shepherd-king,  had  tended  his  father’s  flock. 
Tliese  men  were  accessible,  and  reasonably 
foot-loose,  so  that  they  could  act  upon  any 
intelligence  imparted  to  them.  None  others 
in  or  near  Bethlehem  that  night  were  so  fit 
to  liear  and  so  free  to  carry  as  these  shep¬ 
herds. 

Therefore  it  was  to  them  that  the  greatest 
“News  Tip”  of  the  ages  was  given.  A  mys¬ 
terious  messenger  miraculously  stood  in  their 
midst  and  told  them  the  Fact — a  simple  fact, 
but  of  stupendous  significance.  Some  in  the 
inn  knew  that  the  Babe  had  been  born,  but 
they  did  not  know  what  that  fact  implied; 
the  shepherds  had  not  known  of  the  Birth,  but 
they  were  given  its  meaning,  the  “lead”  to 
the  Story. 

.Mmost  as  sensational  as  the  news  itself 
was  the  manner  of  its  presentation  to  the 
first  News-bearers.  Around  them  shone  a 


radiance  that  was  nothing  less  than  the 
Shekinah  that  had  once  blazed  above  the 
Ark  of  the  Covenant  in  the  Holy  of  holies 
of  the  Hebrew  tabernacle  or  temple,  as 
symbol  of  the  true  presence  of  Jehovah.  By 
their  side  stood  the  awesome  Messenger  from 
heaven,  suddenly  become  vocal.  Following 
his  overpowering  news — that  the  long-desired, 
oft-prophesied  Messiah  had  at  last  made  his 
advent  to  earth — a  celestial  army  surrounded 
the  Messenger,  and  in  swelling  chorus  sang 
a  song  of  glory  and  of  peace. 

Never  since  Abraham  had  heard  the  Voice 
that  called  him  to  Canaan;  and  Moses  had 
met  God  face  to  face,  amidst  the  terrors  of 
Sinai’s  height,  had  mortal  man  been  so 
favored  with  divine  revelation  as  were  these 
simple  shepherds.  They  had  the  supreme 
Story  of  the  ages,  the  greatest  News  in  the 
world.  What  should  they  do  about  it? 

What  journalism  calls  the  “news  sense”  of 
these  shepherds  was  strong.  They  set  out 
at  once  to  verify  the  strange  story  that  had 
come  to  them  amidst  so  many  incomprehens¬ 
ible  marvels.  Why  has  nobody  ever  remarked 
upon  the  editorial  discrimination  in  the  minds 
of  these  men,  which  made  them  differentiate 
distinctly  between  their  own  tremendous  ex¬ 
perience  and  the  tidings  they  had  been  told? 
Alost  persons  would  have  run  home  straight¬ 
way.  to  tell  their  own  tale,  and  to  ba.sk 
in  the  light  of  the  miracle  that  had  befallen 
them. 

Not  so  these  shepherds.  They  held  fast 
^o  their  assignment,  and  set  out  with  haste 
to  verify  the  central  Fact.  Overwhelming 
as  had  been  their  own  experience,  it  was 
of  less  importance  than  the  News  that  had 
been  imparted  to  them.  They  might  even 
have  distrusted  the  whole  affair,  and  attributed 
it  to  an  apparition  or  a  subjective  experience : 
but  the  Fact  that  had  been  told  them  remained 
to  be  sutetantiated. 

It  was  not  an  easy  story  to  run  down. 
For  them  there  was  no  star  in  the  heavens 
to  lead  them  to  the  spot  where  the  young 
Child  lay.  Bethlehem’s  homes  were  1'ghtly 
closed,  after  the  Orient’s  ageless  fashion ;  and 
babies  were  many.  The  original  Greek  of  the 
record  of  Luke  implies  that  the  shepherds 
found  the  Babe  only  after  difficult  search. 
But  find  Him  they  did,  completely  verifying 
the  news  that  had  come  to  them. 

As  the  centuries  since  have  failed  to  do, 
these  men  grasped  the  point  that  the  central 
wonder  of  the  night’s  events — the  marvel 
passing  even  the  presence  of  celestial  heralds 
and  a  sky  become  voiceful — was  the  utter 
simplicity  and  naturalness  of  the  birth  of  a 
Babe.  They  had  been  told  of  a  Messiah 
(Continued  on  next  page) 
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CHRISTMAS  SALES  UP  been  awakened  by  their  entrance; 

ikn7ADiv  ifi.  rscn  r'cxrr  ^”4,  later,  to  their  own  families  and 

NEARLY  10  PER  CENT  neighbors,  the  shepherds  told  their 

'  —  -  ■  news ;  which  spread  until  the  Country- 

Retail  Volume  of  $4,500,000,000  in  side  rang  with  it;  and  then  the  nation, 


December  Indicated  by  Survey —  ^nd  then  the  world.  ,j*i„ 

T  4  I  I  -1.  I  »  n*  ui-k...*  Once  released,  the  facts  could  not  be 

Total  Likely  to  Be  Higbe.t  ef. 

)  Since  1930  That  is  why  it  has  come  to  pass 

— ; -  that  today,  wherever  civilization  has 

Christmas  retail  sales  currently  ^e  penetrated,  humanity  repeats  and  does 
running  almost  10  per  cent  ahead  of  honor  to  the  Good  News  first  told  by  a 
those  in  1934  and  approximately  20  jier  ijttle  company  of  unlettered  shepherds 
cent  ahead  of  those  in  1933,  according  turned  newsgatherers  and  reoorters. 
to  telegrai^iic  reports  gathered  this  week 


by  the  National  Retail  Dry  Goods  As-  uc  ADIKir'  I  AM  7  AN 
siiation  from  department  and  specialty  ^  ^ 

stores  in  representative  cities  through-  BEER  AOVEK  1  IdIINLs 


stores  in  representative  cities  through-  BEER  AD V ER  1  IbllNIj 

out  the  nation.  - 

For  the  first  two  weeks  of  December,  Branding  Regulation*  Also  to  be 


covering  12  shopping  days,  the  stores 
reporting  showed  sies  9.5  per  cent 
ahead  of  those  in  the  first  12  shopping 
days  of  December,  1934.  The  whole 
month  of  December  a  year  ago  was 
about  10  per  cent  ahead  of  December, 
1933. 


Taken  Up,  with  Discussion  Next 
Day  on  Brewers’  Aid 
to  Retailers 


EDITOR  &  PUBLISHER 
CALENDAR 

Dec.  27-30 — American  Associ¬ 
ation  of  Schools  and  Depart¬ 
ments  of  Journalism  meeting  in 
connection  with  American  Asso¬ 
ciation  of  Teachers  of  Journalism 
in  the  National  Press  Club, 
Washington,  D.  C. 

Jan.  10-11 — Alabama  Press  As¬ 
sociation,  midyear  meeting, 
Montgomery. 

Jan.  11-12 — Mississippi  Press 
Association,  winter  meeting, 
Vicksburg,  Miss. 

Jan.  16-18 — Oregon  Press  Con¬ 
ference,  Oregon  Editorial  Asso¬ 
ciation,  and  Oregon  Advertising 
Managers  Association,  meetings. 
University  of  Oregon,  Eugene. 


says  Watson  “was  not  at  any  of  i 
times  during  his  employment  by  t 
Associated  Press,  nor  was  the  Aa 
ciated  Press  in  respect  of  the  actt 
said  Watson  or  his  discharge,  engji 
in  interstate  commerce  within  the  roe 
ing  of  the  Constitution  of  the  Uni 
States  or  in  any  activity  which  direc 
affects  such  commerce,  and  that  s 
National  Labor  Relations  Act,  if  va 
does  not  apply  to  said  Watwn’s  < 
ployment  or  discharge  by  the  As 
ciated  Press.” 


(Special  to  Edito*  &  Publishes) 
Washington,  D.  C.,  Dec.  17 — Adver- 


A.  P.  ANSWERS  LABOR 
BOARD  COMPLAINT 


affects  such  commerce,  and  that  $a 
National  Labor  Relations  Act,  if  vaS 
does  not  apply  to  said  Watwn’s  ei 
ployment  or  discharge  by  the  Asso  tion  of 
ciated  Press.”  threw 

The  National  Labor  Relations  Ac  i®*!**® 
was  declared  “void  and  unconstitutional  ® 
for  the  following  reasons:  put  in 

“(a)  Said  act  by  its  language  pt^  SyndicJ 
pose  and  effect  attempts  to  regulate  tut^ 
matters  not  within  the  power  conferred  I***’ 
upon  Congress  by  the  Constitution  of 
the  United  States  and  in  violation  of  * 
the  Tenth  Amendment  thereof.  York 

“(b)  Said  Act  deprives  the  officen  " 
and  directors  of  the  Associated  Press  Scrippi 
and  its  members  of  liberty  without  due  *** 


If  the  pace  reported  is  maintained  t'smg  and  branding  regulations  to  gov- 
throughout  the  month,  according  to  considers 

ChanninEr  E.  Sweitzer.  manacrinir  direc-  a  public  hearing  in  this  city,  Jan  7, 


Channing  E.  Sweitzer,  managing  direc-  at  a  puoiic  nearing  in  inis  ciiy,  jan  /, 
tor  of  the  association,  December  retail  and  hearings  will  take  place  on  the  fol- 


business  w'ill  approximately  fulfill  fore-  day  on  regulations  relating  to 

casts  of  $4,500,000,000  sales  volume,  llic  furnishing  of  signs,  equipment. 


;;rd  deplrti^m  ^^ill  ha^e  r^cliS 

ihdr  hishest  tot,l  ,me,  1930, 


Rules  relating  to  advertising  and  against  the  .Associated  Press  that  Mor 


_  process  of  law,  in  violation  of  the  ^ 

Denies  Morris  Watson  Was  Dis-  stitution  of  the  United  States  and  of  "an 

charged  for  GuUd  Activities  and 

r-L ‘ii  n  »•.  I-*  1  deprives  the  Asso-  .  ' 

Challenge*  Constitutionality  of  ciated  Press  and  its  members  of  prop- 

Labor  Relations  Act  erty  without  due  process  of  law,  in  ^5 

-  violation  of  the  Constitution  of  the 

Answering  the  charges  brought  by  United  States  and  the  Fifth  Amendment  Soli 

the  National  Labor  Relations  Board  thereof.  collect 

against  the  .Associated  Press  that  Mor-  “(d)  Said  Act  abridges  the  freedom  nir^  ‘ 


tc  «ther  practices  in  the  distilled  spirits  ris  Watson,  a  vice-president  of  the  of  the  Associated  Press  and  its  mem- 1  ' 

tkT  „„1„  „  ”.iV.?:„  and  wine  industries  are  now  under  con-  -American  NewspaperGuild,  had  been  hers  in  gathering,  transmitting  and  It*.™ 


u^e  sales  gains,  an  analysis  of  mc  re-  ^ijeration  in  the  office  of  Administra-  discharged  by  the  A.P.  b^ause  of  his  miblishing  news  in  the  newspapm  |  ““t 

fVM*rc  nic/*lrteCAC  I  ma  iriArAocA  in  ATau/  ^  w..  «  .  r  i  -vv  .  *  *  e  ..  .  .  I  _l! 


ports  discloses.  1  he  increase  in  New  prani^jin  C.  Hoyt  of  the  Federal  guild  activities  in  violation  of  the  Na-  owned  by  members  of  the  Associated  |  *tiich 


-  1  J  *  •»  A  1’ IdlllWllIl  XiUjri  Ul  lll^  X'C:VA^1AI  e»v4.sx*  wx-w*  v  sssx.,;p  sss  V  sx/*<»xtvrss  x/*  xtsx.  srwtixxa  jts^sssi^so  Vf*  viiv  i 

hn^aad  stores  was  placed  at  7  per  cent,  Alcohol  Administration.  They  were  dis-  ticinal  Labor  Relations  Act,  the  A.P.  Press,  in  violation  of  the  Constitution  it**' 
in  the  Middle  Atlantic  states  8  per  cent,  at  hearings  in  this  city  more  than  this  week  denied  most  of  the  allegations  of  the  United  States  and  the  First 

m  the  Middle  West  10  per  cent,  the  month  ago.  Some  objections  have  made  in  the  N,  L.  R.  B.  complaint  and  .Amendment  thereof.  pa>nil 

South  9  per  cent,  and  in  the  Far  West  raised  to  the  advertising  and  brand-  questioned  the  constitutionality  of  the  “(e)  Said  Act,  and  the  authority  "" 
7  per  cent.  j,^g  proposals,  based  upon  the  claim  National  Labor  Relations  Act.  sonirht  to  he  exerrised  therennHer  .m.  ptit 


“(e)  Said  Act,  and  the  authority  |  " 

sought  to  be  exercised  thereunder  pro- 1 


The  telep'ams  receiv^  at  the  national  they  are  too  restrictive,  and  Aat  The  answer  was  made  to  charges  viding  for  the  awarding  of  uneamtd  I 


retail  headquarters  radiated  the  cheer-  some  liberalization  can  well  be  grant^  filed  by  Mrs.  Elinore  Herrick,  New  wages  to,  and  the  reinstatement  of,  dis-  *** 

fulness^  of  jamming  scores  without  inviting  abi^e.  York  regional  director  of  the  N.  L.  charged  employes,  deprives  the  Asso- 

._  —  .  t  ...  _  .  R  Tt  A  hearinof  on  thp  rharir#»s  has  riatpd  Prpsc  nf  its  rio-hte  tA  a  fnal  K»  SOOUl 


in  every  section  of  the  country.  Some 


stores  said  their  sales  figures  for  the  l)eer 


first  half  of  December  were  surpassing  “As  in  the  case  of  the  proposed  dis-  The  first  paragraph  of  the  A.P.’s  an-  of  the  United  States  and  the  Sevenft  |  ' 

those  of  every  year  since  1929,  and  one  tilled  spirits  and  wine  labeling  and  ad-  swer  reads :  .Amendment  thereof.”  | 

shjf®-  tti  a  resort  city,  wired  news  of  vertising  regpilations,  the  proposed  reg-  “The  Associated  Press  not  waiving  -  ' 

117  per  cent  gain.  The  rapid  turnover  ulations  for  malt  beverages  prohibit  the  l>ut  insisting  that  the  National  Labor  EDSON  DOING  THE  GUMPS 

of  merchandise,  it  was  stated,  had  neces-  use  of  any  obscene  or  indecent  matter  Relations  Act  is  not  in  truth  and  fact  - 

sitated  the  hiring  of  extra  workers  in  or  the  use  of  statements  disparaging  to  a  law  and  cannot  be  enforce-’  by  or  Patterson  Will  Keep  Cartoon  Strij  i 

numerous  stores  in  addition  to  the  num-  products  of  competitors.  Under  the  through  the  purported  National  La-  Under  Personal  Supervision  ■  a 

bers  originally  planned  at  the  start  of  proposed  regulations,  statements  with  Ixir  Relations  Board,  by  Elinore  More-  order  that  his  personal  suptr-  {  ^ 

the  s^son.  reference  to  therapeutic  or  curative  ef-  house  Herrick,  its  purport^  Regional  vision  over  preparation  of  the  daily 

t\.  tL.  Simmons  of  the  M.  L.  Parker  fects,  and  seals,  coats  of  arms  and  simi-  Director  for  the  Second  District,  its  Sunday  Gump  comic  strip  may  be  I  ^ 

Company,  Davenport,  la.,  reported:  lar  insignia,  would  be  prohibited  if  the  agents  or  otherwise;  that  said  pretended  expedited  Joseph  Medill  Patterson,! 

‘  L(^  business  best  since  1930,  with  use  of  such  statements  or  insignia  tends  statute  is  unconstitutional,  void  and  of  nnhlishi-r’of  the  Vnrk  Dailv  Nimi  i 

crrfit  sales  unusually  brisk.”  Wolf  &  to  mislead  tbe  consumer  In  conformity  no  force  and  effect  for  the  reasons  here-  j^arsejIctS  Gus  Slon^o  draJ  it  ’ 

“T  u  .k  requirements  of  the  new  Fed-  maftcr  stated;  that  said  National  La-  At  the  time  of  the  death  of  Cartoon-  ^ 

ciarea .  looks  ^  though  we  have  a  eral  Alcohol  Administration  Act,  the  bor  Relations  Board  is  without  author-  Sidney  Smith  in  an  auto  crash  near 

chance  of  equalling  1929  figures.  We  proposed  regulations  prohiWt  statements  ity  in  law  to  issue  the  purported  com-  Chicago  recently  it  was  tl. 

have  more  people  employed  than  at  any  of  alcoholic  content  on  labels  of  malt  plaint  and  notice  of  hearing  signed  by  would  be  continued  by  ' 

previous  time.”  A  Richmond  retailer  beverages  unless  such  statements  are  the  said  Regional  Director  on  Dec.  4,  Stanley  Link  but  the  Chicago  Tri- 

®  '■fiuir^  by  state  law.  Statements  of  1935;  that  said  the  Associated  Press  is  bune-New  York  Daily  News  Syndicate 

alcoholic  content  m  connection  with  ad-  not  required  by  law  to  answer  said  pm-  bas  found  that  it  is  too  difficult  for  ^e 

oer  voiuTO  smce  19^.  vertisements  of  malt  beveraees  are  also  plaint  or  to  appear  before  said  National  _ *i,.  ctrin  if  It 


Summarizing  the  FAA  proposals  on  R.  B.  A  hearing  on  the  charges  has  ciated  Press  of  its  rights  to  a  trial  by  | 
er,  Administrator  Hoyt  said:  been  set  by  the  N.  L.  R.  B.  for  Jan.  8.  jury,  in  violation  of  the  Constitution  |  P®*'* 


The  first  paragraph  of  the  A.P.’s  an-  of  the  United  States  and  the  Seventii  |  ' 


.Amendment  thereof.” 


EDSON  DOING  THE  GUMPS 


Patterson  Will  Keep  Cartoon  Striy  i 
Under  Personal  Supervision  j 

In  order  that  his  personal  super-  ( 


has  found  that  it  is  too  difficult  fw  |  cize 


R  w  ^  vertisements  of  malt  beverages  are  also  plaint  or  to  appear  before  said  National  vir  Patterson  to  direct  the  strip  if  it 

re.  A.  tjaiDasin,  of  the  May  Company,  prohibited.  Labor  Relations  Board  or  the  purported  jj  jjj  Chicago  Anc 

A  Newspapers  carrying  advertisements  Trial  ^xaimner  thereof  or  otherwise:  Patterson  provided  Smith  with  jUg 

stor^  whh  '^hich  violate  the  rules  of  FAA  are,  of  that  said  board  is  without  power  or  jbe  inspiration  for  the  Gumps  and  has 

stores  wiui  sales  continuing  at  a  fast  course,  subject  to  no  penalty,  since  the  authority  to  issue  any  order  or  direc-  cnnArviepH  fh..  etrin  cinre  its  inceodoo.  1 1 

pace.  Abraham  Schindel,  of  Kresge’s  administration  has  jurisdiction  only  tion  to  the  Associated  Press;  and  the  a  well-known  figure  among 

Newark,  reported  that  retail  business  over  the  alcoholic  beverage  trades.  .Associated  Press  protesting  against  all  newsoaner  artists  has  done  much  syn-  -  tU 

in  that  community  was  not  only  showing  -  acts  of  said  Board  and  its  agents  in  .-  .  j  jbe  New  s 

a  healthv  advance  Hue  tn  riArmoi  fntprc  haii  v  pipi  n  nremicec  snH  recervinir  nnv  anH  all  mcaje  orawing  aiKi  ica  s _  mn 


K  due  to  normal  buying,  ENTERS  DAILY  FIELD  the  premises,  and  reserving  any  and  all  NewT  a^  a  sports  cartoonist  to 

but  that  the  lifting  of  the  sales  tax  in  The  St.  John  (Kan.)  County  Capital  manner  of  the  exceptions  to  the  said  j  -be  Gnmns  The  first  Edson-  ^ 

Wew  Jersev  W3.S  orovino^  an  aHHif«rkno1  tliP  D/ii/ai  r" /ihitnl  rprpnflv  Pnr-  rrimnlaint  ac  fnllnwc  in  resn^t  *  ^  *  .*  •  i_ _ 1A 


New  Jersey  was  proving  an  additional  became  the  Daily  Capital  recently.  For-  complaint,  states  as  follows  in  respect  Qun^v^^^ade  their  bow  Dec  16- 

stimulus.  merly  a  full-sized  eight-page  weekly,  thereof.”  _ _ _ 


TELLING  GREATEST  STORY 
IN  THE  WORLD 


it  is  now  a  tabloid  daily.  John  W.  Lill  The  answer  then  denies  that  Watson 
is  publisher  and  George  R.  Lill,  editor,  was  discharged  for  guild  activities  and 


{Continued  from  page  3) 


come ;  and,  lo,  he  was  but  a  little  red  in¬ 
fant  sleeping  in  the  common  rockhewn 
manger  of  a  hillside  stable.  Had  the 
Child  irradiated  light,  or  been  crowned 
by  a  nimbus,  the  wonder  would  have 
been  less.  For  all  the  heavenly  heraldry 
and  pomp  had  led  only  to  a  Babe,  out¬ 
wardly  no  different  from  all  other  in¬ 
fants  they  had  ever  seen,  cradled  in  the 
trough  out  of  which  the  horses  were 
wont  to  eat  their  fodder.  What  a  Story ! 

The  incongruity  of  it  all  did  not  baf¬ 
fle  or  silence  these  reporters.  They 
simply  told  the  facts  as  they  had  dis¬ 
covered  them.  The  meaning  of  it  all 
would  be  for  the  editors  to  point  out 
subsequently :  they  confined  themselves 
to  relating  what  they  had  found  out. 

So  to  Mary  and  Joseph ;  to  the  com¬ 
pany  of  humble  folk  in  the  stable  who 
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president  and  general  manager  of  R  tor 
Hoe  &  Co.,  Inc.,  since  June  28  of  this 
year,  was  elected  president  of  the  co^ 
pany  by  the  board  of  directors  at  its 
meeting  Dec.  16.  .  ,  <la 

Mr.  McCarty,  who  wzs  •’*‘-**'^**V3  ™ 
the  company,  was  continued  as  90 
executive  officer  when  the  company 
minated  its  equity  receivership  and  ^  im 


vived  its  corporate  status  this 
He  gained  Imowledge  of  the 
and  wide  acquaintainship 
trade  as  representative  of  the  reco 
ship  division  of  the  Irving  Tnirt 
pany  in  administration  of  the  Hoe 


fair  in  receivership.  .  ,  .l,J 

His  business  career  | 

Boston  Woven  Hose  8e  the! 

and  later  he  was  associated  vut"  ,j 

Grayson  M-P  Murphy  interests  j 


affiliated  companies. 
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SYNDICATE  HELPS  LIGGETT  FAMILY 

United  Features  Announces  Widow  Will  Get  All  Proceeds  of  Her  Own  Story — Police  Move 
Slowly  In  Unravelling  Murder — Case  to  Grand  Jury  Friday 

Apparent  failure  of  police  to  the  witness  from  newspaper  reporters.  In  examining  a  car  impounded  this  the  opinion  that  “if  anybody  saw  that 
.  make  much  headway  in  the  case,  They  completed  their  case  today  and  week  investigators  found  a  mark  on  shooting,  they  better  shut  up  about  it 
jiide  from  an  unconfirmed  identifica-  will  present  it  to  the  grand  jury  to-  the  silk  which  strengthened  a  belief  or  they’ll  get  what  Liggett  got.” 
tion  of  those  participating  in  the  crime,  morrow.  City  and  county  authorities  that  it  was  the  car  from  which  Lig-  Anderesch  then  consulted  an  attorney 


Anderesch  then  consulted  an  attorney 


threw  into  the  spotlight  this  week  a  have  posted  awards  totaling  $3,000  to  gett’s  killer  fired  the  fatal  shots.  A  who  told  him  it  was  his  duty  to  dis 


unique  plan,  breaking  many  precedents  spur  the  hunt. 


in  the  history  of  syndication,  which  was  Other  developments  in  the  investi-  remaining  on  the  upholstery 


smell  of  gunpowder  was  also  reported  close  what  he  knew  to  authorities,  but 


operaticn  by  United  Feature  gation  were  as  follows; 


he  became  even  more  frightened  as  he 


'  me  i 


SvTidicate  to  aid  the  family  left  desti-  Police  pried  into  Kid  Cann’s  alibi,  the  murder  by  Isidore  (Kid  Cann) 
tute  by  the  assassination  of  Walter  Lig- 
(ctt.  crusading  editor  of  the  M idivest 

y^rk  World-Telegram  special  writer,  ’  ''•v-'  *' 

uho  was  sent  to  Minneapolis  by  the  '  ' 

Scripps-Howard  papers  to  investigate 
the  killing,  that  this  editor  was  doing  a 
bona  fide  editorial  job  and  that  this  is 
"an  authentic  tight  for  freedom  of  the 
press,”  Monte  Bourjaily,  general  man- 

ager  of  United  Features,  announced  i 

syndication  of  Mrs.  Liggett’s  own  story 
of  her  husband’s  fight  against  rack- 

Soliatation  of  newspapers  was  by 
collect  wire.  Tliose  accepting  the  fea- 

tore  can  iiay  as  much  or  as  little  as  ‘''"’''  I'' 

they  wish.  Checks  in  payment  are  to 

be  made  out  to  Mrs.  Walter  Liggett  APJMF 

a^  forwarded  to  United  Features,  ffnlrtC 

which  has,  without  remuneration,  placed  'J 

the  entire  facilities  of  its  organization 

in  action  to  help  provide  funds  for  the  W 

penniless  widow. 

"Mrs.  Liggett's  story  is  not  only  a 
great  human  said  Hour- 

jaily,  “it  is  a  story  of  the  dramatic  fight  « 

ior  freedom  that  the  press  of  America  H 

constantly  has  to  wage.  As  such,  it  B 

should  be  given  the  most  widespread  B 

poblication  possible.  To  that  end  we  B 

are  contributing  the  resources  of  our  B 

or^ization.  We  are  confident  a  ma-  B 

jo^  of  the  newspapers  of  America 
will  take  advantage  of  the  offer  and  ySy.wJa 
.  present  Mrs.  Liggett’s  articles  to  their  >—<*  , 

millions  of  readers.  V.  ^  B1 

“We  decided  on  this  course  after  a 

staff  representative  investigated  and  re-  B;^p|^BIBIBP^BSPIB^^^BB'^H|M 
ported:  Her  articles  will  describe  from 
the  woman’s  angle  the  bitter  fight  to  "  ** 
rdorm  politics  in  a  typical  American 
city  and  state.  She  worked  shoulder 
to  shoulder  with  her  husband  in  the  edi-  ^  ^ 

torial  office  and  keeping  books.  She 

bew  the  agony  of  waiting  up  late  in  TWINS  OF  THl 

^ous  dread  for  her  husbarid’s  return.  Cartoon  by  Fitspatrick  h 

They  were  threatened  with  death,  with 

kidnaping  of  their  children.  Their  seeking  a  loose  spot  in  his  accounting 
atUched.  Advertisers  were  j-qj.  {jjj  tj^ie  while  the  crime  was  com- 
ck'  were  socially  ostra-  mitted.  In  this  connection  21  witnesses 

fnrWrti  U  security  were  (luestioned  Monday. 


This  car  was  driven  on  the  day  of  continued  to  think  of  the  matter  and 


Tv 

BiIHh 

|wiTK^ 


t  )3t  .  W 


SVIigii 


TWINS  OF  THE  TWIN  CITIES 
Cartoon  by  Fitspatrick  in  St.  Louis  Post-Dispatch 


cized.  She  forewent  luxury,  security 
for  her  children,  and  her  personal  safety. 
And  in  the  end,  standing  in  a  littered 


fitted.  In  this  connection  21  witnesses  is  owned  by  Meyer  Shuldberg,  presi- 
cre  (luestioned  Monday.  dent  of  a  liquor  distributing  concern 

Frederick  A.  Pike  and  Roy  C.  Frank  for  which  Blumenfeld  is  sales  manager. 
E  the  state  attorney  general’s  office  Twin  City  newspapers  loosed  wrathy 


le  murder  by  Isidore  (Kid  Cann)  then  left  town. 

Sunday,  Neilson,  accompanied  by  a 
brother  of  Anderesch,  the  head  of  the 
state  bureau  of  criminal  apprehension 
3nd  the  Minneapolis  captain  of  detec- 
'.-■'..ye  '  tives,  went  to  a  farmhouse  near  Kini- 

They  walked  in  and  soon  the  brother 
brought  the  conversation  around  to  the 
Liggett  killing.  Suddenly,  Neilson 

V  “Wesley,  you  saw  that  shooting.” 

Anderesch  admitted  it  and  then  pro- 
ceeded  to  give  his  questioners  a  com- 
plete  statement. 

“I  was  going  out  of  the  rear  door  of 
the  apartment  about  5 :35  p.m.,”  he  said, 
■''B  “and  just  as  I  stepped  into  the  alley, 

an  automobile  swung  into  the  alley 
Wr  ft  from  18th  street.  It  almost  ran  over 

»i  me  and  I  jumped  back  and  swore  at  the 

driver, 

“Down  the  alley,  the  Liggett  car  was 
beaded  toward  18th  street.  It  was  al- 
ready  parked  and  the  lights  were 
^Mi|^gdUa||||BB  shining  on  the  car  that  nearly  struck 

“There  were  two  men  in  the  front 
seat,  one  hunched  over  the  wheel,  his 
heacl  ducked  down  as  if  he  were  kind 
of  afraid,  and  the  other  with  a  machine 
gun  on  his  lap. 

“The  car  continued  along  a  few  sec- 
later,  I  heard  the  shots.  I  saw 
went  down  in  the 
glare  of  his  own  headlights  and  then 
tbe  murder  car  sped  out  of  the  alley  into 

“Who  was  the  man  you  saw  in  the 
front  seat  with  the  machine  gun?”  he 
Qjwfr  asked. 

“.Are  you  sure?” 

Anderesch  said  he  was  positive. 
K  While  he  was  in  the  workhouse  serving 

■  eight  days  for  defrauding  an  innkeeper, 

TWIN  CITIES  Cann  waited  on  the  table  and  he  saw 

St.  Louis  Post-Dispatch  bim  every  day,  he  added. 

The  father  of  the  boy  said  that  his 

Blumenfeld,  the  prisoner  accused  by  son  had  no  intentiem  of  remaining  hi^^ 
Mrs.  Liggett  of  being  the  assassin.  It  Arrangements  had  l^n  made  o  g 


him  back  to  town  Monday  to  face  au¬ 
thorities,  but  the  visit  to  Kimball  Sun¬ 
day  matle  this  unnecessary. 

Governor  Olson  issued  a  sharp  state¬ 
ment  upon  the  refusal  of  Attorney  Gct- 


9lt*v  u  m  ^  iiiterea  q£  jjjg  state  attorney  general’s  office  Twin  City  newspapers  loosed  wrathy  Covemor  uison  issuea  a  snary 

down  by  were  assigned  at  the  request  of  County  editorial  comment  on  the  affair.  ment  upon  the  refusal  of  Attorney  (i  - 

to  he  nf  a  Attorney  Ed  J.  Goff  to  assist  in  the  The  break  in  the  case  that  brought  eral  Cummings  to  help  in  mvestigati  g 

r?Zii-^^''lu  investigation.  forth  the  second  identification  witness  the  case.  The  refuel  will  convince 

United  States  Attorney  General  resulted  when  reporters  were  checking  many,  he  added,  that  Cummngs  charge 
think  ii’c  o  fighting  editor.  I  Homer  S.  Cummings  refused  to  send  the  identity  and  whereabouts  of  a  sometime  ago  that  the  Cities 

>lly  brave  woma  authentic-  department  of  justice  men  to  help  in  mysterious  “Mr.  Isaacson,”  known  to  were  a  poison  spot  of  crime  were 

_  the  investigation  on  “technical  grounds.”  have  been  a  frequent  visitor  in  the  groundless.  ,  ,  n 

(S/iffta/ to Edito. * Piimi.nr..  Cummings  told  Olson:  “If  you  have  apartment  across  the  alley  from  the  “The  refupl  of  Mr.  Cummings  ro 

.  J*- ?*  "  r.c®risHE»>  _ ., _ , _  ,  , _ ,  cc _ _  1 _ t  : _ accict  in  ilio  investigation  of  the  Lnreett 


Cummings  told  Olson:  “If  you  have  apartment  across  the  alley  from  the 


“The  refusal  of  Mr.  Cummings  to 
assist  in  the  investigation  of  the  Liggett 


\/fINNEAPOLIS  Minn  Der  10_  evidence  that  a  federal  offense  has  been  Liggetts.  assist  in  the  inv«tigation  ot  tne  uiggcii 

A  second  “ixisitive  identifiration”  committed,  it  is  respectfully  suggested  A  picture  of  Anderesch,  taken  from  case  upon  technical  grounds  and  ms  re- 
of  Isadore  Blumenfeld  alias  Kid  Cann  ^bat  you  submit  it  to  U.  S.  Attorney  police  files,  was  shown  a  grocer  in  the  fusal  to  furnish  the  state  with  the  al¬ 
ts  the  killer  of  Walter  T  iwett  broke  Sullivan  at  St.  Paul  for  his  consider-  neighborhood,  who  recognized  it  as  leged  evidence  upon  which  ^  claims  to 

«rly  this  week  as  the  investigation  of  at'on.”  that  of  a  man  he  knew  as  Isaacson,  base  his  attacks  upon  the  Twin  Cities 

•L.  _  WCCK  as  me  investigation  Ol  „  .  ......  tt.  i._j  „t _ i _ c  t _ I.dll  mnv  nre  a  erreat  manv  Citizens  that 


the  murder  of  the  militanrweekl'y  "edF  Cummings  pointed  out  that  activities  He  had  taken  the  number  of  Isaacson’s  will  convince  a  great  m^y  citizens  that 
tor  widened  here  and  IreJ  moX.  fn.  of  the  De^rtment  of  Tustice  are  lim-  car  some  time  before  in  a  dispute  over  he  had  no  evidence  justifying  suc^h  at- 


v’idened  here  and  grew  more  in- 
e  new  witness.  Wesley  E.  Ander- 


of  the  Department  of  Justice  are  lim-  car  sc 
ited  by  jurisdiction  conferred  by  acts  a  bill, 
of  Congress.  However,  he  offered  the  The 


bill.  tacks  and  that  they  were  groundless,” 

The  license  was  listed  to  Mrs.  Ida  Olson  declared. 


«ch,  fled  panic-stricken  a  couple  of  facilities  of  the  Federal  Bureau  of  In-  Anderesch  m  another  part  of  town  Mrs.  Liggett,  meanwhile,  resting  for 
Mys  after  the  shooting  but  was  lo-  vestigation  to  the  state  of  Minnesota  and  a  check  of  the  apartment  m  which  her  ordeal  before  the  grand  jury  later 
Qted  by  authorities  Sunday  on  a  farm  in  solving  the  killing  of  Liggett,  but  Anderesch  had  visited  showed  it  to  in  the  week,  expressed  eager  interest 


50  miles  from  here. 


His  story  was  identical  with  that  told  initiative  in  the  matter 


refuseii  to  permit  the  FBI  to  take  any  have  been  rented  in  the  name  of  Miss  and  satisfaction  when  informed  that  the 


immediately  after  the  murder  by  Mrs.  Mrs.  Liggett  brought  forth  the  since  the  day  following  the  murder. 
Liggett  except  in  one  important  (''•tail,  current  issue  of  her  husband’s  paper  Further  check  revealed  Anderesch  to 
He  declared  that  Cann  sat  in  the  front  with  the  headline ;  “My  husband  was  be  a  son  of  a  friend  of  one  of  the  as- 
**at  of  the  killer  car  while  Airs.  Lig-  slain  but  his  fight  will  go  on.”  sistant  county  attorneys,  Peter  S.  Niel- 

^  said  the  Minneapolis  underworld  The  grand  jury  investigation,  which  son.  Nielson  learned  that  Anderesch 
diaracter  was  in  the  rear  seat.  is  expected  to  lead  to  indictment  of  and  Miss  Isaacson,  a  friend  of  the 


Dora  Isaacson.  It  had  been  unocupied  new  identification  witness  had  been 
since  the  day  following  the  murder.  found. 

Further  check  revealed  Anderesch  to  “I’m  happy  some  one  else  has  sub- 
be  a  son  of  a  friend  of  one  of  the  as-  stantiated  my  story,  particularly  after 
sistant  county  attorneys,  Peter  S.  Niel-  some  persons  seemed  to  doubt  my  iden- 


Credence  was  given  his  identification  Cann.  was  set  to  start  Friday. 


The  grand  jury  investigation,  which  son.  Nielson  learned  that  Anderesch  tificatbn,”  she  said, 
is  expected  to  lead  to  indictment  of  and  Miss  Isaacson,  a  friend  of  the  Arising  from  a  sick  bed  to  greet  re¬ 


family,  had  fled  the  city,  the  former  porters  who  brought  her  the  news 


*>7  reason  of  the  fact  that  he  spent  Cann  retained  Thomas  J.  McMeekin  fearing  to  appear  as  a  witness  in  the  Mrs.  Liggett  wondered  if  the  witness 

^bt  days  in  the  Alinneapolis  work-  of  St.  Paul,  famous  criminal  lawyer,  investigation.  was  the  man  who  came  up  to  her  after 

pmise  last  Mav  while  Cann  also  was  an  who  represented  defendants  in  the  Anderesch,  Nielson  learned  further,  the  shooting  and  said,  “Don’t  worry,  he 

mrote  on  a  liquor  charge.  Hamm  and  the  Bremer  kidnaping  cases,  had  gone  to  an  oil  station  after  the  isn’t  dead.” 

The  authorities  first  gained  leads  on  as  his  counsel.  crime  where  the  attendant  expressed  She  could  not  identify  the  witness 
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from  the  picture  but  felt  sure  she  would 
recognize  him  if  she  could  see  him.  She 
was  too  ill,  to  go  to  the  county  jail, 
where  the  witness  is  being  held  on  his 
own  request. 

“I  am  hai)py  he  could  identify  one 
man  as  Cann,”  she  said.  “Hut  I  also 
hope  he  will  be  able  to  put  some  light 
on  the  identity  of  the  other  man.  If 
he  was  on  the  side  of  the  alley  opposite 
from  me,  he  should  have  l)een  able  to 
get  a  good  look  at  the  driver. 

“His  statement  reveals  that  he  isn’t 
a  psychopathic  type  seeking  publicity. 
The  fact  that  he  ran  away  and  hid  be¬ 
cause  of  fear  of  revealing  his  knowl- 


“LIGf.ETT  PREDICTED 
HIS  ASSASSINATION” 

By  Marlen  Pew. 

(By  Wireless  to  Editor  & 
Pi'RI.ISHER.t 

Bomray,  Dec.  13 — It  was  with 
the  greatest  indignation  I  learned 
from  your  radiogram  the  news 
of  the  assassination  of  Walter 
W.  Liggett,  but  it  did  not  come 
as  a  surprise. 

Liggett  had  predicted  the  trag¬ 
edy  in  personal  letters  written 
to  me. 

Newspaperdom  should  not  rest 
until  this  crime  against  the  free 
press  is  avenged  and  the  political 
barbarity  in  Minnesota  is  ex¬ 
posed.  The  murder  of  twro  edi¬ 
tors  in  Minneapolis  within  little 
more  than  a  year  is  the  limit. 

I  have  the  deepest  feeling  of 
sorrow  for  his  brave  widow  and 
her  children. 


edge  shows  he  now  is  speaking  the 
truth.” 

Editorial  comment  in  Minneapolis  on 
the  case  started  the  Thursday  after  the 
murder  with  front  page  comment  in 
the  Minneapolis  Journal  as  follows,  in 
part : 

“The  Liggett  Tragedy 

“The  brutal  slaughter  of  Walter  Liggett 
in  the  presence  of  his  wife  and  daughter 
bore  the  mark  of  experts.  Whoever  the 
assassins  were,  they  were  motivated  by  some¬ 
thing  more  than  mere  anger  against  vitriolic 
newspaper  attacks.  Whether  the  killers  were 
doing  the  job  for  themselves,  or  for  hire, 
the  motive  evidently  was  to  get  rid  of  a 
troublesome  enemy. 

“Liggett  was  a  throw  back  to  the  old  era 
of  berserker,  |>ersonal  journalism,  which  in 
its  heyday  was  the  occasion  for  many  a 
murderous  assault.  He  expected  violence 
and  dared  his  enemies  to  do  their  worst. 
He  seemed  to  court  the  death  which  finally 
came  to  him. 

"The  Liggett  tragedy  has  a  meaning  for 
Minneapolis.  Coming,  as  it  did,  little  more 
than  a  year  after  the  similar  assassination  of 
Howard  Guilford,  it  points  out  Minneapolis 
to  the  nation  as  a  haven  of  undesirable  ele¬ 
ments.  Minneapolis  had  nothing  to  be  proud 
of  in  the  type  of  publication  represented  by 
the  two  murdered  men,  but  at  least  they  were 
declared  enemies  of  some  underworld  ele¬ 
ments  that  are  cancerous  growths  in  the 
city’s  life. 

“The  Liggett  killing  is  evidence  that  some¬ 
where,  in  his  repeated  attacks,  the  murdered 
man  had  rung  the  hell,  and  had  aroused 
criminal  interests  to  such  a  pitch  that  it  was 
decided  to  ruh  him  out.  In  these  attacks  of 
the  Liggett  paper,  every  one  knows,  lies  the 
key  to  the  killing. 

“Minneapolis  demands  action.  Our  citi¬ 
zenry  demands  not  only  the  arrest  and  pun¬ 
ishment  of  Walter  Liggett’s  murderers,  hut 
action  against  the  gangster  mobs.  Let  them 
be  exterminated,  root  and  branch.” 

The  following  day,  in  another  front 
page  editorial,  the  Journal  declared: 

“Minneapolis,  once  more  seen  in  the  na¬ 
tion’s  eyes  as  a  ‘plague  spot’  of  crime,  needs 
to  snap  out  of  its  chronic  apathy  on  the 
subject.  Our  bouse  should  be  set  in  order, 
and  we  should  do  it  ourselves.  It  is  our 
town,  and  our  job. 

“'The  first  thing,  of  course,  is  to  find  the 
murderers  of  Walter  Liggett  and  bring 
them  to  justice. 

"Primarily  it  is  a  job  for  the  local  author¬ 
ities.  If,  for  any  reason,  they  fail,  a  way 
must  be  found  to  take  over  the  undertaking, 
and  incidentally  find  out  what  is  wrong  with 
law  enforcement. 

“We  should  not  tolerate  such  conditions.” 
The  Minneapolis  Tribune  commented 
on  the  crime  in  its  Saturday  edition, 
calling  the  refusal  of  federal  author¬ 
ities  to  intervene  a  challenge  to  Min- 


LIGGETT  FUND  CONTRIBUTORS 


The  following  subscriptions  have 
been  received  by  Editor  &  Pub¬ 
lisher  up  to  noun,  Dec.  19,  to  the  fund 
for  the  assistance  of  Mrs.  Walter  W. 
Liggett  and  her  two  children: 

Fred  Schilplin,  St.  Cloud  (Minn.) 

Times- Journal  . $100 

Hditor  &  Publisher  .  100 

Cedar  Rapids  (la.)  Gazette .  50 

William  Field,  Rutland  (V't.)  Her¬ 
ald  .  25 

Total  .  $275 

In  forwarding  the  Cedar  Rapids 
Cacette’s  subscription,  Verne  Marshall, 
editor,  wrote: 

“Enclosed  is  our  company’s  check 
for  $50,  contributed  to  the  fund  you 
are  supervising  for  Mrs.  Liggett  and 
her  children. 

“It  does  not  seem  to  me  that  the 
newspapers  should  contribute  to  any 
fund  for  use  in  the  search  for  Liggett’s 
murderers.  Let  the  Minnesota  news¬ 
papers  do  their  duty  in  this  matter,  and 
it  will  be  unnecessary  for  other  news¬ 
papers  to  raise  any  money  to  bring 
about  the  arrest  and  conviction  of  these 
assassins. 

“Unless  the  law  enforcement  authori¬ 
ties  and  other  public  officials  in  Minne¬ 
sota  are  forced  by  the  Minnesota  press 
to  lie  honest  in  their  service  to  their 
state,  it  would  lie  silly  for  newspapers 
outside  that  state  to  interest  themselves 
in  any  man-liunt  resulting  from  the  Lig¬ 
gett  murder.” 

The  following  communication  was  re¬ 
ceived  Dec.  19  from  Mrs.  Liggett: 

“To  Editor  &  Publish^:  It  is  diffi¬ 
cult  to  express  my  gratitude  for  the 
editorial  you  ran  in  this  week’s  issue. 

‘‘From  the  ven,-  start  of  the  horrible 
attempt  to  frame  Walter,  Editor  & 
Publisher  alone  has  stood  consistently 
by  him  and  fought  not  only  to  vindi¬ 
cate  him — a  fearless,  crusading  editor — 
of  the  hideous  charge  political  enemies 
framed  against  him.  hut  by  so  doing. 


your  iiajK’r  fought  also  for  the  right  of 
all  editors  to  exixise  ixilitical  corrup¬ 
tion.  During  the  period  when  the 
County  Attorney  forced  postponement 
after  iKJStponement  in  the  case  in  order 
to  wear  down  our  strength  and  allow 
their  propaganda  to  jtoison  public  opin¬ 
ion,  the  splendid  stand  of  your  paper 
was  a  real  source  of  strength  to  my 
litisband. 

“It  is  needless  to  outline  to  you  again 
tile  long  series  of  jiersecutions  to  which 
bis  assassination  was  the  climax.  They 
tried  to  wreck  our  business,  to  malign 
his  character,  to  make  it  appear  that 
Walter,  wlio  was  willingly  living  in 
poverty  for  the  sake  of  the  old-fashioned 
ideal  of  Jeffersonian  democracy,  was 
attempting  to  ‘shake  down’  underworld 
rats.  They  tried  to  send  him  to  prison 
for  the  rest  of  his  life  on  the  vilest 
charge  they  could  frame  up.  F'inally 
they  assassinated  him. 

“Walter,  as  an  editor,  was  a  man  of 
the  school  of  Greeley,  Garrison  and 
Lovejoy.  He  believed  quite  simply 
that  it  was  an  editor’s  duty  to  fight  for 
jiolitical  honesty  and  social  justice.  He 
iielieved  in  exposing  corruption  of  any 
kind.  We  do  not  know  how  much 
(Jwen  Love  joy’s  martyrdom  had  to  do 
with  ending  the  horror  of  human  slav¬ 
ery,  but  it  had  its  part. 

“I  hope  that  although  thirty  years  in 
which  Walter  could  have  continued  his 
work  were  cut  off  by  professional  gun¬ 
men’s  bullets,  his  death  will  help  not 
only  to  put  an  end  to  the  un-American 
IKilitical-criminal  alliance  here,  but  will 
also  arouse  editors  and  publishers  every¬ 
where  to  the  need  of  protecting  the 
freedom  of  the  press  which  was  granted 
by  the  Constitution. 

“I  want  to  express  my  deepest  per¬ 
sonal  gratitude  to  you  for  your  support 
in  the  past  and  for  your  solicitation 
of  a  fund  to  investigate  Walter’s  death 
and  provide  for  his  children. 

“Sincerely, 

“Edith  E.  Liggett." 


and  then  made  additional  comment, 
follows :  ^  ^ 

“The  responsibility  of  -.eeing  that  • 
murder  of  Liggett  is  not  allowed  to  ' 
unpunished,  or  the  i—  .  *■ 


unpunished,  or  the  prosecution  be  weak 
spineless,  however,  docs  not  rest  r'  na 
on  the  newspapers  of  .\merica,  great  ai 
interest  is  in  meeting  this  challenge  to 
(iom  of  press. 


The  welfare  and  safety  of  the  state  of 
.Minnesota  is  also  affected  by  this  case  a^ 
the  whole  force  of  the  state  governing 
'■hould  be  thrown  into  action  for  cleanint 
away  conditions  that  could  produce  so  ^ 
rogant  a  crime. 


“It  is  not  enough  that  County  .^tto^ne^ 
Goff  has  requested  ,\ttorney  ('•eneral  Pet^l 


KVe 


IN’ 


I  LISH 

indicate 

ang  >■' 

Court  c 
week  c 
tion  su 
The 

NiAMlRgAJ^  £ 

MY  HUSBAND  WAS  SLAW  ‘ 
BUTMSnmWIllGOJjll 


Th*  MI4-WeM~ 


Their  Frame-vp  Euled 
T*  Sileace  Thia  Paper, 
So  They  llicd  IhiUeU 


Front  page  of  Mid-West  American  » 
sued  hy  Mrs.  Liggett  last  weeL 


iieapolis  to  do  its  best  in  investigating 
tlie  murder.  The  editorial  said,  in  part : 

“A  Challenge  to  Minneapolis 

“Everyone  wants  to  see  those  who  were  re¬ 
sponsible  for  the  death  of  Walter  Liggett 
brought  to  justice.  A  more  cruel,  cold¬ 
blooded  and  calculated  murder  has  seMom 
been  committed  in  Minneapolis  and  that  fact 
alone  has  been  enough  to  arouse  public 
opinion  to  demand  that  the  challenge  of  this 
crime  be  answered.  The  implications  which 
the  murder  has  raised  and  the  accusations 
that  are  being  made  about  the  quality  of 
local  government,  only  serve  to  make  it  all 
the  more  imiperative  that  the  roots  of  this 
crime  be  uncovered. 

“The  best  answer  that  Minneapolis  can 
make  to  the  crime  and  to  the  accusations  that 
have  been  brought  against  its  government  is 
to  do  a  through  job  in  dealing  with  the 
Liggett  case.  Appeals  to  the  federal  govern¬ 
ment  will  not  help,  and  they  are  not  neces¬ 
sary  if  local  government  will  make  use  of 
its  own  resources. 

“If  the  murder  of  Walter  Liggett  is  to 
be  solved,  and  if  its  perpetrators  are  to  be 
brought  to  book,  Minneapolis  should  do  the 
job.  If  Minneapolis  wants  its  name  vin¬ 
dicated  before  the  nation,  it  must  first  vindi¬ 
cate  itself.  It  cannot  do  these  things  by 
carrying  its  troubles  to  Washington.” 

The  St.  Paul  papers,  meanwhile  con¬ 


tinued  from  where  they  started  the 
day  after  the  murder.  The  Dispatch 
on  Dec.  11  expressed  “little  confidence” 
in  city  and  county  investigations  in  the 
crime,  calling  upon  the  state  to  take  up 
the  burden.  It  said,  in  part; 

“Precious  little  confidence  can  be  felt  that 
the  very  city  and  county  authorities  whom 
Walter  Liggett  was  accusing  of  corruption 
will  make  any  vigorous  effort  to  find  and 
punish  his  murderers.  Nothing  that  has  so 
far  happened  contributes  to  any  such  con¬ 
fidence. 

“The  police  apparently  are  little  interested 
in  the  case,  to  the  extent  even  that  up  to  a 
late  hour  yesterday  they  had  not  taken  the 


son’s  assistance  in  this  case.  It  is  necessary 
that  the  attorney  general  be  supplied  ide 
quately  with  funds  so  that  his  interventioa 
can  be  complete  and  thorough. 

“Fortunately  the  Legislature  is  in  session. 
Economy  is  the  watchwi.rd  of  the  session, 
and  rightly  so,  but  certainly  the  state  of 
Minnesota  can  afford  the  insignificant  sums 
necessary  to  an  adequate  investigation  and 
prosecution  of  so  flagrant  a  challenge  froa 
the  underworld  against  the  safety  of  the 
state  and  the  freedom  of  its  press  to  bring 
to  public  notice  by  all  legal  means  conditions 
of  crime  and  corruption.  An  editor  is  re¬ 
sponsible  under  the  laws  of  libel  for  what 
he  says,  but  if  editors  are  to  be  also  re¬ 
sponsible  to  gunmen  for  their  right  to  live 
and  publish,  then  freedom  of  the  preH  is 
dead  in  Minnesota  and  with  it  all  chance 
for  free  and  open  disclosure  of  matters  ol 
public  concern.  In  that  case,  Minnesota  is 
in  the  hands  of  the  gangsters.” 

The  following  day,  it  carried  an  edi¬ 
torial  entitled  “Welcome  to  ‘G’  Men," 
and  the  day  after  one  entitled  “R^ 
sponsibility  Remains.” 

There  was  no  slacking  up  in  the  in¬ 
vestigation.  Both  police  and  investi- 
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trouble  of  checking  on  the  alibi  offered  by  _ ^ _  _ 

the  man  identified  by  Mrs.  Liggett  as  the  gators  from  the  county  attorney’s  of- 
gunman.  continued  to  make  the  story  front- 

“So  far  as  the  county  attorney’s  office  is  page  news  as  they  worked  harder  than 
concerned,  the  two  assistants  assigned  to  the  years  to  turn  up  new 
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case  are  the  same  men  who  prosecuted 
Liggett  recently  on  false  charges. 

“Such  a  challenge  to  decency  as  the  murder 
of  Liggett  must  be  met.  If  the  city  and 
county  officials  will  not  do  it,  the  state 
must.” 

The  Pioneer  Press  on  Dec.  12,  pub¬ 
lished  the  comment  on  the  case  it  in¬ 
cluded  in  a  wire  to  Editor  &  Publisher 


angles  and  new  witnesses  in  the  cast 
The  crime,  they  felt,  put  their  depuF 
ments  “on  the  spot”  and  each  vow 
that  no  stone  v/ould  be  left  unturned 
to  make  the  investigation  as  complete 
as  humanly  possible. 
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TREASURY  AGENTS  ENTER  UGGETT  CASE 


(Special  to  Editoe  &  Publishbe) 

WASHINGTON,  D.  C,  Dec.  17.— 
Federal  men  entered  the  hunt  for 
the  slayer  of  Editor  Walter  Liggett  this 
week  when  the  Bureau  of  Internal  Rev¬ 
enue,  Treasury  Department,  sent  its 
investigators  on  the  trail,  on  the  theory 
that  a  Federal  offense  has  been  com¬ 
mitted  in  the  form  of  violation  of  the 
machine  gun  law. 

The  T-Men,  less  publicized  but  con¬ 
sidered  by  police  authorities  equally  as 
effective  as  their  more  advertised 
brothers,  the  G-Men,  will  not  work  on 
the  case  as  murder  mystery  probers. 
Their  function  is  to  run  down  the 
h.older  of  the  machine  gun  that  sent 
death  dealing  slugs  into  the  editor’s 


GREAT  LAKES  SALE  DEC.  20 

National  Trust  Company,  Ltd.,  ^ 
ceiver  and  manager  of  Great  Lalp 
Paper  Company,  Ltd.,  gave  notice  to 
we^  that  it  would  apply  to  the  Su- 


body,  as  a  violator  of  a  law  which  comes  preme  Court  of  Ontario  Dec.  20  for 
under  federal  jurisdiction — unlawful  an  order  approving  the  sale  of 
possession  of  a  machine  gun.  Lakes  Paper  Company  to  John  E.  Ge- 

Word  went  out  to  St.  Paul  head-  ^^ell  and  Lynn  E.  Aldrich,  Chtc^ 
quarters  of  the  Treasury  Department  to  Daily  News  treasurer,  as  set  torn 
join  Minneapolis  and  Minnesota  authori-  under  terms  of  their  bid  prev^sly  a 
ties  in  the  manhunt.  cepted  by  the  bondholders.  Final 

Meanwhil-  Attorney  General  Cum-  9^ /he  pro^sed  sale.  mvd>a«| 

mings  rcceiv^  a  second  plea  from  Gov-  D^wsprint  contracts  with  — 

ernor  Olson  to  direct  his  G-Men  to 
track  down  the  killer  of  the  Midwest 
American  editor,  and  again  Cummings 
declined.  Answering  the  second  appeal, 
he  reiterated  his  assertion  that  the 
Department  of  Justice  cannot  enter  a 


United  States  mid-western  newspaper*, 
was  dependent  upon  Supreme  Court  ap¬ 
proval  at  Toronto. 


COAST  WEEKLY  SOLD 

V,.  j Westminster  (Cal.)  Gazette, 
case  until  violation  of  a  Federal  law  has  has  been  sold  by  Day  Dexter  to  w- 
been  disclosed.  There  is  no  Federal  and  Mrs.  W.  H.  Banning  of  Zeartng, 
statute  on  murder.  la. 
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NEWS  PIRATING  BY  STATION  HALTED 

KVOS-Bellingham  Expected  to  Appeal  Reversal  of  A.  P.  Injunction  Suit  By  Ninth  Circuit  Court 

of  Appeals  In  San  Francisco  This  Week 


1\  a  statement  to  Editor  &  Pub¬ 
lisher,  Station  KVOS-Bellingham 
indicated  that  it  will  appeal  the  start¬ 
ling  reversal  by  the  Ninth  Circuit 
Court  of  Appeals  in  San  Francisco  this 
«eek  of  the  Associated  Press  injunc¬ 
tion  suit  against  the  station. 

The  appeal  court,  stating  that  “the 
public  has  an  interest  in  protecting 
the  business  of  news  gathering  and 
disseminating  agencies.”  issued  an  in¬ 
junction  against  K\'OS  forbidding  that 
it  “pirate”  .A.  P.  news  dispatches. 

This  is  a  complete  about-face  from 
the  decision,  just  a  year  ago  this  week, 
bp  Fderal  District  Judge  John  C. 
Bowen  in  Seattle  dissolving  a  temporary 
restraining  order  against  the  station  and 
holding  that  from  the  moment  news  is 
published  it  becomes  public  property. 
This  decision,  roundly  criticized  by  the 
press,  was  appealed  by  the  A.  P.  The 
L’nit^  Press  co-operated  in  lighting  the 
suit,  which  dragged  on  through  the 
star  from  one  postponement  to  another. 

Frank  I.  Sefrit,  publisher  of  the 
BiUmgham  Herald,  from  which  KVOS 
apparently  been  “pirating”  A.  P. 
dispatches,  was  not  hopeful  that  the  de¬ 
cision  would  affect  the  station’s  news 
policy. 

WTiile  it  is  probable  KVOS  will 
refrain  from  broadcasting  Associated 
Press  news,”  he  told  Editor  &  Pub- 
usher,  "we  expect  the  station  to  con- 
nnue  to  ‘pirate’  matter  supplied  by 
other  news  agencies.  For  more  than 
two  years  we  have  made  record  of 
broadcasts  by  means  of  electrical  tran¬ 
scribing  instruments  and  these  show 
otter  disregard  of  news  sources.  Even 
copyrighted  material  has  been  broad¬ 
cast 

■•All  of  the  material  used  in  the  Asso¬ 
ciated  Press  action  was  taken  from 
transcriptions  made  by  the  Herald,  but 
it  was  but  a  small  proportion  of  the 
I  evidence  available.  The  station  an- 
1  nouncer  has  challenged  the  decision  and 
has  reflected  upon  the  court.  This  quo¬ 
tation  from  the  Dec.  16  broadcast  will 
in^cate  the  character  of  the  station’s 
criticism : 

“‘Today’s  decision  goes  to  show  how 
the  hsman  equation  enters  into  judicial 
opinions.  A  judge  appointed  by  Presi¬ 
dent  Roosevelt  decided  in  favor  of 
KVOS.  Judges  appointed  by  Hoover 
reversed  that  decision.  If  the  people 
want  laws  enforced  which  are  in  favor 
of  the  people  they  must  have  judges 
who  are  in  favor  of  the  people  instead 
of  being  the  creatures  of  big  busi¬ 
ness.’ 

."Judge  Denman,  who  wrote  the  de¬ 
cision,  was  chairman  of  President  Wil¬ 
son’s  shipping  Ixiard.  This  station  has 
inpugned  the  motives  of  other  judges 
who  have  visited  here  and  decided  ad- 
r^ly  to  KVOS  views.  It  seems  deter- 
mmed  to  defy  the  courts  and  the  ethics 
of  broadcasting.  Naturally,  having  made 
1  record  of  its  broadcasts  for  so  long, 
we  do  not  expect  the  injunction  will 
liter  its  policy  materially.” 

Rogan  Jones  of  KVOS  wired: 
raiding  a  reading  of  the  actual  de- 
Offlon,  we  expect  to  appeal.  From  the 
oews  accounts,  I  think  the  court  has 
gone  very  far  afield  in  creating  a  judi- 
^  copyright — much  further  than  the 
supreme  Court  in  the  famous  I.  N.  S. 

Many  decisions  show  the  courts 
refusing  to  go  as  far  as  in  the  I.  N.  S. 

whereas  this  apparently  yeoman 
detense  of  newspapers  seemingly  goes 
further  in  an  attempt,  through 
}“^al  legislation  which  Congress  re- 
^d  to  pass,  to  protect  the  inherent 
sciences  of  the  press  in  its  battle  with 
{^0.  We  feel  this  case  involves  the 
“fright  of  radio  as  a  sorely  needed, 
“ttrammeled  news  vehicle.” 

scores  of  Associated  Press  dis- 
Wtehes  which  had  been  used  verbatim 
^the  radio  station,  the  court  ruled 
a  practice  unfair  competition  that 


injured  newspaper  members  of  the  asso¬ 
ciation. 

Judge  Denman  explained  the  Consti¬ 
tutional  right  of  a  free  press  and  stated 
that  “the  public  has  an  interest  in  pro¬ 
tecting  the  business  of  news  gathering 
and  disseminating  agencies.” 

The  radio  station’s  claim  that  circu¬ 
lation  of  printed  news  is  a  mere  gift 
of  an  educational  public  service  “af¬ 
fronts  the  common  sense,”  he  ruled. 
Inability  to  see  “anything  but  unfair 
competition  in  the  KVOS  use  of  Asso¬ 
ciated  Press  reports  for  broadcasting” 
was  e.xpressed  by  Judge  Denman. 

The  decision  ordered  the  Seattle  court 
to  issue  an  injunction  restraining  KVOS 
from  appropriating  and  broadcasting 
news  gathered  by  the  A.  P.  “from  the 
period  following  its  publication  in  mem¬ 
ber  newspapers  during  which  the  broad¬ 
casting  of  the  pirated  news  to  KVOS’ 
most  remote  auditors  may  damage  the 


meinixir  pafiers’  business  of  procuring  or 
maintaining  their  subscriptions  and  ad¬ 
vertising.” 

The  Circuit  Court  advised  that  con¬ 
sideration  was  given  to  the  likelihood 
of  K\’OS’  auditors  awaiting  the  pirated 
new's  “because  it  is  free  and  does  not 
require  subscription  to  a  newspaper.” 

I’ointing  out  that  both  the  .Associated 
Press  and  KVOS  had  “properly”  stressed 
the  public  interest  in  news  gathering 
and  distribution,  the  Court  commented 
on  the  Constitutional  rights  of  the  press 
as  follows: 

“The  first  amendment  of  the  Federal 
Constitution  has  recognized  the  public 
function  of  the  press  in  the  provision 
for  its  freedom.  While  no  Constitu¬ 
tional  question  is  here  involved,  this 
Constitutional  recognition  emphasized 
the  exceptional  character  of  the  right 
which  is  sought  to  be  protected  in  a 
I'ederal  Court  sitting  in  equity. 


SYNDICATES  LIVEN  INTEREST  IN  AIR 
AS  MEDIUM  FOR  FEATURES 

Hearst  Service  Organizes  Department  to  Control  Radio  Presenta¬ 
tion  of  Comics  and  Columns — Transradio  Says  It  has  Settled 
Salary  Suit — WJJD  Suit  Against  INS  Unlikely 


UNDER  the  economic  pressure  of 
radio  producers  with  iiotential  spon¬ 
sors  in  hand,  the  United  Features  Syn- 
<licate  and  King  Features  Syndicate 
have  become  receptive  to  the  idea  of 
expanding  the  dissemination  of  comic 
and  column  features  over  the  air. 

Both  these  syndicates  say  that  a  live¬ 
lier  interest  in  this  field  of  additional 
revenue  is  predicated  somewhat  upon 
the  feeling  that  developments  in  the 
newscasting  situation  have  indicated  co¬ 
operative  possibilities  between  news¬ 
paper  and  air  presentation,  but  equally 
upon  the  fact  that  newspaper  interests 
must  retain  editorial  supervision  over 
radio  use  of  comic  and  columnist  feat¬ 
ures.  A  third  equally  important  factor 
has  been  the  commercial  and  “editorial” 
success  of  air  versions  of  Popeye,  Tar- 
zan,  Washington  Merry-Go-Round  and 
Flash  Gordon. 

King  Features  has  been  toying  with 
the  radio  idea  for  two  years  and  now, 
under  President  Joseph  V.  Connolly, 
Fred  Smith  has  been  named  manager  of 
the  “radio  division.” 

Mr.  Smith  sees  an  opportunity  for 
development  of  new  types  of  programs, 
outside  of  the  regular  newspaper  features, 
which  will  utilize  the  spare  talent  in 
the  syndicate  field  and  also  talks  of 
the  necessity  of  keeping  comics  “in  their 
original  creation.” 

He  said  the  radio  department  was 
set  up  as  the  result  of  the  “many  in¬ 
quiries  coming  direct  from  advertising 
agencies,  sponsors,  and  broadcasting  sta¬ 
tions  concerning  the  possibility  of  pro¬ 
curing  radio  rights  to  various  King 
Features  clients  and  because  of  the 
necessity  of  centralizing  the  flow  of 
these  inquiries  in  a  department  familiar 
with  all  angles  of  radio.” 

“One  of  the  chief  interests,”  he  said, 
“of  the  department  is  to  maintain  the 
rights  and  prerogatives  of  newspapers 
who  purchase  KFS  features.  We  be¬ 
lieve  that  the  correct  exploitation,  for 
example,  of  the  comics  over  radio  will 
help  build  up  the  prestige  of  these  same 
comics  in  the  newspapers.” 

He  pointed  out  that  continuity  over 
the  air  will  absolutely  not  follow  that 
currently  running  in  the  newspaper 
strips. 

Mr.  Smith’s  department  will  prepare 
sample  dramatizations  and  will  approve 
all  dramatizations  prepared  thereafter 
by  the  independent  radio  production 
companies  preparing  the  script  for  air- 
ing. 

Monte  Bourjaily,  general  manager  of 
United  Features,  confirmed  the  interest 
of  agencies  and  radio  interests  in  se¬ 


curing  comic  and  other  feature  rights. 
He  said  that  three  production  agencies 
had  iieen  especially  active  in  claiming 
that  they  had  sponsors  anxious  to  secure 
air  “features,”  despite  the  current  opin¬ 
ion  in  radio  circles  that  there  has  been 
a  dip  in  the  pulling  power  of  talking 
programs.  My.  Bourjaily  said  they  did 
not  intend  to  turn  a  deaf  ear  to  these 
demands,  but  will  place  rigid  restrictions 
in  air  presentation  of  United  features. 

There  has  been  virtually  no  com¬ 
plaint  registered  by  newspaper  interests 
over  the  broadcasting  of  the  two  news¬ 
paper  features  which  each  of  the  two 
services  now  has  on  the  air.  These 
latter  of  United  are  broadcast  under 
private  arrangements  with  the  authors 
of  the  features. 

King  Features  is  now  offering  for 
sale :  Barney  Google,  Pussy  Cat  Princess, 
Little  -Annie  Rooney,  Beatrice  Fairfax, 
Inspector  Wade.  Just  Kids,  Bringing 
Up  Father,  Little  Jimmy,  Tillie  the 
Toiler  and  Blondie. 

Ralph  Atlass  at  WJJD  in  Chicago 
declined  to  comment  on  the  published 
report  that  his  station  is  considering 
suit  against  the  International  News 
Service  because  it  did  not  deliver  to 
the  station  immediate  race  result 
flashes. 

International  News  explains  that  it 
has  lieen  servicing  the  station  with  the 
complete  INS  news  report  for  reveral 
months  and  that  recently  Mr.  Atlass 
had  asked  for  the  special  racing  service 
which  INS  buys  from  a  private  race 
result  service.  This  additional  news 
was  apart  from  the  contract  covering 
the  regular  INS  report  to  WJJD. 

After  the  station  had  been  getting 
the  race  flashes  for  a  few  weeks,  the 
private  service  notified  INS  that  it 
could  not  supply  the  service  to  radio, 
that  it  was  for  distribution  through 
INS  to  nev/spapers  only.  INS  was 
then  forced  to  discontinue  the  service 
to  \yjJD.  Mr.  Atlass  said  that  the 
situation  was  one  wherein  INS  was  not 
fulfilling  its  “contract”  as  to  race  re¬ 
sults,  but  INS  said  its  contract  with 
the  station  does  not  cover  this  service. 

Although  he  had  not  officially  made 
the  move,  Donald  M.  Young  told  the 
Spokane  correspondent  for  Editor  & 
Publisher  that  he  probably  will  with¬ 
draw  his  suit  against  Transradio  Press 
Service  for  alleged  due  back  salary, 
commissions  and  traveling  expenses  to¬ 
talling  $1,118. 

Transradio’s  attorney  in  New  York 
said  he  had  wired  about  a  fourth  of  this 
sum  in  settlement  of  the  case  Dec.  19. 

(Continued  on  page  8) 


“When  the  Constitution  speaks  of  the 
freedom  of  the  press,  it  refers  to  the 
freedom  of  private  and  non-govern¬ 
mental  persons  or  bodies,  engaged  in 
news  gathering  and  dissemination,  from 
interference  by  governmental  agencies. 
The  public  function  in  gathering  and 
dissemination  of  news  is  presumed  by 
the  Constitution  to  be  in  private  hands. 

“Under  the  capitalistic  system  this 
means  that  news  distribution  as  a  public 
function  will  be  in  large  part  by  business 
men  acting  under  the  inducement  of  the 
profit  motive.  The  public,  therefore, 
has  an  interest  in  protecting  the  busi¬ 
ness  of  news  gathering  and  disseminat¬ 
ing  agencies  against  the  impairment  of 
their  efficiency  by  the  inevitable  reduc¬ 
tion  ot  their  business  income  through 
the  misappropriating  of  news  prior  to 
the  expiration  of  the  time  during  which 
the  Supreme  Court  has  held  there  exists 
in  it  a  ‘quasi  property’  interest. 

“It  is  proper  to  say  the  Associated 
Press  is  seeking  protection  not  only  of 
its  legitimate  business  but  also  its  dis¬ 
charge  of  a  public  function  of  funda¬ 
mental  value  and  importance.” 

Regarding  the  station’s  claims  for  its 
so-called  “newspaper  of  the  air,”  the 
decision  said: 

“Common  sense  compels  us  to  agree 
with  the  Associated  Press  that  the  pur¬ 
loining  of  fresh  news  and  its  broadcast 
are  both  elements  of  a  business  of  pub¬ 
lication  for  profit.” 

Such  profit,  the  court  said,  is  to 
gained  through  widening  of  the  radio 
station’s  circulation  at  the  expense  of 
the  .Associated  Press  newspapers.  The 
■A.  P.  news  is  not  only  made  stale  to 
those  readers  having  first  access  to  the 
broadcast,  but  also  is  made  free  while 
still  not  free  to  readers  who  pay  a  sub¬ 
scription  price  for  papers.  The  obvious 
tendency,  the  court  held,  is  to  cause  the 
A.  P.  newspapers  to  lose  circulation  and 
with  it  the  advertising  income  which  is 
based  on  circulation. 

“We  are  unable  to  see  any  theory 
tinder  which  such  a  diversion  of  adver¬ 
tising  income  from  .Associated  Press 
papers  to  KVOS,  with  its  incidental  de¬ 
struction  to  subscriber  income,  can  be 
called  anything  but  unfair  competition,” 
the  decision  stated. 

KVOS  had  insisted  it  had  its  own 
reporters  and  news  gathering  agency. 
The  station  manager  had  made  affi¬ 
davit  that  “at  no  time  had  KVOS  pi¬ 
rated  any  news”  of  the  Associated  Press, 
and  two  witnesses  had  testified  that  two 
days  after  the  affidavit  had  been  made 
the  manager  had  broadcast  two  A.  P. 
articles.  Concerning  this  phase  of  the 
case,  the  court  said: 

“It  affronts  the  common  sense  to 
claim  that  KVOS  pays  the  salaries  of 
its  own  reporters  and  the  considerable 
charge  of  the  radio  news  gathering  or¬ 
ganization  .  .  .  and  that  despite  this  the 
circulation  of  such  news  is  a  mere  gift 
of  an  educational  public  service  and 
not  for  the  profit  arising  from  the  higher 
advertising  rates.” 

Concerning  A.  P.  exhibits  of  180  al¬ 
leged  news  appropriations,  the  court 
said : 

“A  careful  study  shows  that  153  ^e 
verbatim  broadcasts  of  such  substantial 
portions  of  the  articles  that,  under  no 
theory,  could  any  have  been  composed 
by  KVOS  or  its  own  news  associations. 
TTie  attempted  e^lanation  of  the  KVOS 
manager  ...  is  such  a  challenge  to 
common  intelligence  that  again  KVOS’ 
good  faith  is  brought  in  question.” 

This  pirating,  the  cotirt  stated,  is  ob¬ 
served  in  the  face  of  KVOS’  claim  of 
the  superiority  of  its  own  news  gather¬ 
ing  organization  and  “that  the  co^ 
plainant’s  news  ‘would  chloroform  its 
radio  listeners.’ 

“We  see  no  merit  in  KVOS_  con¬ 
tention  that  enjoining  it  from  pirariig 
complainant’s  news  will  deprive  KVOS 
auditors  in  more  remote  districts  of  any¬ 
thing  to  which  they  have  a  right.” 
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CULTURAL  RADIO  AIM 
OF  NEW  GROUP 

Committee  of  40,  Headed  by  Dr.  John 
W.  Studebaker,  Named  TbU  Week  in 
Washington  to  Study  Problem  of 

Lessening  Air  Commercialism 

iSpccial  to  Editos  &  1'ublisheb) 

Washington,  D.  C.,  Dec.  18 — A 
committee  of  •!()  educators  and  broad¬ 
casters  was  appointed  this  week  by  the 
Federal  Cunuiiunications  Cominission, 
with  directions  to  carry  out  the  mandate 
of  Congress  that  commercialism  of  the 
airwaves  be  lessened  and  more  facilities 
be  made  available  for  cult.’.ral  programs. 

Among  the  memlters  of  the  committee 
headed  by  Dr.  John  W.  Studebaker, 
Commissioner  of  Education  are  Gard¬ 
ner  Cowles,  jr.,  Dcs  Moines  (la.)  Reff- 
ister  and  Tribune,  and  Tom  C.  Gooch, 
Dallas  Daily  Times  Herald.  The  com¬ 
mittee  will  meet  next  month. 

Section  307  (c)  of  the  Communica¬ 
tions  Act  of  1934,  instructed  FCC  to 
study  the  proposal  that  Congress,  bv  sta¬ 
tute.  allocated  fixed  percentages  of  radio 
broadcasting  facilities  to  nonprofit  radio 
programs,  or  to  persons  identified  with 
particular  types  of  nonprofit  activities. 
In  pursuance  of  that  instruction,  the 
commission  conducted  hearings  from 
October  1  to  20,  and  from  November 
7  to  12.  1934.  After  examining  14.000 
pages  of  testimony  and  several  thousand 
pages  of  exhibits,  FCC  recommended  to 
Congress  as  follows: — 

“The  Federal  Communications  Com¬ 
mission  respectfully  recommemls  that  at 
this  time  no  fixed  percentages  of  radio 
broadcast  facilities  be  allocated  bv  sta¬ 
tute  to  particular  types  or  kinds  of  non¬ 
profit  ^  radio  programs  or  to  persons 
identified  with  particular  types  or  kinds 
of  nonprofit  activities.” 

Among  other  reasons  given  for  this 
recommendation  was  the  lack  of  show¬ 
ing  that  there  is  a  substantial  demand 
for  such  allocation ;  that  a  statutory 
allocation  would  be  too  inflexible  to 
•  permit  proper  development  of  radio; 
that  there  is  no  definite  plan ;  that  the 
best  interests  of  nonprofit  organizations 
would  be  served  by  working  out  a 
method  by  which  thev  mit^ht  share  ex¬ 
isting  facilities,  thereby  reaching  estab¬ 
lished  audiences  without  the  huge  costs 
of  creating  their  own  facilities. 

In  May,  a  conference  of  broadcasters 
and  educators  took  place  here,  as  a 
result  of  which  the  Commission  was 
convinced  a  cooperative  plan  can  be 
worked  out,  with  these  two  main  ob¬ 
jectives  : 

1.  Eliminate  controversy  and  mis¬ 
understanding  between  groups  of  edu¬ 
cators  and  between  the  industry  and 
educators. 

2.  Promote  actual  cooperative  ar¬ 
rangements  between  educators  and 
broadcasters  on  national,  regional  and 
local  bases. 

A  budget  for  expenses  of  the  new 
committee  has  been  pledged,  half  of  it 
by  the_  National  Advisory  Council  on 
Radio  in  Education  on  behalf  of  educa¬ 
tional  interests,  and  half  by  the  National 
As.sociatioii  of  Broadcasters  on  behalf 
of  the  broadcast  stations. 

Announcing  appointment  of  the  com¬ 
mittee.  FCC  made  the  following  state¬ 
ment: 

“The  Commission  is  too  familiar 
with  the  whole  scope  of  educational 
broadcasting,  its  limitations  and  its 
possibilities,  to  expect  any  nanacea,  but 
we  do  believe  that  co-ordination  and 
cooperation  at  this  time  will  give  r'*siilts 
to  the  end  that  radio  broadcasting  can 
be  further  milized  as  an  effective  me¬ 
dium  for  education.” 


GILBERT  GORDON  ON  LEAVE 

Gilbert  Gordon,^  International  News 
Service  manager 'at  Sacramento,  has 
been  granted  an  indefinite  leave  of  ab¬ 
sence  because  of  sickness.  During  his 
leave  he  will  be  replaced  by  Ed  Labo- 
vitch  of  the  I.  N.  S.  Los  .\ngeles 
bureau.  Guffey  Bancroft,  staff  corre¬ 
spondent  at  San  Diego,  has  been  trans¬ 
ferred  to  the  Los  Angeles  bureau,  re¬ 
placing  Labovitch.  Richard  .\.  Black¬ 
burn  has  been  added  to  the  Columbus 
staff  of  1.  N.  S. 


PRESIDENT  MEETS  PRESS 
WITH  POETRY 

(.Special  to  Eoitoi  &  Publisher) 

Washington,  1).  C.,  Dec.  18. — 
The  stale  of  news  iiiuctivily  in 
the  Capital  has  inspired  Presi¬ 
dent  Roosevelt  to  verse.  Instead 
of  his  usual  introductory  that 
there  is  “no  news” — the  saluta¬ 
tion  used  by  the  President  at  all 
press  conferences — he  opened 
Tuesday’s  session  with  the  cor¬ 
respondents  by  reciting; 

“It  was  the  week  before  Christ¬ 


mas, 

“And  all  through  the  stress, 
“Not  a  creature  was  stirring, 
“Not  even  the  press.” 


broadcasting  situation  in  the  New  York 
City  area,  FCC  this  week  announced 
that  its  original  decision  will  stand  and 
that  a  license  will  be  granted  to  the 
Brooklyn  Daily  Eagle,  to  share  time 
with  WBBC,  owned  by  the  Brooklyn 
Broadcasting  Corporation. 

This  necessitates  removal  from  the 
airwaves  of  Stations  WARD,  WVFW 
WLTH,  which  had  formerly  shared 
time  with  WBBC  on  the  1400-kilocycle 
fre<;uency. 


PRESS-RADIO  SERVI 
TERMED  ALERT 

Former  Coast 


SELASSIE  HAS  PRESS  AGENT 


TWO 


SYNDICATES 
RADIO  FIELD 


ENTER 
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Young,  after  oiiening  the  suit  in  Su¬ 
perior  Court  in  Sixikane,  garnisheed 
about  $800  due  Transratlio  from  KHQ- 
Sjuikane.  He  alleged  that  among  other 
services  rendered,  he  sold  Transradio  to 
Louis  Wasmer,  owner  of  KHQ,  for  one 
year  at  $7,800  including  transmission 
charges  and  that  Transradio  failed  to 
pay  10  per  cent  commission  due. 

The  New  York  Transradio  office 
said  that  Mr.  Young  had  been  paid  his 
salary  regularly  and  that  the  sum  in¬ 
volved  in  the  suit  was  only  for  com¬ 
missions  which  it  has  lieen  the  practice 
to  pay  as  payment  is  received  from  the 
customer. 

Young  said  Wasmer  “threatens  to 
deprive”  him  of  “any  radio  work  in 
Washington  if  he  persists  in  suing”  and 
that  in  “the  face  of  this  threat,  and 
without  backing,  I  can’t  continue  court 
action.” 

•After  a  review  of  evidence  and 
claims  advanced  in  the  Federal  Com¬ 
munications  Commission’s  move  to 


straighten  out  the  confused  radio  Ethiopia. 


Josef  Israels  Appointed — Italian 
Propaganda  Drive  On 

The  appointment  of  Josef  Israels  II, 
president  of  Publicity  Associates,  New 
A'ork,  to  the  newly  created  public  rela¬ 
tions  post  of  "publications  counsel”  to 
the  Ethiopian  Government  was  an¬ 
nounced  Dec.  16  in  Addis  .Ababa.  Mr. 
Israels  is  also  publicity  director  for  Al¬ 
fred  E.  Smith  and  the  Empire  State 
Building,  and  he  will  direct  his  firm’s 
new  activities  as  publicity  adviser  to 
Enijieror  Haile  Selassie  from  New 
A’ork  City.  Publicity  Associates  will 
not  conduct  a  propaganda  campaign  for 
the  Ethiopian  Government,  the  an¬ 
nouncement  said.  Mr.  Israels  is  in 
Europe  at  present.  He  has  been  in 
Ethiopia  since  September  as  a  corre¬ 
spondent. 

.\  propaganda  barrage  sent  out  by 
representatives  of  Premier  Mussolini 
showered  on  New  A’ork  City’s  30,(X)0 
school  teachers  simultaneous  to  the 
Publicity  Associates’  announcement.  The 
Italian  propaganda  was  in  the  form  of 
a  four-])age  pamphlet  bearing  the  signa¬ 
ture  of  Cyril  Rocke,  a  lieutenant  colonel 
in  the  Irish  Guards  in  the  World  War, 
and  who  served  as  military  attache  at 
the  British  Embassy  in  Rome  from  1918 
to  1920.  Lieut.  Col.  Rocke  arrived  in 
New  York  last  week  and  openly  an¬ 
nounced  that  it  was  his  mission  to  de¬ 
fend  Mussolini  and  to  publicly  denounce 


ANTI-CHAIN  OWNERSHIP  SENTIMENT 
GROWING  IN  CONTROL  GROUP 


Cleveland  Hearings  in  February  Expected  as  Test  Case  on  Policy  of 
F.  C.  C.  Toward  Newspaper  and  Multiple  Ownership  of  Radio 
Stations — Feelings  Toward  Press-Radio  Tie-up  Crystallizing 


(Special  to  Editor  &  Publisher) 

WASHINGTON.  D.  C.,  Dec.  18.— 
A  crystallizing  of  sentiment 
against  multiple  radio  ownership  is 
appearing  in  the  strife-ridden  Federal 
Communications  Commission  that  may 
launch  a  definite  policy  with  regard  to 
newspaper-radio  broadcasting  stations. 

Unable  to  dodge  the  issue  any  longer, 
the  FCC  plans  to  hold  hearings  some¬ 
time  in  February  on  the  application  of 
the  Cleveland  Plain  Dealer  for  authori¬ 
zation  of  control  of  two  stations,  WJ AY 
and  WHK,  in  the  Cleveland  area.  This 
application  is  considered  a  test  case,  be¬ 
cause  it  involves  both  newspaper  control 
of  broadcasting  outlets  and  multiple 
ownership. 

The  Cleveland  Plain  Dealer  has  re¬ 
quested  approval  of  transfer  of  control 
of  stations,  WJAY  and  WHK,  to  its 
holding  company,  the  U-B  company, 
Inc.  The  Plain  Dealer  owns  controlling 
interests  in  Radio  .Air  Service  Corpora¬ 
tion,  operator  of  station  WHK,  but  con¬ 
trol  of  WJAY  is  in  the  hands  of  the 
Cleveland  Radio  Broadcasting  Company, 
independent  of  the  Plain  Dealer. 

While  in  this  instance,  no  monopoly 
of  both  news  or  broadcasting  in  the 
Cleveland  area  is  possible,  the  problem 
is  a  point  of  interest. 

It  is  considered  significant  that  Com¬ 
missioner  Norman  S.  Case  has  been 
sponsoring  tentative  regulations  that 
will  outlaw  multiple  ownership  of  sta¬ 
tions  in  one  service  area.  Case  is  re¬ 
garded  as  the  “balance  of  power”  in 
the  seven-man  Commission,  which  lines 
up  roughly.  Chairman  Prall,  Brown  and 
Sykes  vs.  Commissioners  Payne,  Stew¬ 
art  and  Walker,  in  much  the  same  man¬ 
ner  as  the  Supreme  Court  of  the  United 
States  divides  on  “liberal  vs.  conserva¬ 
tive”  grounds. 


isH 


M«n«ger  of  - 


Refutes  .SUtementB  by  KNX  in  *  ' 

Half  Million  Libel  Suit  Against  L.A 
Times  That  News  Was  “Stale" 

Los  Angeles,  Dec.  17— The  Lot 
Angeles  Times  PiiJ^on  its  defense  thii 


week  to  the 


,  $500.(KK)  libel  actios 

brought  by  the  W’estern  Broadcast 
owners  of  KNX.  which  followed^ 
press-radio  battles  of  the 


1934. 


spring  of 


One  group,  headed  by  Commissioner 
George  H.  Payne,  is  identified  as  op¬ 
posing  the  consolidation  of  radio  facil¬ 
ities  in  the  hands  of  chains  or  combines, 
either  newspaper  or  otherwise. 

Payne  has  fought  for  wider  distribu¬ 
tion  of  outlets,  decentralization  of  the 
industry.  In  this,  he  has  been  supported 
by  Commissioner  Irwin  Stewart,  who 
recently  called  for  an  Investigation  of 
the  chain  systems,  pointing  out  that  of 
the  40  high-power  channels,  39  are  linked 
with  chains. 

The  other  group,  led  by  Chairman 
Anning  S.  Prall,  has  been  known  to 
maintain  a  friendly  and  favorable  atti¬ 
tude  towards  the  large  broadcasting  units 
of  the  country.  In  the  preliminary  dis¬ 
cussions  on  the  application  of  the  Plain 
Dealer,  it  was  disclosed  that  Prall  voted 
to  grant  the  application,  allowing  joint 
control  of  two  outlets  in  the  Cleveland 
area  in  the  hands  of  the  Plain  Dealer. 

Congressional  interest  and  feeling  in 
the  matter  is  considered  to  be  favorable 
to  the  Payne  school  of  thought  in  these 
questions.  Thus  the  issue  has  been  forced, 
and  as  a  result  the  FCC  has  scheduled 
hearings  on  the  matter. 

By  this  procedure,  the  problem  is  also 
laid  upon  the  examiners’  division  of  the 
Commission,  with  possibility  that  the 
solution  may  be  found  with  their  help. 

While  the  individual  members  of  the 
Commission  refuse  to  state  their  view¬ 
points  for  publication,  the  two  groups 
can  be  gauged  fairly  by  their  alignment 
on  similar  controversial  issues  in  the 
past.  And  with  Case  siding  with  the 
Payne  group,  as  opposing  in  some  meas¬ 
ure  further  newspai^r  invasion  in  the 
radio  field  in  situations  where  control 
would  invite  a  monopoly,  an  inkling 
may  be  gained  of  the  possible  ultimate 
attitude  of  the  Commission. 


.As  the  plaintiff  closed  its  case  Fri¬ 
day,  T.  B.  Cosgrove,  attorney  for  the 
Times,  moved  for  a  non-suit,  with 
Judge  J.  T.  B.  Warne  taking  the  ques¬ 
tion  under  advisement  until  Monday 
and  then  ruling  against  it.  First  wit¬ 
nesses  called  by  the  Times  in  its  (k- 
fense  were  W.  R.  Gordon,  former  man¬ 
ager  of  the  Coast  division  of  the  Press- 
Radio  Bureau:  and  Eugene  McGuire 
former  employe  of  tlie  Itureau. 

Gordon’s  testimony  stressed  the  elas¬ 
ticity  of  the  Press-Radio  Bureau’s  oper¬ 
ation  soon  after  the  Coast  bureau  b^ 
gan  to  function.  This  testimony  wa$ 
elicited  in  answer  to  the  plaintiff’s  r^ 
iterated  charges  that  the  set-up  of  the 
bureau,  with  two  five  minute  broadcasts 
a  day  of  items  not  more  than  30  words 
in  length  forced  bureau  subscribers  to 
accept  “stale”  news.  Gordon  decided 
that  after  the  kinks  in  the  plan  were 
ironed  out  and  the  bureau’s  service  lib¬ 
eralized  he  sent  out  stories  running  as 
long  as  800  words,  and  issued  bulletins 
at  frequent  intervals  throughout  the  day 
as  important  stories  broke. 

McGuire  described  how  he  made  sev¬ 
eral  transcriptions  of  KNX  broadcasts 
which  attacked  the  Press-Radio  Bu¬ 
reau  service.  Some  of  these  tran¬ 
scriptions  were  introduced  into  the  evi¬ 
dence. 

Late  last  week  KNX  brought  Her- 
liert  Mexire,  head  of  Transradio;  Les 
Mawhinney,  the  station’s  news  editor, 
and  Jose  Rodriguez,  news  editor  of 
KFI,  to  the  stand.  Moore  and 
Mawhinney  described  the  methods  used 
by  Transradio  and  KNX  in  gathering 
news  with  their  own  staffs. 

Rodriguez  testified  to  a  meeting  be¬ 
tween  publishers  of  the  Los  .Angeles 
papers  and  radio  station  executives 
when  the  Press-Radio  Bureau  was  first 
outlined,  and  reported  that  both  Guy 
C.  Earl  of  KNX  and  Carl  Haverlin, 
station  manager  of  KFI,  opposed  the 
plan  on  the  ground  that  the  service 
would  not  be  suitable  to  broadc^ting 
requirements.  Rodriguez  quoted  George 
Young,  publisher  of  the  Los  Angeles 
Examiner,  as  explaining  that  the  coast 
Press-Radio  Bureau  was  located  in  Los 
Angeles  because  this  city  was  the  ‘hot¬ 
bed  of  rebels”  against  the  service.  The 
witness  also  declared  he  told  publishers 
at  the  meeting  that  newspapers  were 
not  sufficiently  familiar  with  the  r^ 
quirements  of  editing  news  for  radio 
broadcast  to  supply  such  news. 
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SOUND-PHOTO  UNE  OPENED 


Howey  Device  Now  Serving  ClueB|o 
Heartt  Newspapers 

(Special  to  Editob  &  Publishes) 

Chicago,  Dec.  17. — Installation  of 
semi-portable  equipment  used  for  trans¬ 
mitting  news  pictures  over  telephone 
wires  here  in  the  Hearst  Building  marks 
further  expansion  of  the  new  device, 
known  as  the  Sound  Photo  System,  de¬ 
veloped  by  VV’alter  Howey,  head  of  In* 
ternational  News  Photos,  Inc.,  and  ^ 
tor  of  the  New  York  Mirror.  W 
equipment  jicrmits  the  transmission  of  a 
picture  between  here  and  New  York 
in  12  minutes,  according  to  Peter  Har¬ 
ris,  operator  in  charge  of  the  local 
equipment. 

First  use  of  the  device  to  send  a  pic¬ 
ture  from  New  York  to  Chicago  w« 
made  late  last  week  when  a  picture  of 
Pdith  Maxw’cll,  Virginia  mountain  girl 
slayer,  was  transmitted  from  New  York, 
On  Friday  night,  an  action  picture  ot 
Joe  Louis’  knockdown  victory  oyer 
Uzeudun  were  transmitted  in  time  for 
the  home  ctiitions  of  the  Chicago  Herm 
and  Examiner. 
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f'iSHAPING  THE  “UNITED  FRONT^’  PROGRAM 
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|4.  Y.  Representatives  Consider  Preliminary  Committee  Report,  and  Invite  Chicago  Colleagues  to 

Conference — Text  of  Tentative  $300, 000-a- Year  Plan 


^HE  national  linage  situation  and  the 
1  aggressis'c  and  progressive  methods 
Lj  competing  media  should  awaken  all 
^•spaper  publishers  to  the  immediate 
M  for  concentrated  and  adequately 
action,  centered  in  a  major  ef- 
Xrt  which  shall  he  of  value  to  every 
Inwspapcr,  large  or  small  and  wherever 
published* 

The  daily  newspaper  representatives, 
,,i,«ssing,  as  they  do,  on-the-ground  in¬ 
timation  of  conditions  in  the  general 
advertising  field,  offer  this  program  as 
die  means  for  the  wider  dissemination 
(d  facts  relating  to  the  value  of  news¬ 
paper  advertising,  to  its  more  effective 
JSC  and  to  meet  the  sales  efforts  of  new 
and  increasing  advertising  media. 

The  Advertising  Agency 
The  advertising  agency  came  into 
bang  through  the  desire  of  newspaper 
publishers,  who,  in  the  beginning,  were 
almost  the  sole  purveyors  of  advertising 
sovice.  to  give  to  all  advertisers,  with¬ 
out  cost,  comprehensive  and  unselfish 
service,  to  provide  for  all  advertisers, 
large  or  small,  the  assistance  of  experi¬ 
enced  men  and  women  for  the  prepara- 
tioo  of  copy,  layout  and  design,  to  an¬ 
alyte  circulations  in  relation  to  markets, 

0  quote  rates,  prepare  suitable  printing 
material  for  newspaper  use  and  perform 
all  other  essential  services  without 
tfiich  a  manufacturer’s  advertising  cam¬ 
paign  might  not  succeed,  or  at  least 
postpone  success. 

Manufacturers  seeking  new  markets, 
and  appreciating  the  worth  of  adver- 
tisiiig,  were  not  experienced  in  the  ways 
of  advertising  or  the  machinery  to  em¬ 
ploy.  There  was  a  definite  need  for  ex¬ 
perienced  advertising  service.  Adver¬ 
tising  rates  were  not  standardized  and 
circulations  were  unknown,  or  largely 
sa  Few  indeed  were  the  manufacturers 
«bo  knew  anything  about  the  prepara¬ 
tion  of  an  advertising  program  and  how 
to  get  it  started.  Because  newspapers 
believed  then,  as  they  do  now,  that  their 
own  successes  went  hand  in  hand  with 
the  success  of  their  advertisers,  the  gen¬ 
eral  advertising  agency  came  into  being, 
sponsored  by  the  newspapers  and  paid 
by  the  newspapers. 

There  was  one  direct  service  the 
newspapers  received  from  agencies  and 
that  was  the  matter  of  cr^its.  The 
publisher  could  accept  advertising  orders 
from  an  agency  that  had  established  a 
credit  rating,  while  it  was  impossible 
for  newspapers  to  extend  credit  to  the 
increasing  number  of  new  advertisers. 
But  the  fundamental  reason  for  the 
general  advertising  agency  was  the  de¬ 
velopment  of  new  newspaper  accounts 
and  the  proper  servicing  of  these  ac- 
;  counts  to  insure  that  advertising  would 
be  employed  intelligently. 

With  the  advent  of  new  and  numerous 
vehicles  of  advertising  we  find  the  gen¬ 
eral  advertising  agency  adding  to  its 
equipment  of  service  to  the  client,  the 


Herewith  is  the  text  of  the  preliminary  report  drawn  up  by  a 
committee  of  New  York  newspaper  representatives  to  furnish  a 
basis  of  discussion  with  all  other  interested  groups  in  the  “United  Front” 
movement  for  a  broad  program  of  promotion  in  behalf  of  the  whole  news¬ 
paper  industry. 

Members  of  the  Newspaper  Representatives  Association  of  New 
York,  meeting  Dec.  17,  considered  this  report,  and  also  a  preliminary  re¬ 
port  by  a  committee  of  the  Chicago  Newspaper  Representatives  Associa¬ 
tion,  but  took  no  action  upon  either  report.  Instead,  the  New  York 
group  voted  to  invite  Walter  Doney,  the  Chicago  representatives’  presi¬ 
dent,  and  his  committee  of  three  to  visit  New  York  soon  for  a  confer¬ 
ence.  When  both  groups  have  agreed  upon  a  program,  it  will  be  taken 
up  with  committees  representing  the  Newspaper  Advertising  Executives 
Association,  the  Bureau  of  Advertising,  A.  N.  P.  A.,  and  possibly  others. 

When  a  program  lias  been  approved  by  all  these  organizations,  it  is 
to  be  presented  to  newspaper  publishers  generally  for  their  support. 

Raymond  H.  McKinney,  of  J.  P.  McKinney  &  Son,  is  chairman  of 
the  New  York  representatives’  committee,  which  also  includes  John  A. 
Hinman,  Texas  Daily  Press  League,  and  George  R.  Katz,  of  E.  Katz 
Special  Agency.  Harry  Prudden,  of  Prudden,  King  &  Prudden,  is  presi¬ 
dent  of  the  New  York  group. 


cerned  solely  with  the  development  of 
an  increasing  market,  wherein  the  prod¬ 
uct  they  produce,  advertising  space,  may 
be  successfully  sold. 

We  advocate  no  change  in  the  present 
general  agency  set-up.  We  still  sub¬ 
scribe  to  the  fundamental  principles  on 
which  the  general  advertising  agency 
came  into  being  and  on  which  it  has 
continued  to  operate.  We  do  believe 
that  the  newspaper  industry  should  de¬ 
velop  another  creative  force  for  dissem¬ 
inating  a  wider  knowledge  of  the  value 
of  newspaper  advertising  and  how  best 
to  use  it.  Until  we  do  we  will  be  con¬ 
fronted  with  a  constantly  decreasing 
volume  of  sales  in  the  general  field,  not 
only  because  of  the  absence  of  sales 
effort,  but  in  addition  the  progressive 
and  aggressive  methods  of  a  constantly 
increasing  number  of  new  media. 

Newspapers  are  the  fundamental  ad¬ 
vertising  mediums.  Advertising  itself 
had  its  birthplace  in  the  daily  news¬ 
paper.  Why  do  not  newspapers  sell  a 
constantly  increasing  volume  of  space? 
Is  it  because  there  are  fewer  advertising 
dollars?  Last  year  the  total  general 
advertising  bill  was  348  million  dollars. 

Newspapers  got  . $163,000,000 

Magazines  got  .  113,000,000 

Billboards  got  .  26,800,000 

Radio  Networks  got..  42,600,000 

Car  Cards  got .  3,000,000 

Why  are  there  not  more  newspaper 
accounts?  Does  the  advertising  agency 
develop  new  business  for  newspapers? 
Can  we  leave  entirely  to  the  general 
agency  the  work  of  increased  newspaper 
appropriations?  Here  is  the  record: 

There  are  1,500  advertising  agencies. 
473  are  recognized  by  the  A.  N.  P.  A. 
56  agencies  bought  80.7  per  cent  of  the 
total  newspaper  sales.  131  bought  12.5 
per  cent;  244  bought  2.7  per  cent;  929 
txiught  nothing. 

The  Neit'spaf'er  Representative 
Like  everything  else  in  this  world 
the  newspaper  representative  has  been 


sentative  is  hampered  in  his  efforts  of 
development  regardless  of  the  value  of 
any  studies,  research  or  plans  he  may 
formulate ;  the  prospective  buyer  of 
advertising  space  usually  accepts  his 
material  with  reservations.  A  news¬ 
paper  representative  must  be  viewed 
solely  as  a  salesman.  He  sells  his  news¬ 
paper  service  only  if  a  newspaper  appro¬ 
priation  has  been  determined.  It  must 
not  be  thought  that  the  newspaper  rep¬ 
resentative  never  develops  newspaper 
advertising.  The  constant  effort  of  rep¬ 
resentatives  preaching  the  value  of 
newspaper  advertising,  placing  their  ex¬ 
periences  and  their  minds  at  the  dis¬ 
posal  of  prospective  clients  has,  and 
always  will  have,  its  reward.  But  the 
material  available  for  the  representative 
to  help  him  sell  more  newspaper  appro¬ 
priations  is  extremely  limited.  He  is 
not  equipped  to  do  this  work,  nor  is  he 
adequately  financed,  largely  because 
such  primary  effort  toward  the  develop¬ 
ment  of  newspaper  appropriations  has 
been  delegated  by  the  newspapers  to  the 
general  advertising  agency. 

The  Plan 

FIRST :  A  reorganized  Bureau  of 
Advertising  of  the  A.  N.  P.  A.,  widen¬ 
ing  its  scope  to  include  supervision  of 
publicity,  legislation,  agency  recognition 
and  credits,  agency  relations,  and  to 
represent  the  newspaper  industry  in  all 
its  national  advertising  affairs. 

SECOND:  Each  of  the  1,938  daily 
newspapers  to  contribute  to  the  work 
of  the  Bureau  on  the  same  basis  as  the 
Bureau’s  present  subscription — $2.00  per 
month  per  penny  of  minimum  national 
rate  per  line. 

THIRD:  Subscriptions  to  be  made 
for  at  least  four  years.  A  major  effort, 
embracing  all  newspapers,  should  be 
financed  for  a  period  of  yeap.  Nothing 
can  be  accomplished  and  it  would  be 
futile  to  initiate  a  work  of  this  kind, 
unless  it  be  sustained. 

FOURTH:  There  are  1,938  daily 
newspaper's  published  in  the  United 
combined  national  rate  is 


dmtrj',  departing  to  a  large  extent  from 
u*  mission  for  which  it  was  created, 
becoming  a  sort  of  referee  ir 
w  allocation  of  advertising  appropri¬ 
ations. 


present  basis  of  membership  fee  will 
provide  a  fund  of  $^8,248.00  each  year. 

FIFTH:  The  Board  of  Directors  of 
the  Bureau  to  be  increased  to  include 
four  newspaper  representatives,  two 
from  New  York,  two  from  Chicago,  and 


role  of  advisory  counsel  on  the  tyjie  of  "Len^JZ  the  States.  The  combir 

have  occurred.  Original  $124.37.  .  Support  of  the  Bureau  on  the 

j-  new  spaper  in-  p^j.  representative  was  a  creative  as 

well  as  a  sales  force,  but  as  the  nature 
of  the  service  performed  by  the  gen¬ 
eral  agency  expanded  and  as  newspaper 
advertising  developed,  the  representative 

p„i _  j  ,  ,  has  become  essentially  a  salesman.  His 

.  Ps  no  other  industry  surely  none  ^^ork  has  been  primarily  concerned  in  equal  status. 

M  the  importance  of  newspaper  publish-  ^gHing  the  markets  in  which  his  own  SIXTH :  In  addition  to  the  present 
*ts  entire  creative  newspapers  are  published  and  circu-  staff  we  urgently  recommend  engaging 
outside  agents  or  against  other  markets,  in  com-  a  man  of  national  and  outstanding  repu- 

t  opci'sbng  with  the  ])etition  with  contemporaries  within  the  tation,  to  be  a  member  of  the  director-  DC  given  a  nxeu  aniuuiii  ui  auvtiiiams 

tir*i  ^  *r^9om  and  mdependepce,  en-  industry,  and  with  other  types  of  adver-  ate,  and  to  be  in  full  charge  of  public  display  space  in  a  member  newspaper  to 
tnirl'a  control,  supervision  or  tising  media.  relations.  The  need  for  such  an  indi-  be  used,  not  for  the  promotion  of  adver- 

_ _  ?•’  intimacy  that  should  Thg  -^-ay  newspaper  advertising  is  vidual  is  many-fold.  Newspapers  repre-  tising  but  for  the  purpose  of  talking 

sold  today  the  representative  is  more  sent  not  only  one  of  America’s  great  directly  to  specific  industries,  individual 

industries  in  a  commercial  sense,  but  ' 

the  very  existence  of  a  free  and  inde¬ 
pendent  people  is  predicated  on  a  free 

_  ,.*.0  and  successful  press.  Without  a  free  ...  c.v.  -  — 

burely  it  is  time  that  the  great  in-  for  his  own  newspapers.  His  funds  do  flow  of  legitimate,  decent  and  honest  da,  tanking  executives  in  New  York, 

of  newspaper  publishing  should  not  permit  a  selling  expense  from  which  advertising,  newspapers  cannot  exist  as  the  clothing  manufacturers  in  Chicago 

wvelop  and  maintain  an  adequate  or-  he  can  receive  no  reward.  As  a  sales-  we  know  them  and  as  we  want  them,  can  all  be  interviewed  through  the  pages 

iMization,  properly  financed  and  con-  man  for  specific  publications  the  repre-  The  spokesman  for  the  newspaper  pro-  of  local  newspapers.  Magazines  suc- 


fession  in  its  relations  with  all  general 
advertisers  must  be  representative  of 
the  magnitude,  the  integrity,  the  tra¬ 
dition  and  dignity  of  the  industry.  We 
should  be  satisfied  with  nothing  less 
than  one  of  America’s  most  successful 
administrators.  To  unlock  doors,  to 
gain  the  sympathetic  and  understanding 
audiences  so  essential  to  success  in  any 
effort  of  this  sort  the  need  is  for  a  man 
of  national  importance.  There  is  hard¬ 
ly  a  single  industry  of  any  size  which 
does  not  have  an  ambassador  to  create 
the  opportunity  to  be  heard. 

SEVENTH:  A  research  department, 
far  superior  to  that  of  any  other  group, 
to  prepare  specific  studies,  plans  and 
sales  figpires  for  the  selling  force  to 
present.  Attack  this  problem  exactly 
as  does  the  advertising  agency  in  solicit¬ 
ing  accounts. 

EIGHTH  :  The  Central  Advertising 
Bureau  should  prepare,  or  engage  the 
services  of  a  successful  advertising 
agency  to  prepare,  a  series  of  advertis¬ 
ing  and  selling  campaigns  to  be  sup¬ 
plied  all  local  newspapers  for  use  m 
selling  newspaper  advertising  to  regional 
manufacturers.  The  woods  are  full  of 
good-sized  manufacturers  who  sell  in 
one,  two  or  three  States.  Get  them 
started  on  campaigns  in  local  news¬ 
papers.  Advertising,  you  know,  does 
three  things — sells  goods,  develops  dis¬ 
tribution,  and  comtots  competition.  A 
sure  way  to  induce  those  general  ad¬ 
vertisers  who  are  not,  but  should  be, 
using  newspapers,  to  include  news¬ 
papers,  is  to  have  a  competitor  cut  in 
on  their  sales.  Remember  too  that  the 
more  advertising  done  on  any  product 
or  service,  the  greater  the  total  sales. 

NINTH :  Prepare  and  supply  to  each 
newspaper  a  sales  portfolio  telling  the 
newspaper  story  as  opposed  to  the  radio 
and  magazine  story,  for  the  local  adver¬ 
tising  department  of  every  newspaper  in 
the  country  to  use  in  selling  each  re¬ 
tailer,  district  or  branch  offices  of 
national  manufacturers,  and  the  manu¬ 
facturers  themselves  when  situated  in 
the  newspaper’s  territory.  Both  maga¬ 
zines  and  radio  conduct  a  constant  sell¬ 
ing  campaign  with  local  retailers  and 
branch  offices  of  manufacturers  in  an 
effort  to  educate  them  to  the  value  of 
their  respective  media.  Manufacturers’ 
salesmen  are  instructed  and  supplied 
with  advertising  portfolios  by  our  com- 
l>etitors  to  assist  them  in  selling  radio 
or  magazine  advertising  campaigns.  If 
any  part  of  the  whole  advertising  and 
selling  set-up  belongs  to  us,  and  us 
alone,  it  is  the  local  retailer.  Make  him 
newspaper-conscious  and  fully  informed 
of  the  true  value  of  newspaper  adver¬ 
tising. 

TENTH :  Build  a  national  back¬ 
ground  for  the  Bureau  personnel 
through  planned  publicity  in  our  own 
newspapers.  Perhaps  the  greatest 
names  in  the  advertising  profession  have 
been  the  result  of  generous  newspaper 
publicity.  Certainly  no  nationally  known 
authority  on  advertising  has  lacked  for 
newspaper  announcements.  When  the 
vice-president  in  charge  of  sales  of  the 
National  Broadcasting  Company  is  on  a 
speaking  tour,  his  addresses  are  carried 
on  A.P.  and  U.P.  wires.  It’s  about 
time  we  promoted  our  own  people. 
And  we  have  within  our  control  the 
facilities  for  doing  this.  Use  them. 

ELEVENTH:  As  part  of  each 
member’s  cash  subscription,  there  shall 
be  given  a  fixed  amount  of  advertising 


wk  the  business  relationship  between 
w  producer  and  the  organization 
^ged  with  sales  and  the  responsibility 
^erwting  new  and  an  increasing  num- 
of  markets. 


concerned  with  advertising  appropria¬ 
tions  that  exist  than  the  development 
of  appropriations  from  new  sources. 
His  income  is  derived  solely  from  sales 


accounts  or  certain  executives.  The 
automotive  industry  in  Detroit,  the 
Kodak  Company  in  Rochester,  the 
orange  growers  in  California  and  Flori- 
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cessfully  employ  this  method,  not  only 
to  sell  their  publications  but  to  open  the 
doors  of  executive  offices  for  their 
representatives. 

TWELFTH:  Support  our  own  trade 
publication— Editor  &  Publisher.  In¬ 
stead  of  contributing  to  such  publica¬ 
tions  that  have  no  real  interest  in  the 
newspaper,  build  up  the  one  publica¬ 
tion  that  is  for  the  newspaper.  The 
editorial  contents  of  Editor  &  Pub¬ 
lisher  can  be  greatly  expanded,  be¬ 
come  more  comprehensive  and  so  de¬ 
velop  a  wider  circulation  if  newspapers 
will  support  it.  It  can  be  made  the 
mouthpiece  for  the  work  of  the  Bureau. 
Its  leading  articles  on  the  subject  of 
sales,  competition  research  and  all  of 
die  various  things  that  relate  to  news¬ 
paper  advertising,  may  be  reproduced  in 
every  newspaper,  reaching  those  sales 
and  advertising  executives  who  do  not 
read  Editor  &  Publisher,  and  so  in¬ 
stilling  in  them  a  desire  to  subscribe 
to  it.  Newspapers  are  filled  with  ex¬ 
cerpts  from  various  trade  magazines, 
none  of  which  serves  the  newspaper  in¬ 
dustry.  Fifty-two  pages,  one  each  week 
— preferably  the  front  cover — should  be 
rra  in  Editor  &  Pubusher.  Addi¬ 
tional  copies  should  be  bought  and  dis¬ 
tributed  to  business  executives,  branch 
managers  and  larger  retailers.  Copy 
diould  be  prepared  by  an  advertising 
agency. 

THIRTEENTH :  The  major  part  of 
diis  entire  effort  is  not  simply  the  work 
of  the  Bureau.  It  is  the  collaboration 
of  all  newspapers  in  the  use  of  those 
tilings  which  are  already  at  hand : 

The  education  of  the  local  retailer, 
die  branch  manager,  the  district  repre- 
a«tative  using  sales  material  on  spe¬ 
cie  types  of  accounts  as  supplied  con¬ 
tinuously  by  the  Bureau. 

"Hie  effective  use  of  editorial  ma¬ 
terial,  the  promotion  of  our  own  people, 
our  own  Bureau,  our  own  personnel. 
The  elimination  of  propaganda  that 
tends  to  promote  radio,  magazines,  bill¬ 
boards  and  all  other  forms  of  advertis¬ 
ing  and  the  individuals  connected  there¬ 
with.  We  know  that  everyone  reads 
newspapers.  What,  therefore,  can  we 
employ  to  better  advantage  than  our 
own  columns  in  the  promotion  and  ex¬ 
pansion  of  our  own  business? 

_  FOURTEENTH :  The  closest  asso¬ 
ciation  between  the  newspaper  repre¬ 
sentatives  and  the  Bureau.  The  large 
number  ^  of  newspaper  representatives 
and  their  _  corps  of  salesmen,  covering 
every  available  area  from  which  gen¬ 
eral  advertising  emanates  can  and 
should  supply  the  Bureau  with  a  con¬ 
stant  flow  of  invaluable  information  and 
dat^  Likewise  the  Bureau  should  make 
available  all  information  relating  to  its 
work. 

FIFTEENTH :  The  Bureau  itself 
cannot  constantly  remain  intact.  It 
should  employ,  on  a  fee  basis,  outside 
individuals  or  organizations  that  can 
be  of  help.  The  Harvard  School  of 
Business  Administration,  Media  Records, 
general  advertising  agency  service,  pro¬ 
motion  experts  from  our  leading  news¬ 
papers  for  consultation,  advice,  studies, 
research  and  to  lend  still  added  author¬ 
ity  to  the  work. 

SIXTEENTH :  Stop  all  this  vicious 
competitive  advertising  of  newspapers 
against  newspapers.  It’s  not  only  ridic¬ 
ulous  but  mighty  harmful.  What  can 
an  advertiser  believe  when  he  sees  some 
of  this  stuff  in  our  own  newspapers, 
trade  papers,  printed  material  and  so- 
called  presentations?  Stop  it  before  it 
ruins  our  profession. 

John  P.  Cunningham,  an  executive  of 
Newell-Emmett,  says;  “Another  thing, 
and  now  Pm  going  to  take  a  crack 
at  the  selling  methods  of  newspaper 
publishers.  In  standard  advertising  prac¬ 
tice  it  is  not  considered  cricket  to  men¬ 
tion  a  competitor’s  name.  In  fact  most 
reputable  newspapers  will  not  permit  an 
advertiser  to  do  it.  But  when  it  comes 
to  their  owm  advertising,  do  they  prac¬ 
tice  what  they  preach?  They  do  not! 
Publishers  are  the  only  business  men 
in  the  country  so  far  as  I  know  who 
promote  their  own  magazines  and  news¬ 
papers  by  advertising  the  disabilities 
of  their  competitors.  They  run  ad¬ 
vertisements  and  name  names,  empha¬ 
size  the  linage  losses  of  others  or  show 


LATEST  PHOTOGRAPH  OF  W.  R.  HEARST 


Mr.  Hearst’s  most  recent  photograph.  The  publisher,  who  came  to  New  York 
Nov.  7,  left  recently  for  Los  Angeles. 


F.  C.  C  ADOPTS  MILDbI-cs 
LEGAL  technique  1 '  | 

Commission  Lawyers  Rebuked  Fa 
Citing  100  Stations — Practice  ol  PfJ  AcCUt 
ceding  Against  Only  One  Sts. T 
tion  Using  Program  Is  Dropped  { 


{Special  to  Editor  &  Puiusau) 

Washington,  D.  C.,  Dec.  16— Yidjl 


ing  to  the  demands  of  broadcasters  l4 
Federal  Communications  Comnii«;^ 
has  removed  from  its  legal  departnieJ^®*'^**, 
tlte  power  to  cite  stations  for  violar^fro"'  ‘ 


txtraoi 


of  FCC  advertising  rules. 

Henceforth,  the  broadcast  division 
composed  of  Chairman  Aiming  t 
Prall  and  Commissioners  E  0.  Syks^ 
and  Norman  Case  will  pass  upon  all 
complaints  before  a  station  may  be  cited 
for  violation. 

For  their  activity  in  pressing  coo- 
plaints  against  improper  advertising,  and 
instituting  proceedings,  the  attorneys  in 
charge  of  this  phase  of  FCC  super, 
vision  were  sharply  reprimanded.  It 
was  made  plain  that  their  action  had 
annoyed  broadcasters  and  advertiiers. 
and  that  it  must  stop.  They  were  told 
that  a  new  policy  with  regard  to  coo- 
plaints  against  improper  advertisig 
was  effective  instanter.  Under  the  mb- 
stituted  plan  they  are  to  receive  coo- 
plaints  and  present  them  to  the  broad¬ 
cast  division  where  the  action  mot 
originate. 

The  legal  division  was  informed  by 
the  commissioners — that  broadcaMeis 
are  displeased;  that  they  do  not  take 
kindly  to  ‘‘interference’’  with  thdr  ad¬ 
vertising  revenues — the  interferena  r^ 
suiting  in  withdrawal  of  accounts  froo 
stations  cited  for  allied  improper  pro¬ 
grams  and  commercial  announcements. 

One  complaint  was  predicated  upon  the 
fact  that  a  broadcaster  had  bera  sub¬ 
jected  to  inquiry  for  a  certain  program 
while  competitors  using  the  same  pro¬ 
gram  were  not  troubled.  i  luc , 

The  lawyers  were  given  no  ^dance  j  idair 
as  to  what  they  should  do  in  instances  ’  Ur. 
where  incontrovertible  proof  of  vidi-  tame 
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comparative  tabulations  of  certain  kinds 
of  linage  to  make  their  paper  look  bet¬ 
ter  than  the  others  in  town.  It’s  as 
if  Maxwell  House  Coffee  tried  to  sell 
itself  by  advertising  the  fact  that  so 
and  so’s  coffee  only  sold  so  many  pounds 
last  month.” 

SEVENTEENTH ;  We  must  dress  up 
our  sales  presentation  to  equal  and 
surpass  the  work  of  our  competitors. 
We  cannot  do  that  without  funds. 
Surely  if  an  advertising  agency,  whose 
potential  volume  of  business  is  but  a 
part  of  the  total  volume  of  general  ad¬ 
vertising,  can  employ  the  best  minds, 
modern  methods,  new  ways,  accepted 
authorities,  then  surely  this  great  in¬ 
dustry  as  a  whole  can  afford  the  best. 
Motion  pictures  have  their  Will  Hays; 
baseball  its  Judge  Landis.  W^e  too 
need  a  figure  of  national  fame  to  un¬ 
lock  doors,  create  sympathetic  audiences, 
get  attention.  There  is  some  ballyhoo 
to  every  business.  We  need  it  too.  It’s 
putting  your  best  foot  forward.  If  an 
agency  can  spend  $5,000  in  making  a 
survey,  study  or  presentation,  let  us 
do  the  same  thing.  We  can  afford  it 
and  we  can  do  it  more  effectively. 

Conclusion 

It  would  be  folly  to  attempt  to  set 
forth  now  each  specific  thing  to  be 
done:  we  can,  however,  provide  at  this 
time  the  means  and  the  methods  where¬ 
by  these  things  shall  be  done.  We 
should  be  ready  to  think  the  thought 
as  yet  unthought  of,  to  have  the  ability 
to  create  the  new  ideas  conforming  to 
conditions  that  are  sure  to  change.  To¬ 
day  our  business  follows  the  same  con¬ 
duct  established  a  half-century  ago.  Re¬ 
gardless  of  what  has  happened  all  about 
us,  unmindful  of  the  changes  that  have 
and  are  constantly  occurring,  heedless 
of  competing  media  and  the  economics 
of  buying,  selling  and  placing  advertis¬ 
ing  we  still  follow,  without  modifica¬ 
tion  whatsoever,  the  same  archaic  prac¬ 
tices  instituted  in  the  nineteenth  cen¬ 
tury.  Our  competition  consists  of  close¬ 
ly-knit  units  enjoying  the  opportunity 
of  quick  and  easy  inter-communication, 
concerned  with  but  one  source  of  ad¬ 
vertising  income,  whose  sales  units  are 


made  in  hundreds  of  thousands  of  dol¬ 
lars,  thus  justifying  the  consideration 
of  every  important  executive  of  the 
client  company.  The  home  offices  of 
competing  media  are  in  New  York. 
Chicago,  Philadelphia.  Here  are  lo¬ 
cated  the  largest  agencies,  the  largest 
customers.  Contrast  this  with  the  news¬ 
paper  industry  whose  units  are  scattered 
throughout  the  width  and  breadth  of  the 
nation,  where  the  opportunity  for  fre¬ 
quent  discussion  and  exchange  of  ideas, 
plans,  thoughts  and  experiences  is 
denied,  where  retail  as  well  as  general 
advertising  occupies  a  major  part  of 
the  management’s  thoughts.  Rarely  is 
the  privilege  given  to  publishers  or  ex¬ 
ecutives  of  newspapers  to  interview 
clients  or  prospective  clients.  They  are 
too  widely  separated  geographically. 

The  Imsiness  of  newspaper  advertising 
is  old,  and  by  the  very  nature  of  its  age 
it  follows  that  its  original  supporters 
must  be  constantly  renewed.  New  men, 
entering  advertising  and  given  the  re¬ 
sponsibility  of  selecting  the  type  of 
media,  do  not  come  trained  in  the  lore 
of  newspaper  worth.  Rather  they  are 
searchers  for  new  methods,  new  media, 
new  practices.  Something  must  be  done 
to  correct  all  this.  The  proposal  sub¬ 
mitted  herein,  will,  we  believe,  ac¬ 
complish  our  purpose. 


HAS  IDAHO  SEED  ACCOUNT 

The  Chicago  office  of  L.  D.  Wer¬ 
theimer  Company,  Advertising,  Inc., 
has  been  appointed  to  handle  the  ac¬ 
count  of  Blackfbot  Brand  Idaho  Grimm 
Alfalfa  Seed,  product  of  the  Idaho 
Grimm  .Alfalfa  Seed  Growers  Associa¬ 
tion  Blackfoot,  Idaho.  Beginning  with 
January  issues,  a  group  of  middle  west 
farm  publication  will  be  used. 
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tion  can  be  adduced  against  a  single 
broadcaster,  but  no  complaint  has  been 
made  against  competitors  using  the 
same  program. 

Members  of  the  radio  division 
frowned  on  the  fact  that  about  100  sta¬ 
tions  are  now  in  various  stages  of  in¬ 
quiry  for  violation  of  regulations.  Pro¬ 
ceedings  in  these  cases  had  been  started  :  Enro 
by  the  attorneys  without  referena  to  [erted 
the  commission.  |  truth 

While  the  commissioners  were  heap- 
ing  criticism  upon  their  attorneys  for 
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citing  100  stations,  the  Federal  Trade 
Commission  announced  that  1,347  cases 
have  been  instituted  in  the  15 
months,  based  on  misrepresentation  in 
radio  advertising. 

Whereas  the  FCC  attorneys  have  in¬ 
vestigated  100  stations,  only  a  fraction 
of  which  were  cited  on  formid  charges, 
the  Federal  Trade  Commission  attor¬ 
neys  inquired  into  42,512  radio  pro- 
grams  which  had  been  cataloged  as 
“possibly  false  and  misleading,”  and  a^  “J” 
tually  commenced  1,347  cases.  , 

Chairman  Prall  told  Editor 
lisher  the  commission  was  motiv^ 
by  a  desire  to  “be  fair  with  the  broad-  ^ 
casters.”  Citations  subject  stations  to 
actual,  or  at  least  probable,  loss  of  c» 
tomers,  and  considering  the  large  »• 
vestments  in  radio  broadcasting  ( 

ties  he  does  not  consider  it  fair  to  pla« 
the  station  on  the  carpet”  without  »• 
isfactory  proof  of  its  guilt,  he  explain* 
“We  are  merely  trying  to  be  fait-  Hit', 
We  want  to  get  enough  evidence  no* 


to  justify  the  complaint  _  before  1^ 
ceedinc  against  the  station,”  he  <*• 


WELLS,  INC.,  TO  CONE  AGENCY 

John  H.  Wells,  Inc.,  naval  architects 
and  designers  of  large  yachts  and  motor 
boats,  have  appointed  the  Andrew  Cone 
Advertising  Agency,  New  York,  to 
handle  their  campaign  in  yachting  and 
class  publications.  Arthur  R.  Gris¬ 
wold,  vice-president,  in  charge  of  the 
account. 


ceeding  against  the  station, 
dared.  ■  ^ 

Other  commissioners  declined  to  ^ 
cuss  the  radical  change  in  enforceatf 
procedure.  George  Porter, 
general  counsel,  and  one  of  those  calW 
to  task,  also  remained  silent. 
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TOSTADAS  TO  ERWIN,  W^SEY 

The  Tostadas  Company  has  aPP^**^ 
Erwin,  Wasey  &  Company,  , 

to  direct  its  advertising. 
non-fattening  corn  chip,  will  ^  ' 
troduced  in  the  East  early  in  1936. 
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-“‘Itense  atmosphere  abroad  places 

I  HEAVY  BURDEN  UPON  NEWS  MEN 

rfpjAccwwy  >n  Fact  and  Inference  Never  So  Necessary  As  Now, 
Stjr  U.  P.  President  Says — No  General  European  War 
>pcd  I  Imminent,  He  Feels 

“VTATIOXALISTIC  sensibilities  are  future  war  that  all  are  convinced  will 
^  so  keen  in  Europe  now  that  an  come  some  day.  The  newspapermen 
I  traordinarily  heavy  responsibility  de-  recognize  this  situation,  as  do  all  who 
I  olves  upon  every  purveyor  of  news  are  ‘in  the  know.’  The  diplomats  are 
l^ra  abroad,”  Hugh  Baillie,  president  busy  making  new  alliances,  and  events 
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er  pro-  Baillie,  president  of  the  United  Press,  and  Mrs.  Baillie  .pictured  aboard 
Miwit.  theS.  S.  Europa  as  they  arrived  in  New  York  Dec.  13,  after  a  three-month  tour 
pon  the  J  Europe. 


»  sub-  ^  (if  the  United  Press,  told  Editor  &  PuB- 
rogran  .  usbek  this  week. 

le  pro-  “There  never  was  a  time  when  abso- 
j  tie  accuracy  in  reporting  international 
aidance  ’uairs  was  so  necessary  as  now,”  said 
stances  kr.  Baillie,  who  with  Mrs.  Baillie,  re- 
viola-  tamed  Dec.  13  from  a  three-months’ 
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trip  to  Russia,  Germany,  Italy,  Spain, 
fiance,  Switzerland  and  Great  Britain. 

“News  dispatches  that  are  not  abso- 
1  trtely  accurate  in  fact  and  in  inference 
e^t  do  incalculable  damage  because 
of  the  tense,  charged  atmosphere  abroad. 
With  the  prevalent  wide  divergence  of 
beliefs  in  methods  of  government  in 
Europe  the  utmost  effort  must  be  ex¬ 
erted  to  obtain  and  report  the  exact 
truth. 

“The  future  hi.storv  of  the  world  is 
being  prefaced  by  European  happen- 
Bgs  today  and  this  has  restored  a  great 
iei  of  the  news  interest  in  Europe 
rhkh  diminished  during  the  depths  of 
the  depression  in  this  country  when 
»e  were  too  deeply  concerned  with  our 
3UT1  troubles  to  pay  much  attention  to 
shat  was  going  on  overseas. 

“I  talked  to  many  news  correspond- 
s®  on  this  trip  and  I  find  them  aware 
In  the  gravity  cjf  their  jobs  and  enthu- 
(sestic  over  their  opportunities  for  en- 


are  eventually  expected  to  crystallize 
into  a  major  armed  conflict. 

“Everyone  is  asking  now :  ‘Who 
will  fight  whom?’  Many  observers  are 
of  the  view  that  Germany  and  Russia 
will  be  the  major  combatants. 

“Although  I  did  not  go  to  Europe 
to  look  over  the  ground  in  preparation 
for  coverage  of  the  next  war.  I  had 
it  in  mind.  It  was  gratifying,  there¬ 
fore,  to  see  our  news  coverage  ma¬ 
chinery  geared  to  maximum  efficiency.” 

Obtaining  news  in  dictator-controlled 
countries  such  as  Germany,  Italy  and 
Russia  presents  difficulties  to  corres¬ 
pondents,  Mr.  Baillie  observed,  but  he 
added  that  he  did  not  believe  any  big 
news  event  in  those  countries  that  had 
come  into  the  information  of  corres¬ 
pondents  liad  been  suppressed.  There 
have  been  delays,  and  there  may  have 
been  suppression  of  minor  news  stories 
that  rejwrters  did  not  get  a  tip  on,  but 
the  major  occurrences  have  been  fully 
covered,  he  said. 

Mr.  Baillie  asked  Russia’s  Foreign 
Commissar,  Maxim  Litvinoff  why 
Russia  felt  it  necessary  to  impose  an 
out-and-out  censorship.  Litvinoff  re¬ 
plied,  he  said,  that  the  state  controls  all 
communication  facilities  of  the  country. 


ftring  and  factual  reporting.” 

; Jn  the  course  of  his  journey  Mr.  and  that  everything  dispatched  over  these 
Se  Po*  present  at  the  scene  of  a  facilities  had  to  be  scrutinized  because 

otivattd  of  big  stories.  He  was  in  Rome 
:  broad-  P  ***  of  the  test  mobilization  and 
lions  to  of  the  offensive  against  the 

of  CHS-  ^'"'oP'sns ;  in  Geneva  during  the  sanc- 
rge  in-  Mssions  of  the  League  of  Na- 
propff-  Moscow  during  the  celebration 

)  “pl**  October  revolution ;  in  Berlin 
Dut  sat-  the  imposition  of  the  new  Nu- 
plainei  f-™''?  laws  upon  the  Jews  (at  which 
u  obtained  an  interview  with 

be  T  — A — 


the  government  might  be  held  respon¬ 
sible  for  the  statements.  The  censor¬ 
ship,  Litvinoff  said,  is  for  the  purpose 
of  seeing  that  the  facts  are  accurate. 

Mr.  Baillie  also  asked  Joachim  von 
Ribbentrop,  Hitler’s  “flying  ambassa¬ 
dor,”  why  a  controlled  press  was  neces¬ 
sary  in  Germany.  He  replied,  accord¬ 
ing  to  Mr.  Baillie,  that  Germany  had 

^  _  _ _ „  .  come  “within  five  minutes  to  twelve” 

^tler) ;  and  in  London  while  the  dele-  of  having  a  Bolshevik  revolution,  and 


him.”  The  interview,  Mr.  Baillie  said, 
was  originally  intended  for  his  own  per¬ 
sonal  enlightenment,  but  he  persuaded 
Hitler  and  his  lieutenants  that  in  mak¬ 
ing  the  interview  public  many  public 
questions  would  be  answered. 

“Mussolini  is  the  most  accessible  dic¬ 
tator,”  Mr.  Baillie  said.  “He  receives 
you  cordially  and  alone,  and  talks  to 
you  in  English.” 

Almost  everywhere  he  went  in  Eu¬ 
rope  Baillie  was  questioned  regarding 
the  attitude  of  the  United  States  to¬ 
ward  European  affairs.  Intense  inter¬ 
est  in  what  the  United  States  was  think¬ 
ing  about  Europe  was  manifest. 

Newspapers  in  manv  foreign  cotm- 
tries,  Mr.  Baillie  found,  carry  much 
less  news  than  United  States  papers. 
The  trend,  he  noted  in  England,  is  to 
featurized  material,  while  in  press-con¬ 
trolled  countries  there  is  a  paucity  of 
human  interest  stuff. 

Mr.  Baillie  believes  that  the  Italo- 
Ethiopian  war  is  getting  the  best — and 
the  most  expensive — coverage  of  any 
minor  conflict.  He  predicted,  however, 
that  there  may  be  a  diminution  of  cov¬ 
erage  soon,  unless  something  sensational 
develops. 

While  in  Moscow  the  U.P.  president 
visited  the  plant  of  the  newspaper 
Pravda — “one  of  the  most  complete 
and  lavish  newspaper  plants  I  have 
ever  seen.” 

Mr.  Baillie  sailed  from  New  York 
Sept.  17,  and  returned  Dec.  13. 
Immediately  on  arriving  he  went  to 
Washington  where  he  had  a  conference 
with  President  Roosevelt.  He  attended 
the  Gridiron  Club  dinner  Dec.  14. 

LOUISIANA  AD  TAX  IN 
HIGHEST  COURT 

Arguing  Injunction  to  Restrain  Col¬ 
lection  of  Huey’s  Levy  on  Dailies, 

State  Says  Impost  on  Dailies  No 
Abridgment  of  Free  Press 

Defending  its  two  per  cent  gross  ad¬ 
vertising  revenue  tax  on  large  news¬ 
papers,  the  State  of  Louisiana  claimed 
before  the  United  States  Supreme 
Court  this  week  that  the  measure  put 
through  by  Huey  Long  did  not  consti¬ 
tute  an  abridgment  of  press  freedom 
and  was  not  reprisal  legislation. 

Alice  Lee  Grosjean,  supervisor  of 
public  accounts  of  Louisiana,  submitted 
a  brief  prepared  by  the  state’s  attorney 
general  in  resisting  a  final  injunction 
sought  by  the  American  Press  Com¬ 
pany,  Inc.,  and  eight  other  newspaper 
interests.  The  nation’s  highest  court 
has  already  signified  its  intention  of 
taking  jurisdiction  in  the  case.  The 
newspapers  have  20  days  in  which  to 
answer  the  state’s  brief,  during  or  after 
which  the  case  will  be  assigned  for 
hearing. 

The  attorney  general’s  brief  said : 
“The  business  of  uttering  and  publish¬ 
ing  views  and  opinions  and  of  collect¬ 
ing  and  reporting  occurrences  and 
events  of  the  day  is  in  no  wise  affected 
.  .  .  The  statute  in  fact  deals  solely 
with  a  business  which  has  grown  to 
Gargantuan  proportions  in  recent  years, 
the  business  of  selling  advertisements, 
and  imposes  upon  that  business  a  small 
contribution  for  the  support  of  govern¬ 
ment.” 


I  -  /  t  *1*  Wllliv  HISS  VJVtV- 

”  «n.  gathering  for  the  Naval 

re  1^  ^osfercnce.^ 

®  addition  to  the  interview  with 

.  ^  |™er,  Nlr.  Baillie  had  conversations 
rcemfl*  1?^^,  ^^*”off,  Mussolini.  Laval,  Dr. 
•sdstat  many  ambassadors  and 

„l1-i  representatives  in  the  coun- 

e  caiw  visited. 

^  I  am  one  of  those  who  does  not  be- 
ASEY  *^>at  a  new  world  war  or  Euro- 

•  Ml  ^  imminent.”  Mr.  Baillie  said. 
***Vnrk.  remembered  by 

^  }  a  K  I’^Ple  and  there  is  no  will  among 
p®  Wf  a  new  conflict  at  this  time. 
lA  I-  yerthcless  the  nations  are  ex- 
Jo-  Pfflely  busy  ‘choosing  up  sides’  for  a 


PUBUCITY  CONTROL  BUREAU 


that  the  government  would  be  short¬ 
sighted  and  naive  to  give  the  Commun¬ 
ists  a  chance  to  air  their  views  in  print. 

“It  is  obvious.”  Baillie  said,  “that  in 
some  quarters  abroad  it  is  felt  that  we 
greatly  overvalue  the  importance  of  a 
free  press,  and  that  it  is  a  dangerous 
weapon  in  the  hands  of  enemies  of  the 
state  or  subversive  elements.” 

.An  exclusive  interview  with  Adolph 
Hitler.  German  dictator,  carried  in  this 
countrv  in  conspicuous  position  by 
United  Press  clients,  was  a  hiehlieht 
of  Mr.  Baillie’s  trip.  He  described  the 
dictator’s  manners  as  “affable— not  im¬ 
perial — not  at  all  as  I  had  imagined 


Oklahoma  Press  Approves  New  Ac¬ 
tivity — Authorizes  Circulation  Group 

A  publicity  control  bureau,  to  detect 
propaganda  and  free  advertising  sub¬ 
mitted  as  news  and  to  warn  member 
newspapers,  was  created  Dec.  15  at  a 
meeting  of  the  executive  board  of  the 
Oklahoma  Press  Association  at  a  meet¬ 
ing  held  at  Oklahoma  City. 

The  board  also  authorized  formation 
of  an  association  of  circulation  man¬ 
agers  similar  to  the  division  of  adver¬ 
tising  managers.  It  also  accepted  an 
invitation  to  affiliate  with  the  Mid- 
West  Circulation  Managers’  Associa¬ 
tion. 

As  a  further  act,  the  association  set 
up  facilities  to  assist  politicians  in 
placing  campaign  advertising  in  Okla¬ 
homa  newspapers. 


REPORTER  IS  VICTIM 
OF  THUGS’  ATTACK 

Harry  Brundidge  Slugged  With  Black¬ 
jack  and  Slashed  at  With  Knife 
— Star-Times  Offers  $6,000 
Reward 

(Special  to  Editor  &  Publisher) 

St.  Louis,  Dec.  16 — Harry  T.  Brun- 
didge,  star  reporter  for  the  St.  Louis 
Star-Times,  was  the  victim  of  a  mur¬ 
derous  attack  the 
evening  of  Dec. 
13  when  he  was 
set  upon  by  two 
unidentified  men 
in  the  rear  of  the 
Congress  Hotel 
where  he  resides. 
A  blackjack  and 
a  knife  were  used 
by  his  assailants, 
but  Brundidge, 
badly  hurt  was 
able  to  break 
away  and  enter 
h  i  s  hotel.  A 
knife  slash  cut 
through  his  overcoat  near  the  back  of 
his  neck  but  did  not  wound  him. 

The  attack  was  believed  to  have  been 
due  to  the  fact  that  Brundidge  and  his 
wife  have  been  looking  after  the  wel¬ 
fare  of  Anna  Ware,  and  her  sister  and 
brother-in-law,  Mrs.  Robert  Whitlock. 

The  day  the  assault  occurred  Miss 
Ware  had  won  her  habeas  corpus  suit 
in  the  St.  Louis  Court  of  Appeals  for 
the  possession  of  her  infant  son,  which 
had  been  claimed  by  Mrs.  Nellie  Tip- 
ton  Muench,  and  her  husband.  Dr. 
Ludwig  O.  Muench. 

The  Star-Times  promptly  offered  re¬ 
wards  totalling  $6,000,  of  which  $1,000 
is  for  information  leading  to  the  arrest 
and  conviction  of  either  or  both  of  the 
thugs  who  attacked  Mr.  Brundidge, 
and  $5,000  for  information  leading  to 
the  arrest  and  conviction  for  their  part 
in  the  assault,  of  the  person  or  persons, 
if  any,  who  hired  the  thugs. 

The  Star-Times  stated  that  at  inter¬ 
vals  of  four  months  anonymous  threats 
against  Miss  Ware,  Mr.  Brundidge  and 
members  of  the  paper’s  staff  have  been 
received  as  a  result  of  their  activities 
in  the  baby  case. 

One  of  the  two  assailants  struck  the 
Star-Times  man  with  a  heavy  instru¬ 
ment,  presun-  ibly  a  blackjack  or  billy. 
The  three-inch  slash  in  the  collar  of 
the  overcoat,  police  say  was  caused  by 
a  sharp  knife. 

“The  attack  happened  before  6  p. 
m.,”  Mr.  Brundidge’s  statement  to  the 
police  said.  “I  had  gone  to  a  drug  store 
and  was  returning  to  the  hotel  by  way 
of  the  alley  that  runs  south  from  Persh¬ 
ing  avenue  on  the  west  side  of  the 
building  when  I  noticed  two  men  be¬ 
hind  me. 

“I  thought  nothing  of  it  until  I  heard 
one  of  them  say  quickly,  ‘Get  ’im.’ 

“I  swung  around  on  my  heels  to  the 
left  to  get  a  look  at  them  just  as  one 
of  the  pair  brought  the  billy  or  black¬ 
jack  down  on  my  head.  The  weapon 
glanced  off  the  left  side  of  my  head 
along  my  neck.  One  of  the  men  ran 
around  to  get  in  back  of  me.  I  did  not 
know  it  at  the  time,  but  that  must  have 
been  when  he  stabbed  at  me  and  cut 
my  overcoat. 

“The  force  of  their  blows  knocked  me 
to  the  pavement  and  on  my  hands  and 
knees  I  crawled  as  rapidly  as  I  could 
toward  the  hotel  rear  door  and  virtually 
fell  inside. 

“Jumping  up  and  badly  confused,  I 
tried  to  collect  my  wits.  When  I  had 
done  so  and  began  to  look  around  out¬ 
side  for  my  assailants,  they  had,  of 
course,  disappeared.  I  recovered  my  hat 
which  had  fallen  off  in  the  struggle  and 
went  to  my  apart,  ent  where  the  slash 
in  my  overcoat  was  discovered.” 

Mr.  Brundidge  sustained  a  contusion 
and  abrasion  on  the  left  side  of  the  fore¬ 
head  and  multiple  contusions  on  the  left 
leg  and  left  side  of  his  back.  Dr.  Scott 
Heuer,  his  attending  physician  said  that 
if  the  weapon  which  pierced  the  news¬ 
paperman’s  overcoat  collar  had  pene¬ 
trated  his  clothing,  a  critical,  if  not 
fatal  wound  would  have  resulted. 


Harry  Brundidge 


Brisbane — “Don’t  get  excited,  Mr.  A  lot  of  film,  funny  business  both  i 
Hearst.  The  tax  rebellion  is  growing,  titles,  spoken  words  and  film  techni-' 
Here  come  some  recruits.  Here,  Mr.  like  fitting  one  man’s  voice  to  anoth''  ' 
Hearst.  are  Aimee  Semple  Macpherson,  speaking  visage,  carried  the  story  all-  ( I 
Charlie  Chaplin,  William  Powell,  to  the  inaugural  address  of  “Presitt 
Jimmy  Cagney,  and,  if  I’m  not  mistaken,  Norman  Thomas,  elected  on  a  Sociai:  r 
Col.  Robert  McCormick,  of  the  Chi-  ticket  and  a  platform  promising  to  c  i 
ago  Tribune."  Communism  in  Washington,  put  W- 

It  develoi)ed  that  the  newcomers  had  Street  back  in  the  saddle,  two  potv  ■ 
“fled  the  United  States’’  to  avoid  “the  chickens  in  every  garage,  more  abijr 
exactions  of  an  extortionate  administra-  ant  holding  companies  and  a  me 
tion.’’  abandoned  life.” 

Mr.  Hearst  discovered  in  the  group  But  “President  Thomas,”  stranet!. 
"a  low  fellow  in  squalid  attire.”  enough,  started  his  inaugural  in  the  atl 

•Your  iiame,  sir,”  he  demanded.  cents  of  President  Franklin  D.  RooJ 

“The  name  is  Jones,  or  Smith,  or  velt,  switched  to  the  tones  of  aI.  Sroi*!'.! 
Brown,”  was  the  answer.  “It  doesn’t  switched  again  to  Herbert  Hoover’s 
matter.  I  belong  to  the  tax-exempt  clearly  recognizable  voice  and  woonJ 

class  you  ladies  and  gentlemen  would  up  as  Ed.  VVynn,  the  comedian, 
like  to  join.  I  am  on  the  Federal  jo  cap  it.  Andrew  Mellon,  former 

dole.  ’  Treasury  head,  came  on  the  screen  to 

“A  Midwinter  Night’s  Dream,”  at-  appear  to  be  singing  in  celebration  of 

tributed  to  Federal  Relief  Administrator  the  Thomas  selection,  “Happy  Dj« 
Harry  L.  Hopkins,  opened  with  a  Are  Here  Again,”  the  Roosevelt  ’32 

strange  half  horse-half  man  figure  battle  song. 

bound  “to  the  boondoggle  round-up”  Norman  Thomas  was  scheduled  to 
™ooii.  .  ,  j  .  ,  speak  at  the  dinner,  but  did  not  appear 

The  spotlight  switched  to  pick  a  Qnly  one  gate<rasher  was  at  the 

cot  out  of  the  dark,  with  Hopkins  Gridiron  Club  dinner,  and  he  remained 

moving  restlessly  in  his  sleep  upon  it  jong  enough  to  carry  out  his  bus.  I 

and  a  big  moon  crescent  peering  down 

at  him  from  tock  stage  The  boondog-  jj  G.erald  W.  Sickler,  a  depntr 

glers  .  chant  brought  Hopkins  to  his  y.  S.  marshal  who  arrived  in  “tVSl 

f^t  in  long  night  shirt,  tall  peak^  tie  and  tails.”  walked  into  the 

night  cap  flopping  as  he  cavorted  with  ^nd  straight  to  utilitie. 

delight  over  his  dream.  magnate  Henry  L.  Doherty,  to  whom 

At  last,  at  last,  he  shouted.  .  What  presented  subpoenaes  in  14  lawsmti 
a  dream!  First  I  dreamed  m  millions ;  ^he  litigation  was  brought  by  p«. 
then  I  got  to  billions— now  I  m  drram-  ^.^asers  of  stock  in  an  oil  company, 
mg  in  trillions!  Wont  the  President  ^y^ile  the  gridiron  diners  were  en- 
lie  proud  when  I  tell  him  a  way  to  j^yj^g  j^eir  satirical  skits,  Mrs.  Roo«- 
sprad  trillions.  ^as  hostess  to  the  “gridiron 

The  moon  above  glowed  into  life  and  widows”  at  the  White  House  where 
^  figure  leaned  down  to  peer  newspaper  women,  Secretary  Peridm, 

Hopkins.  .  Congresswomen  and  other  women  o8i- 

Heavens,  said  the  startled  dreamer,  ^jais  were  present. 

Ick«!  ,  .  ,  Four  hundred  women  present  wit- 

No,  Its  a  closer  and  older  friend  messed  sketches  poking  fun  at  the  Old 
even  than  that.  Harry,  observ^  the  pgal  and  the  New  Deal.  “Little  Neli", 
moon  figure,  “I  am  the  Man  in  the  j,g,.  noble  parent,  a  black-mustached 

villain  and  a  worthy  yokel  chanted  and 
jigstepped  the  sad  story  of  “The  Wages 
of  Sin — or  Nellie’s  R^sville  Project" 
Little  Nell  carried  the  Project  an 
infant  in  a  long  shawl,  in  her  ar^ 
The  project,  it  seemed,  was  the  building 
of  “Boxes  for  the  Post-of-Fice.”  The 
Villain,  who  came  from  Indianapolis, 


“American  Monarchists” — Mrs.  Raymond  Clapper,  dressed  as  a  Prime  Minister, 
Mrs.  Ulric  Bell  in  the  trappings  of  a  court  flunkey,  and  Mrs.  Byron  Price  in 
the  royal  garments  of  a  King,  talk  thinks  over  at  the  Gridiron  Widow's  Party 
given  by  Mrs.  F.  D.  Roosevelt  at  the  White  House. 

at  the  Willard  Hotel  for  the  semi-an¬ 
nual  dinner  and  skits  of  this  inter¬ 
nationally  famed  organization  of  jour¬ 
nalists. 

New  Deal  agencies  were  the  subject 
of  several  acts  in  the  swifty  moving 
portrayal ;  and  Old  Dealers,  their  lead¬ 
ers,  aspirations  and  Presidential  hopes 
were  given  equal  attention.  The  Su¬ 
preme  Court  of  the  United  States,  the 
American  Liberty  League,  Haile  Selas¬ 
sie,  Nazism,  William  Randolph  Hearst, 

Col.  Robert  McCormick,  and  Arthur 
Brisbane,  were  among  the  key  figures 
and  situations  represented  in  the  mis- 
cellany  of  riotous  entertainment.  Sa- 
tire  was  the  motif  throughout ;  yet 
among  those  who  laughed  heartiest  and 
applauded  loudest  were  several  of  the 
gentlemen  whose  public  activities  were 
made  the  subjects  of  banter.  Among 
them  were  President  Roosevelt,  who 
made  the  only  speech  of  the  evening 
— the  traditional  “off  the  record”  talk — 
and  Charles  Evans  Hughes,  Chief  Jus¬ 
tice  of  the  United  States.  Members 
of  Congress,  Governors  and  potential  There’ 

Presidential  candidates  were  inter-  l' 
spersed  among  the  hundreds  who  filled 
all  available  space  in  the  huge  banquet 
hall. 


taken  up  in  a  parody  of  “Frankie  and 
lohnny,”  starting: 

Franklin  and  Johnson  were  buddies, 
lA)rdy,  what  a  friend  was  Ilufth, 

Swore  he’d  be  true  to  Franklin 
As  long  as  the  skies  were  blue — 

He  was  our  pal,  but  he  done  us  wrong.  ..Just  the  man  I  want  to  see,”  Hop- 

Narration  of  a  gridiron  version  of  kins  shot  back,  skipping  again  in  glee. 
Gen.  Johnsons  transition  to  the  role  “You  g^tve  me  a  wonderful  idea.  Boon- 
of  “friendly  critic”  of  the  New  Deal  doggling  on  the  moon!  I  can’t  wait 
followed,  with  this  conclusion:  to  tell  the  President.” 

This  story  has  a  moral,  Hopkins  itemized  a  few  projects  like 

Kight  here  where  the  story  ends:  a  “lunar  resettlement  problem,”  “count¬ 

ing  holes  in  the  green  cheese.” 

“That’s  only  the  beginning,”  he  added 
to  the  moon’s  expression  of  dismay. 
„  ,  ,  ,  ,  “We'll  reverse  the  ocean  tides. 

Presentation  of  two  well-known 
members  of  the  White  House  secre¬ 
tariat,”  Messrs.  Early  and  Late,  gave 
the  Gridironers  a  chance  to  place  their 
former  press  gallery  colleagues.  Secre¬ 
taries  Early  and  McIntyre,  on  their 
lavorite  toasting  fork. 

In  a  parody  about  the  discussion  of 
the  Constitution  a  soloist  sang : 

’s  circumlocution 
in  that  Constitution 
Uut  ’taint  necessarily  so. 

They  say  you  can’t  change  it 
Unless  they  arrange  it; 

At  a  business  meeting  which  pre-  ’taint  necessarily  so. 

ceded  the  dinner,  Edwin  G.  Gableman, 

Washington  correspondent  of  the  CiM-  They  say  that  they’re  wiser 
cinnati  Enquirer  was  elected  president.  Than  Khalif  or  Kaiser; 
succeeding  Ulric  Bell  of  the  Louisville  ***"*  necessarily  so. 

Courier-Jouptal  Other  officers  chosen  ^ethus-lah  lived  nine  hundred  years; 
are:  G.  Gould  Lincoln.  But  who  calls  it  livin’ 

Star,  vice-president ;  J.  Fred  Essary,  por  people  to  give  in 
Baltiniore  Sun,  treasurer;  J.  Harry  To  nine  men  what’s  nine  hundred  years? 

Cunningham,  secretary ;  Ernest  G. 

Walker,  historian.  The  following  were  preachm’  this  gospel  to  show 
chosen  to  serve  on  the  executive  com-  **  nessa,  ain’t  nessa,  ain’t  nessa.  am  t 
mittee :  Walker  S.  Buel,  Clci'eland  . .  , 

Plain  Dealer;  James  L.  Wright.  Buj-  *“• 

falo  Nezvs,  and  Raymond  Clapper,  “A  desert  island  where,”  the  an- 
IVashinglon  Post.  Kirke  L.  Simpson,  nouncer  said.  “Mr.  William  Randolph 
Associated  Press,  was  elected  to  mem-  Hearst  had  landed  from  California  on 
bersliip.  a  world-wide  tour  searching  for  a  land 

With  the  stage  set  in  scenery  ob-  where  he  can  live  without  supporting 
viously  intended  to  represent  the  Su-  the  government,”  came  next.  Mr. 
preme  Court  of  the  United  States  (but  Hearst  entered,  followed  by  Arthur 
for  purposes  of  the  skit  described  as  Brisbane,  Hearst  columnist,  both 
Acropolis),  the  entertainment  started  showing  weariness  and  Hearst  glaring 
with  the  appearance  of  a  group  of  actors  disgust^ly  at  the  scanty  showing  of 
dressed  in  the  gaudy  attire  of  gam-  jialni  trees  that  made  up  the  set. 
biers  and  free  spenders.  In  all  direc-  Brisbane  tried  consoling  the  pub- 
tions,  they  cast  stage  money,  meanwhile  lisher  with  a  few  literary  quotations, 
singing  a  parody  on  “The  Man  Who  Hearst — “Cut  that  out,  Arthur.  It’s 

Broke  the  Bank  at  Monte  Carlo.”  Ref-  bad  enough  to  have  to  read  it  in 
erences  to  “boondoggling”  and  to  print.” 


tried  to  steal  Little  Nell’s  Project 
But,  with  the  aid  of  the  worthy  Yokd 
in  overalls,  virtue  triumphed. 

The  evening  was  climaxed  in  the 
“March  of  the  New  Deal”  in  whid 
CCC  men,  happy  farmers  and  other 


we’ll - ” 

“I  run  the  tides,”  broke  in  the  moon. 

“You  mean  you  used  to  run  ’em,” 
chuckled  Hopkins.  “When  we  get 
through  with  Passamaquoddy  the  tides 
will  be  eating  out  of  our  hands.” 

“I’m  through  with  you,”  stormed  the 
aroused  Man-in-the-Moon.  “Go  back 
to  sleep,  Harry.” 

“Sweet  dreams,  and  a  long,  long  sleep 
— for,  oh,  boy,  what  a  headache  when 
you  wake  up!” 

The  club’s  own  newsreel  proved  to 
be  a  preview  of  the  Presidential  in¬ 
auguration,  January  20,  1937,  “History 
Shivering”  at  the  first  mid-winter  in¬ 
augural. 


New  Deal  beneficiaries  praised  the  ad¬ 
ministration  as  the  events  of  the  past 
four  years  galloped  across  the  stage 
The  pantomime  ended  with  the  Spe^- 
thrift  Year  of  1935  and  the  Queshoe 
Mark  of  1936. 


the  form  of  a  series  of  articles  in  the 
Star. 


Little  Nell,  starring  Gridiron  widows,  showing  the  Villain,  the  Farmer, 
well-known  farmer’s  daughter  and  the  hero  in  a  dramatic  moment  of  tM 
The  characters  were  played  by  (1  to  r),  Mrs.  A.  D.  Pierce,  Mrs.  Lowell  Me 
and  Mrs.  Frederick  Essary. 
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U  S.  WILL  OPERATE 
OVER  SHORT  WAVE 

Fire  Ckannelt  for  TransmUaion  to 
Sooth  America  Will  Be  Taken  Over 
Soon  to  Improve  Type  of  Program 
Being  Sent  to  Foreign  Landa 


BLACKWELL  CASE  DRAGGING 


F.  T.  C.  Takea  Up  Oklahoma  Suit 
Behind  Cloaed  Doora 
(.Special  to  Editos  &  Publisher) 
Washington,  D.  C,  Dec.  18. — At  a 
closed  session  this  week  in  offices  of 
the  Federal  Trade  Commission,  an  un¬ 
successful  effort  was  made  to  speed  com¬ 
pletion  into  inquiry  covering  the 
charges  placed  against  Journal  Publish¬ 
ing  Company,  Blackwell,  Okla. 

Agreement  to  proceed  with  hearings, 
some  time  in  January  was  reached. 


(Special  to  Editor  &  Publisher) 

Washington,  D.  C.,  Dec.  16 — The 
United  States  Government  is  soon  to 

step  into  the  broadcasting  field,  utilizing  . . . 

five  channels  tor  transmission  of  pro-  ^hen  counsel  for  the  publisher  and  the 
grams  to  South  American  republics.  commission  were  unable  to  agree  upon 
This  disclosure  was  ™ade  m  a  ^  stipulation  of  facts  which  would  have 
Speech  prepared  for  delivery  at  tl^  Uni-  expedited,  if  not  closed,  the  case.  Ned 
rersity  of  Syracuse  today,  by  Grorge  Looney  and  W.  A.  Stanley  represented 
Henry  Payne,  member  of  the  Federal  r^e  Journal. 

OiOTmunications  Comrnission.  After  a  two-day  session,  with  neither 

Declaring  many  government  officials  jjjg  backing  down,  it  was  decided  to 

hold  further  hearings  and  test  whether 
certain  evidence  which  had  been  ex¬ 
cluded  at  past  hearings,  shall  be  ad¬ 
mitted. 

Tlie  Blackivell  Journal  is  charged 
both  by  the  State  of  Oklahoma  and  the 
Trade  Commission,  with  operating  be¬ 


er,  ih« 
lie  ski. 
MelleH 


are  concerned  over  the  fact  that  Amer¬ 
ican  short  wave  broadcasts  are  “riling” 
the  people  of  the  South  American  re¬ 
publics,  because  of  the  character  of 
their  advertising  and  over  the  charge 
that  there  is  too  much  “commercial¬ 
ism"  in  the  programs.  Commissioner 
Payne  said: 

“Fortunately,  this  disagreeable  situ¬ 
ation  is  about  to  be  cleared  up  by  the 
government  itself  utilizing  the  five  chan¬ 
nels  which  were  placed  at  its  disposal 
at  the  conference  held  at  Montevideo 
in  1932.  This  was  in  agreement  with 
the  other  countries  belonging  to  the 
Pan  American  Union  and  it  was  ex¬ 
pected  and  hoped  that  each  of  these 
countries  would  sent  out  a  program 
representative  of  its  culture  and  intel¬ 
ligence.  The  people  of  South  America 
do  not  believe  that  our  ‘faulty  elimin¬ 
ation’  and  ‘cure  all  blackheads’  program 
are  representative  of  our  culture  or  in¬ 
telligence.  and  even  if  they  are,  they 
don't  like  them.  I  am  sure  that  any 
reasonable  minded  person  will  admit 
that  while  we  may  not  be  unwilling  to 
have  blatant  and  objectionable  stuff 
pumped  into  our  own  homes  over  the 
radio,  we  haven’t  the  right  to  inflict 
the  same  stuff  on  the  people  in  the 
homes  of  a  friendly  and  unoffending 
foreign  nation.” 

The  government-operated  station 
••ill  be  located  in  Washington,  with 
technical  features  installed  at  Arling¬ 
ton,  Va.,  under  the  control  of  the  Navy 
Department.  Construction  will  begin 
“within  a  very  short  time,”  Payne 
promised. 

This  project  is  designed  as  a  sup¬ 
plement  to  the  American  system  of 
broadcasting  said  the  Commissioner, 
who  admitted  there  are  fears  in  some 
quarters  that  it  might  be  the  first  wedge 
in  government  control  and  operation  of 
all  broadcasting. 

“To  such  misguided  individuals,” 
Payne  continued,  “I  may  sav  that  un¬ 
less  constructive  steps  are  taken  by  the 
industry  itself  to  clean  up  some  of 
the  flagrant  violations  of  public  con¬ 
fidence  and  support.  Congress  itself  will 
be  obliged  to  take  an  active  hand  in 
the  matter.” 

The  Commissioner  touched  briefly 
upon  the  protest  of  the  American  Tele¬ 
phone  and  Telegraph  Company  against 
wtrictions  sought  to  he  imposed  by 
FCC  in  connection  with  a  proposed 
ro«ial  cable  between  New  York  and 
^iladelphia.  Instead  of  attempting  to 
hold  back  the  development  of  television. 


NEVIN  ENDS  OFFICIAL 
N.I.B.  AFFAIRS 


low  the  cost  of  production  in  the  sale 
of  its  advertising  space,  with  the  intent 
of  putting  its  competitor,  the  Blackivell 
Tribune,  out  of  business.  The  state 
case  is  now  slated  for  hearing  Jan.  20. 

“CONHOENCE  LAW”  INVOKED 


Judge  Strike*  Out  Interrogatories  in 
N.  J.  Libel  Action 

Judge  Thomas  F.  Meaney  has  ruled 
that  Chapter  167  of  the  New  Jersey 
Laws  of  1933,  known  as  the  “Press 
Confidence  Law,”  which  was  sponsored 
by  the  Hudson  County  Press  Club,  not 
only  protects  newspaper  reporters  and 
writers  from  revealing  the  sources  of 
information  in  stories  they  gather  and 
write,  but  also  protects  the  newspaj^r 
publishers  and  all  others  connected  with 
the  newspapers  from  revealing  the 
sources  of  information  or  who  handled 
the  stories. 

The  ruling  was  made  as  Judge 
Meaney  struck  out  interrogatories 
served  two  Hudson  County  newspapers 
by  Anthony  Smentkowski,  Secaucus 
farmer,  who  seeks  $10,000  in  a  libel 
action. 

The  interrogatories  sought  to  have  the 
two  publishing  companies  reveal  the 
names  of  reporters  who  wrote  stories 
vvhen  part  of  the  congregation  of  St. 
Ann’s  Polish  Church,  Jersey  City,  se¬ 
ceded  last  year. 

Tlie  court  struck  out  the  interroga¬ 
tories  on  the  application  of  Lawyers 
Julius  Lichtenstien  and  Harry  Lane. 

NEW  DAILY  SUSPENDS 


Award  to  Shreveport  Typographical 
Union  Provide*  Increa*e  of  12 
Cent* — Rai*e  AUo  Granted  in 
Spokane  Arbitration  Dec.  15 

Announcement  this  week  of  the  arbi¬ 
tration  award  made  by  Judge  Robert 
R.  Nevin,  impartial  chairman  in  the 
case  of  Shreveport  TypograjAical 
Union  No.  155  vs.  Shreveport  Times 
and  Shrei-eport  Journal,  officially  con¬ 
cluded  affairs  of  the  newspaper  Indus¬ 
trial  Board  under  the  Daily  Newspaper 
Code  of  NR  A.  The  award  provides 
for  an  increase  of  12  and  12^  cents 
in  the  day  and  night  hourly  rates  re¬ 
spectively. 

Judge  Nevin  denied  the  union  de¬ 
mand  for  an  increase  in  day  hourly 
rate  of  37.6  per  cent  and  in  the  high 
hourly  rate  of  28.2  per  cent.  Hourly 
scales  prior  to  the  award  were  85  cents 
for  days  and  .975  cents  for  nights.  New 
scales  are  97  cents  per  hour  for  days 
and  $1.10  per  hour  nights.  The  chair- 
Frank  Willard,  creator  of  the  Moon  man  upheld  the  publishers’  claim  that 
Mullins  comic  strip,  and  Mrs.  Willard,  due  to  unsettled  business  conditions,  it 
who  reside  in  Tampa,  Fla.,  entertained  is  prudent  to  make  only  short  term 
at  a  “shipwreck  hall”  Thanksgiving  contracts,  denying  the  union’s  demand 
night  at  the  Tampa  Yacht  and  Country  that  the  award  be  made  effective  for 
Club.  About  500  society  guests  were  three  years,  dating  from  May  1,  1935, 
invited  and  ordered  to  appear  in  what  A  one-year  contract  is  provided  for. 
the  well-dressed  castaway  would  wear.  The  question  of  hours  was  removed 
Mr.  Willard,  as  shown  in  the  picture,  prior  to  the  conclusion  of  the  hearing 
was  a  dusky  cannibal  king  and  his  wife  when  the  parties  agreed  to  a  40-hour 
appeared  as  a  suntan  hula  dancer.  R.  week  to  he  divided  into  six  days  of  six 
W.  Simpson,  managing  editor,  Tampa  hours  and  40  minutes. 

Tribune,  his  face  hidden  behind  whis-  The  Spokane  Falls  Typographical 
kers,  and  wearing  a  white  coat  deco-  Union  concluded  an  agreement  Dec.  15 
rated  on  the  back  with  a  big  drawing  with  the  Cowles  Publishing  Company, 
of  Fmmy  Schmaltz,  a  Moon  Mullins  publishers  of  the  Spokane  (Wash.) 
character,  in  the  nude,  won  the  men’s  Spokesman  Reiiciu  and  Spokane  Citron- 


costume  prize. 


“UVING  NEWSPAPERS” 
SOON  IN  N.  Y. 


WPA  Project,  Under  Direction  or 
Elmer  Rice,  Will  Employ  Ne'w* 
Force  to  Present  Dramatized 
“New*  Reel*’’  on  Broadway 


icle,  providing  for  a  four  per  cent  in¬ 
crease  in  wages. 

The  wage  scale  is  increased  from 
96  2/3  cents  to  $1  for  day  work,  and 
from  $1.03'/2  to  $1.06  2/3  an  hour  for 
night  work. 

The  five-dav  week,  which  has  been 
in  effect  under  temporary  agreements 
for  the  last  year,  has  been  continued 
permanently  as  a  means  of  meeting  un- 
emplovment.  The  new  wage  rate  goes 
into  effect  Feb.  1.  1936,  and  the  con- 


A  novel  arrangement  for  giving  em¬ 
ployment  to  newspaper  workers,  drama-  J'ract  provides  for  semi-annual  adjust- 
tists  and  actors  is  expected  to  strike  nients  of  rate,  based  on  the  cost-of- 
Broadway  soon  when  the  “living  news-  living  index  of  the  U.  S.  Department 
papers”  project  of  the  Works  Progress  Labor. 

Administration  gets  under  way.  The  - - - 


LouUville  New*  Enquirer  Hope*  to 
Effect  Reorganization 

(By  telegraph  to  Editor  &  Publisher) 
Louisville,  Ky.,  Dec.  18. — The  Louis¬ 
ville  News  &"  Enquirer,  morning  and 
Sunday  paper  which  started  Oct.  2^. 
suspended  publication  today.  Announce¬ 
ment  of  the  suspension  was  made  by 
Bruce  1.  Susong,  former  general  man¬ 
ager  who  resigned  that  post  a  month 
ago.  He  said  he  represented  a  group 
who  had  taken  an  option  on  the  paper 
liut  declined  to  give  the  names  of  the 
purchasing  group,  saying  negotiations 


plan  is  temporarily  delayed  until  a 
theatre  readily  accessible  to  Broadway 
crowds  can  be  leased. 

The  “living  newspapers”  will  be  six- 
time-a-day  dramatizations  of  news 
events  of  significance,  selected  for  news 
importance  and  dramatic  possibilities.  A 
complete  news  force,  reporters,  camera 


SHOPPING  NEWS  WINS 


Supreme  Court  Uphold*  Injunction 

Stay  in  Chicago  Ca*e 

(Special  to  Editor  &  Publisher) 

Chicago,  Dec.  17 — Despite  the  Illin- 

coinp.eie  news  lorcc,  reponers,  camera-  Supreme  Court’s  opinmn  hand^ 

men,  desk  men,  rewrite  men,  etc.,  will  yesterda}^  ® 

be  organized  by  Morris  Watson,  acting  Appellate  Court  in  st  ^  g 
as  a  representative  of  the  American  porary  injunction  iss^d  by 
Newspaper  Guild,  which  has  acted  as  court  the  case  ot  Carl  J-  K 

sponsor  for  the  idea  in  an  effort  to  aid  against  Goldblatt  Brothers,  nc., 
newspaper  employment.  Howard  Cush-  Shopping  News,  Inc.,  publishers 
man,  formerly  of  the  New  York  Post,  Downtoum  Shopping  Nert-J.  Attorn^ 
will  serve  as  a  news  editor.  Ettelson,  counsel  for  e 

The  project  will  be  run  as  a  news-  plaintiff,  announced  the  case  will  not  be 
paper,  news  gathered  in  the  regular  drooped. 


had  not  been  completed. 

Plans  call  for  a  reorganization  with 
jhe  Commission  was  seeking  to  speed  the  newspaper  being  put  out  under  a 
Its  perfection  by  preventing  a  monopoly  new  name,  he  said,  and  it  was  hoped 
in  A.  T.  &  T.,  he  pointed  out.  to  resume  publication  about  the  first 

-  week  in  January. 

PRINTFn  rpiM  PirniBFC  C.  Miller,  a  contractor,  filed  suit 

I-KI^N  FED  GRIM  PICTURES  Circuit  Court  against  the  newspaper, 

fU-  *  C/iicaoo  Herald  and  Examiner  the  Crutcher  Garage,  former  occupants 
tnis  week  published  two  grim  pictures  of  the  building  at  116  S.  Brook,  and 
0  a  woman  reduced  to  65  pounds  by  Elam  Huddleston,  former  editor,  for 
narcotics  and  strapped  to  her  bed,  un-  $2,791,  alleged  due  for  labor  and  ma- 
the  caption  “The  Terror  of  Dope.”  terial  from  Sept.  16  to  Dec.  2. 

*n  presenting  the  pictures  and  story  of  - 

■  ■  -  -  -  CONSTITUTION  APPROVED 

Approval  of  a  new  constitution  for 
the  California  Newspaper  Publishers’ 
Association  was  granted  by  members  of 
the  C.  N.  P.  A.  executive  committee  at 
a  recent  session  in  San  Francisco.  The 
constitution  as  revised  will  be  presented 
at  the  annual  convention  in  Santa 
Monica,  Cal..  Jan.  17.  18  and  19.  Clarke 
Waite,  president  of  the  association,  pre¬ 
sided  at  the  committee  meeting. 


way.  The  news  will  be  written  and 
turned  over  to  dramatists,  who  will  put 
it  in  stage  form.  PWA  actors  will  per¬ 
form  in  three  one-hour  skits  each  day 
before  the  opening  of  Broadway  shows 
and  a  second  shift  of  actors  will  put 
on  the  same  skit  three  times  after 
Broadway  shows  close. 


The  attorney  said  he  would  file  peti¬ 
tions  for  re-hearing  before  the  Supreme 
Court  and  would  begin  action  for  a  per¬ 
manent  injunction  under  the  original 
bill  of  complaint. 

The  Supreme  Court’s  decision,  while 
not  affecting  the  merits  of  the  original 
case,  has  the  effect  of  holding  that  the 


Bertram  Harrison  will  be  general  defendants  may  distribute  circular  ad 
■  ■  vertising,  such  as  shopping  news  pub¬ 

lications,  to  Chicago  dwellings. 


director  of  the  project.  Ned  Glass  will 
handle  personnel  and  Harold  Solomon 
has  been  selected  as  technical  director. 
Admission  prices,  not  yet  set,  will  be 
under  40  cents,  with  the  bulk  of  the 


flic  vicitim  seeking  cure  from  the  heroin 
taking  habit,  the  Herald  and  Examiner 
stat^:  “These  photographs  are  printed 
so  that  every  man  and  woman  in  Chi- 
^0  can  understand  the  depths  to  which 
oope  can  carry  a  human  being.  Every 
person  who  might  be  thinking  of  the 
nse  of  dope  should  keep  these  pictures 
”1  mind.  Any  man.  woman,  or  child 
t?"  be  reduced  to  this  terrifying  condi¬ 
tion  through  drugs.” 


A.  T.  F.  PLAN  APPROVED 

Three  protective  groups  representing 
house  probably  at  25  cents.  It  will  take  security  holders  have  approved  a  plan 
three  weeks  to  get  the  project  under  of  reorganization  for  .American  Type 
way  after  a  theatre  has  been  leased.  Founders  under  the  provisions  of  Sec- 

Spot  news  bulletins  will  be  read  from  tion  77B  of  the  Bankruptcy  Act.  De- 

the  stage  as  they  are  brought  in  by  posits  of  securities  will  be  accepted  by 
reporters.  the  committee  for  the  bonds  and  de- 

- -  bentures,  and  by  the  noteholders’  com- 

REPORTER  NOW  “G’’  MAN  mittee,  hut  the  common  stockholders’ 
Melburne  Huff,  formerly  a  reporter  committee  will  not  accept  further  de- 
for  the  Birmingham  News  has  been  posits.  The  U.  S.  District  Court  has 

sworn  in  as  an  operative  of  the  U.  S.  approved  the  provisions  of  the  arrange- 

Secret  Service.  ment. 
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NEWSPAPER  BACKING 
FAVORABLY  VIEWED 

In  Recommending  Denial  for  Radio 
UcenM,  F,  C.  C.  Examiner  Indi- 
He  Might  Have  Approved 
Application  by  Publisher 

<0  Editos  &  Publish*!) 
Washington,  D.  C,  Dec.  16— Ex¬ 
aminer  Melvin  H.  Dalberg^  has  recom¬ 
mended  to  the  Federal  Communications 


McCORMlCK  ON  COAST 


HEADS  NATIONAL  STAFF 


He  and  J.  R.  Knowland  Confer  With  John  P.  Martin  Take*  New  Post  on 


Chronicle  on  Wirephoto  Dispute 

(.By  tfleoraph  to  Edito!  &  Publish*!) 

San  Francisco,  Dec.  18. — Col.  Kob- 


Union  City  Daily 

The  Hudson  Dispatch,  published  at 
Union  City,  N.  J.,  has  announced  that 


ert  h^Cormick,  publisher  of  the  Chi-  etfective  Jan.  i.  i936,  it  will  esUblish 
cago  Tribune,  arrived  m  San  Franasco  a  national  adver- 

yesterday  in  a  chartered  plane  to  con¬ 
fer  with  the  San  Francisco  Chronicle 
regarding  an  Associated  Press  Wire- 


photo  contract  dispute. 

Col.  McCormick  and  Joseph  R.  Know- 


^pP*>cation  of  land,  publisher  of  the  Oakland  Tribune, 
^  Washington,  Pa.,  are  members  of  an  A.P.  committee  to 

a  broadcasting  permit,  be  denied,  confer  with  Chronicle  officials.  W.  H. 


ejn,  .  o  « — . v*x.ss*v\j.  CUlllCl  ’ 

Ihe  ej^iner  indicated  the  application  Cowles, 
would  ^  more  favorably  considered  had  (Wash. 

S^^wart,  publisher  of  the  P  diro 
IVtuhmgtOH  Observer  and  Reporter,  present 
and  financial  backer  of  Cole,  been  the  The  ' 
applicant. 


Cowles,  publisher  of  the  Spokane 
(Wash.)  Spokesman-Review,  third  A. 
P.  director  on  the  committee,  was  not 


aopl'ca  t  "**  wile,  been  the  The  Chronicle  has  refu.sed  to  accept 

j-  t  .  .  .  Wirephoto  serv’ice  since  its  inaugura- 

baH  Cole  has  tion  in  a  dispute  over  a  matter  of  con- 

.  _  .  •  ,  Pr^ious  radio  experience,  but  tract.  No  further  explanation  was  avail- 
publisher  _ta  advance  able. 


WESTERN  UNION  QEi 
VIRGINIA  PROTEST 

Press  Association  Register*  it*  q 
approval  of  Door-to-Door 
Delivery  of  Samples 
and  Circulars 


$15,000  to  finance  the  station,  and  to 
install  an  auxiliary  studio  in  the  news¬ 
paper  plant.  Of  the  estimated  $1,000- 
a-month  expenses,  payment  of  $^  is 
insured  through  three  of  the  five  adver- 


a  national  adver-  P 

t  i  s  i  n  g  depart-  •****  Circular* 

ment,  and  be  rep-  „  .  „  „  ^ 

resented  in  the  Raymond  B.  Bottom,  Newport  (Vi) 
national  field  by  President  of  the  Virginia  Pr« 

John  P.  Martin.  Association  has  sent  a  letter  to  fe 
former  assistant  Western  Union  Telegraph  Compa; 
advertising  man-  ^pressing,  on  behalf  of  the  assoda- 
ager.  Mr.  Mar-  tion,  emphatic  disapprova  of  the  com- 
tin  is  32  years  l^py  *  door-to-door  distribution  of  cir- 
of  age  and  joined  »<i- 

the  advertising  »?  'Y-  G.  Sale,  the  Westo, 

department  o  f  *  d'strict  superintendent  for  Vir- 

the  Hudson  Dis-  S'"'®,  said: 

patch  immediate-  .“Dear  Sir :  Tlie  membership  of  the 
Tohm  p  Mabtim  'y  *''S  srad-  Virginia  Press  Association,  includiw 
^  '  ■  nation  from  Holy  the  preponderance  of  the  daily  ^ 

Cross  College  in  the  class  of  1925.  weekly^  newspapers  in  the  state,  look 


The  committee  will  meet  just  before  Shortly  after  starting  his  business  ca-  with  disapproval  upon  the  activities  of  ^ 
the  A.P.  annual  directors  meeting  in  j^lr.  Martin  was  appointed  assist-  your  organization  which  tend  to  tres- 

New  York  Jan.  7,  it  was  learned,  and  Walter  H.  Dodv.ell,  the  adver-  pass  upon  services  and  activities  remote 

prepare  a  report  for  the  board.  manager,  and  he  has  occupied  from  your  basic  purposes  and  to  under- 


Col.  McCormick  plans  to  visit  Los  position  for  over  ten  years. 


A  «  s  .  — .  iviv.v.'Cfi  iiiic.iv  uiaiia  lu  visit 

New«  already  promi^.  Angeies  and  New  Mexico  after  com- 

®  were  to  be  furnished  pletion  of  conferences  here,  returning 
through  the  arrangement  referred  to  {o  Chicago  Christmas  eve. 


Mr.  Martin  is  the  son  of  the  late  paper  industry. 


mine  institutions  essential  to  the  newi- 


Thomas  F.  Martin,  who  for  over  30  “It  is  their  vie\v  that  yours  is  a  btsi- 
years  was  publisher  of  the  Hudson  Dis-  ness  of  transmitting  telegraphic  mes- 
patch,  and  who  for  over  1 1  years  iirior  sages  and  that  you  should  restrict  yoor 
to  his  death  in  July,  1926,  was  Secre-  activities  within  boundaries  limited  by 
tary  of  State  of  New  Jersey.  William  needs  to  perform  an  efficient  telegraph 
Ruliel,  the  present  publisher  of  the  business.  They  look  upon  your  extra- 
Hudson  Dispatch,  a  long-time  associate  curricula  activities  in  delivering  circu- 


Although  the  station  and  the  news-  cTATHDir  crv,  r»  am  ap* 

papers,  would  be  distinct,  the  license,  if  FEATURE  SOLD  AN  AD 

panted,  would  be  assigned  to  a  cor-  Sear*.  Roebuck  Used  Shirley  Tern- 


the  financier  Stewart  would  be  pie’s  Letter  in  St.  Louis  Daily  Hudson  Dispatch,  a  long-time  associate  curricula  activities  in  delivering  circu- 

After  commenting  that  there  is  no  popularity  of  Shirley  Temple  of  Thomas  F.  Martm,  assumed  his  lars,  sampling,  and  other  door-to-^ 

question  of  quota  involved,  and  there  is  u*uoug  adults  and  children  alike  was  present  duties  immediately  following  enterprises  associated  with  advertising, 

some  evidence  that  a  station  would  serve  capitalized  in  a  new  way  by  Sears,  ^Ir.  Martin  s  death.  as  outside  the  scope  of  yow  function 

public  interest.  Examiner  Dalberg  re-  Roebuck  and  Co.’s  two  St.  Louis  stores,  iinrFS  FARM  ADVERTISING  tu- ^  telegraph  business.  They  see  in 

marks:  ®  Dec.  13,  when  a  reproduction  of  the  URGES  FARM  ADVERTISING  this  side-line  work,  competition  with 

“It  is  obvious,  however  that  the  an-  star’s  letter  to  Santa  Claus  c-  i  u  «  p  -j  ®  business,  and  in  regarding 

plicant  is  not  the  actual  party  in  interest  was  published  over  the  Sears,  Roebuck  •  *  non-telegraphic  enterprises  with 

herein.  The  publisher  of  the  local  Go.,  signature  in  the  St.  Louis  Solve  Agricultural  Problem*  disapproval  compare  wnat  you  are  domg 


SdSe  wSan°d*i^flLi?^rrn  hU  ^^The^lX^ln  Shirley’s  own  hand-  Chicago,  Dec.  17-E.  J.  Poag,  direc-  should  they,  as  a  side-line  for  mploy- 

community  and  might  be  qualified  bcHh  writing,  appeared  first  in  the  picture  tor  of  merchandising  and  advertising  of  ment  of  their  leased  wires  at  odd  times, 
legally  and  financially  to  operate  a  Page  of  the  Globe-Democrat  on  Dec.  Dodge  Brothers,  urged  farm  advertising  p  into  the  business  of  delivering  hwt- 
broadcasting  station  for  which  a  con-  12.  having  been  transmitted  by  Asso-  in  newspapers  to  interpret  the  problems  legged  telegrams, 
struction  permit  might  be  granted,  were  ciated  Press  Wirephoto.  W.  D.  .'\ger,  of  agriculture  _  for  the  benefit  of  the  In  registering  this  disapproval  it  is 
he  an  applicant  and  were  there  no  tech-  advertising  manager  of  Sears,  Roebuck  .\merican  public,  in  an  address  before  proper  to  point  out  to  you  that  vir- 
nical  engineering  objections.  Roiiert  E.  and  Co.,  'saw  the  advertising  possibili-  the  American  Farm  Bureau  Federation,  gmia  s  newspapers  are  larp  users  ol 
Cole,  who  makes  this  application  is  not  immediately,  and  secured  permis-  “My  frank  opinion  is  that  an  adver-  your  facilities  and  that  when  yem  go 

personally  qualified  either  financially  sion  to  re-publish  the  letter  the  next  tising  program  which  would  interpret  outside  your  proper  scope  of  activity  to 

technically,  or  by  reason  of  experience*  day.  accurately  and  dramatically  the  prob-  compete  with  newspapers  you  lessffl 

to  operate  the  proposed  station  and  his  “Dear  Santa,’’  read  the  message,  lems  of  American  agriculture  to  all  the  ability  of  the  newspapers  to  use  to 
application  is  entirely  based  upon  the  “Mother  says  I  can  ask  for  a  doll  car-  -Americans,  city  and  rural  alike,  would  basic  services  upon  which  the  contmoed 

financial  support  of  another  who  has  '"'age.  a  bicycle,  some  rainy  day  games,  lie  a  sound  investment  for  the  farmers  «istcncc  of  your  company  depento 

loaned  him  his  credit  for  this  express  an  oil  painting  set,  and  books  about  of  America,”  declared  Mr.  Poag.  The  \\  estern  Union  can  t  exist  as  a  or- 
purpose.”  -  animals,  as  that  is  what  I  am  sup-  “These  advertising  messages,  because  cular-carrymg  organization  or  on  hoiw- 

_  posed  to  get.  If  you  can’t  get  me  of  their  striking  effectiveness,  working  to-house  sampling.  Beyond  this,  wt 

LEIGHTON  TO  REGINA  those  things,  I  would  like  a  midget  along  with  publicity,  would  correct  suspect  that  too  frequently  circnlar- 

Gordon  E.  Leighton,  general  manage!  automobile  that  runs,  and  if  they  don’t  (piickly  a  misunderstanding  and  accom-  carrying  details  and  door-to-dwr  ^ 

of  the  .'Mbertan  Publishing  Company  make  them  at  the  North  Pole  I  know  plish  much  more  in  terms  of  results  tivities  take  more  of  the  attenticm  and 


and  Co.,  signature  in  the  St.  Louis 


Solve  Agricultural  Problemi 

(Special  to  Euito!  &  Publisher) 


disapproval  compare  what  you  are  doing 
with  the  situation  that  would  exist 


considerable  wealth  and  influence  in  his 
community  and  might  be  qualified  b(Hh 


struction  permit  might  be  granted,  were  ciated  Press  Wirephoto.  W.  D.  ..\ger, 
he  an  applicant  and  were  there  no  tech-  advertising  manager  of  Sears,  Roebuck 
nical  engineering  objections.  Roiiert  E.  and  Co.,  saw  the  advertising  possibili- 
Cole,  who  makes  this  application,  is  not  t'cs  immediately,  and  secured  permis- 
personally  qualified  either  financially,  s'o"  to  re-publish  the  letter  the  next 
technically,  or  by  reason  of  e.xperience,  day. 

to  operate  the  proposed  station  and  his  “Dear  Santa,”  read  the  message, 
application  is  entirely  based  upon  the  “Mother  says  I  can  ask  for  a  doll  car- 
financial  support  of  another  who  has  riage,  a  bicycle,  some  rainy  day  games. 


of  the  .\lbertan  Publishing  Company,  make  them  at  the  North 
Ltd.,  publishers  of  the  Calgary  Albertan,  where  you  can  buy  one. 
morning  paper,  left  Dec.  IS  to  take  over  Your  frie 

the  general  managership  of  the  Regina  Shirle' 

(Sask.)  Star.  For  tlie  time  being  no  The  postscript  which 
successor  will  he  named  on  the  Albertan  '"'cd  the  subtle  sales-clinc 
said  (Seorge  M.  Bell,  publisher.  Mr.  Temple  Writes  Santa— 1 


lere  you  can  buy  one.  than  the  publicity  story  alone.”  I'me  of  your  operating  personnel  thw 

Your  friend.  “The  problem  demands  broad  and  '*  good  for  the  maximum  efficiency  m 

Shirley  Temple.”  united  effort  on  the  part  of  all  farmers  telegraph  business.  _ 

The  postscript  which  .\ger  added  car-  to  bring  about  the  maximum  desired  re-  “I.  would  suggest  the  advisabilitj^ 


successor  will  he  named  on  the  Albertan  '"'ed  the  subtle  sales-clincher  “Shirley  suits,”  said  Mr.  Poag  in  speaking  at  considering  a  change  m  poli^  under 

said  (Seorge  M.  Bell,  publisher.  Mr.  Temple  Writes  Santa — If  midget  auto-  the  organization  activity  session.  His  which  the  disapproval  with  which  yw 

Leighton,  who  began  newspaper  work  mobiles  aren’t  made  at  the  North  Pole,  subject  was  “The  Reorganizing  and  .\d-  non-orthodox  activities  are  now  rwrW 

some  30  years  ago  with  the  Momina  Shirley  Temple,  the  child  screen  star,  vertising  Methods  of  Industry  and  How  might  be  turned  to  cordial  good  will.  The 


some  30  years  ago  with  the  Momina  Shirley  Temple,  the  child  screen  star,  vertising  Methods  of  Industrv  and  How  might  be  turned  to  cordial  good  will,  ine 

Post.  London,  Eng.,  went  to  Canada  In  offers  Santa  Claus  a  tip  on  where  he  They  Can  Be  Applied  to  the  Farm  ''oturn  to  you  from  these  activities  must 

1911  and  became  news  editor  of  the  oan  get  one  in  her  letter  telling  what  Field.”  While  no  official  action  was  I'®  small  indeed,  while  the  dis«vor  you 

Moose  Jaw  Timcj.  Before  serv-  she  wants  for  Christmas’”  (repeating  taken  on  the  subject,  it  is  considered  generate  through  them  should  he  of  coo¬ 
ing  in  the  war  he  was  with  the  Daily  the  A.P.  underline),  then  adding,  “We  uossible  that  the  federation  may  follow  siderable  consequence  to  yoa 

Mail  and  the  Evening  Nervs,  Montreal,  Know,  Too,  Shirley.  Sears,  Roebuck  Mr.  Poag’s  advice  during  1936.  - 

as  financial  editor.  He  joined  the  Al-  &  Co.” _  _ DAILY  OPENS  JOB  EXCHANGE 


bertan  in  1928. 

WRITER  SAVED  FROM  DEATH 

Sav^  from  death  originally  decreed 
following  his  conviction  on  charges  of 
espionage,  Zachary  Mikhailoff,  former 
interpreter  for  International  News  Ser- 


YOUNGGREEN  HEADS  GROUP 

Charles  C.  Younggreen,  of  Reincke, 


^  Co.  - DAILY  OPENS  JOB  EXCHANGE 

-  YOUNGGREEN  HEADS  GROUP  - 

EDUCATORS  HONOR  WILLIAMS  Charles  C.  Younggreen,  of  Reincke,  New*  Takes  Move  to 

The  memory  of  Walter  Williams,  late  HlHs,  Younggreen  &  Finn.  Chicago  ad-  Men  Off  Relief  Roll* 

President  of  the  University  of  Mis-  vertising  agency^  was  elected  president  „  ^  »» Emros  & 

souri  and  founder  of  the  Missouri  of  the  Chicago  Assomtion  oKAdvertis-  .^e..  Dk  17.--The 

School  of  Journalism,  was  honored  by  inaugurated  a  '?on-profi^ 

the  Association  of  State  Universities  J^all.  of  Brandt  Adverttsmg  Agcn^  at  Plo>ment  agency  and  job  exc^ 
.  .•  •  tHA  rAcriilor  mM»finrr  liAr*  17  ll♦VlAr  wnirn  triA  npwenanpr  n^orribes  U  U* 


The  memory  of  Walter  Williams,  late  Hllis,  Younggreen  &  Finn.  Chicago  ad- 
President  of  the  Universitv  of  Mis-  vertising  agency  was  elected  president 
souri  and  founder  of  the  Missouri  of  the  Chicago  Association  oKAdvertis- 
School  of  Journalism,  was  honored  by  Charles  T. 


after  a  review  ordered  bv  the  Attorney  nf  hierhpr  pHu-  -'i-  '-'•p"  Miner,  ot  Miner  .‘\avertising  ana  increase  private  ernpioymcm.  *■- 

General  of  the  U.  S.  S.  R..  reduced  the  Sd-^at  secretary;  and  Samuel  T.  plan  was  announced  in  the  paper’s^ 

original  sentence,  which  had  been  im-  uu  jpath  the  cause  of  ioumalism  Stewart,  of  Stewart-Davis  Advertising  story  Monday.  It  offers  the  s^yica 
^sed  by  the  Military  Tribunal  of  the  the  world  over  lost  a  man  who  haa  -^Rency,  treasurer.  Richard  J.  Thain,  of  one  member  of  the  News  staff  froB 

Supreme  Court.  The  charges  against  I  nSar  gLius  for  raisTng  the  president  of  the  Chicago  Federated  Ad-  O  -.M)  to  11  A.  M.  daily  to  hear 
M  Wtia  InflF  it  .L-  a^  peculiar  genius  lor  raising  me  ,iecir  nir  lobs, 


M.  Glen  Miller,  of  Miller  .Advertising  and  increase  private  employment  ^ 
-Agency,  secretary ;  and  Samuel  T.  plan  was  announced  in  the  paper’s  le» 


*'****i«»»7  iiiuuiirti  U1  IIIC 

Supreme  Court.  The  charges  against 


t.  j  i.  — a  peculiar  genius  lur  raibiiig  luc 
t  ■  ,  ailoff,  it  had  been  stress^  at  the  ideas  and  standards  of  newspaper 
trial,  were  not  connected  with  his  news-  „ractire  ” 
paper  work. 


DAILIES  NAME  “SPECIALS”  ADOPT  LARGER  TYPE  ^ -  The  News  descrilied  the  plan  as 

The  Beatrice  (Neb.)  Sun  has  an-  The  Chicago  Herald  and  Examiner  PLACING  LIQUOR  ACCOUNTS  Jng  behind  it  “a  medium  of  pubuOT 
TOunced  appointment  of  Arthur  H.  and  Chicago  American  this  week  in-  Federated  Retail  Liquor  Dealers  of  unknown  to  anv  charitable  or 
Hagg  &  Associates,  Inc.,  as  its  national  stalled  larger  body  type.  The  new  type  Kings  County,  Inc.,  New  York,  has  ment  agenev  in  the  history  of  Mafflfc 
representatives.  The  appointment  of  In-  is  Ionic  7j4  point  on  an  8-point  slug,  appointed  Edward  Linn  Associates,  New  The  day  the  plan  was  announced 

land  Newspaper  Representatives  has  made  by  the  Mergenthaler  Lintoype  York,  to  handle  its  advertising  account,  than  one  hundred  persons  wrote  or 

l^n  announced  by  the  Perry  (Okla.)  Company.  The  type  formerly  used  was  Radio,  window  displays,  direct-by-mail  sonally  applied  for  work  through  t* 

Journal.  7-point.  and  newspapers  will  be  used.  newspaper’s  exchange.  ^ 


vertising  Club  and  sales  promotion  of  persons  in  need  and  desiring  jobs, 
manager  of  Butler  Brothers,  addressed  and  to  receive  requests  for  employ^ 
the  meeting,  declaring  advertising  and  and  news  of  possible  work  from  readers 
merchandising  are  inseparably  linked.  of  the  paper. 

The  News  descrilied  the  plan  as 

PLACING  LIQUOR  ACCOUNTS  jng  behind  it  “a  medium  of  publiOT 
Federated  Retail  Liquor  Dealers  of  unknown  to  anv  charitable  or  em^;; 
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newspapers  power  as  an  advertising  medium 
is  in  direct  proportion  to  its  value  as  a  reporter  of  news.  A 
newspaper  whose  enterprise  in  getting  and  publishing  the 
news  makes  its  performance  the  standard  for  the  profes¬ 
sion,  wields  great  power  as  an  advertising  medium.  Such 
a  newspaper  is  The  New  York  Times.  Its  readers  are 
leaders  in  every  activity.  The  Times  commands  their  re¬ 
spect  and  confidence;  i?  compels  their  interest.  Adver¬ 
tisers  who  use  The  Times  to  reach  these  readers  soon  learn 
that  they  are  better  customers  and  that,  through  them,  sales 
in  the  New  York  market  are  more  quickly  achieved. 


Sljc 


ALL  THE  NEWS  THAT’S  FIT 


T  O 


PRINT” 
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ENQUIRER  ADVANCES  W.  F.  WILEY  j 
NAMES  QUINN  GENERAL  MANAGER 

Forma*  President  of  Cincinnati  Post  in  New  Poution  Jan.  1 — 
Scripps-Howard  Promotes  F.  W.  Giesel  and  G.  C.  Stone  in 
Ohio  Group— Patterson  Brought  to  New  York 

W  ILLIAM 


F.  WILEY,  general 
manager  of  the  Cincinnati  En¬ 
quirer  for  16  years,  becomes  publisher 
of  the  Enquirer  Jan.  1,  it  was  announced 
this  week. 

He  will  be  succeeded  as  general  man- 


Mr.  Quinn  started  his  career  on  his 
hometown  paper,  the  Henderson  (Ky.) 
Gleaner,  after  graduating  from  business 
college.  He  also  corresponded  for  out 
of  town  newspapers  at  this  time.  He 
joined  the  Enquirer  in  1914  as  an  ad- 


seven  years  he  has  been  in  charge  of 
department  store  advertising. 

He  was  graduated  from  Carnegie 
Tech  at  Pittsburgh  in  192K)  with  the 
degree  of  Bachelor  of  Science.  He  is 
39  years  old  and  is  married. 

Mr.  Patterson,  a  graduate  of  the  Mis¬ 
souri  school  of  journalism,  had  editorial 
experience  in  ^ina,  and  then  on  com¬ 
ing  back  to  this  country  was  employed 
by  Curtis  Publishing  Co.,  in  the  agency 
field,  and  with  the  national  advertising 
department  of  the  Scripps-Howard 
newspapers  before  joining  the  Post 
about  three  years  ago.  After  a  brief 
period  in  the  national  advertising  de¬ 
partment  he  became  advertising  director 
of  the  Post. 

The  appointment  of  Harold  E.  Per¬ 
kins  as  advertising  director  of  the 


MURPHY  general  MANACQ 

Former  Butines*  Manager  Woa  PtJ 
motion  on  Hartford  Timet 

Francis  S.  Murphy,  who  began  - 
career  as  errand  boy  on  the  Hartf^ 
(Conn.)  Times,  has  been  named 
eral  manager  of  that  paper.  The 
of  business  manager,  which  he  leawl 
is  discontinued.  The  promotion  carr^ 
with  it  activity  in  and  supervision 
every  department  of  the  paper. 

For  several  years  Mr.  Murphy  wi 
started  on  the  Times  in  1898,  has  bee' 
advertising  director  and  engaged  in  ac- 
tivities  affecting  many  phases  of  t*-' 
newspaper’s  production.  As  presidta 
of  the  Hartford  Times  Safety 
he  initiated  the  National  Safety  Cam. 


Kins  as  aavertising  erector  ot  tne  paign  which  has  been  adopted  by  sc^ 
Scripps-Howard  Pit/ Prcjj  has  of  papers  throughout  the  country  awi 
been  announced  by  Frank  G.  Morrison,  ■  > - - •- 


W.  F.  WiLBY 


Ralph  Quinn 


Cabl  D.  Gkoat 


J.  M.  Petebson 


IS 


D.  D.  Pattebson 


ager  of  the  Enquirer  by  Ralph  H.  Quinn, 
president  of  the  Post  Publishing  Com¬ 
pany  and  business  manager  of  the  Cin¬ 
cinnati  Post,  Scripps-Howard  newspa¬ 
per.  The  announcement  was  made  by 
the  American  Security  &  Trust  Com¬ 
pany,  trustee  of  the  estate  of  John  R. 
McLean. 

Succeeding  Mr.  Quinn  as  president 
of  the  Post  Publishing  Company  is  Carl 
D.  Groat,  editor  of  the  Post  for  the 
past  several  years. 

He  remains  as  _ 

editor.  Mr. 

Quinn’s  successor 
as  business  man¬ 
ager  is  Frederick 
W.  Giesel,  for  the 
past  three  and  a 
half  years  business 
manager  of  the 
Akron  Times- 
Press.  Grant  C. 

Stone,  of  the 
Cleveland  Press, 
succeeds  to  Mr. 

Giesel’s  position 
on  the  Akron 
daily. 

Simultaneously  Scripps  -  Howard  an¬ 
nounced  that  John  M.  Peterson,  director 
of  the  national  advertising  department 
of  the_  Scripps-Howard  Newspapers,  is 
assiraing  the  position  of  director  of  the 
Scripps  -  Howard  rotogravure  division, 
and  that  Don  D.  Patterson,  advertising 
director  of  the  Cincinnati  Post,  has  been 
appointed  director  of  the  national  ad¬ 
vertising  department.  New  York.  Mr. 
Peterson’s  work  provides  for  an  exten¬ 
sion  of  rotogravure  sections  patterned 
after  the  “famous  babies”  section  re¬ 
cently  issued.  The  Scripps-Howard 
changes  were  announced  by  William  G. 
Chandler,  general  business  manager. 

Mr.  Wiley,  in  addition  to  his  long 
se^ice  as  general  manager  of  the  En¬ 
quirer,  has  been  its  managing  editor  18 
y^rs.  He  has  been  president  of  the 
Cincinnati  (Chamber  of  Commerce  for 
the  past  five  years,  and  president  of  the 
Ohio  State  Publishers  Association. 

Mr.  Wiley  was  born  in  Tarlton,  O., 
and  was  graduated  from  Heidelberg 
University  in  Ohio  in  1899,  joining  the 
Washington  staff  of  the  Enquirer  in 
that  year.  He  made  an  enviable  record 
in  Washington,  scoring  a  number  of 
national  beats  which  caused  John  R. 
McLean,  then  Enquirer  publisher,  to 
select  him  as  managing  editor. 

He  went  to  Cincinnati  in  1901  and 
since  has  been  extremely  active  in  civic 
work.  Mr.  Wiley  was  among  those 
who  first  realized  the  necessity  for  a 
city  manager  form  of  government  in 
Cincinnati.  Since  then  he  has  given 
yeoman  service  to  this  cause.  For  the 
past  five  years  as  president  of  the 
chamber  of  commerce  he  gained  new 
laurels  in  civic  leadership  and  more  re¬ 
cently  started  a  movement  which  gave 
him  national  fame  as  leader  of  an  inter¬ 
state  plan  to  remove  pollution  from  the 
Ohio  River  and  its  tributaries. 


vertising  solicitor  and  was  made  adver¬ 
tising  manager  four  years  later. 

He  joined  the  Post  in  1919  as  national 
advertising  manager.  Five  years  later 
he  was  made  vice-president  and  business 
manager  of  the  IVashington  News,  an¬ 
other  Scripps-Howard  newspaper.  He 
returned  to  the  Post  in  1929. 

Mr.  and  Mrs.  Quinn  left  last  week 
for  Florida  for  a  month’s  vacation.  Mr. 
Quinn  is  a  member  of  the  Cincinnati 
Chamber  of  Commerce  and  Cincinnati, 
Queen  City,  Hyde  Park  Country,  Ad¬ 
vertisers  and  Cuvier  Press  clubs  in  Cin¬ 
cinnati  and  the  National  Press  club  at 
Washington.  He  stands  more  than  six 
feet  tall ;  weighs  almost  200  pounds ; 
doesn’t  worry  about  his  weight ;  seldom 
raises  his  voice ;  drives  a  fast  car ;  wears 
dark  clothes  and  makes  short  pithy 
speeches. 

Mr.  Giesel  was  born  in  Kansas  in 
1893.  He  attended  public  schools  there 
and  was  graduated  from  the  University 
of  Kansas  with  an  A.B.  degree.  Later 
he  took  an  M.A.  degree  at  the  Uni¬ 
versity  of  Chicago. 

He  served  as  superintendent  of  public 
schools  in  western  Kansas  until  the  out¬ 
break  of  the  World  War.  Enlisting,  he 
served  two  years.  He  was  a  lieutenant 
at  the  end  of  the  war  and  had  seen  ser¬ 
vice  in  seven  branches  of  the  army. 

After  the  war  Mr.  Giesel  entered  the 
advertising  business.  He  represented 
the  Curtis  Publishine  Co.,  Philadelphia, 
for  five  years  and  spent  the  following 
five  years  in  commercial  sales  work. 

Nearly  seven  years  ago  he  began 
work  for  the  Scripps-Howard  Newspa¬ 
pers  in  the  national  advertising  offices 
at  Chicago.  After  three  years  he  was 
head  of  the  Chicago  office,  from  which 
post  he  was  appointed  business  manager 
of  the  Akron  Times-Press. 

Mr.  Stone,  who  was  born  in  Pitts¬ 
burgh,  has  been  on  the  staff  of  the 
Cleveland  Press  11  years.  For  the  past 


business  manager.  The  appointment  is 
effective  immediately.  Mr.  Perkins  fills 
the  vacancy  created  in  1934  by  the  res¬ 
ignation  of  D.  Allyn  Garber,  resigned. 
Mr.  Perkins  has  been  with  the  Press 
since  1928,  and  for  the  past  two  years 
has  been  display  advertising  manager. 
Prior  to  that,  he  served  as  national  ad¬ 
vertising  manager.  The  appointment 
of  Earl  J.  Gaines  as  display  manager 
was  announced  at  the  same  time.  Mr. 
Gaines  has  been  with  the  Press  for  the 
past  two  years,  and  prior  to  that  served 
in  executive  capacities  with  several 
other  Scripps-Howard  newspapers. 


FIRST 
among  all  New 
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NEW  YORK 


TO  ADDRESS  AD  CLUB 

Floyd  E.  Brown,  manager  of  the 
Cleveland  Plain  Dealer  market  research 
bureau,  will  address  the  Chicago  Feder¬ 
ated  Advertising  Club  Jan.  9. 


which  has  won  the  recognition  of  Danki 
C.  Roper,  Secretary  of  Commerce,  in 
the  calling  of  a  safety  meeting  in  Wash, 
ington  this  week. 

C.  H.  KITTS  HONORED 

Carroll  H.  Kitts,  promotion  editoi 
of  the  Buffalo  Times,  has  been  ap¬ 
pointed  chairman  of  the  safety  commit¬ 
tees  of  the  Junior  Chamber  of  (iom. 
merce  of  New  York  state.  His  ap- 
jKiintment  is  in  recognition  of  the  safe¬ 
ty  program  sponsored  jointly  in  Buf¬ 
falo  by  the  Times  and  the  Junior 
Chamber.  The  work  won  the  $1,00() 
award  of  the  National  Junior  Chin- 
ber  of  Commerce  last  year  for  the  out¬ 
standing  ser\ice  performed  by  organi¬ 
zations  of  this  group.  Mr.  Kitts  will 
begin  a  state-wide  campaign  for  traf¬ 
fic  safety  sponsored  by  Junior  (Tham- 
bers  throughout  the  state. 


WORCESTER,  MASSACHUSETTS 

TICKETS  FOR  KREISLER 

ot  all  claasee  ot  advertiaera.  those  uaioK  the  Want  Ads  are  the 
most  tnslatent  upon  Immediate,  tanslble  results.  No  alibis  are 
accepted — they  want  action  and  want  it  quick.  The  coveratte  and 
Influence  ot  the  Telenram-Gasette  enable  Worcester  people  to 
get  that  action  trom  Telegram-Uasette  Want  Ads. 

Fritz  KREISLER  played  recently  in  Worcester.  A  man  in  a  suburban 
town  wanted  to  hear  him.  He  phoned  a  friend  in  Worcester:  "Get  me 
two  tickets.”  But  there  were  no  tickets !  Not  for  love  or  money.  What 
to  do?  Eiasy!  Run  a  Want  Ad  in  the  Telegram-Gazette.  Result:  Two 
tickets  for  Kreisler,  offered  free  by  a  woman  who  couldn’t  go.  Results 
of  this  caliber  have  resulted  in  the  Telegram-Gazette’s 

•  12-TO-ONE  LEADERSHIP 

—IN  WANT  ADS— 

During  the  first  eleven  months  of  1935  the  Telegram-Gazette  published 
281,336  individual  Want  Ads.  In  the  same  period  Worcester’s  other 
paper  published  less  than  one-twelfth  as  inany — 22,879.  The  figures  are 
significant  of  the  confidence  of  the  Telegram-Gazette’s  own  readers  in 
Telegram-Gazette  advertising. 

The  rich  and  responsive  Worcester  Market, 
concentrating  a  population  of  more  than 
433,000  in  Worcester  and  the  average  18-mile 
suburban  trading  area,  is  effectively  cultivated 
through  these  newspapers  ALONE. 

Average  Net  Paid  Daily  Circulation 

MORE  1  no  non  for  over 

THAN  fi  VPADQ 


8  YEARS 


THE  TELEGRAM-GAZETTE 

Worcester,  Massachusetts 

George  F.  Booth,  Publisher 

Paul  Block  and  Associates,  NatioruJ  Representatives 
N«w  York  ChicBfo  Detroit  Bootoo  PhiUdelpkia  Sao  Francitco  Lot  Anfdet  OnriBiiali 


CX)BRA  KVK  Released  from  the  hospital 
where  he  had  spent  ten  weeks  recovering 
I'rom  lour  bullets,  the  late  Jack  Diamond 
cowers  behind  his  police  protector.  Philip 
Ixvine,  News  cameraman,  caught  this 
unusual  shot  which  won  the  Red  Riblxai 
and  second  prize  in  the  Spot  News  class. 


TRACIKDY — i'here  Lies  His  Wife.  On  May  a,  i<)35' 

R.  F.  OraiLston.  News  cameraman,  was  iinishing  a  Brooklyn 
assignment,  heard  that  a  woman  had  been  killed  in  an 
automobile  accident  nearby.  He  took  this  moving  picture 
which  won  the  Blue  Ribbon,  first  prize,  among  Spot 
.News  pictures  in  the  Press  Photographers'  .XssiK'iation  exhibit. 


J-HE  Press  Photographers’  Association  of  New  York  held  its  first  photographic  exhibit  at 
Rockefeller  Center,  December  10-15  •  •  •  with  350  photographs  by  too  newspaper  photographers  in  the  metropolitan 
area . . .  and  58  eminent  judges  who  passed  on  composition,  technique,  human  interest .  .  .  Of  the  six  awards,  four  were 
won  by  photographers  on  the  staff  of  The  News,  New  York’s  Picture  Newspaper .  .  .  Better  pictures  make  The  News  a 
better  newspaper — and  a  better  advertising  medium!  Just  picture  what  The  News  can  do  in  New  York  for  your  business! 


Oops — Ix)ok  Out,  Lady!  -~1  wt)  thousand  sympathizers  with 
Gandhi  stormed  the  British  Gonsulate  in  protest  on  June  28, 
1930.  precipitated  an  hour’s  running  battle  with  the  New  York 
police.  John  Fresilian.  News  cameraman,  got  this  picture.  Gold 
Ribbon,  third  prize,  in  the  Sptot  News  class. 


None  .so  small—Ncw  York 

sweltered  in  a  heat  wave  on  .July  2,  1934. 
and  a  kindly  policeman  tried  to  revive 
one  small  sufferer  in  Gity  Hall  Park. 
N'ictor  Twyman.  News  cameraman, 
made  the  shot.  Red  Ribbon,  second  prize. 
Pictorial  classification. 
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Hearst  Newspapers  extend  their  advertising  in¬ 
fluence  from  coast  to  coast — from  the  great 
sounding  board  of  Washington — from  New  York, 
mightiest  metropolis — from  the  glamorous  Gulf 
and  the  Middle  West  to  the  Golden  Gate  and 
the  City  of  the  Angels. 

The  potent  advertising  columns  of  Hearst  news¬ 
papers  are  daily  breeding  new  giants  of  industry 
and  distribution — creating  volume  sales  for  adver¬ 
tisers  who  prefer  practical  success  to  sterile  theory. 
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PAPERS 

ALBANY  .  .  . 

Times-Unioi 

ATLANTA  .  . 

Evening  Georgiai 

BALTIMORE  .  . 

Evening  News-Pos 

BOSTON  .  . 

Evening  America! 

CHICAGO  .  . 

Evening  America! 

CHICAGO  Herald  and  Examinei 

DETROIT  .  .  . 

Evening  Time: 

LOS  ANGELES  . 

Examinei 

LOS  ANGELES  .  Herald  and  Expres. 

MILWAUKEE .  . 

Wisconsin  New; 

NEW  YORK  .  . 

America! 

NEW  YORK  .  . 

Evening  Journa 

OAKLAND  .  . 

.  Post-Enquirei 

OMAHA  .  .  . 

.  Bee-Newi 

PinSBURGH 

Sun-TelegrapI 

ROCHESTER  .  . 

Evening  Journa 

SAN  ANTONIO 

.  Evening  Ugh 

SAN  FRANCISCO 

Examinei 

SAN  FRANCISCO 

Call-Bulleth 

SEATTLE  .  .  . 

.  Post-lnfelligencei 

SYRACUSE  .  . 

Evening  Journa 

WASHINGTON  . 

.  Heroic 

WASHINGTON  . 

Time: 

HEARST 

SUNDAY 

PAPERS 

ALBANY  .  .  . 

Times-Unioi 

ATUNTA  .  . 

.  America! 

BALTIMORE  .  . 

.  America! 

BOSTON  .  .  . 

.  Advertise 

CHICAGO  Herald  and  Examine, 

DETROIT  .  .  . 

,  .  Time 

LOS  ANGELES  . 

Examine 

NEW  YORK  .  . 

America! 

OMAHA  .  .  . 

.  .  .  Bee-New 

PinSBURGH 

Sun-Telegrapi 

ROCHESTER  .  . 

.  .  .  America! 

SAN  ANTONIO 

.  .  ,  .  Ugh 

SAN  FRANCISCO 

.  .  .  Examine 

SEAHLE  .  .  . 

.  Post-Intelligence 

SYRACUSE  .  . 

.  .  .  America^ 

WASHINGTON . 

.  .  .  .  Herali 
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IMPETUS  OF  CHRISTMAS  BUYING  SENDS 
RETAIL  SALES  FIGURES  UPWARD 

All  Sections  Report  Best  Business  Since  1930 — Filene’s  Has  More 
Employes  Than  in  1929 — New  York  Store  Installs 
‘‘Invisible”  Glass 


By  RICHARD  WEBSTER 


“  D  EST  since  1930”  is  the  commonest 
D  quick  report  on  retail  business  for 
tlie  second  week  of  this  December. 
Pleasant  variations  are;  “Best  since 
’29"  and,  once  in  a  while,  “Better  than 

A  holiday  advertisement  of  Wm. 
Filene’s  Sons  Co.,  Boston,  after  boasting 
of  the  wonderful  collection  and  selection 
of  goods,  added :  “We’re  prouder — much 
prouder — of  the  fact  that  we’ll  have 
more  than  4,000  people  on  our  payroll 
this  Christmas  ,  .  ,  a  larger  total  than 
we  had  even  in  the  boom  days  of  1929,” 
Sales  volume  for  the  week  was  some¬ 
thing  to  be  proud  of.  For  the  whole 
country  it  averaged  10  to  20  per  cent 
iHftter  than  in  the  preceding  week  and 
8  to  20  per  cent  better  than  a  year 
ago.  These  reports  from  Dun  &  Brad- 
street  are  the  basis  for  their  estimate 
that  December  retail  business  this  year 
will  be  IS  to  30  per  cent  above  that  of 
Deceml)er  1934. 

By  general  regions  the  gains  over  a 
year  ago  were:  East,  10  to  20  per  cent; 
New  England,  8  to  12  per  cent;  Mid¬ 
dle  West,  20  to  35  per  cent;  Northwest. 
18  to  30  per  cent  (with  staple  goods 
leading);  South,  15  to  25  per  cent; 
Southwest.  12  to  18  per  cent,  in  spite 
of  some  recessions  due  to  floods ;  Pacific 
Coast,  18  to  25  per  cent 

In  New  York  City  department  store 
sales  were  5  to  7  per  cent  above  last 
year,  and  it  seems  likely  that  the  in¬ 
crease  will  jump  to  10  per  cent  in  the 
next  week. 

Heavy  industries  and  automobile  pro¬ 
duction  and  sales  continue  reassuringly 
good.  For  business  in  general  Jthe 
Bureau  of  Foreign  and  Domestic  Com¬ 
merce  prophesies  the  best  fourth  quarter 
in  five  years.  For  this  November  de¬ 
partment  stores  had  10  per  cent  more 
volume  than  a  year  ago.  The  11  months 
this  vear  show  a  gain  of  5  per  cent  over 
1934.' 

*  *  * 


The  first  25  chains  to  report  sales 
figures  for  this  November  show  an 
aggregate  that  is  13.3  per  cent  more 
than  a  year  ago.  For  the  eleven 
months  of  this  year  the  increase  over 
1934  same  periinl  was  10.5  per  cent. 
The  luxury  chains  had  the  best  month 
since  the  depression  began. 

By  classes  of  stores  the  comparative 
gains  are  as  follows : 

I’er  Cent  of  1935  over 
Gain  1934 

November  11  Months 

Mail  tinier  .  16.9  19.8 

\arietv  .  11.9  3.3 

(irocerv  .  10.9  10.1 

IlniK  . .  9.7  9.4 

Slu>e  .  16.2  14.0 

Ai>parel  .  ..  8.4 

(Note;  These  figures  are  only  for  first  re¬ 
ports — mere  samples.) 

November  business  in  terms  of  average 


daily  sales  was  2)4  per  cent  better  than 
a  year  ago;  and  the  eleven  months’ 
sales  were  practically  the  same  this  year 
as  last. 

In  rural  areas  and  small  towns  re¬ 
tail  sales  this  November  are  estimated 
by  the  Department  of  Commerce  as 
15)4  per  cent  better  than  a  year  ago; 
and  the  eleven  months’  total  was  19 
per  cent  more  than  a  year  ago. 

*  •  * 


The  following  figures  on  November 
sales  and  eleven-month  sales  in 
1935  as  compared  with  1934  are  worth 
study. 


Per  Cent  of 

1935  over 

Gain 

1934 

<  Loss  shown  by  minus  snRn — ) 

November 

11  Months 

Consolidated  Retail 

Storesi  . 

6.9 

5.6 

Dominion  Stores  , . . 

4.0 

--6.6 

Edison  Bros . 

26.7 

16.2 

Fanny  Fanner  Candy 

Shoos  . 

18.5 

18.0 

W.  T.  Clrant  Com* 

panv  . 

14.5 

9.3 

Jewel  Tea  Company. 

4.1 

9.1 

S.  S.  Kresgc  Com* 

panv  . 

8.7 

0.1 

Kroger  Grocery  & 

BakinK  . 

1.6 

3.6 

Per  Cent  of  1935  over 
Gain  1934 

(Loss  shown  by  minus  sign  — ) 


November 

1 1  Mon 

l-ane  Bryant,  Inc... 

—2.0 

—0.5 

Lerner  Stores  Corp. 
McLellan  Stores 

13.1 

13.1 

Corp . 

National  Tea  Com- 

9.0 

1.3 

pany  . 

—3.3 

0.5 

Neisner  Bros.,  Inc.. 
J.  J.  Newberry  Cora- 

34.0 

10.0 

p*ny  . 

J.  C.  Penney  Cora- 

15.2 

5.6 

pany  . 

Rose’s  5-10-2S<  Stores 
Safeway  Stores 

16.8 

6.1 

23.6 

27.1 

System  . 

25.7 

20.9 

SchifI  Company  .... 

17.8 

6.2 

Sears,  Roebuck  &  Co 
F.  \V,  Woolworth 

23.0 

23.8 

Company  . 

4.8 

0.8 

For  tlie  last  quarter  J.  C.  Penney 
Company  declared  a  dividend  of  75 
cents  a  share  and  an  extra  of  $1.50  a 
share.  The  previous  declaration  was 
50  cents  a  share  and  an  extra  of  $2  a 
share. 

The  Kaufmann  Department  Stores 
Company  declared  a  quarterly  dividend 
of  25  cents,  compared  to  20  cents  pre¬ 
viously. 

Davega  Stores  Corporation  has  de¬ 
clared  a  semi-annual  dividend  of  15 
cents  a  share  and  an  extra  of  15  cents  a 
share.  The  previous  payment  was  10 
cents  a  share. 

*  *  * 

Though  New  York  department 
stores  had  a  fair  gain  in  volume 
this  November  over  last,  the  newspaper 
linage  of  department  stores  dropped 
from  3,464,275  to  3,355,^9 — a  little 
more  than  3  per  cent.  The  evening 
papers  lost  more — actually  and  rela¬ 
tively  than  the  morning  and  Sunday 
issues  gained.  The  evening  linage 
went  down  from  1,629,845  to  1.515,314 
— a  drop  of  114,531  lines,  about  7  per 
cent.  The  increase  on  the  morning 
and  Sunday  papers  was  6,123  lines, 
about  3)4  per  cent. 

How  have  advertising  managers  se¬ 
cured  increased  volume  with  lower 
linage?  Has  it  been  due  to  better  con¬ 
sumer  buying — less  resistance  to  lie 
overcome? 

*  *  4 

The  American  Retail  Federation  an¬ 
nounces  a  total  membership  of  41.- 
319  stores;  state  retail  associations  in 
Indiana,  Ohio  and  Pennsylvania  affili¬ 
ated.  and  the  affiliation  of  the  Mail  Or¬ 
der  Association  of  America,  which  is 
made  up  of  17  mail  order  houses.  T,. 
F.  Shuttleworth,  secretary  of  the  In¬ 
diana  Retailers  Association  becomes 
secretary-treasurer  of  ARF.  On  Dec. 
.30th  there  will  be  a  public  hearing  of 
the  special  House  Committee  (Patman) 
appointed  to  investigate  the  Retail  Fed¬ 
eration. 


More 

Features — more  news — 
more  circulation — more 
advertising  linage — and 
more  powerful  in  pro¬ 
ducing  sales. 

THE  COMMERCIAL 
APPEAL 

James  Hammond.  Publither 

A 

Memphis,  Tenn. 


THFZ  business  {xjssibilities  of  home- 
furnishings  and  equipment  for  new 
homes  have  rei)eatedly  lieen  stressed  in 
the  last  few  months.  Crowley  Milner 
&  Co.  of  Detroit  have  just  added  16 
new  rooms  to  make  a  total  of  27  model 
rooms.  An  .Argentine  maple  three-piece 
ItedrtKtm  set  that  brought  no  sales  in 
several  weeks  on  a  regular  selling  floor 
sold  eight  sets  as  soon  as  it  was  put 
in  a  model  room.  The  16  new  rtKjms 
include  a  four-room  modern  house  with 
oil  burner  and  an  actually  ttperating  air- 
conditioning  plant. 

In  New  York  Macy’s  opened  a  new 
Forward  House,  in  a  modern  style,  on 
the  19th.  And  Macy’s  has  been  sell¬ 
ing  pre-fabricated  doll  houses  on  mod¬ 
ernist  lines  with  metal  and  hlockish-linr 
furniture. 

*  4  * 

Holiday  selling  notes: 

During  the  holidays  saleswomen  at 
Bloomingdale’s,  New  York,  wear 
smocks  that  repwt  the  design  used  on 
holiday  wrapping  paper — prancing 
reindeer  and  conventional  sprigs  of 
Christmas  greens. 

In  St.  Louis,  Scruggs.  A’^andervoort 
&  Barney  repeated  this  year  their  last 
year’s  successful  “Open  House  for  Men 
Only,”  an  attempt  to  keep  women 
shoppers  out  of  the  store  on  the  eve¬ 
ning  of  Dec.  17. 

The  “Buy  Early”  slogan  is  always 
with  us — and  always  quite  worn  out 
two  weeks  before  Christmas.  Reverse 
English  is  then  demanded.  .An  excel¬ 
lent  example  of  how  to  do  this  difficult 
job  is  a  Macy  page  run  on  Friday  the 
13th.  It  was  an  air-express  map  and 
schedule  of  time  in  transit.  Headline: 
“They  fly  through  the  air  with  the 
greatest  of  ease!”  Map  Legend;  “For 
any  U.  S.  airport  you  may  ship  by  ex¬ 
press  as  late  as  Dec.  23  for  Christmas 
delivery.”  The  map  showed  most  of 
this  hemisphere — and  I’ll  bet  it  has 


l>een  pasted  into  the  scrap  ,  .ok  of  manv 
an  aviation  fan. 


A  .w...  Aycv.  _/  lu  iinans.  New 

York,  will  exhibit  dolls  ir.  ;n  every  pan 
of  the  world— iiKluding  tl  famous  col 
lection  of  Mrs.  Imogene  \nderson  and 
the  Japanese  dolls  sent  i  .Mayor  La- 
Guardia.  The  exhibit  will  be  for 
the  lienelit  of  the  Henry  street  Settle¬ 
ment  and  its  N'isiting  \nr-e  .Service 


T  ORD  &  TAYLOR  is  .he  first  .New 
•i-'  York  department  stoi.-  to  install  in 
its  display  windows  the  “invisible  glass” 
that  shows  merchandise  without  reflec¬ 
tions  and  shadows. 

The  first  recommendation,  of  the  con¬ 
sumer  advisory  service  for  Bonwit  Tel¬ 
ler,  Inc.,  sound  a  good  d<al  like  what 
an  advertising  agency  might  have  pro- 
|)osed:  fashion  and  sale  announcements 
on  bulletin  Ixiards,  and  window  display 
dramatizations  of  the  store’s  special  cus¬ 
tomer  services! 


MULTIPLE  PAGE  RATE 

Chicago  American  Will  Introduce 
Sliding  Scale  for  Retailers 

(Special  to  Editor  &  1‘i'Blisher) 
Chicago,  Dec.  16 — Beginning  Jan.  2 
the  Chicago  .-iincruan  will  inaugurate 
multiple  page  rates  for  retail  store  ad¬ 
vertisers  and  will  introduce  a  monthly 
volume  linage  sliding  scale  rate  for 
letail  display  advertising. 

VV'hile  still  maintaining  its  basic  re¬ 
tail  rate  of  55  cents  per  agate  line,  the 
•American’s  sliding  volume  scale  will 
permit  retail  advertisers  to  earn  as  low 
as  40  cents  per  line  on  monthly  linage 
of  50,000  lines  or  more. 

The  multiple  page  rates  apply  from 
four  to  ten  i>ages  or  more  in  one  issue, 
with  rates  from  40  to  35  cents  per  lint 
Linage  employed  under  tnulti|ke  page 
rates  will  be  credited  to  monthly 
linage.  There  is  no  change  in  color  or 
national  advertising  rates. 
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Merchandise  Is  MOVING  In 

PITTSBURGH! 

Advertisers  are  taking  quick 
advantage  of  the  new  speed 
in  intensive  buying  by  the 
public 


PROOF : 

The  76  Page  Issue  Of  The 

Pittsburgh  Press 
Friday,  Dec.  13th 

The  LARGEST  regular  weekday 
issue  since  Nov.  1,  1929! 


The  SECOND  LARGEST  daily 
edition  in  Pittsburgh  Press  history! 


The  Pittsburgh  Press 

A  Scripp8*Howard  Newspaper 


NATIONAL  ADVERTISING 
DEPARTMENT  OF 
SCRIPPS.  HOWARD 
NEWSPAPERS 

2SO  PARK  AVENUE,  N.  Y.  C. 


MEMBER  OF  THE  UNITED  PRESS 
AUDIT  BUREAU  OF  CIRCULATIONS, 
THIS  WF^K.  METROPOI.ITAN  SUNDAY 
NEWSPAPERS  and  of 
MEDIA  RECORDS,  INC. 
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DAILIES’  CHRISTMAS  I - Rpniirux  SAwri 

FUNDS  AID  NEEDY  BROUGHT  SANTii 

Newspaper*  in  All  Section*  Active  in 
Providing  Food,  Clothe*  and 
Toy*  for  Unfortunates  in 
Their  Cities 

Helping  the  poor  and  needy  at  Cliriit- 
nias  is  an  old  newsiiaper  tradition,  and 
efforts  this  year,  according  to  reports 
reaching  Editor  &  Publisher,  indicate 
that  the  nation’s  press  is  as  enthusiastic 
as  ever  in  its  great  humanitarian  year- 
end  charity  campaign. 

Through  many  years’  experience 
newspapers  have  worked  out  various 
methods  for  dispensing  Christmas  re¬ 
lief.  Probably  the  most  {lopular  and 
effective  is  the  ‘‘neediest  cases”  plan, 
as  conducted  by  the  JSInv  York  Times, 
the  WexshingtuH  Star,  and  many  other 
newspapers,  which  makes  an  appeal  on 
specific  cases  direct  to  the  reader.  The 
“goodfellow  fund”  is  another  popular 
method.  Many  newspapers,  such  as  the 
Hearst  group,  raise  funds  for  relief  by 
a  series  of  “benefit”  performances  on 
stage  and  through  athletic  contests. 

Some  dailies  aid  in  the  collection  and  <, 

renovation  of  old  toys  for  distribution 

at  Christmas,  and  others  center  their  Canton  Repository's  advertising  “THIS  WEEK”  SPONi 

efforts  on  supplying  the  needy  with  A  manager  turned  carjienter  to  put  - 

clothing  and  fuel.  ^  over  the  paper’s  most  successful  Chri>i- 

Communities’  voluntary  relief  work  mas  promotions  in  recent  years, 
centers  around  the  newspapers,  and  the  .Advertising  Manager  Harold  H. 
various  agencies  have  found  through  Bredlow  and  Reptirter  David  Mcl,eaii 
the  years  that  the  newspaper  is  a  suggested  a  mythical  excursion  to  the 
friendly  and  willing  adjunct  to  the  work  Xorth  Pole  with  Billy  and  Betty,  two 
of  spreading  clieer  at  Christmas  time.  representative  Canton  vmmgsters,  bring- 
The  following  account  of  what  some  ing  back  Santa  Claus  in  a  rocket  space 


BROUGHT  SANTA  IN  ROCKET  SHIP 


“THIS  WEEK”  SPONSORS  MEET 


newspapers  are  doing  this  Christmas  is 
fairly  representative  of  what  all  news¬ 
papers  are  doing.  No  effort  has  been 

made  to  give  the  newspapers’  complete  children  of  grade  school  age  and  carry-  on''extended”~planP'for'''the'  next  "two 
Christmas  relief  story.  _  mg  apparently  bonafide  date  lines.  As  years 

The  New  York  Times  is  conducting  “passenger”  in  the  siiace  ship  he  signed 
its  “neediest  cases”  drive  this  year  in  his  stories  “By  Larry  Dexter— By  Colonel  Frank  Knox,  publisher,  Chi- 
its  customary  effective  manner.  The  Radio  to  the  Repository.”  Daily  News,  served  as  chairman 

last  printed  figures  on  receipts  showed  While  McLean  wrote  the  features,  of  the  meeting,  in  the  course  of  which 
a  total  of  $142,040.  Over  a  period  of  Bredlow  got  busy  with  a  display  artist  <wo  committees  of  publishers  were  ap- 
several  weeks  the  Hearst  Newspapers  and  built  the  space  ship  in  his  garage,  iwinted  by  the  chair  to  work  with  the 
in  New  York  have  been  promoting  their  Working  night  and  day,  the  amateur  magazine  organization. 

Christmas  fund  through  benefits.  The  carpenters  built  a  rocket  fioat  in  a  Those  attendincr  the  meetincr  were 
New  York  Herald  Tribune  is  adding  little  more  than  a  week  at  a  cost  of  Joseph  P.  Knapp,  of  This  Week  maga- 


over  the  paper’s  most  successful  Christ-  Two  Committee*  Appointed  to  Co-  The  Post-Dispatch  denied  her  charge 
mas  promotions  in  recent  years.  operate  With  Magaxine  Official*  publication  was  malicious  and 

.Advertising  Manager  Harold  H.  The  co-onerating  newspaper  i.ublish-  contended  that  the  news  article  was  a 

Bredlow  and  Reporter  David  Mcl,eaii  who  distributf  ThU^lVeek  maga-  pr^eedingt 

suggested  a  mvthical  excursion  to  the  oistriDUte  ints  iveen  maga  publication  was  privileged. 

S  S  MU  a u™  f;“  SfeJSSrS  ”1  O"'  «<  ""  court',  » 

.epresenUMve  Canton  vounsslcrs  Imnn-  Scripps-Hotvard  Nnwspapers.  230  Park  wa “ 

took  Santa  Clans  ,n  a  rocket  space  ^  York  to  perfect  methods  *'„S|7’„r?e“ '  account  tS^tS 

"acUan  covered  the  tlikl.t ,  in  ,1  SScco-^p' ra?e"^^^^  and /at  it  M  not  constitute  liW  . 

stones  written  esneciallv  to  interest  _ _ : _ _  ..r  ,i _ _ : _ H  was  tne  truin. 


Record;  Douglas  B.  Houser,  St.  Lom 
Globe-Dcmocrat;  Fleming  Newboh. 
lYashington  Star;  Col.  James  HjJ  i 
mond,  Memphis  Commercial  Apttil- 
Col.  Frank  Knox,  Chicago  Daily  i 
W.  W.  Hawkins,  W.  G.  Chandltt  agg  : 
J.  E.  Finneran  represented  Scrippi. 
Howard's  Tiltsburgh  Press  and 
Times. 

The  publishers  in  closing  reaffirnud 
their  confidence  in  the  mission  anj 
future  of  the  magazine.  The  next  meet- 
ing  of  the  publishers  and  magazine  a- 
ecutives  will  be  held  on  Friday,  Jan  10. 

DAILY  WINS  LlBEl.  SUIT 

Jury  Find*  For  St.  Loui*  Pott-Di*. 
patch  in  $200,000  Action 

tSpecial  to  Editor  &  Publisher) 

St.  Louis,  Dec.  16 — .After  ten  min¬ 
utes  deliberation,  a  jury  in  Judge  Hart¬ 
mann's  division  of  the  Circuit  Court 
found  for  the  Post-Dispatch  in  the 
$200,000  libel  suit  brought  by  Mrs.  Zot 
HcKlges. 

The  suit  was  based  on  a  story 
printed  June  24,  1932,  of  her  trial  on 
the  charge  of  receiving  stolen  property, 
in  which  the  jury  disagreed.  She  was 
acquitted  in  a  subsequent  trial.  She 
alleged  she  had  been  damaged  by  the 
news  account  of  the  Assistant  Circuit 
.Attorney’s  arf^ment  to  the  jury. 

The  Post-Dispatch  denied  her  charge 
that  the  publication  was  malicious  a^ 
contended  that  the  news  article  was  a 
correct  report  of  the  trial  proceedings 
and  the  publication  was  privileged. 

One  of  the  court’s  instructions  was 


..  ...  wncrciiy  me  puuiibiicrs  tuuiu  mure 

flight  in  11  closely  co-operate  with  the  official  and 


^'specially  to  interest  executive  organization  of  the  magazine 


ecunve  orgamzaiion  or  ine  mapzine  j  Oliver  T.  Rem- 

on  extended  plans  for  the  next  two  attorneys  for  the  Post-Dis- 

l>atch  and  John  Haley  of  Bowliig 
Colonel  Frank  Knox,  publisher,  Chi-  Green,  Mo.,  and  Freeland  L.  Jackson, 


cago  Daily  News,  served  as  chairman  represented  Mrs.  Hodges, 
of  the  meeting,  in  the  course  of  which  - - — ■ 


total  of  $142,040.  Over  a  period  of  Bredlow  got  busy  with  a  display  artist  <wo  committees  of  publishers  were  ap-  PLANNING  FOR  CONVENTION 
neral  weeks  the  Hearst  Newspapers  and  built  the  space  ship  in  his  garage,  pointed  by  the  chair  to  work  with  the  (Special  to  Editor  &  Publisher) 

New  York  have  been  promoting  their  Working  night  and  day,  the  amateur  rnagazine  organization.  Washington,  D.  C.,  Dec.  1&- 

iristmas  fund  through  benefits.  The  carpenters  built  a  rocket  fioat  in  a  Those  attending  the  meeting  were  Thomas  L.  Stokes  and  Paul  J,  Mc- 

ew  York  Herald  Tribune  is  adding  little  more  than  a  week  at  a  cost  of  Joseph  P.  Knapp,  of  This  Week  maga-  Gahan,  chairman  and  secretary,  resptc- 

inpetus  to  its  “fresh  air”  fund.  $60.  The  finished  ship  had  regular  air-  zine  and  Raymond  Gilleaudeau,  presi-  tively,  of  the  standing  committee  ol 

In  Detroit  the  News  distributed  plane  wheels  and  propeller,  glass-in-  dent :  Mrs.  Helen  Rogers  Reid  and  congressional  correspondents,  met  with 


15,000  toys  made  by  volunteers. 


In  Bangor  Me.,  the  Daily  News  is  ished  cabin,  movable  rudder  and  eleva 
distributing  toys,  candy  and  clothing  to  tors  and  rocket  exhaust  tubes. 


closed  cockpit  and  side  windows,  a  fin-  Robert  Cresswell,  of  the  Nciv  York  the  Republican  national  committee 


Herald  Tribune;  J.  .A.  Brice,  Atlanta 
Journal;  W.  F.  Schmick,  Baltimore 


Tuesday  and  arranged  for  admisskn 
and  seating  of  the  approximately  800 


needy  children.  The  News  took  care  Youngsters  selected  by  a  school  prin-  Sun;  C.  F.  Kelly,  repr^enting  the  newspapermen  who  are  expected  to 
of  M16  children  last  year.  cipal  played  the  part  of  Billy  and  Betty  Birmingham  Ne7vs  and  Indianapolis  cover  the  Qeveland  convention.  The 

r-  jr  sponsored  a  in  a  welcoming  parade  witnessed  by  Star;  Robert  B.  Choate,  Boston  Herald;  national  committee  turned  over  full  an- 

Goodfellows  Santa  Club  to  provide  more  than  10,000  children  on  the  day  w.  F.  Wiley  and  Ralph  H.  Quinn,  Cin-  thority  to  the  standing  committee  to 

Yuletide  joy  for  10,000  needy  children,  the  rocket  plane  arrived  with  Santa.  dnnati  Enquirer;  J.  S.  McCarrens,  plan  and  carry  out  this  phase  d  coo- 

A  large  number  of  cash  subscriptions  The  youngsters  were  dressed  in  fly-  Cleveland  Plain  Dealer;  Herbert  S.  vention  detail.  McGahan  will  accom- 
were  collected  by  the  daily,  also  a  ing  suits,  helmets  and  goggles,  and  Ponting  and  W.  S.  Gilmore.  Detroit  pany  the  Republican  group  to  aeveland 

quantity  of  castoff  toys  for  distribution  welcomed  at  City  Hall  by  Mayor  A.  News;  Henry  Doorly,  Omaha  World  Jan.  27,  to  inspect  the  convention  haD 

to  the  poor  on  Christmas  day.  R.  Turnbull.  Downtown  streets  were  Herald;  J  David  Stem,  Philadelphia  and  plot  accommodations  for  the  pres. 

Aiding  the  cause  of  the  Terre  Haute  jammed  as  Santa,  the  young  fliers  and 
(Ind.)  Tribune-Star  Christmas  benefit  Mayor  Turnbull  rode  in  an  open  car  at 
the  management  of  the  Terre  Haute  the  head  of  a  parade.  The  rocket  ship. 

House  has  donated  use  of  the  hotel  ball-  which  had  caught  the  imagination  of 
room  to  the  Phi  Beta  Psi  National  Sor-  the  city’s  children,  added  a  new  angle 
ority  members  of  which  will  conduct  a  to  the  traditional  Santa  Claus  parade 
card  party  for  the  Tribune-Star  Christ-  and  attracted  thousands  of  children  long 
mas  basket  benefit  fund.  past  the  Santa  age. 

The  Salt  Lake  T ribune  and  7* elegram  The  Repository  handled  the  flight  and 

are  conducting  Sub-For- Santa  cam-  reception  stories  from  a  straight  news 
paigns  in  behalf  of  needy  families  this  angle,  carried  photographs  of  the  space 
Christmas.  Considerable  space  is  be-  ship  and  parade,  and  did  all  it  could 
ing  devoted  daily  to  the  campaign,  to  heighten  the  impression  of  reality 
Special  staffs  have  been  organized  to  among  children, 
take  care  of  the  drive.  After  all  —  ■  ,  ,  .  . 

families  found  to  be  in  need  are  taken  Party  recently  held  by  the 

care  of,  the  newspapers,  acting  jointly,  Birmingham  News  and  Age-Herald. 
will  turn  on  the  lights  attached  to  a  toys  were  turned  over  to  a  central 


monster  star  erected  on  the  hill  over 
looking  the  city  from  the  north. 


community  committee  for  distribution. 
The  newspapers  provided  free  admit- 


Christmas  funds  of  the  two  Memphis  tance  to  a  picture  show  to  each  child 
newspapers  will  care  for  several  thou-  who  brought  along  a  toy.  The  build-up 
sand  needy  families  during  the  holidays,  ^or  the  event  was  so  successful  that  it 
The  Press-Scimitar  is  again  sponsor-  was  necessary  to  divert  ^e  overflow 
ing  its  Goodfellows  Santa  Qaus  Qub  crowd  to  another  theatre.  Parents  were 


to  provide  clothing  and  toys  for  2,000 
poor  children. 

The  Commercial  Appeal  is  raising  a 


permitted  to  accompany  the  children 
provided  they  brought  toys.  A  local 
furniture  company  has  contributed  half 


similar  fund  to  supply  ne^y  families  a  truck  load  of  toys  to  be  distributed 


with  coal  and  food. 
Cooperating  with 


along  with  those  gathered  by  the  news- 
Tennessee  papers.  A.  A.  Calloway,  promotion 


Children’s  Home  Society,  the  Press-  «l‘tor,  handled  the  event  for  the  news 
Scimitar  is  offering  25  babies  for  adop-  . 


tion  Christmas  week. 


The  Wausau  (Wis.)  Record-Herald 


Hundr^s  of  Christmas  presents  were  is  spo^oring  its  28th  consecutive  Ohrist- 
contributed  to  the  poor  as  a  result  Dinner  fund,  to  raise  sufficient 


of  the  seventh  annual  Christmas  "Hap- 


(Continued  on  Page  39) 
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Another  Prosperity  Straw” 
In  the  National  Capital 

ONE  in  every  eight  residents  of  Washington  (D.  C.)  was  a  member 
of  the  Christmas  Saving  Clubs,  sharing  in  the  recent  distribution 
of  more  than  five  million  dollars,  in  amounts  ranging  from  twenty- 
five  dollars  to  one  thousand  dollars,  with  interest  added. 

The  1935  membership  in  Christmas  Saving  Clubs  was  more  than 
10,000  greater  than  in  1934  and  the  average  check  amounted  to  seventy- 
nine  dollars — which  is  nearly  twice  the  National  average,  of  forty-four 
dollars. 

Three  banks  in  Washington  were  near  the  head  of  the  list  of  forty 
banks  in  the  principal  cities  of  the  country  in  the  amount  of  Christmas 
Saving  Club  funds  distributed. 

The  Washington  Market,  high  in  spendable  income,  is  naturally  high 
in  savings — BOTH  SIGNS  OF  PROSPERITY.  That  means  business 
activity,  and  you  are  sure  to  reach  the  worthwhile  element  in  this 
prosperous  market  with  ONE  newspaper — THE  STAR,  Evening  and 
Sunday. 

An  Associated  Press  Newspaper 
Member  Metropolitan  Sunday  Newspapers 
Member  Major  Market  Newspapers 


w 

New  York  Office 
DAN  A.  CARROLL 
110  E.  42nd  Street 


WASHINGTON,  D.  C. 


Chicago  Office 
J.  E.  LUTZ 
Lake  Michigan  Bldg. 


24 


Editor  &  Publisher  for  December  21,  1935 


ARIZONA  JUDGE  RECESSED  TRIAL 
TO  GIVE  CAMERAMAN  “A  BREAK” 

Anotiter  Forced  Dillinger  Mob  to  Hold  Heads  Up  So  Photog* 
iS4>hers  Could  Get  Full-Face  Vievrs — Christmas  Spirit 
Caught  by  Candid  Camera 

By  JACK  PRICE 


A  SHORT  time  ago  some  clever 
legal  minds  conferred  at  Buffalo, 
N.  Y.  One  of  their  problems  was  to 
prohibit  cameramen  from  covering  court 
sessions  without  stirring  up  too  much 
animosity  on  the  part  of  the  newspapers. 


prisoners  to  “stand  up"  while  it  was 
read.  They  did  so,  under  guard  of 
officers’  guns,  but  continued  to  keep 
their  heads  down,  looking  at  the  floor. 

So  Magistrate  Budlong  instructed  a 
bailiff,  “Have  those  men  look  up." 


ning.  For  the  smaller  newspapers 
wishing  to  run  a  special  feature,  it  is 
suggested  that  their  staff  men  cover 
the  local  field  so  that  they  can  catch 
faces  familiar  in  the  community.  This 
type  of  feature  is  certain  to  aid  in 
building  circulation.  The  same  might 
be  worked  out  for  a  New  Year  lay-out. 
Show  how  the  prominent  citizens  cele¬ 
brated  the  incoming  year,  how  the  folks 
about  town  saw  the  old  year  out.  There’s 
a  lot  of  material  worth  picturing.  The 
populace  at  large,  although  interested 
in  the  activities  of  national  celebrities, 
are  desirous  of  seeing  pictures  of  them¬ 
selves.  Why  not  try  covering  your 


COURT  BROADCAST  BANNED 

(Special  to  Editoc  &  Publisrsi) 

Los  Angeles,  Dec.  16— An  expai. 
ment  in  broadcasting  the  actual  traffic- 
court  hearings  conducted  by  Munipkal 
Judge  Jo«i*  Call  ended  suddenly  one 
day  after  it  was  started  last  week,  wha 
the  bar  association,  individual  attonwyi 
and  other  groups  protested  the  innova- 
tioa  The  traffic  trials  were  broadcaa 
over  KFWB ;  the  voices  of  offenders 
and  the  judge  being  picked  up  by  a 
half-hidden  microphone.  “I  still  thiii 
broadcasting  would  be  all  right,”  Judge 
Call  declared,  “but  there  is  too  nnich 
opposition.” 


Familiar  scenes  all,  but  made  vivid  by  the  work  of  the  candid  camera. 


Harvey  Deuell,  managing  editor  of  the 
New  York  Daily  News  entered  a 
strong  protest 


While  the  gentlemen  learned  in  juris-  cameras  began  to  click.  'T'O  the  manufacturers  of  cameras 

prudence  are  pondering  over  this  in-  Although  most  Arizona  courts  bar  1  and  photographic  supplies,  the  writer 
tricate  problem,  we  wish  they  could  flashlight  pictures  during  actual  trial  of  this  column  again  suggests,  it  would 

find  time  to  read  the  following  dispatch  proce^ings,  no  restrictions  have  been  be  a  grand  gesture  and  set  a  precedent 

from  Mr.  Jerry  McLain  of  Phoenix,  placed  to  date  on  the  work  of  photo-  by  offering  a  scholarship  in  pictorial 
Ariz:  graphers  during  recesses.  journalism. 

Phoenix,  Ariz. — With  trouble  rag-  *  *  *  a  *  * 

ing  in  the  East  over  a  move  to  ban  \^E  appreciate  the  kindness  of  Mr.  Jn  response  to  inquiries  as  to  whether 
newspaper  photographers  from  court  V  V  McLain  for  sending  us  this  con-  1  flash  bulbs  are  uniform  or  not  the 

rooms,  Arizona  news  photogs  had  cause  tnbution  and  suggest  he  recommend  to  writer  believes  that  bulbs  often  vary 

to  reflect  this  week  upon  the  excellent  his  photographer  pals  the  use  of  candid  lighting  intensity  Now  and  then 
co-operation  they  have  been  receiving  cameras  and  during  trial  proceedings,  a  case  of  flash  bulbs  giving  poor  light 

from  the  judiciary.  with  the  consent  of  the  court,  flashlights  jg  found. 

While  covering  the  Mormon  poly-  would  be  unnecessary.  V'^ith  the  judici-  Photoirrariiers  are  ouick  to  insnect 


Marching  along  the  line,  the  bailiff  own  fr< 
tipped  back  the  head  of  each  gangster  camera? 
so  he  faced  the  court — and  the  news 


own  front  and  back  yards  with  a 


UBERAL,  KAN.,  DAILY  SOLD 

Effective  Dec.  14,  the  Liberal  (Kan.) 
Southwest  Daily  Times  was  sold  to  Van 
W.  Stewart,  publisher  of  the  Perrjln 
(Tex.)  Ochiltree  County  Herald.  Until 
six  weeks  ago,  the  Times  was  publishtd 
by  Warren  Zimmerman,  who  sold  the 
newspaper  to  Norman  Thompson,  edi¬ 
tor,  and  William  Stroud,  business  man¬ 
ager. 


from  the  judiciary. 

While  covering  the  Mormon  poly 


gamy  trials  at  Kingman,  Ariz.,  this  ary  incliiied  to  co-operate,  the  boys 


is  found. 

Photograjrfiers  are  quick  to  inspect 
their  synchronizer  believing  it  to  be 


week.  Jack  Lefler,  A.  P.  staff  writer,  with  a  little  diplomacy  could  write  their  the  fault  of  an  undertimed  speed  flash 
sent  this  feature  to  the  A.  P.  bureau  own  ticket. 


rather  than  suspect  the  bulb  of  being 


Now  if  only  we  coifld  find  a  state  imperfect.  The  manufacturer  of  Ae 


County  Attorney  E.  Elmo  Bollinger  the  judiciary  of  Arizona,  we  would  be 


arose  and  addressed  the  court. 


getting  somewhere  in  pictorial  journal 


“Your  honor”,  Bollinger  interrupted,  ism.  The  fact  still  is  evident  that  there 
“with  sundown  due  shortly,  I  move  the  is  some  pioneering  to  be  done, 
court  we  recess  to  allow  Uie  jury  to  go  *  *  * 

to  the  front  steps  of  the  court  house  'T'HAT  Christmas  spirit  all  news- 
where  the  A.  P.  photographer  wishes  1  papers  wish  to  illustrate  at  this  time 


^  ^  course  the  photographer  has  no  recourse, 
he  must  accept  the  explanation  and  trust 
here  jQ 

Inasmuch  as  these  lulbs  are  mechani¬ 
cally  made  we  can  only  hope  that  the 
ews-  manufacturers  will  cooperate  more 
time  closely  with  the  photographers  with  a 
view  to  eliminating  these  troubles.  The 
the  thing  to  do  if  bulbs  are  giving  trouble. 


Kiri^or^it'im'be  th'  vie^^o Sii;kdnrSTro^^^^^^^ 

hurrv  or  it  will  be  dark.  the  candid  camera.  Recently  in  the  ♦r.  Ar^  Kt«iK« 

‘S’lertaHS  a  M  paga  i,  Sto 

were  photographed,  and  the  trial  was  of  the  roto  section  was  devoted  to  some  stock-house 

resumed.  excellent  pictures  made  by  Acme.  _ j _ 

Arizona  photographers  also  recalled  Pictures  showing  the  pre-yuletide 

the  unusual  co-operation  they  were  shopping  confusion  and  the  trials  and  NEW  DAILY  IN  SHAMOKIN 
afford^  at  the  capture  of  John  pillingCT  tribulations  of  anxious  mothers  and  The  Shamokin  (Pa.)  Public  Press 
and  his  gai^  at  Tucson,  Anz.,  early  fathers  _who  have  braved  the  crowds  recently  made  its  appearance  in  the 
last  yrar,  before  Dillinger  was  returned  that  their  younsters  might  have  a  peep  morning  field.  Robert  V.  Moser  is 
to  Indiam  and  escapw  from  Crown  into  Santa’s  workshop,  created  much  president,  Harry  A.  Long,  vice-presi- 
being  kiUM  by  O-men.  comment  about  town.  dent,  and  C.  E.  Middlesworth,  secretary 


Dillinger,  PiCTpont,  Makley  and  Photographs  portraying  the  Christ-  and  treasurer.  The  daily  is  represented 
Qanc,  his  henchmen,  ducked  all  news  mas  season  are  not  difficult  to  obtain,  nationally  by  the  George  B.  David  Co., 
cameras  from  the  moment  of  their  it  requires  patience  and  careful  plan-  New  York, 
arrest  Tucson  officers  olnigmgly  and 
forcibly  held  one  of  the  desperadoes  I 

while  news  cameras  clicked  and  flash-  S  ^  ^  ^ 

lights  flashed.  Behind  the  bars  the 

gangsters  simply  dodged  out  of  sight  ^  ~ 

or  lay  face  down  on  their  cots  whm  a  Paid  to  the  planters  foF  Cigarette  Tobaccos  on  the 
cameraman  approached  any  cell.  Only  ° 

of  CUri.,  was  ctoiaed  DANVILLE  MARKET 

With  the  taunts  of  the  desperadoes  rvLiirv 

^d  their  ‘‘scram  you  guys”  still  ring-  '  Uctober  1st  thru  December  13th. 

ing  in  their  rars,  toe  photogs  had  their  I  Sales  will  be  resumed  January  13th. 

dudi^%iS'‘”women"‘^a?resS"*'w^^  ^oney  ts  Spent  in  Danville* s  trading  area. 

them,  were  ushured  into  Tucson  justice  j  ' 

court  for  a  hearing  on  fugitive  from  $2,750)909.00 

justice  of  the  peace.  Municipal  Hydroelectric  Plant — 12,500  kilowatts — now  under 
permittrf  photographers  to  set  up  construction,  employing  8(X)  men  for  two  years. 

cameras  alongside  his  bench  and  ordered  - 

toe  prisoners,  all  manacled  together,  “BUSINESS  IS  BETTER  IN  DANVILLE” 

brought  in  and  seated  in  toe  front  row.  _  _ _ 

™"'"‘  THE  REGISTER  &  BEE 

Magistrate  Budlong  met  toe  situa-  j  MORNING  —  EVENING  —  SUNDAY 

tion  with  alacrity.  -  -  DAHVILLE,  VA. 

Wito  a  Imgthy  fugitive-from-justice  the  John  BUDD  company.  National  AdTcrtialng  RepreaentatlTet 

complaint  in  hand,  he  ordered  toe  I 


$10,521,536.02 

Paid  to  the  planters  for  Cigarette  Tobaccos  on  the 

DANVILLE  MARKET 

October  1st  thru  December  13th. 

Sales  will  be  resumed  January  13th. 

This  money  is  spent  in  Danville* s  trading  area. 

$2,75^09.00 

Municipal  Hydroelectric  Plant — 12,500  kilowatts — now  under 
construction,  employing  800  men  for  two  years. 

“BUSINESS  IS  BETTER  IN  DANVILLE” 

THE  REGISTER  &  BEE 

MORNING  —  EVENING  —  SUNDAY 

DANVILLE,  VA. 

THE  JOHN  BUDD  COMPANY,  National  AdTcrtialng  RepreaentatlTet 


When  your  ears 
tingle  at  a 
compliment — 

WHEN  an  advertiser  calls  up  1« 
say,  “That  page  of  ours  ow- 
tainly  looked  fine  and,  boy,  did  h 
pull?”  the  newspaper  exeaitivt 
mentally  passes  the  comidimcnt 
down  the  line,  thinking  of  the  fine 
equipment  and  alert  personnd  till 
made  satisfaction  possible. 

Perhaps  he  gives  a  fleeting  thoujjrt 
to  the  Certified  Mat  that  txani- 
ferred  such  perfect  impression  froo 
the  composition  and  engravings  to 
the  printing  plate.  Certainly  with¬ 
out  dry  mat  perfection,  all  oth# 
measures  would  have  been  relatWdj 
ineffective. 

For  dependable  stereotyping,  rdy  <* 
Certified  Mats,  made  in  the  U.S-L 

CERTIFIED  DRY  ^UT 
CORPORATION 

340  Madison  Ave.,  New  York,  N-  't- 
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Some  of  the  many  magic  uses 
to  which  radio  advertising  is  put 


IT  HAS  l»een  said  tliat  Lord  &  Thomas 
liave  pioneered  more  new  things  in 
radio  than  all  the  other  agencies  com- 
hined. 

Blit  we  are  the  last  who  would  care  to 
he  characterized  as  a  “radio  agency.” 
Our  record  in  the  successful  use  of  all 
the  other  advertising  media  is  an  open 
hook.  But  we  do  know  radio. 

Today^s  Programs  Must  SELL 
In  the  distinguished  programs  which 
hear  the  imprint  of  I^rd  &  Thomas 
showmanship,  salesmanship  is  strik* 
ingly  evident.  Each  program  is  not  only 
a  first-rate  show  —  it  is  a  first-rate  sell¬ 
ing  shotv,  as  sales  records  will  prove. 

Our  radio  departments  are  versed  in 
ever>’  phase  of  broadcast  advertising. 
They  have  heen  foremost  in  recognizing 
new  talent,  and  in  securing  it  for  ad¬ 
vertisers  at  advantageous  prices. 

Lord  &  Thomas  offer  evidence  of  the 
most  convincing  kind  to  support  these 
claims  —  the  sales  records  of  many  of 
America’s  most  important  advertisers. 
We  are  happy  to  offer  the  accumulated 
wealth  of  our  experience  to  national 
advertisers. 

We  present,  helow,  the  radio  shows 
currently  sponsored  hy  our  clients  on 
national  networks. 

Pepsodent,  with  “Amos  ’n’  Andy” 

The  famous  blackface  team,  first  of  all  the  pres- 
eni-ilay  strip  programs,  is  in  its  seventh  great 
year.  And  still  voted  the  No.  1  laugh  show  of 
the  air!  —.vac  Red  Network,  7  P.  M.,  week  nights,  E,  S,  T, 

Lucky  Strike,  “Your  Hit  Parade” 

For  many  years  a  trail  blazer  on  the  air.  Lucky 
Strike  is  now  represented  by  a  large  musical 
show,  with  a  great  orchestra. 

-NBC  Red  Network,  8  P.  W.,  Sot.,  E,  S.  T, 


“('ities  Service  Concert,”  with 
Jessica  Dragonette 

Jessica  Dragonette.  recently  voted  radio's  fa¬ 
vorite  woman  star,  is  in  her  sixth  straight  year 
as  the  singing  star  of  the  (iities  Service  Hour, 
with  a  well-known  orchestra  and  <|uartet. 

— .\BC  Red  .\e<worJr.  8  P.  Fri..  E.  S.  T. 

‘The  Magic  Key”  of  RCA 

Radio  arts  as  good-will  ambassador  and  sales¬ 
man  for  a  great  company,  the  Radio  Corpora¬ 
tion  of  America,  and  the  companies  of  the  RCA 
family.  Enlisting  the  greatest  array  of  interna¬ 
tional  stars  ever  assembled  for  one  program. 

-NBC  Blue  Network,  2  P.  M..  Son.,  E.  S.  T. 

Associated  Oil, 

Football  Broadcasts 

Another  Lord  &  Thomas  “First”— chain  radio 
sponsorship  of  big  West  Coast  football  games. 

-“Pacifie  Coast  Networks,  Sat.  .dfternoon 

Pepsodent,  with  “A1  Pearce 
and  His  Gang” 

A  great  new  show,  pre-proved  by  its  top  rank¬ 
ing  for  six  >ears  on  the  Pacific  Coast.  Now  on 
the  air  three  times  a  week  in  the  late  afternoon, 
at  approximately  half  the  cost  of  evening  hours. 
—NBC  Red  Network,  5  P.  M.,  week  nights,  E.  S.  T. 

Bourjois, 

“Evening  in  Paris  Roof” 

Featuring  Odette  Myrtil,  French  star,  the  entire 
program  reflects  a  sales  mood  characteristic  of 
the  product. 

—NBC  Blue  Network,  8:30  P.  M.,  Mon.,  E.  S.  T, 

Kleenex, 

“The  Story  of  Mary  Marlin” 

This  program  was  tested  locally... a  hit!  Put 
on  a  national  chain,  sales  pyramided.  “Mary 
Marlin”  became  radio’s  most  popular  daytime 
show.  -CBS,  12:30  P.  .W..  week  days,  E.  S.  T. 

Horlick’s  Malted  Milk, 
with  “L^im  and  Aimer” 

Local  radio  tests  decided  Horlick's  to  concen¬ 
trate  the  entire  advertising  appropriation  on 
radio.  Recently  voted  the  third  most  popular 
air  team. 

—NBC  Blue  Network,  7:30  P.  M,,  iveek  nights,  E.  S.  T, 

Other  programs  are  presented  locally  through 
Lord  &  Thomas  by  Pinaud,  Nestle’s,  Crew 
Levick  and  RCA  tubes. 


Some  radio  ^^fi.rsts’* 
credited  to  Lord  &  Thomas 
(names  on  REOVEST) 

Those  credited  to  us  are  listed 
briefly  below: 

1.  First  Daily  Radio  Contest  of 
Motional  Scope 

Averaged  10,000  one-dollar  sales  a 
day  for  months. 

2.  First  Daily  Network  Strip 
Program 

Started  a  new  commercial  program 
technique. 

3.  First  to  Rebroadcast  Commercial 
Program 

Repeat  same  program  late  at  night 
for  Far  West  coverage. 

4.  First  Big  Hit  Variety  Musical 
Show  Sponsored  on  Network 

Set  the  pattern  for  big  commercial 
musical  production  shows  in  radio. 

5.  First  Commercial  Broadcast  of 
Metropolitan  Opera  Series 

6.  First  Commercial  Series  of 
Pick-ups  of  Foreign  Dance 
Orchestras 

7.  First  Sustained  Commercial 
Series  of  Spot  Pick-ups 

Artists  and  orchestras  from  all  over 
the  country  on  same  program. 

8.  First  Authentic  Police  and  Dept, 
of  Justice  Dramas 

9.  First  in  Number  of  Contest 
Returns 

1.800.000  forty-cent  purchases  in  2 
weeks. 

10.  First  Chain  Sponsorship  of 
F  ootball 

11.  First  Network  Daytime  Serial 
Show  to  Women. 

Talent  which  was  first  sponsored  or 
popularized  nationally  through  us  — 
Amos  ’n’  Andy;  Bing  Crosby;  Eddie 
Ducbin ;  Hal  Kemp ;  W alter  O’Keefe ;  Phil 
Cook ;  The  (ioldbergs ;  Rosario  Bourdon ; 
Donald  No  vis;  Fred  Astaire;  Lum  and 
Abner;  A1  Goodman;  Tbe  Revellers; 
Walter  Winchell;  Jack  Pearl;  Clara,  Lu 
and  Em;  The  Cavaliers;  B.  .A.  Rolfe,  and 
A1  Pearce. 


LORD  &  THOMAS  -  advertising 
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LOCAL  SAFETY  DRIVK  EMPH^IZED  re,Sn^'''y« 

AT  WASHINGTON  CONFERENCE  derive  substantial  benetits  in  advertising. 

_  Also  attending  the  general  conference 

Publishers  and  Editors  Meet  With  Other  Representatives  on  Invi-  and  the  group  meeting  were  the  follow- 

Ution  of  Secretary  Roper  to  Discuss  Broad  Campaign  for  H.  Clagett,  Knox^nllc  Journal; 

Elimination  of  All  Types  of  AccidenU  from  U.  S.  Life  \rthur  G.  Newmeyer,  publisher,  IVash- 

— - ^ ^  iitfilon  iimfs;  E.  B.  Stahlman,  Jr., 

(5^cta;  to  Editor  &  Pubusher)  Washington  Star,  which  recently  con-  .\  osin  illc  Banner;  Fred  Bremier,  Cur- 

WASHINGTON,  D.  C.,  Dec.  18. —  eluded  a  safety  council  campaign,  ex-  li^  Bublishing  Co.;  F.  Grover  Britt, 
Representatives  of  newspapers  plained  the  ease  in  which  the  Star’s  Xorth  Carolina  Press  Association; 
met  with  a  number  of  nationally  known  program  progressed  through  the  avail-  Kol^rt  S.  Brown,  Scripps- Howard 
experts  here  today  in  an  Accident  Pre-  ability  of  local  cooperation.  Newspapers;  K.  Cooke.  American 

■ention  Conference,  called  at  the  re-  Under  the  proposal  to  have  material  Newspaper  Publishers  Association ;  Earl 
,uest  of  President  Roosevelt,  to  deter-  made  available  through  state  agencies,  Whitehorne,  McCiraw-Hill  Publishing 
mine  how  the  Federal  Government  can  I^bert  St.  Clair,  Transportation  As-  Co. 

help  to  stimulate  interest  and  coordi-  sistant  to  Secretary  Roper,  and  Di-  _ 

nate  efforts  of  local  and  national  groups  rector  of  Activities  of  the  Conference,  COMMITTEE  NAMED 

engaged  in  safety  work.  was  designate  as  executive  secretary  r,,  .Ue  recentlv-adonted 


^nRaged  in  safety  work.  was  designated  as  executive  secretary 

The  conference,  representing  a  gen-  to  the  Education  Committee  to  promul- 
eral  pooling  of  interests,  met  at  the  gate  the  suggestions  of  the  committee 
invitation  of  Secretary  of  Commerce  and  act  as  liaison  officer  between  the 
Daniel  C.  Roper,  to  discuss  ways  and  Committee,  state  representatives  and  the 
means  of  reducing  the  number  of  na-  government 

tional  accidents  responsible  for  loss  of  Although' the  primary  purpose  of  the 
lives  on  land,  sea  and  air.  anH  ft,..  crrrkitn  mA^tiriArc  \irne 


COMMITTEE  NAMED 

In  line  with  the  recently-adopteil 
program  calling  for  organization  of 
Sigma  Delta  Chi  alumni  chapters  in 
key  cities  throughout  the  United  States. 


Committee,  state  representatives  and  the  President  Carl  P.  Miller,  general  man¬ 


ager  of  the  Pacific  Coast  edition  of  the 
IPall  Street  Journal,  has  appointed  an 


T  n-  -j*  I  ’  Conference  and  the  group  meetings  was  .Mumni  Expansion  Committee  to  work 

Indmdual  commit^  group  meetings  determine  safety  measures  for  land,  with  h'rank  McDonough.  Better  Homes 
followed  a  generM  ^ssi  •  Pr  sea  and  air.  the  real  purpose  sometimes  Gardens,  alumni  secretary  of  the  pro- 

cul^r  QtT  At!3r;rnn  wciit  out  of  contfol  With  too  much  em-  fessional  journalism  fraternity.  Head- 


r ul  phasis  placed  on  highway  accidents  ing  the  new  committee  is  Albert  W 


Cross,  at  which  he  called  upon  the  con¬ 
ferees  for  a  “frontal  attack  all  along 
the  line  on  the  first  public  enemy  of 
America — accident.” 

•After  the  general  session,  the  Com¬ 
mittee  on  Education,  consisting  of  news¬ 
paper  and  magazine  publishers,  or  their 
representatives,  met  under  the  chairman- 


winch  nevertheless  account  for  over 
.''0  percent  of  the  Nation’s  toll.  This 
was  probably  accounted  for  by  the  fact 
that  the  more  recent  safety  promotions 
have  been  to  lessen  highway  accidents. 

St.  Clair,  whose  government  publicity 
successes  include  organization  of  the 


Rates,  Swift  &  Co.,  Oiicago.  as  chair- 
u’Mi.  Other  members  are;  Ted  A.  Edi- 
ger,  Tulsa  (Okla.)  Tribune:  Elmer  J. 
Emig,  head  of  the  journalism  depart¬ 
ment.  University  of  Florida;  Walter 
R.  Humphrey,  Temple  (Tex.)  Daily 
Telegram:  Joseph  1..  Jones,  liiited 


ship  of  Barron  (1.  Collier,  of  New  York  ,„inistration.  and  Federal  Housing  Ad- 
for  discussion  of  the  phases  of  accident  ...inistration  public  rHations  departments, 
prevention  and  means  of  bringing  causes  presented  a  suggestion  which  was  well 


before  the  public  eye. 

Collier,  advertising  executive. 


former  Commissioner  m  Charge  of  ^^f^v  programs  would  be  drafted  along 
Safety  for  New  A  ork  City,  offered  a  eampaigns  in  connec- 


constructivc  program  in  which  he  re¬ 
lated  the  necessity  of  publicizing  safety 
remedies  in  such  ways  as  to  <lo  the 
most  good  and  make  the  public  safety- 
conscious  through  education.  “The  real 
cure  for  carelessness.”  he  said,  “is  to 
advertise  in  ways  to  make  it  stick  in 
the  minds  of  the  public.”  Tn  his  past 
experience  as  safety  commissioner,  he 
said  he  had  found,  and  believed  that 
the  committee  members  would  find,  that 
newspapers  are  ready  and  willing  to 
cooperate  through  their  columns,  if  the 


T.iberty  Loan.  National  Recovery  .Ad-  Press,  New  York  City;  (T.  Walter  Mc- 
ininistration.  and  Federal  Housing  .Ad-  Carty,  Indianapolis  AVtc.f  Steven  J. 
ininistration  public  rHations  departments.  McDonough.  Associated  Press.  Wash- 
presented  a  suggestion  which  was  well  ington,  D.  C. ;  Leslie  .A.  Nichols,  de- 
received  hy  the  newspaper  representa-  partment  of  journalism.  Syracuse  L'ni- 
tives.  His  proposal  for  more  forceful  versity,  Syracuse,  N.  A*. ;  Norman  1.. 
safety  programs  would  be  drafted  along  Park,  Pitt  Motor  Club.  Pittsburgh,  and 
the  lines  of  the  campaigns  in  connec-  Douglas  Willix,  Wall  .Street  Journal, 
tion  with  the  Federal  Housing  program.  Seattle.  Wash. 


LONG  FLIGHT,  RADIO  BROUGHT  PICTURE 

THF2  first  picture  of  the  Ixnnbing  of  shipped  to  an  ImiK-rial  .Airways  plane 
Dessye  in  Kthiopia  was  brought  to  to  Paris  and  Loudon,  rather  than  Hy- 
this  country  last  week  hy  a  5,-400-inile  ing  the  shorter  route  to  Khartoum, 


LEWIS  ADDRESSES  GUILD 

Labor  Leader  Answers  Questioas  n 
N.  Y.  Membership  Meetiai 

John  L.  Lewis,  president  of  the 
United  Mine  Workers  of  America,  wu 
the  principal  speaker  Dec.  18  at  the 
annual  membership  meeting  of  the 
Newspaper  Guild  of  New  York.  .Abou 
550  attended.  Mr.  l^wis  talked  for  a 
hour  on  labor  conditions  and  answered 
questions  from  the  floor. 

Ciarl  Randau,  New  York  World-Telt- 
gram,  president,  presided.  Mr.  Lew^ 
was  introduced  by  Hey  wood  Broun, 
president  of  the  American  Newspaner 
Guild. 

The  guild’s  new  officers  were  in¬ 
stalled  at  the  meeting.  In  addition  to 
Mr.  Randau  they  are  James  H.  Kieran, 
Times,  first  vice-president,  succeeding 
Paul  Fredericksen,  resign^;  ^ward 
Levinson,  Post,  second  vice-president, 
succeeding  Hugh  Holohan,  City  News! 
resigned ;  Ruth  McKenny,  secretary,  and 
Roger  Dakin,  News,  treasurer. 

A,  P.  PERSONNEL  CHANGES 

Tom  Yarbrough,  of  the  Oklahoma 
City  staff  of  the  Associated  Press  has 
been  assigned  to  the  St.  Louis  burean. 
effective  Dec.  23.  Other  A.  P.  personnel 
changes  announced  this  week;  Robert 
McCormick,  of  the  Saratoga  Sprhci 
(N.  Y.)  Saratogian,  joined  the  .Albany 
staff.  Dec.  16.  James  F.  f)sbome  «s 
employed  at  .Albany.  Eddy  Gilmore, 
Washington  (D.  C. )  Daily  .Vewf,  will 
he  employed  in  the  Washington  office, 
effective  Dec.  .10.  Raymond  Blosser, 
Saiulusky  (O.)  Register,  will  become 
a  member  of  the  Cleveland  staff  Dec 
23.  Samuel  Slate,  formerly  of  the  .9a- 
ivnnah  Press,  will  he  employed  in  the 
.ViTo  )'orh  .Vrrc'J  photo  department 
Ian.  1. 

NEWS  BANK  PAYS  $52,000 

The  Chicago  Daily  Xezvs  Savings 
and  Loan  Association,  an  employes’  co¬ 
operative,  recently  liquidated  its  193S 
accounts  with  payments  of  $52,140.20  to 
more  than  000  members. 


tfight  and  trans-.Atlantic  radio.  It  was 
obtained  and  distributed  by  NE.A  Ser¬ 
vice  and  Acme  Newspictures.  The 
5,400-mile  flight  is  lielieved  to  lie  one 


where  connections  usually  are  made 
with  the  Imperial  Airways  operating 
from  Cape  Town  up  to  London.  The 
■  Athens  route  was  chosen  liecause  there 


safety  groups  present  the  proper  ma-  liver  a  newspicture 


of  the  longest  flights  ever  made  to  de-  would  have  lieen  a  delay  of  a  couple 


terial. 

Discussing  cooperation  of  newspapers 
in  sponsoring  safety  programs,  one 
member  of  the  committee,  hnt  not  of 
the  publisher  group,  declared  little  was 


The  picture  was  first  flown  from 


if  days  at  Khartoum. 

One  package  containing  the  Ixnnbing 


gained  by  free  publicity  because  news-  .Acme  plane  is  the  only  one  in  the  war 


Djilxiuti  to  .Athens  on  the  NE.A-.Acme  iiictures  was  dropped  off  at  Paris,  where 
plane  which  was  chartcretl  before  the  another  plane  was  chartered  to  fly 
outbreak  of  hostilities  and  maintained  them  to  tTierlxnirg  to  catch  the  steam- 
iii  l£a.st  Africa  ever  since.  The  NE.A-  shin  Bremen  to  New  York.  The  origi- 


papers  derived  no  advertising  advantage. 


ship  Bremen  to  New  York.  The  origi¬ 
nal  prints,  as  distinguished  from  the 


In  defense.  Francis  S.  Murphy,  of  the  ing  of  newspictures,  it  is  stated.  In  this 
Hartford  Time.s.  explained  his  paper’s  instance,  it  was  flown  from  Djibouti  to 
campaign  for  highway  safety,  in  which  .Athens,  where  the  picture  was  trans- 
greater  emphasis  was  stressed  on  local 

Tn  this  connection.  Murphy  discour- 

aged  the  use  of  too  much  material  '  . 

from  Washington  in  connection  with  tA  ft  ' 

safety  cures,  and  proposed  instead  that  7  rjLet  Ajj 

state  grouns  be  assigned  the  responsi-  AJdUUjfri 

bility  of  furnishing  localized  news  to  X 

keen  the  public  interested. 

(reorge  .Adams  Howard,  of  the 


For  Test 
Campaigns — 

265,000 

Prosperous  Families  in 
MICHIGAN  read  these 
Modern  Newspapers. 

They  offer  an  Excellent  Test  Market 


zone  operating  exclusively  for  the  carry-  radiojihoto,  were  ex|)ected  in  New  A’ork 
ing  of  newspictures,  it  is  stated.  In  this  this  week-end. 

instance,  it  was  flown  from  Djibouti  to  The  NE.A  pilot  is  Roland  J.  Falk, 
.Athens,  where  the  picture  was  trans-  an  Englishman  and  former  war  flyer. 
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INCREASED  CAPACITY 


NOW  THE 


MODEL  8 


LINOTYPE 


A  FURTHER  DEVELOPMENT  TO  LIGHTEN  THE  LOAD 
IN  NEWSPAPER  COMPOSING-ROOMS! 

Are  there  tinier  in  voiir  composing-room  when  a  fourth 
magazine  wonhl  save  frequent  magazine  changes?  Then 
here  is  the  Linotype  von  need.  A  Model  8  with  four  maga¬ 
zines  instead  of  three.  Four  full  fonts  of  matrices  always  on 
the  machine  . . .  immediately  available  from  the  keyboard. 


MERGENTHALER  LINOTYPE  COMPANY 

BROOKLYN,  NEW  YORK 

SAN  FRANCISCO  •  CHICAGO  •  NEW  ORLEANS 
CANADIAN  LINOTYPE,  LIMITED,  TORONTO,  CANADA 

Representatives  in  the  Principal  Cities  of  the  W'orld  i" 

LINOTYPE  AND  A-P-L  BOOONI  BOLD 


The  Biggest  Markets 
the  Newsnaner  Mar 


These  Key  Newspapers  will  do  a  good  Sellinih 

Akron  Beacon  Journal  Cleveland  Plain  Dealer  Johnstown  Democrat  New  York  Sun  Providence  Btuir 


Altoona  Mirror 
Boston  Globe 
Chicago  Tribune 
Cincinnati  Enquirer 


Columbus  Dispatch 
Gannett  Newspapers 
Hartford  Cuorant 
Honolulu  Star-Bulletin 


Johnstown  Tribune 
Louisville  Times 
New  York  Daily  News 


New  York  Times 
Pittsburgh  Press 
Providence  Journal 


St.  Paul  Dispatch 
St.  Paul  Daily  N^'* 
St.  Paul  Pioneeh  Plj 


^ob  for  you 

Fall  River  Herald  News 
Louisville  Courier-Journal 
New  York  Herald  Tribune 
New  York  World-Telegram 
Westchester  Newspapers 


lilERE  are  counties  in  this  country  that  have  only  half  a  person 
to  every  square  mile,  where  the  per  capita  retail  sales  is  less  than 
$75  a  year,  where  the  sales  per  store  are  less  than  $5,000  a  year  .  .  . 
and  where  newspapers  are  not  an  important  part  of  community 
life.  Few  storekeepers  get  rich  in  these  areas.  Few  manufacturers 
grow  big  by  cultivating  them. 


Contrast  these  rural  counties  with  the  metropolitan  centers  .  .  . 
where  there  are  more  than  13,000  people  per  square  mile,  more 
than  $350  per  capita  retail  sales,  more  than  $25,000  annual  sales 
per  store  .  .  .  and  where  newspapers  are  an  essential  part  of  people’s 
lives.  These  are  the  areas  where  there  is  plenty  of  business.  These 
are  the  areas  where  newspaper  circulation  is  concentrated. 


Newspapers  thrive  on  people  .  .  .  concentrated  in  large  numbers  in 
and  around  centers  of  population.  Business,  too,  thrives  on  people 
.  .  .  on  a  large  number  of  buyers,  on  frequency  of  orders,  on  quick 
turnovers.  One  drug  store  in  a  large  city  will  sell  more  tooth  paste 
in  a  day  than  many  outlying  stores  will  sell  in  six  months.  One 
city  will  sell  more  shoes,  more  soap,  more  rugs,  more  toys,  more 
automobiles,  more  breakfast  food,  more  coffee  than  hundreds  of 
rural  counties  combined. 


The  biggest,  most  profitable  markets  are  the  newspaper  markets, 
the  centers  of  population.  The  most  effective  way,  most  economical 
way  to  sell  these  markets  is  through  newspapers. 


30 


Editor  &  Publisher  for  December  21,  1935 


E  D  I 


A  CALL  FOR  ACTION 

WALTER  LIGGETT  was  murdered  not  be¬ 
cause  he  was  Liggett,  enemy  of  criminal 
and  political  gangsters,  but  because  he  was 
Liggett,  editor  of  the  Midzvcst  American. 

Walter  Liggett  was  murdered  to  silence  a  news¬ 
paper — a  newspaper  which,  as  Carl  Jones,  publisher 
of  the  Minneapolis  Journal,  pointed  out  in  these 
columns  last  week,  had  “rung  the  bell”  with  some 
of  its  charges  against  city  and  state  officialdom  in 
corrupt  alliance  with  criminals. 

He  was  murdered  not  because  he  used  intemper¬ 
ate  language,  which  lie  did,  nor  because  he  was  a 
blackmailer,  which  he  most  certainly  was  not,  but 
because  his  campaign  against  civic  indecency  had 
reached  a  pitch  which  was  rousing  public  anger 
against  the  targets  of  his  pen. 

Let  not  those  important  facts  be  smothered  in  any 
discussions  as  to  whether  the  Midwest  American 
was  a  “scandal  sheet,"  whether  Walter  Liggett  was 
“asking  for  it”  by  his  assaults  against  the  powers 
of  the  underworld,  or  v;hether  his  repeated  allega¬ 
tions  against  highly  placed  people  were  ill-founded. 

Liggett  answered  all  of  those  questions  during  his 
lifetime;  he  made  his  charges  and  offered  to  face 
those  he  accused  before  a  court  on  a  criminal  libel 
indictment.  He  was  a  great  reporter,  a  genius  at 
gathering  and  marshalling  facts,  and  if  his  zeal  for 
a  cause  sometimes  led  to  him  to  conclusions  that 
had  to  be  based  partly  on  inference,  the  fact  and 
manner  of  his  death  indicates  that  his  inferences 
were  accurate.  They  could  not  l)e  faced  before  a 
court,  and  the  gunmen  accustomed  to  such  a  cir¬ 
cumstance  remedied  it  in  their  accustomed  fashion. 

Ten  days  have  passed  since  Walter  Liggett  was 
brutally  killed.  One  man  has  been  held  in  custody 
on  suspicion,  without  a  definite  charge,  although 
two  witnesses  have  identified  him  as  present  at  the 
slaying.  The  witness  who  appears  to  have  seconded 
Mrs.  Liggett’s  identification  was  found,  not  by  the 
police  but  by  newspai)er  men.  But.  if  even  half  of 
what  Liggett  wrote  of  Hennepin  County  affairs  is 
true,  it  will  require  intense  and  continued  pressure 
by  alt  of  the  Twin  City  newspapers,  supiKjrted  by 
the  press  of  the  state  and  of  the  nation,  to  guarantee 
that  justice  will  not  again  be  thwarte<l.  The  curious 
game  beween  the  county,  state  and  federal  officials 
concerning  responsibility  for  and  jurisdiction  over 
this  crime  has  all  the  earmarks  of  the  familiar  run¬ 
around. 

Walter  Liggett  was  an  .■\merican  citizen  and  a 
newspajier  e<litor,  not  a  member  of  tbe  Mafia,  not 
a  racketeer,  ivanderer,  booze  smuggler,  nor  dope  ped¬ 
dler — but  a  newspaper  editor,  and  he  was  killed  for 
that  reason  alone.  He  was  killed  because  the  State 
of  Minnesota  no  longer  has  a  gag  law  to  silence 
troublesome  editors,  l)ecause  be  would  not  be  in¬ 
timidated  by  a  most  vicious  assault  upon  his  char¬ 
acter,  because  nothing  l)iit  his  death  would  stop 
his  skilful  investigation  and  honest  reporting  of 
what  be  found. 

Editorially,  the  press  has  risen  magnificently  to 
the  story.  Scores  of  clippings  from  newspapers  of 
the  past  week  demonstrate  that  the  menace  of  the 
Liggett  shooting  is  understood  by  the  press  through¬ 
out  the  land.  Agreement  is  general  that  “something 
ought  to  be  done”  to  assure  the  punishment  of  the 
murderers,  and  to  relieve  the  distress  of  Walter 
Liggett’s  family,  but  mere  wishing  won’t  do  much 
toward  either  end. 

Something  is  being  done. 

Unique,  we  believe,  is  the  offer  of  tbe  United 
Feature  Syndicate  to  make  Mrs.  Liggett's  personal 
story  of  recent  months  available  to  all  newspapers 
and  to  convey  to  the  brave  little  lady  and  her  two 
children  the  entire  proceeds  of  the  sale.  It  is  a 
noble  gesture,  worthy  of  the  cause  and  the  season. 

Several  offers  of  assistance  have  also  been  re¬ 
ceived  by  Editor  &  Publisher,  as  noted  on  other 
pages. 

Second  thoughts  of  individual  publishers  agree 
that  hunting  down  Liggett’s  murderers  is  not  their 
job,  but  that  of  the  Minnesota  authorities  under  tbe 
vigilant  eye  of  the  state’s  newspapers.  In  our  view, 
it  should  also  be  the  concern  of  the  American  News¬ 
paper  Publishers  Association  and  tbe  American 
Society  of  Newspaper  Editors.  Both  should  get 
behind  the  investigation  and  prosecution  with  the 
same  vigor  that  marked  their  fight  on  the  Minnesota 
gag  law.  This  case  must  be  solved. 


I  A  E 


And  lo!  the  Star  which  they  saw  in  the 
east  went  before  them  .  .  .  and  stood 

over  where  the  young  Lhild  was. — 
Matthew,  II;  9. 


CHRISTMAS,  1935 

Mixed  portents  confront  the  editorial  ob¬ 
server  as  Christmastide  brings  1935  to  its 
final  week.  Commercially,  the  Christmas 
season  throughout  the  United  States  has  been  tbe 
busiest  since  1930.  Material  gifts  will  be  showered 
on  old  and  young  with  a  lavishness  unthinkable  two 
years  ago,  and  possible  last  year  principally  through 
Government  largesse  in  the  rural  districts.  Trade 
in  1935  iias  resteel  on  .i  wider  and  firmer  liasc — the 
gradual  return  of  confidence  among  business  people 
and  tbe  resulting  spread  of  employment  and  new 
purchasing  [Kiwer  to  relieve  long  suppressed  desires. 

The  commercial  portent  in  the  United  States  is 
excellent.  The  physical,  mental  and  spiritual  re- 
>ources  of  our  people  have  again  been  adetptate  to 
pull  them  back  from  tbe  edge  of  the  precipice  over 
which  our  civilization  once  seemed  about  to  tumble. 

Spiritually,  we  believe  the  nation  is  the  better 
for  its  experience.  We  do  not  lielieve  that  rapacity 
is  quite  so  rampant  in  industry  and  commerce  as  it 
was  seven  years  ago.  We  lielievc  that  business  will 
>oon  Itegin  to  evolve  on  its  own  initiative  the  scheme 
of  self-control  which  bogged  down  in  tbe  NRA 
morass.  W’e  lielieve  that  consumers  arc  prepared 
to  command  and  industry  to  supjily  merchandise 
tliat  will  lie  as  good  as  its  advertising,  .\nd  amid 
all  the  confusion  of  depression  and  “new  deal,”  we 
can  find  a  new  awakening  of  the  public  to  its  civic 
and  commercial  responsibilities.  It  is  pleasant  to 
note  these  things  at  a  season  whose  keynote  is 
“peace  on  earth  to  men  of  good  will.” 

Darker  indeed  is  tbe  prospect  in  other  fields. 
Dictatorship  gone  mad  in  Italy  finds  itself  at  Christ¬ 
mas  three  month  deep  in  an  .African  war.  States¬ 
manship  in  democratic  nations,  lured  to  the  edge 
of  war  by  the  taunts  of  dictator-controlled  news- 
pajiers,  strives  desperately  to  find  a  practical  formula 
of  escajie. 

Fifty  years  ago  the  Laval-Hoarc  peace  plan  would 
have  succeeded.  Italy  could  have  lost  tbe  battle 
but  won  the  war  by  the  old-style  diplomacy,  but 
in  1935,  an  informed  British  people  and  aroused 
British  press  refused  to  countenance  a  new  injustice. 

The  parrot  press  of  Italy  fomented,  unwittingly 
perhaps,  the  menace  of  a  new  world  war — an  over¬ 
shadowing  calamity  .it  this  year’s  end  which  may 
at  last  be  averted  if  the  free  press  of  Great  Britain 
lives  up  to  its  tradition  and  the  opportunity. 


Top  the  year’s  safe  drknng  campaign  with 
special  'uKiming  of  holiday  dangers. 


STRAIGHT  IMPUDENCE 

Two  prominent  national  advertisers  recenth 
withdrew  their  advertising  from  the  Hackn- 
sack-  ( N.  J.)  Bergen  livening  Record  b^ 
cause  the  newspaper  declined  to  pursue  policies  that 
tbe  advertisers  lielieved  essential  to  their  interests. 
One,  a  liquor  firm,  pulled  its  copy  when  the  pub¬ 
lisher  would  not  accept  responsibility  for  censoring 
the  copy  of  local  retail  liquor  dealers.  The  other  a 
gasoline  company,  objected  to  editorial  advocacy  of 
a  five-cent  gasoline  tax. 

".Much  as  we  regret  to  lose  tbe  business  if  vt 
continue  to  carry  the  loss  leader  items  in  the  local 
Store’s  copy,”  wrote  John  Borg,  the  Record’s  pub¬ 
lisher,  “we  will  have  to  take  it  and  like  it  and 
charge  the  resultant  loss  to  tbe  standard  of  ethics 
and  independence  of  an  .American  newspaper  hi 
whirh  every  member  of  our  organization  takes  par¬ 
donable  pride.” 

An  advertiser’s  copy  must  not  be  fraudulent  nor 
libelous,  and  beyond  that  the  Record’s  publisher 
declines  to  go  in  censorship.  The  Record  believes 
in  restriction  of  loss  leader  advertising,  but  with¬ 
out  a  law  applicable  to  all  newspapers  will  not  con¬ 
stitute  itself  a  IxMird  of  censorship  in  favor  of  one 
adverti.ser  against  another. 

The  oil  company  bluntly  informetl  the  papers 
I  epresentative  that  “it  would  not  supjiort  a  puMica- 
ion  which  publishes  an  editorial  unfriendly  to  ip 
business.”  Which  gave  Mr.  Borg  the  golden  op- 
iwrtunity  to  respond  that  the  Record  seeks  support 
only  from  the  people  of  its  circulaion  area  by  ad- 
vcKacy  of  their  best  interests.  The  advertiser  bms 
the  right  to  use  the  newspajier’s  columns,  to  exploit  thr 
good  will  it  has  created,  subject  to  tbe  rules  against 
fraud  and  libel — and  iie  buys  nothing  else. 

We  hope  these  advertisers  have  the  good  sense 
and  tbe  good  taste  to  put  the  stuffed  club  in  storage 
They'  can’t  control  what  they  want  to  control  by 
withdrawing  their  advertising  from  a  newspaper  oi 
energy  and  integrity.  They  can,  by  such  foolish 
impudence,  band  a  good  market  and  an  excellent 
medium  to  more  sensible  advertisers  who  know 
what  they  buy  in  an  advertising  contract. 


c 

JOHN; 


Remember  Henry  .-1.  Ik'ise  ll’ood's  1929 
prediction  of  \00-page  papersJ  The  past  feve 
zcceks  have  produced  several  exceeding  72 
pages,  U'ith  only  regular  holiday  linage. 


T: 


COMICS  ON  THE  AIR 

A  FEW  months  ago,  the  announcement  that 
comic  strips  given  nation-wide  fame  by  news¬ 
paper  publication,  would  be  made  available 
for  radio  broadcasting  w’ould  have  raised  a  storm 
of  newspaper  protest.  The  probability  that  tbis  will 
happen  soon,  however,  is  likely  to  be  accepted  as 
natural  by  the  majority  of  editors. 

If  so,  we  wish  to  dissent.  Granted  that  the  press 
and  radio  are  complementary  media,  it  must  also 
be  granted  that  the  newspaper  has  furnished  most 
of  the  steps  and  boosts  by  which  broadcasting  has 
gained  public  acceptance — free  space  for  program 
plugs,  free  news  at  all  hours  of  the  day,  and  now 
free  features.  If  newspapers  and  the  services  which 
supply  their  decorative  material  continue  to  share 
their  goods  with  radio,  the  day  of  the  purely  inter¬ 
pretative  newspaper  foreseen  by  some  prophets  is 
fast  approaching.  Such  newspapers  will  have  little 
room  for  comics. 


NEWS  IS  PROPERTY 

IHE  fundamental  fact  that  the  profit  motive 
is  an  essential  part  of  the  news  distributing 
machine,  either  by  printed  word  or  by  air. 
is  again  recognized  by  a  Federal  Circuit  Court. 
.And  as  in  1916  and  1917,  the  Associated  Press  is 
again  the  victor  in  its  efforts  to  protect  its  property 
right  in  news  gathered  by  its  members  and  employes, 
against  pirating  by  Station  KN'^OS,  Bellingham. 
Wash. 

The  novelty  of  broadcasting  apparently  struck  the 
lower  courts  as  injecting  a  new  factual  element  into  J 
the  situation  which  earlier  decisions  had  covered,  f 
Broadcasting  was  new,  and  a  place  had  to  be  made  f 
for  it  in  the  public  interest,  the  broadcasters  con-  1, 
tended  and  the  lower  courts  apparently  were  con-  | 
vinced. 

Sounder  reasoning  was  applied  by  the  Circuit  Court 
Newspapers  and  press  .services  perform  their  func¬ 
tions  for  profit,  it  held,  under  the  specific  protection  . 
of  constitutional  guarantees.  While  no  question  ot  j 
free  press  was  involved  in  this  case,  the  court  bdd 
that  the  public  bas  an  interest  in  protecting  the 
business  of  news-gathering  and  disseminating  agen¬ 
cies.  The  broadcaster’s  claim  that  his  news  broad¬ 
casting  was  a  gift  of  an  educational  public  sennee 
was  dismissed  as  an  “affront  to  common  sense”  by  ■ 
this  court,  which  viewed  news  broadcasts  as  adding  ^ 
to  the  service  value  of  the  station  and  reflected  m 
its  advertising  rates. 

The  plain  demonstration  that  .Associated  Pres* 
news  was  used  freely  by  the  respondent  station  con¬ 
vinced  the  court  that  an  injunction  offered  the  most 
practical  remedy  for  an  obvious  wrong.  The  time 
period  during  which  tbe  injunction  applies  refflatn" 
indefinite,  but  the  provision  that  it  should  be  eflW' 
tive  as  long  as  necessary  to  protect  newspapers  m 
their  legitimate  business  is  sufficient  reaffirmation 
of  the  old  principle. 
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PURELY  PERSONAL 


ChAKI-ES  II.  Dei-ei. 


N’ormAN  n.  I>F.L'EI. 


and  editorial  duties. 

Norman  B.  Deuel  is  the  only  son  of 
Senator  Deuel,  although  there  are  two 
daughters.  Karly  this  month  the  son 
hade  father  goodbye  at  Chico  and  went 
to  New  York  to  prepare  for  his  new 
assignment. 

Norman  Deuel’s  newspaper  career 
started  as  a  carrier.  While  still  in 
school  he  learned  to  set  type  by  hand, 
.^fter  high  school  he  went  to  Stanford 
Univer.sity  as  a  member  of  the  class 
of  1924.  He  left  after  two  years  to  take 
the  job  of  office  boy  on  the  old  San 
l-rancisco  Journal. 

Preferring  to  obtain  experience  on  his 


Coast  Publisher's  Son  Prefers  Far 

,0HN  STEWART  BRYAN,  publish.  Pfoces  to  Familiar  Home  Scenes 

J  er.  Richmond  {V a..)  News-Leader,  INTRODUCING  Charles  H.  Deuel,  ets  for  the  California  State  senatorship. 

elected  president  of  the  Virginia  1  co-publisher,  Chico  (Cal.)  Record—  He  has  been  twice  re-elected  since,  and 
Historical  Society  at  its  annual  meeting  reared  in  the  county  which  today  continues  to  combine  legislative 

in  Richmond,  Dec.  13.  ■ 

Charles  A.  Webb,  president,  Ashe- 
■nlle  Cilfsen  and  Titnes,  attended  the 
White  House  press  conference,  Dec.  13, 
after  which  he  spent  15  minutes  chat¬ 
ting  with  President  Roosevelt  about 
conditions  in  North  Carolina.  Later  he 
extended  an  invitation  to  the  President 
to  attend  the  official  opening  of  Great 
smoky  .Mountains  National  Park.  Mr. 

Webb  and  his  wife  are  now  spending 
some  time  in  New  York  City. 

Ca)1.  Henry  W.  Shoemaker,  publisher, 

.■illoona  (Pa.)  Tribune,  has  lieen  named 
chairman  of  the  Folk  Lore  Festival  to 
be  held  at  Buckiiell  University  Stadium, 

Uwisburg,  Pa.,  next  summer.  he  has  served  as  editor,  legislator,  and  "^n  rather  than  in  the  role  of  the  edi- 

Senator  W.  H.  Dennis  and  .Mrs.  Den-  as  part  owner  of  the  Chico  newspaper  J?’’  ®  went  from  >>an 

nis  R.  J.  Rankin  and  .Mrs.  Rankin  of  for  nearly  .18  years.  1-rancisco  to  Eureka.  Cal.,  where  he  was 

the  Halifax  Herald  and  Mail  liave  re-  Also  introducing  Norman  B.  Deuel,  and  water-front  reporter  on  the 

tumH  from  a  trip  to  Kngland.  his  son — a  native  of  Butte  county,  who  ‘{^tmholdt  Times,  Then  he  ^ntimicd 

William  D.  Hazard,  president  of  the  has  worked  on  iiews|)apers  in  this  coun-  h's,  educati^  by  going  to  Columbia 
SrJfort  (R.  1.)  Herald  and  city  editor  trv  and  abroad,  and  who  today  is  headed  ^-Wsity  School  of  Journalism, 
of  tte  da  ly  and  for  the  past  vears  »<>  take  up  a  new  assignment  abroad  Following  Columbia  came  a  >^ar  as 
XcwILrt  correspondent  of  the  Prori-  '''r  the  United  I’ress. 
jnee  (K.  I.)  Journal,  and  Mrs.  Hazard 
celebrated  the  25th  wedding  anniversary 
Dec.  14.  spending  several  davs  in  .New 
York  City. 

R.  F.  “Uncle  Bob’’  Paine,  first  editor 
of  the  first  Scripps-Howard  newspaper, 
the  Clc7’cland  Tress,  achieved  a  new 
goal  recently.  Mr.  Paine  melded  1000 
aces  and  15(1  trump  and  played  the  hand 
for  a  l,i‘X)  score  in  a  pinochle  game.  He 
aas  dealt  seven  aces  and  drew  another 
irom  a  three-card  dummy. 

F.  Bucchler,  editor.  Grand  Island 
(Xeb.)  Daily  Indcf>ciuJent,  was  elected 
president  of  the  Nebraska  State  Irriga¬ 
tion  Association  Dec.  11  at  its  annua' 
conrention  at  Scottsbiuff,  Neb. 

Robert  I.athan,  editor,  Ashez’iltc 
(X.  C.)  Citizen,  has  locen  elected  a 
director  of  the  .\sheville  Qiamber  of 
''ommerce. 

F.  \V’.  Brinkerhoff,  editor,  Piltsburij 
(^s.)  Heodlight,  has  written  a  pa- 
tnoric  pageant  entitled  “.American 
Ugilant.”  It  is  directed  against  three 
dangers  of  national  life :  indifference, 
lawlessness  and  communism.  It  was 
presented  recently  by  a  cast  of  Shriner* 
before  the  Kansas  State  Teachers’  col¬ 
lege  asseniblv  in  Pittsburg. 


Both  arc  alike  in  their  zest  for  news- 
pa|>er  work.  One,  however,  prefers  to 
cling  to  one  field  for  his  lalmrs.  The 
other  prefers  the  world  as  his  field. 

Born  in  Butte  county  on  I'eb.  S,  18t)8. 
Senator  Deuel  started  his  newspaper 
career  on  pai)ers  in  Oronville  and  Grid- 
Icy.  Ixith  in  Butte  county.  He  liecamc 
l>art  owner  of  the  Chico  Record  in  1807. 


.Yert’j.  .After  serving  his  second  year 
on  the  News  as  head  of  the  copy  desk, 
he  had  enough  for  third-class  passage 
to  Europe.  He  sailed  and  joined  the 
Paris  edition  of  the  Chicago  Tribune. 
Concluding  his  first  trip  abroad  by 
travelling  into  most  of  Europe  anH  the 
Mediterranean  countries.  Mr.  Deuel 
returned  to  California.  For  the  first 


T(Klay  be  is  co-publisher  and  working  since  pre-college  days  h^e  was  back 


editf>r.  continuing  bis  newspaiK'r  service 
which  has  Iteen  confined  to  the  papers 
of  one  county. 

Senator  Deiud  siarterl  his  tmblic  ca¬ 
reer  by  participating  in  various  Hiico 
activities.  He  was  on  the  countv  draft 
Imard.  a  memiH'r  of  the  Chico  library 
l>oard  and  on  the  hx'al  park  ami  play¬ 
ground  commission. 

Receiving  the  Ileiuftcratic  nomination 
for  state  assemlilv  in  1924.  he  won  the 
election  in  a  district  nominally  Re- 
(ntblican.  He  was  re-elected  in  1928 
and  in  lf>.V)  was  the  successful  nominee 
on  I)oth  Republican  and  Dem<xTat  tick- 

\V.  R.  .Armstrong,  for  ten  years  with 
the  Chicago  Herald  &  li.rainiiier,  and 
more  recently  local  advertising  manager 


with  his  father’s  paper.  The  former 
carrier  lK>y  was  city  editor  of  the 
Record. 

.After  several  vears.  during  which 
time  he  was  in  both  business  and  edi¬ 
torial  departments  rif  the  Record,  he 
derided  a  larger  field  was  more  appeal¬ 
ing.  He  joined  the  United  Press  bureau 
at  San  Francisco  in  19.30.  A  few  months 
later  he  was  transferred  to  the  T.os 
.Angeles  bureau. 

Mr.  Deuel  sailed  for  London  th:s 
week.  .According  to  present  plans  be 
will  become  U.  P.  correspondent  at 
Moscow. 

Emery  F.  Tobin,  who  recently  re¬ 
signed  as  business  manager  of  the  Ket¬ 
chikan  ( .Alaska)  Chronicle,  has  been 


Eugene  \V.  Farrell,  assistant  publish¬ 
er,  Xcitvrk  (N.  J.)  Evening  Netes,  out¬ 
lined  the  responsibility  of  a  newspaper  ,  ■  ,  ,  n-  r  . 

to  its  readers  in  an  address  before  an  national  .advertising  staff  of  the 

Elizalvtli  rt,.k  IW  lironx  Home  \ncs.  New  Aork.  Mrs 


nd  department  store  contact  man  for  the  named  editor  of  the  Ketchikan  Ala.^ka 
Cleveland  Nexes.  has  joined  the  San  .S'I'ortsman. 

I  raneiseo  Examiner,  Q  Bedient.  business  manager,  Al- 

FlizalK'th  M.  I'leming  has  been  added  bion  (Mich.)  Ex’cning  Recorder,  and 

Lloyd  F.  Kusch,  of  the  daily’s  editorial 


15  Elizabeth  Rotary  Club  luncheon,  Dec. 
ty  11.  F.  Ernest  Wallace,  advertising 
15.  manager,  Elizabeth  (N.  J.)  Journal 
],  introduced  him. 

.Arthur  M.  Keene,  editor  ami  puhlish- 
bt  a,  Toft  (Cal.)  Daily  Midxoay  Driller. 
15  enroute  to  .Australia  and  New  Zea- 
land  on  the  Matson  liner  Mariposa.  Mr. 
,  Keene  plans  to  spend  the  winter  season 
m  the  South  .Sea  Islands  ami  down 
i>-  below. 


I'leming’s  most  recent  connection  was 
with  the  -A'crc  York  Herald  Tribune. 
where  she  siK-nt  5'/,  years  on  national 
food  advertising.  Prior  to  th.it  she 
was  with  the  Itrooklvn  Times. 


■.tpff.  have  been  named  to  serve  on  the 
.Albion  Roy  Scout  Council. 

Carl  G.  Milligan,  general  manag— 
T radioed  (Pa.)  Era,  is  seriously  ill  in 
the  Bradford  hospital. 

{Continued  on  ne.vt  page) 


IN  THE  BUSINESS  OFFICE 

DU.S.SF.l.l,  C.  H.ARRIS,  national 
IN  advertising  manager,  fhiffalo  (N. 

Ex  press,  recently  discussed 
Market  Analysis  and  Its  Relationship 
to  the  Engineers’’  for  the  Buffalo  sec¬ 
tion,  .American  Society  of  Civil  En- 
Pneers. 

Dempster  McMurphy,  Chicago  Daily 
Ant’f  business  manager,  has  returned  to 
ms_  home  from  Presbyterian  Hospital, 
t-nicago.  following  an  extended  illness. 

Elliott  C.  Hensel.  advertising  man- 
«er.  Oakland  (Cal.)  Tribune,  ad¬ 
dressed  the  December  meeting  of  the 
Northern  California  Newspaper  .Adver¬ 
tising  Managers  Association. 

R-  V.  Nordby,  of  Pullman.  Wash.,  has 
t^  named  as  advertising  manager  of 
™  Stex’cnson  (Wash.)  Skamania 
County  Record, 

Clifford  S.  Winkleman.  formerly  of 
the  Homell  (N.  Y.)  Evening  Tribune. 
n**  been  appointed  advertising  manager 
,  o‘  the  Glen  Cove  (N.  Y.)  Record. 


Remember  The  Day! 
January  Six 
ALICE  LONGWORTH 


hofjins  u riling  a  daily  dispat cli  on  world  affairs  (you 
(^aii  gel  it  airmail  if  you  ])rofor  that  service  to  \.P.H. 
wire  distribution.) 

This  Avill  be  a  memorable  session  of  Confess, 
startinj;  our  fjreatest  political  yt'ar. 

Lei  Alice  Longwortb  furnish  your  spicy  page  one 
comment ! 

The  McNaught  Syndicate,  Inc. 


V  V  McNITT 
Chairman 


TIMES  BUILDING 
NEW  YORK 


CHARLES  V.  McADAM 
Preident 


The  skirmishing  before  the 
enicial  battle  that  19.36  will 
see  in  oiir  national  affairs  is 
(lelinitely  over.  The  op|K»sing  for- 
'  ees  are  massed  on  th<i  line  now. 

I  The  big  guns  are  in  )M»sition,  ready. 

For  picturing  ;ind  interpreting  all 
,  aspects  t)f  this  imminent  major  en- 
;  gagement,  nearly  300  newspajiers 
are  likewise  ready.  They  have 
writing  for  them  the  two  big  guns 
of  authority  on  national  affairs. 
Drew  l*earson  and  Rotiert  S.  .Allen, 
in  their  column  “The  Washington 
Merry-Go-Ronnd.” 

/Covering  the  coming  great 
story  of  political  and  economic 
struggle  calls  for  minds  of  the  big¬ 
gest  calibre  in  alertness,  resource 
and  gift  of  expression.  In  Pearson 
and  Allen  you  have  them.  Take 
advantage  of  them.  Publish  “The 
WashingtonMerry-Go-Ronnd.” 

Write  today  for  samples  and  for 
terms. 

United  Features 

MONTE  BOURJAILY 

General  Manager 

220  E!ast  42nd  Street.  New  York 
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Paul  Dollarhide,  formerly  with  the 
Borger  (Tex.)  Herald,  has  joined  the 
advertising  sUff  of  the  Childress  Index. 

Gilbert  Doorly,  promotion  manager, 
Omaha  (Neb.)  World-Herald,  and  son 
of  Publisher  Henry  Doorly,  is  in  New 
York  on  a  month’s  vacation. 


IN  THE  EDITORIAL.ROOMS 

WD.  CHANDLER,  managing  edi- 
•  tor,  San  Francisco  Chronicle,  is 
recovering  from  a  severe  cold  that 
bordered  on  pneumonia. 

William  B.  Holt,  managing  editor, 
Marshall  (Mich.)  Evening  Chronicle, 
and  Jack  Foster,  Chronicle  advertising 
manager,  attend^  the  annual  Football 
Bust  of  Michigan  State  College  at  East 
Lansing,  Dec.  14. 

Bernard  Keble  Sandwell,  managing 
editor,  Toronto  Saturday  Night,  ad¬ 
dressed  the  Detroit  Association  of  Credit 
Men  Dec.  12  on  “Economic  Heresies: 
New  and  Old.” 

Ed  Herwig,  formerly  of  the  Albany 
(N.  Y.))  Times-Union  and  Editor  & 
PuBUsuER  Albany  correspondent  has 
joined  the  Miami  (Fla.)  Daily  News 
editorial  stall. 

P.  Stewart  Macauley,  staff  writer, 
Baltimore  Sunday  Smt,  has  been  named 
secretary  of  Johns  Hopkins  University, 
Baltimore,  a  newly  created  office.  Dr. 
Isaiah  Bowman,  president,  announced 
Dec.  IS. 


EDITOR  &  PUBLISHER 

Fourth  estate 
Newspaperdom  Journalist 

rultf,  I'MiviUtti.  li«tfut«red  huJ  CoutcouCuwnslataby 
TUii  iUJlTOU  *  PCHl.lKHKR  CO.,  IMC. 
Jamas  WrlKbl  UrowD,  Piaalilaat 
Marian  ]£.  Eew,  Vlca-erasidaot 
Cbarlas  U.  Uioomas,  Trs^rar 
ArUiui  T.  Robb.  Dltsetor 
Jamaa  Wilsbt  Brown,  Jr.,  Sacretaiy 
Suita  — Timw  BuUdina — (Hud  Slrast  and 

Broadwajr — Naw  York  Cltj,  N.  Y. 


Brrant  9-3»tS.  8058,  S>t4.  and  3»t« 

TUB  OUJBBT  PUBL18HEB8'  AND  ADVRUTISEBS^ 

_ JODBNAL  m  AMRRICA _ 

Ba(abHt>aJ  t»  Allan  Fmmtm  im  1S84 
^rleu  M  Pew,  BMor  i  Arthur  T.  Uobb,  Maaapww 
Miter;  Warrsn  U  Baaiett,  Aews  Miter;  BobM  & 
Ibun,  AeeeeMte  Miter;  John  W.  Perrjr,  Paatare 
Miter;  Blea  CTataaw,  John  j,  Cloucfaar. 

R.  Uroomea,  Oenerat  Maaaear,  Jamaa 
Wright  Brown,  Jr.,  iiaeineet  .Uaaaeer;  Charlaa  T. 

« ^*>"^***^  Manager ;  Uaorga  U.  Strata. 
Oirentotien  Mailer;  U  Parker  Ukatjr.  ClaaeiAed 
Manager ;  Klizabeth  McMehnn  CoBkief, 

^dw  Offlca:  e/e  The  Cazton  Magaglne.  Qnnd 
Bnildinga,  Trafalgar  Sq.,  W.  C.  J.  Allan  Dals- 
Manager.  Parla.  Franea,  Offlea:  76  rna  dee  Petite 
okamge,  Sjrd^  B.  Clarke,  Manager.  Parla  Editor; 
Oaerga  Laagelaan,  9  Bue  Julet  Dumlan.  Japan  Cor- 
mpoodeM.  Uana  B.  Jobansen.  e/o  TbeJapan 
“*V*'Te  Waihington  Correipondeot:  Uon- 

Cbirogo  Corraapondant;  George  A.  Brandenburg.  991 
hen^  Ouarantae  end  Accident  Bntlding,  369  Sirtk 

Mickigan  Ace.,  Telephone.  Dearborn  6771. _ 

^cine  Coait  ^reaentatlrea;  Editorial:  Campbell 
WatMO.  ttst  Dtrbt  Street,  Berkeleg,  Cal.,  and  Ken 

Co..  Ud..  San  Fn^Stco, 
ISO  Montgenierg  Street;  Loe  Angelee,  list  8 
Sreodieag;  Seattle.  100 j  Second  Avenue. 

Number — ConUining  clrcu- 
•“<*  Feature  Ser- 
Mlton.  Publitbere.  and  Dapart- 
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Neil  H.  Swanson,  Baltimore  Ez>ening 
Sun  assistant  managing  editor,  is  re¬ 
covering  from  an  attack  of  jaundice. 

Kingsbury  Scott,  statehouse  reporter, 
Detroit  Free  Press  has  been  appointed 
public  relations  counsel  for  the  Michigan 
state  liquor  control  commission. 

William  L.  O’Donovan,  of  the  White 
Plains  (N.  Y.)  Daily  Reporter  editorial 
staff,  a  lieutenant  in  the  State  National 
Guard  and  editor  of  the  Seventh  Regi- 
metit  Gaaette,  addressed  the  Hi-Y  club 
of  the  local  Y.  M.  C.  A.  and  the  Peace 
Club  of  the  High  School  during  the 
past  week,  on  “Loyalty  and  Our  Na¬ 
tional  Defense.” 

Mrs.  Myrtle  Mason,  society  editor, 
Omaha  (Neb.)  Bee-News,  returned  last 
week  from  a  four-month  world  cruise. 

Robert  F.  Campbell  formerly  with  the 
Troy  (N.  Y.)  Record  became  editor  of 
the  Elmsford  (N.  Y.)  Herald  and 
Hartsdale  (N.  Y.)  Times,  on  Dec.  13. 

Samuel  D.  Fox,  city  editor,  Terre 
Haute  (Ind.)  Star,  has  been  elected 
president  of  the  Lion’s  Club  of  Terre 
Haute  lor  1936. 

Frank  Williams  of  the  Bay  City 
(Mich.)  Times  has  joined  the  Grand 
Rapids  (Mich.)  Press  as  a  cartoonist. 

Eugene  Roper,  formerly  state  editor 
of  the  Memphis  Commercial  Appeal,  has 
joined  the  Little  Rock  (Ark.)  Democrat. 

Ray  Black  has  returned  to  the  Mem¬ 
phis  Commercial  Appeal  copy  desk  after 
an  absence  of  several  years,  during 
which  he  served  on  papers  in  Denver 
and  Chicago. 

Walling  Keith,  formerly  associate 
editor  of  the  Montgomery  Advertiser, 
and  later  connected  with  the  B  inning - 
ham  Post  has  joined  the  reportorial  staff 
of  the  Birmingham  News  and  Age- 
Herald  with  which  he  was  formerly 
connected. 

Herbert  Caldwell,  formerly  sports 
editor  of  the  Memphis  Commercial  Ap¬ 
peal,  has  been  appointed  publicity  direc¬ 
tor  for  the  Southern  Baseball  Associa¬ 
tion. 

Anne  Myers  has  resigned  from  the 
editorial  staff  of  the  Los  Angeles  Eve¬ 
ning  Herald  and  Express  after  ten 
years  to  join  a  Hollywood  publicity  or¬ 
ganization. 

Mrs.  Geo.  Barratt  of  the  Halifax  Star 
is  in  London,  England,  doing  special 
editorial  work. 

Miss  Bea  Adams  of  the  St.  Louis 
Star-Titnes  staff  has  resigned  to  join 
the  Gardner  Advertising  Co.,  as  a  copy 
writer. 

James  McAiish,  former  assistant  com¬ 
mercial  editor  of  the  Winnipeg  Free 
Press,  has  been  named  secretary  and 
statistician  of  the  recently  organized 
Canadian  Wheat  Board. 

Mrs.  Naomi  Buckman  Henry,  form¬ 
erly  of  the  Ness  City  (Kan.)  News 
reportorial  staff  join^  the  ranks  of 
Kansas  women  editors  on  Dk.  1  when 
she  assumed  charge  of  the  Utica  (Kan.) 
Star-Courier,  which  she  purchased  re¬ 
cently  from  Henry  Todd.  Lawrence 
Attwood,  former  editor  of  the  Bison 
(I^n.)  Courier  and  the  Otis  (Kan.) 
Reporter,  weeklies,  succeeds  her  in 
Ness  City. 


PRESS  ASSOCIATION  NOTES 

Mr.  and  Mrs.  Osborne  T.  Buck’s 
hrst  child,  a  daughter,  Kathleen, 
was  christened  this  month  at  St.  Mary's 
Cathedral,  San  Francisco.  Mr.  Buck  is 
with  the  San  Francisco  office.  Associ¬ 
ated  Press.  Mrs.  Buck  (nee  Adele 
Armstrong)  formerly  was  with  the 
Rodney  Boone  advertising  organization. 

Dick  Harris  resigned  from  the  Mem- 
phis  Commercial  Appeal  editorial  staff 
to  join  the  Nashville  bureau  of  the  .As¬ 
sociated  Press. 

J.  Nelson  Griswold,  of  the  Buffalo, 
N.  Y,,  staff  of  the  Associated  Press, 
has  resigned  and  now  is  taking  a  vaca¬ 
tion  before  joining  the  editorial  staff  of 
the  Buffalo  Evening  Newt. 

Laurance  Stiuiz,  Associated  Press 
staff,  Baltimore,  entered  (Thurch  Home 
and  Infirmary  last  week  for  observa¬ 
tion  pending  a  probable  operation  for 
appendicitis. 


FOLKS  WORTH  KNOWING 


Tom  H.  Keene 


I  'OM  H.  KEENE,  editor  and  general 
manager  of  the  Elkhart  (Ind.)  Daily 
Tnith,  who  this  fall  received  the  1935 
community  service  medal  awarded  by 
the  Elkhart  American  Legion,  is  widely 
known  among  newspaper  editors  and 
publishers.  He  is  a  member  of  the 
iKiard  of  directors  of  the  Associated 
Press  Managing  Editors  Association, 
and  a  member  of  the  freedom  of  the 
press  committee  of  the  Inland  Dailv 
Press  Association.  He  served  two  years 
as  president  of  the  Indiana  .Associated 
Press. 

Presentation  of  the  American  Legion 
medal  was  made  early  this  fall  before 
an  outdoor  audience  of  5,000  persons, 
at  the  annual  Elkhart  Music  Fiesta,  a 
charity  event  which  Mr.  Keene  organ¬ 
ize  and  directed  five  years  ago.  Tlic 
Fiesta  was  taken  over  two  years  ago 
as  an  American  Legion  project. 

Bom  in  Elkhart  47  years  ago,  Mr. 
Keene  has  lived  there  ever  since.  He 
began  newspaper  work  in  1908  as  a  re¬ 
porter  on  the  Elkhart  Review.  Twelve 
years  later,  after  he  had  joined  the 
Elkhart  Tmth  as  a  refwrter  and,  in 
1917,  had  become  managing  editor,  he 
was  instrumental  in  arranging  purchase 
by  the  Truth  of  the  Elldiart  Review, 
which  was  by  far  the  older  paper. 

Dominance  of  the  field  Mr.  Keene 
and  the  two  principal  owners  of  the 
Truth,  C.  D.  Greenleaf  and  A.  H. 
Beardsley,  Elkhart  manufacturers,  ac¬ 
cepted  as  an  obligation  as  well  as  an 
opportunity.  They  dedicated  the  paper 
to  a  program  of  community  service, 
drawing  up  a  “constitution”  setting  forth 
principles  governing  the  paper’s  policy. 

Execution  of  one  of  the  requirements 
of  this  written  constitution — “the  right 
and  duty  to  expose  corruption  and  dis¬ 
honesty  wherever  it  may  be  found” — 
won  Mr.  Keene  the  acclaim  that  led  to 
award  of  the  American  Legion  medal. 
Public  gambling  and  other  corruption 
were  driven  from  the  city  as  the  direct 
result  of  his  aggressive  editorial  cam¬ 
paign  for  a  clean  community.  Two 
public  officials  were  placed  behind  the 
bars  following  exposure  in  the  columns 
of  the  Truth. 

In  addition  to  his  editorial  activity, 
Mr.  Keene  has  served  his  town  in  a 
variety  of  other  duties. 

He  formed  and  directed  a  “Heart  of 
Elkhart”  campaign  which  later  became 
the  Elkhart  Community  Chest,  and  has 
functioned  as  such  ever  since. 

He  has  been  active  in  local  efforts  to 
relieve  unemployment  and  care  for  the 
needy.  He  is  an  official  of  the  chambo 
of  conunerce,  and  has  served  two  years 
as  secretary  of  the  Elkhart  General 
Hospital  board  and  five  years  as  secre¬ 
tary  of  the  City  Plan  commission. 

Mr.  Keene  is  a  Rotarian  and  a  Mason. 
.Aside  from  his  town,  his  newspaper, 
and  his  family  his  chiH  interest  lies  in 
a  3(>-acre  farm  along  the  St  Joseph 
River  near  Elkhart. 
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THE  TIMES-PICflYUNE 


BUYS  SIXTEEN  MORE 


MODERN  INTERTYPES 

The  Times-Picoyune  has  a  real  newspaper  job  on  its 
hcDids;  being  the  largest  newspaper  in  the  nation's  second 
Icrgest  seaport  is  cm  important  responsibility.  Such  a  news¬ 
paper  must  hove  cm  efficient  mechanical  background.  So, 
having  had  successful  experience  with  six  Intertypes,  the 
jTimes-Picayune  is  installing  SIXTEEN  more  Intertypes. 
•  If  YOU  have  cm  important  newspaper  problem  on  YOUR 
i  hands,  why  not  let  an  Intertype  representative  help  you? 
Write  Intertype  Corporation,  360  Furman  St.,  Brooklyn,  N.  Y. 


. . .  WHY  DON'T  YOU,  TOO 
STEP  AHEAD  WITH  INTERTYPE? 


CHICAGO  TO  HAVE  NEW 
ALL^TEEL  STANDS 


CARRIER  CONVENTION 

The  AlUany  Times-Union 
its  second  annual  Carrier-Sal 
Convention  and  Christmas  Party 
Ten  Eyck  hotel  Dec.  19,  with 
than  1,000  carriers  taking’ part 
Mark  D.  Bohen,  circulation  dii 
in  charge,  the  day  started  w 
short-wave  broadcast  and  a  disp] 
scientific  wonders  at  the  Ceneral 
trie  Company  plant  in  Schene 


Ordinance  Provides  Facilities  for 
Double  Display  of  Newspapers — 
Time  Limitations  Abolished — 
Civic  Groups  Co-operated 

(.Special  to  Editos  &  Publishes) 
Chicago,  Dec.  17 — New,  modern,  all- 
steel  newspaper  stands  of  uniform  size 
and  appearance  will  supplant  the  present 
4,000  wooden  stands  on  city  street  cor- 
according  to  provisions  of  the 


The  program  included  a  jiarade  luni  I 
theatre  party,  an  official  greetin'?  fr^' 


Governor  Herbert  H.  Lehman 
Capitol,  and  closed  with  a  I 
at  the  Ten  Eyck. 


ners,  ..  . 

new  newspaiter  stand  ordinance  recently 
passed  by  the  Chicago  city  council. 

Introduction  of  the  new  stands,  effec¬ 
tive  Feb.  25,  1936,  will  permit  a  double 
display  of  all  newspapers  on  sale  dur¬ 
ing  the  ilay  and  evening,  giving  each  an 
adequate  ]Misition  on  the  larger  stand. 

Meanwhile,  the  Chicago  Newspaper 
Publishers  Association  has  authorized  a 
committee  of  circulation  managers,  to¬ 
gether  with  \V.  G.  Hooker,  secretary 
of  the  association,  to  secure  bids  from 
steel  companies  for  construction  of  the 
stand  and  to  complete  details  concerning 
its  design,  which  will  be  submitted  to 
the  commissioner  of  public  works  for 
final  approval. 

Provisions  of  the  new  ordinance  re¬ 
lieve  the  city  of  Chicago  of  all  liability 
and  exiiense  in  case  of  any  damages  in¬ 
curred  by  persons  colliding  in  any  way 
with  the  stands.  There  are  no  limita¬ 
tions,  as  in  the  old  ordinance,  as  to  ants  match  pictures  with  Bible  verses 
time  when  the  stands  may  be  on  the  they  depict.  The  contest,  offering 
street  corners.  In  general,  the  ordi-  $1,000  in  cash  prizes,  has  been  endorsed 
nance  provides  for  a  uniform  steel  by  Bishop  Francis  M.  Taitt,  of  the 
stand,  with  rounded  corners,  larger  in  Episcopal  Diocese  of  Pennsylvania, 
size  than  the  old  one,  which  will  not  and  leaders  of  other  denominations.  The 
only  give  adeqimte  display  to  all  local  $500  lirst  prize  and  109  other  awards 
newspapers,  including  afternoon,  morn-  will  be  matched  by  a  contribution  by 
ing  and  Sunday  paiiers  during  their  re-  the  R^'ord  to  any  church  or  charitable 
siiective  sales  periods  on  the  newsstands,  organization  designated  by  the  winners 
but  will  improve  the  general  appear-  of  the  respective  prizes, 
ance  of  the  street  corners  where  stands 
are  located.  It  is  understood  that  num¬ 
erous  civic  organizations  and  groups  in¬ 
terested  in  beautifying  the  city  have  in¬ 
dorsed  the  proposed  new  stand. 

No  change  has  been  made  in  the 
method  of  application  for  permit  of 
such  stands,  although  new  permits  will 
be  issued  for  maintenance  of  the  new 
steel  stands.  The  new  ordinance  is 
worded  the  same  as  the  old  regarding 
what  can  be  sold  from  the  newsstands. 

On  this  point  it  states: 

“Nothing  shall  be  exhibited,  offered 
or  sold  therefrom,  except  daily  news¬ 
papers  printed  and  published  in  Chi¬ 
cago.  No  advertising  bill,  poster,  card, 
or  other  advertising  matter  of  any  kind 
whatsoever  shall  be  exhibited,  displayed, 
or  placed  on,  or  affixed  to  any  such 
stand.” 


NAMED  SUNDAY  CIRCULATOR 

Carl  Guelzo,  formerly  assisUnt  dr- 
dilation  manager  of  the  Chicago  Ameri- 
can,  has  been  appointed  Sunday  cir¬ 
culation  manager  of  the  Chicago  Herald 
and  lixaminer,  Robert  J.  Corrigan,  Her. 
aid  and  Examiner  circulation  manager 
announced  this  week.  Mr.  Guelzo,  who 
has  lieen  with  the  .American  for  the  past 
22  years,  was  city  circulator  of  the 
.American  for  12  years  prior  to  becotnini; 
assistant  circulation  manager.  Mr.  Cor- 
rigan  will  continue  in  active  charge  ot 
the  daily  Herald  and  Examiner  circu¬ 
lation. 


•Model  of  ]>ro|>osed  new  ull-steel  Cliieugo  newspaper  stand,  siibiiiilled  lo  eoiii- 
missioner  of  publie  works  for  final  approval,  as  jtrovided  in  new  Cdiicago 
newssland  ordinance. 


From  Fiction's  hall  of  lame  comes 
your  readers.  Translated  into  e 
3uage  in  the  world,  this  story  in  b 
set  a  sales  record 


never  equaled.  Now,  ir> 
newspaper  strip  form  this  beloved  character 
will  set  a  new  peak  in  popularity. 

Even  before  its  release,  this  strip  had  been 
ordered  in  all  popular  lansuases. 


CRUSADING  FOR  CST 

The  Garden  City  (Kan.)  Telegram 
is  starling  a  crusade  against  Mountain 
time  in  favor  of  Central  standard  time. 
Even  in  that  portion  of  Garden  City’s 
trade  territory  designated  on  the  maps 
as  Mountain  time  zone,  at  least  50  per 
cent  of  the  homes  have  been  using  Cen¬ 
tral  time  for  years,  according  to  Robert 
Reed,  editor. 


PUBUSHED  COOK  BOOK 

As  a  promotion  to  the  Christmas  food 
trade  and  advertising,  the  Nashville 
Tenncscan  on  Dec.  1  published  a  24- 
jiage  tabloid  entitled  “First  Annual 
Cook  Book”  and  containing  375  recipes, 
selected  from  some  3,000  sent  in  by 
readers  in  Tennessee  in  response  to  a 
contest  conducted  for  three  weeks.  The 
contest  was  conducted  under  the  super¬ 
vision  of  Mary  Lyles  Wilson,  Nashville 
culinary  expert.  Small  cash  prizes  were 
offered  for  the  recipes  chosen  as  the 
best.  The  contest  was  restricted  to 
Tennessee  readers. 

ADDS  FOUR  COMIC  STRIPS 

The  Chicago  American  recently  in¬ 
troduced  four  new  comic  and  adven¬ 
ture  strips  in  addition  to  the  page  of 
comics  that  has  previously  appeared  in 
the  paper.  In  adding  the  features  the 
.American  has  moved  “Popeye”  to  the 
sports  section  and  “Henry”  to  the 
classified  advertising  section.  New 
strips  added  are  “Mandrake,  the  Ma¬ 
gician,”  “Inspector  Wade,”  Vagabond 
Pete”  and  “Red  Barry.”  The  American 
has  also  lesumed  its  daily  short  story 
along  with  a  serial  feature. 

USED  COLOR  IN  ROTO 

The  San  Frcmcisco  Chronicle  added  a 
frontispiece  in  color  to  its  rotogravure 
starting  Dec.  15.  Full  page  reproduc¬ 
tion  of  a  Golden  Gate  Park  scene  was 
used  for  the  first  rotogravure  in  color. 


WHITE  PLAINS  SCHOOL 

The  four-day  cooking  school  con¬ 
ducted  by  the  White  Plains  (N.  Y.) 
Daily  Reporter  for  the  third  year, 
ended  recently,  with  a  total  attend¬ 
ance  of  6,000.  Edward  A.  Keeffe. 
business  manager,  thanked  the  women 
for  their  interest  and  co-operation  in 
making  the  school  a  success. 


We  wish  to  announce 
our  appointment  as 

EXCLUSIVE 

REPRESENTATIVES 

(effective  December  lit,  1935) 


an  outstanding  afternoon 
newspaper 


Santo  Domingo 
Dominican  Republic 


Above  are  shown  two  scenes  from  this  new  feature  strip.  This  feature  is  priced 
in  accordance  with  the  present  day  newspaper  situation  ....  from  $1  to  $50 
per  week.  Watch  for  your  circular  in  the  mail. 

SWAN-McDONALD  FEATURES,  INC. 

YOUNGSTOWN,  OHIO 


JOSHUA  B.  POWERS,  Inc. 

SSO  E«l  48ikI  Street,  New  York  aty 

VAnderbilt  S-S5S7 

London  Pari.  Berlin  Buenos  Aires 
Rio  de  Janiero 
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I  EDITOR  &  PUBLISHER 

;  INTERNATIONAL  YEAR  BOOK 

FOR  1936 


SOiME  idea  of  the 
character  of  service 
rendered  to  the 
publishing  and  adver- 
tising  interests  of  the 

:u- 

world,  the  publica¬ 
tion  of  this  monumental 
work  of  more  than  200 
pages,  may  be  obtained 
by  a  careful  study  of  the 
following  partial  table 
of  contents  of  leading 
features  and  listings: 

Members  of  The  Associated  Press  and  clients  of  other  news  services  and 
associations  in  the  United  States  and  Canada. 

Advertising  Agencies  of  the  World. 

Advertising  Agencies  Officers  and  Space  Buyers  of  the  United  States  and 
Canada. 

Advertising  Agencies  recognized  by  the  A.  N.  P.  A. — C.  D.  N.  A. — S.  N.  P.  A. — 
New  York  City  Publishers — A.  B.  P. — and  recommended  for  recognition  by 
the  A.  P.  A. 

Members  of  the  American  Association  of  Advertising  Agencies. 

Books  on  Advertising,  Journalism,  Newspaper  Making,  Libel  Laws,  Make-up, 
and  Manuals. 

Speaal  Advertising  Representatives  of  newspapers  of  the  United  States  and 
Canada. 

Associations  and  Clubs  of  newspaper  and  advertising  interests  of  the  United 
States,  Canada,  and  the  British  Isles. 

Merchandising  Papers  issued  by  daily  newspapers  of  the  United  States  and 
Canada,  with  names  of  editors. 

Newspaper  advertising  linage  in  23  chief  cities  of  the  United  States  for  the  period 
1926-1935,  inclusive. 

Cuculations — A.  B.  C.  and  Government  Statement — on  more  than  2,000  news¬ 
papers  of  the  United  States  and  Canada  arranged  alphabetically  by  states, 
with  populations  and  services. 

Wholesale  and  retail  circulation  prices. 

Minimum  local  and  national  advertising  rates  of  more  than  2,000  newspapers  in 
the  United  States  and  Canada. 


Foreign  Press  Correspondents  in  the 
United  States. 

.American  Newspaper  Correspondents  in 
London. 

Newspaper  advertising  Statistics. 

Tabloid  and  half-size  newspapers  of  the 
United  States. 

Press  Gallery  of  the  League  of  Nations. 
Press  Gallery  of  the  United  States  Senate. 
Press  Gallery  of  Parliament  (Canada). 
.Members  of  the  Gridiron  Club  of  Wash¬ 
ington. 

Leading  Negro  publications  in  the  United 
States. 

Newspaper  owned  and  operated  Radio 
Stations  in  the  U.  S.  and  Canada. 
Principal  chain  owned  dailies  of  the  U.  S., 
with  executive  personnel. 

Feature  and  Picture  Syndicates  and  News 
Services  of  the  U.  S.  and  Canada. 
Principal  Foreign  Language  Dailies  and 
Weeklies  of  the  U.  S.  and  Canada. 
Newspapers  of  the  U.  S.  and  Canada 
issuing  Gravure  Sections. 

Newspapers  of  the  British  Isles,  with  advertising  rates,  subscription  prices,  page 
sizes,  and  executive  personnel. 

Newspapers  of  France,  with  advertising  rates,  subscription  prices,  executive 
personnel. 

Newspapers  of  Central  and  Latin  America,  Europe,  China,  Japan  and  Australia, 
with  circulations  and  other  basic  data. 

Schools,  Departments  and  Courses  in  Journalism  in  American  Universities. 

.\nalyticcd  study  of  A.  B.  C.  circulations — city,  suburban,  all  other  total  and  bulk 
— arranged  alphabeticfdly  by  states  and  cities. 

Canons  of  Journalism — Ethical  Rules — adopted  by  the  American  Society. 

Ready  Reckoner — giving  circulations  (Morning,  Evening  and  Sunday)  and  adver¬ 
tising  rates  (Morning,  Evening  and  Sunday)  totalled  by  states  and  nationally, 
making  it  possible  for  the  space  buyer  to  estimate  at  a  glance  the  cost  of  an 
advertising  campaign  in  the  Morning,  Evening  and  Sunday  newspapers  of  any 
state,  or  any  group  of  states,  or  nationally. 

Names  of  publishers,  editors,  managing  editors,  city  editors,  general  managers, 
classified  managers,  business  managers,  advertising  managers,  mechanical 
superintendents,  chief  editorial  writers,  associate  editors,  columnists,  cartoon¬ 
ists,  theatrical  critics,  motion  picture  critics,  book  reviewers,  associate  and 
women's  page  editors,  and  automotive  editors  of  the  daily  newspapers  of  the 
United  States  and  Canada,  totalling  more  than  20,000  names. 

Circulations,  rates  and  executive  personnel  cover  more  than  80  pages  of  this 
monumental  work.  An  important  feature  of  the  listing  is  the  key  letter,  showing 
more  than  30  important  and  basic  facts  regarding  services,  policies,  etc.— 
membership  in  news  associations,  syndicate  services,  p>olitical  affiliations,  etc. 


Answers  50,000  Questions! 
Good  For  Full  12  Months! 

“The  Newspaper  Book  of  Knowledge” 

To  Be  Published  as  Section  Two 
EDITOR  &  PUBLISHER 
For  Saturday,  January  25th 

A  Powerful  Advertising  Medium 

Forms  Close  January  17th 


regular  advertising  rates  APPLY:  PAGES,  $250;  HALF  PAGES,  $140;  QUARTER  PAGES,  $75 

Wire  Reservations  today 

EDITOR  &  PUBLISHER 

Phone  Bryant  9-3052  Suite  1700  Times  Building,  New  York  City 

encyclopaedia  of  basic  newspaper  and  advertising  data  may  be  obtained  with  an  annual  MAIL  subscription  to  the 
®ITOR  &  PUBLISHER  at  $4.00  a  year  in  the  United  States;  $4.50  in  Canada;  and  $5.00  foreign,  payable  in  advance. 


^  Editor  &  Publisher  for  December  21^  1935 

NOVEMBER  NEIVSPAPER  LINAGE  AS  COMPILED  BY  MEDIA  RECORDS 


AKRON,  OHIO 


CHICAGO.  ILL. 


EVANSVILLE.  IND. 


1935  1934  Gain  or  Lots 

Tiraea-PrcM  . (c)  653,321  696,477  43,156  L 

Beacon-Journal  . (e)  1,170,757  1,105,253  65,504  G 

Thnea-Prcaa . (S)  240,311  187,288  59,023  G 


Total  Daitr . 

Toinl  Sanaa*  . 

Grand  Total  . 


.  1,824,078  1.801,730  22,348  G 

.  ..  246,311  187,288  59,023  G 

.  2,070,389  1,989,018  81,371  G 


ALBANY,  N.  Y. 


Timea-Union  . 

..(e) 

624,034 

668,897 

44,863  L 

News  . 

..<e) 

589.320 

653,524 

64,204  L 

Knickerbocker 

Prion  . 

,  .(m) 

325.277 

336,723 

11.446  L 

•Times-Union 

..(S) 

193,371 

167,312 

26,059  G 

Knickerbocker 

Pree* 

..(S) 

83,285 

93,352 

10,067  L 

Total  Dail*  . 
Total  Sunoa* 
Grand  Total 


.  1,538.631  1,659,144  120,513  I- 

.  276,656  260,664  15,992  G 

.  1,815,287  1,919,808  104,521  L 


ALBUQUERQUE,  N.  M. 

Jfnimal  . (m)  331,839  288,761  43,078  G 

Tnbune  . (e)  323,021  290,461  32,560  G 

Journal  . (S)  40,818  40,235  383  G 

ToUI  Daily  .  654,860  579,222  75,638  G 

Tout  Sunday  .  40.818  40,235  583  G 

Grand  Total  .  695,678  619,457  76.221  G 


ATLANTA,  GA. 

Georgian  . (e>  545,323  < 

Toomal  . (e)  703,674  l 

Constitution  . (m)  587,420  ‘ 

•American  . (S)  209,461 

Journal  . (S)  175,050 

ConstittAion  . (S)  179,158 


91,288  G 
66,616  G 
132,283  G 
35.550  G 
40,774  G 
7,595  G 


Total  Daily  .  1,836,417  1,546,230  290,187  G 

Total  Sunday  .  563,669  479.750  83,919  G 

Grand  Total  .  2,400,086  2,025,980  374,106  G 

ATLANTIC  CITY,  N.  J. 

•Preaa-Union  . (e)  396,069  300,461  3,392  L 

Prem-Union  . (S)  53,604  62,264  8,660  L 

Grand  Total  .  449,673  461.725  12,052  L 

•Preas-Union  aald  in  morning-evening  combination. 
Linage  of  one  edition  shown. 

BALTIMORE,  MD. 

News-Poat  . (e)  988,103  909,409  78,694  G 

Sun  . (e)  1,235,224  1,187,020  48,204  G 

Son  . (m)  591,768  522,312  69,456  G 

•American  . (S)  347,207  293.430  53,777  G 

Sun  . (S)  421,306  367,342  53,964  G 

Total  Dad*  .  2,815,095  2,618,741  196,354  G 

Total  Sunday  .  768,513  660,772  107,741  G 

Grand  Total  .  3,583,608  3,279,513  304,095  G 

BANGOR,  ME. 

Commercial  . (e)  251,744  214,101  37,643  G 

Newt  . (ni)  432,367  364,273  68,094  G 

Grand  Total  .  684,111  578,374  105.737  G 

BIRMINGHAM.  ALA. 

A^Herald  . .(m)  403.903  297,375  106,528  G 

News  . (e)  615,502  493,283  122,219  G 

Po«  . . (e)  391,689  330,063  61,626  G 

News  4  Age-Herald... (S)  219,052  165,299  53,753  G 

Total  Daily  .  1.411,094  1,120,721  290,373  G 

Total  Sunday  .  219,052  165,299  53,753  G 

Grand  Total  .  1,630,146  1,286,020  344,126  G 

BOSTON.  MASS. 

Record  . (m)  331,738  267,837  63,901  G 

i^W'can  . (e)  389,778  378,641  11,137  G 

. . . (“)  700,119  684,193  15,926  G 

tHerald-Traveler  . (m)  1,012.232  939,559  72,673  G 

Poet  . . (m)  590,033  581,854  8,179  G 

I/«nscr>Pt  . (e)  379,566  321,735  57,831  G 

Adyertiser  . (S)  244,024  194,341  49.683  G 

Globe  . (S)  283,328  259,752  23,576  G 

Herald  . (S)  276,346  228,832  47,514  G 

Po«  . (S)  124,730  100,740  23,990  G 


1935  1934  Gain  or  Loss 

Tribune  . (m)  1,173,026  1,057,188  115,838  G 

Herald-Examiner  . (m)  715,119  673,760  41,359  G 

Nows  . (e)  1,074,734  1,066,979  7,755  G 

.\mencan  . (e)  733.671  751,306  17,635  L 

Times  . (e)  428,421  344,409  84,012  G 

Tribune  . (SJ  574,755  451,215  123,540  G 

•Herald-Examiner  . (S)  361,885  287,449  74,436  G 

Times . (S)  51,917  44,932  6,985  G 

Total  Daily  .  4,124.971  3,893,642  231,329  G 

Toul  Sunday  .  988,557  783,596  204,961  G 

Grand  Total  .  5,113,528  4,677,238  436,290  G 


411,561 

401.990 

9,571 

G 

469,960 

450,593 

19,367 

G 

97.545 

98,866 

1,321 

L 

881,521 

852,583 

28,938 

G 

97,545 

98466 

1,321 

L 

979.066 

951,449 

27,617 

G 

CINCINNATI.  OHIO 

Enquirer  . (m)  547,543  507,472 

Post  . (e)  658,137  596.831 

Times-Star  . (e)  1,043,467  928,973 

Enquirer  . (S)  440,055  365,863 


Record  . (m)  331,738  267,837  63,901  G 

i^W'can  . (e)  389,778  378,641  11,137  G 

. . . (“)  700,119  684,193  15,926  G 

tHerald-Traveler  . (m)  1,012.232  939,559  72,673  G 

Poet  . . (m)  590,033  581,854  8,179  G 

I/enscrtpt  . (e)  379,566  321,735  57,831  G 

Adyertiser  . (S)  244,024  194,341  49.683  G 

Globe  . (S)  283,328  259,752  23,576  G 

Herald  . (S)  276,346  228,832  47,514  G 

Po«  . (S)  124,730  100,740  23,990  G 

Total  Daily  .  3,403,466  3,173,819  229,647  G 

Toul  Sunday  .  928,428  783,665  144.763  G 

Grand  Total  .... -  4,331,894  3,957,484  374,410  G 

Gliw  sold  in  morning-evening  combination.  Linage  of 
one  edition  shown. 

--  tTravelcr  is  sold  in  combination  with  the  morning 
Herald. 

BUFFALO,  N.  Y. 

Courier  Expreta  . (m)  639,323  558,796  80,527  G 

jS.ews  . (e)  1,075,012  980,346  94,666  G 

X'“es  . . . (e)  618,251  590,166  28,085  G 

Couner-Expres*  . (S)  203,454  143,291  60,163  G 

Times  . (S)  150,122  95,24  1  54,881  G 

Total  Daily  .  2,332,586  2,129,308  203,278  G 

Total  S^day  .  353,576  238,532  115,044  G 

Grand  Toul  .  2,686,162  2,367.840  318,322  G 

CAMDEN,  N.  J. 

•Courier  ...  . ••••(e)  710,223  675,015  35,208  G 

Courier  (e)  and  Post  (m)  sold  in  combination.  Linage 
of  one  eaition  shown. 

CHATTANOOGA,  TENN. 


Total  Daily  . 

Total  Sundav  . 

Grand  Total  . 


.  2,249.147  2,03.t,276 

.  440.055  365,863 

.  2,689,202  2,399,139 


40,071  G 
61,306  G 
114,494  G 
74,192  G 

215,871  G 
74,192  G 
290,063  G 


CLEVELAND,  OHIO 

Plain  Dealer  . (m)  687,799  669.823 

News  . (e)  652,276  684,707 

Press  . (e)  1,091,950  1.107,3.56 

Plain  Dealer  . (S)  411,087  319,684 

Total  Daily  .  2,432,025  2,461,886 

Total  Sunday  .  411,087  319,684 

Grand  Total  .  2.843,112  2,781,570 

COLUMBUS.  OHIO 

Dispatch . (e)  976,990  956,612 

Citizen  . (e)  684,277  637,900 

Ohio  State  Journal . (m)  236,817  220,037 

Dispatch  . (S)  248,676  186,348 

Star  . (S)  37,973  43.841 

Total  Daily  .  1,918,084  1,814,549 

Total  Sunday  .  286.649  230,189 

Grand  Total  .  2,204,733  2,044,738 

DALLAS,  TEXAS 


20,378  G 
46,377  G 
36,780  G 
62,328  G 
5,868  L 

103,535  G 
56,460  G 
159.995  G 


News  . 

674.110 

546,200 

127,910  G 

Times-Herald  . 

. (e) 

888,816 

898,340 

9,524  L 

Journal  . 

. (e) 

574,135 

436,782 

137,353  G 

•Dispatch  . 

. (e) 

303.617 

280,665 

22,952  G 

News  . 

. (S) 

250,751 

180,773 

69,978  t; 

Times-Herald  . . . . 

. (S) 

257,520 

203,438 

54,082  G 

Journal  . 

. (S) 

74,829 

80,153 

5,324  L 

Total  Daily  . . . 

2,440.678 

2,161,987 

278  691  G 

Total  Sunday  . 

583,100 

464,364 

118,736  G 

Grand  Total  . . 

3,023,778 

2.626,351 

397,427  G 

*  Dispatch  issued  five  days. 

DAYTON,  OHIO 

Journal  . 

278,163 

197.198 

80,965  G 

Herald  . 

. (e) 

689.916 

835,020 

145,104  L 

News  . 

. (e) 

916.735 

942,428 

25,693  L 

Journal  . 

. (S) 

100,671 

150,630 

49,959  L 

\ews  . . 

. (S) 

119,978 

127,001 

7,023  L 

Total  Daily 

1.884,814 

1,974,646 

89,832  L 

Total  Sundav  . 

220,£49 

277,631 

56.982  L 

Grand  Total  . . 

2,105,463 

2.252,277 

146,814  L 

DENVER,  COLO. 

Rocky  Mt.  News 

404,514 

386,750 

17,764  G 

Post  . 

. (e) 

877,810 

855,875 

21,953  G 

Rocky  Ml.  News 

. (S) 

69,430 

67,256 

2,174  G 

Post  . 

. (S) 

182,725 

169,450 

13,275  G 

Total  Daily  , . 

1,282.324 

1.242.625 

39,699  G 

Total  Sunday  . 

252,155 

236,706 

15,449  G 

Grand  Total  . . 

1,534,479 

1,479,331 

55,148  G 

DES  MOINES,  IOWA 

Register  . (m)  409,127  404.154 

Tribune  . (e)  605,699  640,884 

Register  . (S)  193,-<80  143,525 


Total  Daily  . 

Total  Sunday  . 

Grand  Total  . 


.  1,014,826  1,045,038 

.  195  480  143.525 

.  1,210,306  1,188.563 


DETROIT,  MICH. 

Times  . (e)  819,653  757,517 

I-'ree  Piess  . (m)  1,275,208  1,189,482 

News  . (e)  641,650  516.433 

Times  . (S)  353,847  287,639 

Free  Press  . (S)  443,158  285,912 

News  . (S)  243,269  146,257 


Total  Dailv  .... 
Total  Sunday  . . . 
Grand  Total . 


.  2,736,511  2,463.432 

.  1,040,274  719,808 

.  3,776,785  3,183,240 


EASTON,  PA. 

Express  . (e)  621,093  578,514 

EL  PASO,  TEXAS 

Times  . (m)  341,923  366,343 

Herald-Post  . (e)  416,897  443,441 

Times  . (S)  126,706  117,273 

Total  Daily  .  758,820  809,784 

Toul  Surday  .  126,706  117.273 

Grand  ToUl  .  885,526  927.057 

ERIE,  PA. 

Dispatch-Herald  . (e)  512,514  430,720 

Times  . (e)  509,181  446,254 

Dispatch-Herald  . (S)  95,030  72,125 

ToUl  DaUy .  1,021,695  876.974 

Toul  Sunday  .  95,030  72,125 

Grand  Toul  .  1,116,725  949,099 


1935 

1934  ( 

Courier  . 

. . .  .(m) 

562,506 

481,540 

Journal  . 

- (e) 

195,115 

170,098 

Press  . 

- (e) 

671.727 

606,934 

Courier  . 

....(S) 

121,295 

104,115 

Press  . 

....(S) 

114,959 

73,165 

Total  Dailv  . . . . 

1,429,348 

1,258,572 

Total  Sunday  . . . 

236,254 

177,280 

Grand  Total  . . . . 

1,665,602 

1.435.852 

FALL  RIVER,  MASS. 

Herald-News  . (e)  454,457  4  81,916  27,45H 

FORT  WAYNE,  IND. 

1  ournal-Gazette  . (m)  431,451  343,340  89.11ir, 

Newi-^ntinel  . (e)  816,951  769,847  47,1046 

Journal-Gazette  . (S)  179,197  160,003  19,194(; 

Total  Daily  .  1,248,402  1,112,187  1J6,2KG  i 

Toul  Sunday  .  179,197  160,003  19,1946  ' 

Grand  Total  .  1,427,599  1.272,190  ISsitOOc! 

FORT  WORTH,  TEXAS 

Star-Telegram  . (m)  265,469  191,038  74,4316 

Star-Telegram  . (e)  559,643  453,186  106,457  6 

Press  . (e)  384,986  385,633  6571. 

Star-Telegram  . (S)  132,5  94  113,269  19,325C 

Total  Daily  .  1,210,098  1,029.857  180,2416 

Total  Sunday  .  132,594  113,269  19,325  6 

tJrand  Total  .  1,342,692  1,143,126  199.5666 

FREEPORT-HEMPSTEAD,  N.  Y. 

Review  . (e)  332,94  3  381,365  48,422  L 

Star  . (e)  230,112  250,214  20.102  L 

Grand  Total  .  563,055  631,579  68^24  L 

GARY.  IND. 

Post-Tribune  . (e)  636,125  563,876  72,2496 

GLENS  FALLS,  N,  Y. 

•Post-Star  . (m)  475.277  437.300  S7  fil’d 

•Post-Star  sold  in  combination  with  Evening  Tiar. 
I.inage  of  one  edition  shown. 

HARRISBURG,  PA. 

•Patriot  . (ra)  465,863  491.634  25,7711 

Telegraph  . (e)  425,409  356,625  68.7846 

Grand  Total  .  891,272  848,259  43,0136 

•The  Evening  News  carries  the  same  amount  of  aO- 
vertising  as  the  Morning  Patriot. 

HARTFORD,  CONN. 

Courant  . (m)  4  5  8.49  8  4  1  7,504  40,9946 

Times  . (e)  1,117,295  1.145,150  27^551 

Courant  . (S)  296,291  233,048  63,2436 

ToUl  Daily  .  1,575,793  1,562,654  13,1396 

Total  Sunday  .  296,291  233,048  63243  6 

Grand  Total .  1,872.084  1.795,702  764826 

HOUSTON,  TEXAS 

Chronicle  . (e)  716,465  926,880  89,5856 

Post  . (m)  463,826  421,694  42,1326 

Press  . (e)  527,334  475,515  51,8196 

Chronicle  . (S)  246,163  166,707  79,4566 

Post  . (S)  213,846  1  56,825  57,0216 

Total  Daily  .  1,707,625  1,524,089  183,5366 

Total  Sunday  .  460,009  323,532  136,477  6 

Grand  Total  .  2,167,634  1.847,621  320,013  6 

INDIANAPOUS,  IND. 


62,136  G 
85,726  G 
125.217  G 
66,208  G 
157,246  G 
97,012  G 

273.079  G 
320,466  G 
593,545  G 


News  . 

. (e) 

912,537 

Star  . 

563,515 

Times  . 

725,609 

Star  . 

. (S) 

297,996 

Total  Daily 

2,201,661 

Total  Sunday  . 

297,996 

Grand  Total 

JACKSONVILLE.  1 

Times-Union  . 

577.312 

Journal  . 

. (e) 

499,600 

Times-Union  . . 

. . (S) 

190,348 

Toul  Daily 
ToUl  Sundai 

1,076,912 

190,348 

Grand  Total 

.  1,267,260 

JAMESTOWN.  N. 

Journal  . 

. (e) 

430,016 

Post  . 

404,236 

Grand  Total  .  834,252  814.918  19,334  6 

JOHNSTOWN,  PA.  .  . 

•Tribune  . (e)  686,123  606,718  79,405  6 

•Tribune  (e)  sold  in  combination  with  Democrat  t»>- 
Linage  of  one  edition  shown. 

KNOXVILLE,  TENN. 

Journal  . (m)  368,848  296  802  72.0^6 

News-Sentinel  . (e)  545,085  500,588  44,4W6 

Journal  . (S)  98,694  87,688  IL^b 

News-Sentinel  . (S)  146,845  121,681  25,1646 

Toul  Daily  .  913,933  797,390  116.5436 

Total  Sunday  .  245.539  209,369  36,170  6 

Grand  Total  .  1,159,472  1,006,759  152,713  6 

LOS  ANGELES,  CALIF. 


144,721  G 
22,905  G 
167,626  G 


Examiner  . 

..  .(m) 

741,121 

Illustrated  News  . . 

...(ra) 

312,437 

Times  . 

...(m) 

934,933 

Herald-Express  . . . 

....(e) 

931,730 

Post  . 

....(e) 

230,281 

Examiner  . 

....(S) 

411,456 

Times  . 

....(S) 

373,060 

Total  Daily  . 

3,150,502 

Total  Sunday  . . 

784,516 

Grand  Toul  . . . . 

3,935,018 

FRO^ 


Telegram  ot  1 

1  ‘i7.ted  bv  .  amrabU  \ 


--^^dardtime.. 
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(Continutd  from  pagt  36) 

♦LOUISVILLE,  KY. 

1935  1934  Gain  or  Loss 

Courier-Journal  . (m)  753,231  ....  .... 

Times  . (e)  7P2,240  . 

Herald-Po«t  . (e)  407,696  ....  .... 

Courier-Journal  . (S)  331,670  ....  .... 


Total  Daily  .  1,863,167 

Total  Sunday  .  331,670 

Grand  Total  .  2,194,837 

‘Note:  Not  measured  1934. 


MANCHESTER.  N.  H. 


Union-Leader  . . . . 

. (e) 

410,286 

385.000 

25,286  G 

MEMPHIS.  TENN 

Commercial- Appeal 
Press-ScimiUr  ... 
Commercial-Appeal 

...(m) 

. (e)' 

....(S) 

829,760 

466,603 

293,906 

758,437 

485,054 

235,352 

71,323  G 
18,451  L 
58,554  G 

Total  Daily  . 

Total  Sunday  . 

Grand  Total  . 


-  1,296,363  1,243.491  52,872  G 

. . . .  293,906  235,352  58,554  G 

-  1,590,269  1,478,843  111,426  G 


MILWAUKEE,  WIS. 

Sentinel  . (m)  333,753  368,832  35,079  L 

Journal  . (e)  1,101,853  1,035,771  66,082  G 

Leader  . (e)  187,829  166,231  21,598  G 

Wisconsin  News  . (e)  622,351  543,188  79,163  G 

Sentinel  . (S)  221.432  197,954  23,478  G 

Journal  . (S)  294,541  237,833  56,708  G 


Total  Daily  .  2,245,786  2,114,022  131,764  G 

ToUl  Sunday  .  515.973  435,787  80,186  G 

Grand  Total  .  2,761,759  2,549,809  211,950  G 


MINNEAPOUS.  MINN. 

Journal  . (e)  650,395  643,477 

Tribune  . (e)  648,393  644,608 

Star  . (e)  529,469  461,846 

Journal  . (S)  183,925  98,737 

Tribune  . (S)  321,980  223,460 


rotai  uaily  .  1,828,257  1,749,931 

Total  Sunday  .  505,905  322,197 

Grand  ToUl  .  2,334,162  2,072,128 


MONTREAL,  CANADA 


star  . (e)  1,286,560  1,293,828 

Gazette  . (m)  453,339  425,098 

Presse  . (e)  1,021,385  1,013,673 

La  Patrie  . (e)  183  521  283,491 

La  Patrie  . (S)  43,686  _ 


Total  Daily  .  2,944,805  3,016,090 

Total  Sunday  .  43,686  _ 

Grand  Total  .  2,988,491  3,016,090 


MUNCIE,  IND. 

Press  . (e)  402,250 

".*®r  (in)  464.064 

^‘“r  (S)  91,607 


Total  Daily  .  816,314 

rotal  Sunday  .  9l.h07 


Total  Sunday 
Grand  Total 


NASHVILLE.  TENN. 

Banner  . (e)  389,278  416,835 

Tennessean  . (m)  441,058  404,143 

Banner  . (S)  160,226  122.467 

Tennessean  . (S)  107.634  80,009 


ToUl  Daily  .  830,336  820,978 

Total  Sunday  .  267,860  202,476 

Grand  Total  .  1,098,196  1,023,454 


NEWARK.  N.  J. 


Ledger  . (m)  417,947  435,210 

2®*®  •; . (e)  1,255,623  1,210,277 

St^-tagle  . (e)  601,655  603,524 

Gall  . (S)  246.135  249,909 

Ledger  . (S)  152,245  126,917 


Total  Daily  .  2,275,225  2.249,011 

ToUl  Sunday  .  398,380  376,826 

Grand  Total  .  2,673,605  2,625,837 


NEW  ORLEANS,  LA. 


Times-Picayune  . (m)  905.799  845,784 

Tribune  . (m)  585,544  556,218 

. (e)  644,819  639,276 

_• . (e)  466,027  376,317 

Times:Picayune&  SUtesi  (S)  304,146  305,897 

Item-Tribune . (S)  273,812  225,195 


NEW  YORK,  N. 

American  . (m)  581,265 

. (">)  1,121.176 

Herald-Tribune  . (m)  763,710 

. (m)  1,317,908 

■Marror  . (m)  288,964 

Journal  . (e)  805,676 

. (e)  1,207.257 

World-Telegram  . (e)  1,141,071 

Po«  . (e)  485,409 

American  . (S)  383,956 


Times  . (S)  758,210 


Mirror  . (S) 

News  . (S) 

Herald-Tribune  . (S) 


6,918  G 
3,785  G 
67,623  G 
85.188  G 
98,520  G 


78,326  G 
183,708  G 
262,034  G 


ToU  Daily  .  2,602,189  2,417,595 

Total  ^nday  .  577,958  531,092 

Grand  ToUl  .  3,180,147  2,948,687 


184,594  G 
46,866  G 
231.460  G 


642,427 

1,054,922 

741,158 

1,245,219 

264,679 

920,152 

1,165,221 

1,112,466 

259,618 

393,169 

677.216 

92,627 

456,907 

435,262 


ToUl  Daily  .  7,712,436  7,405.862 

Total  Sunday  .  2,340,340  2,055,181 

Grand  ToUl  . 10,052,776  9,461,043 


BROOKLYN.  N.  Y. 

1935  1934  Gain  or  Loss 


Eagle  . 

. (e) 

912.033 

1,061,361 

149,328 

1. 

Times-Union  .... 

. (e) 

374,107 

387,719 

13,612 

L 

Eagle  . 

. (S) 

182,320 

190,004 

7,684 

L 

Times-Union  ..... 

. (S) 

56,911 

30,781 

26,130 

G 

Total  Daily  .  1,286,140  1,449,080  162.940  L 

Total  Sunday  .  239,231  220,785  18,446  G 


1,525,371  1,669,865  144,494  L 


NIAGARA  FALLS.  N.  Y. 

Gazette  . (e)  612,936  584,084 


OAKLAND,  CAUF. 


Post-Enquirer  . (e)  537,486  486,754 

Tribune  . (e)  797,265  740,351 

Tribune  . (S)  157,190  121,514 


.  1,334.751  1,227.105 

.  157,190  121,514 

.  1,491,941  1,348,619 


107,646  G 
35,676  G 
143,322  G 


OKLAHOMA  CITY,  OKLA. 


Oklahoman  . (m)  421,220  446,136 

Times  . (e)  615,128  617,061 

tOklahoma  News  . (e)  368,699  211,650 

Oklahoman  . (S)  202,570  171,578 

Oklahoma  News  . (S)  83,523  58,521 


24,916  L 
1,933  L 
157,049  G 
30,992  G 
25,002  G 


Total  Daily  . 

Total  Sunday  . 

Grand  Total  . 

t  5  days. 


.  1,405,047  1,274,847 

.  286,093  230,099 

.  1,691,140  1,504,946 


130,200  G 
55,994  G 
186,194  G 


OMAHA,  NEB. 

Bee  News  . (e)  494,819  462,516  32.303  G 

World-Herald  . (e)  753,756  698,413  55.343  G 

Bee  News  . (S)  225,449  168,169  57,280  G 

World-Herald  . (S)  210,627  159.246  51,381  G 


Total  Daily  .  1,248,575  1,160,929  87,646  G 

Total  Sunday  .  436,076  327,415  108,661  G 

Grand  Total  .  1,684,651  1,488,344  196.307  G 


PEORIA,  ILL. 

Tournal  . (e)  613,934  623,996  10,062  L 


Transcript  . (m)  607,479  538,619  68,860  G 


Star  . (e)  671,140  610,431 


Journal-Transcript  _ (S)  123,872  108,454  15,418  G 


Star  . (S)  110,644  113,573 


Total  Daily  .  1,892,553  1,773,046  119,507  G 

Total  Sunday  .  234,516  222,027  12,489  G 

Grand  Total  .  2,127,069  1,995,073  131,996  G 


PHILADELPHIA,  PA. 


Bul’etin  . (e)  1,152,715  1,014,935 


Inquirer  . (m) 

News  . (e) 


733,353  711,547 

495,314  539,287 


Public  Ledger  . (e)  1,111,838  1,210,761 


Record  . (m) 

Inquirer  . (S) 

Record  . (S) 

t-N'ews  . (S) 


665,375  634,347 

532,156  449,673 

384,681  369,619 

_  28,768 


137,780  G 
21,806  G 
43,973  L 
98,923  L 
31,028  G 
82,483  G 
15,062  G 


Total  Daily  .  4,158,595  4,110.877  47,718  G 

Total  Sunday  .  916,837  848,060  68,777  G 

Grand  Total  .  5,075,432  4,958,937  116.495  G 

tPhiladelphia  News  (S)  discontinued  .^pril,  1935. 


PHOENIX,  ARIZ. 


Republic  . (m) 

Gazette  . (e) 

Republic  . (S) 


468,781  426.355  42,426  G 

637,181  575,727  61,454  G 

209,501  175,231  34,270  G 


Total  Daily  .  1,105,962  1,002,082  103,880  G 

Total  Sunday  .  209,501  175.231  34,270  G 

Grand  Total  .  1,315,463  1,177,313  138,150  G 


PITTSBURGH,  PA. 


Sun-Telegraph  . (e)  946,481  950,088 

Press  . (e)  1,277,837  1,233,650 

Post-Gazette  . (m)  760,772  603,972 

Sun-Telegraph  . (S)  308,402  254,783 

Press  . (S)  270,303  223,639 


3,607  L 
44.187  G 
156,800  G 
53,619  G 
46,664  G 


Total  Daily  . 
Total  Sunday 
Grand  ToUl 


2,985,090  2.787,710 
578,705  478,422 

3,563,795  3,266,132 


197,380  G 
100,283  G 
297,663  G 


PORTLAND,  ORE. 

Oregonian  . (m)  444,095  421,109 

Journal  . (e)  699,601  649,521 

News-Telegram  . (e)  380,821  364,663 

Oregonian  . (S)  230,762  196,142 

Journal  . (S)  111,888  82,687 


Total  Daily  .  1,524,51/  1,4J5,2»4 

Total  Sunday  .  342,650  278,829 

Grand  Total  .  1.867,167  1,714,122 


89,224  G 
63.821  G 
153,045  G 


PROVIDENCE.  R.  I. 


61,162  L 
66,254  G 
22,552  G 
72,689  G 
24,285  G 
114,476  L 
42,036  G 
28,605  G 
225,791  G 
9,213  L 

80.994  G 
33,667  G 
92,717  G 

86.994  G 


Bulletin  . (e)  1,104,395  1,109.230 

Journal  . (m)  444,639  381,869 

News-Tribunie  . (e)  240,662  259,852 

Journal  . (S)  167,927  195,332 


ToUl  Daily  .  1,789.696  1,750,951 

Total  Sunday  .  167,927  195,332 

Grand  Total  .  1,957,623  1,946,283 


READING.  PA. 


Eagle  . (e)  691,948  718,679 

Times  . (m)  685,396  650  308 

Eagle  . IS)  36,647  33,628 


306,574  G 
285,159  G 
591,733  G 


Total  Daily  .  1,377,344  1,368,987 

Total  Sunday  .  36,647  33,628 

Grand  ToUl  .  1,413,991  1,402,615 


RICHMOND.  VA. 


News  Leader  . (e) 

Times- Dispatch  . (m) 

Times-Dispatch  . (S) 


1934  Gain  or  L*! 
872,688  941U?" 

tnt  ISO 


Total  Daily  .  1,567,933  1,377.837 

Total  Sunday  .  256,918  197,250 


Total  Sunday  .  256,918  197,250 

Grand  Total  .  1,825,851  1,575,087 


ROCHESTER,  N.  Y. 


Tournal  . (e) 

Times-Union  . (e) 

Democrat  &  Chronicle,  (m) 

.\merican  . (S) 

Democrat  &  Chronicle.  .(S) 


802,676  731,522 

224,181  192,487 


ToUl  Daily  . 

Total  Sunday  . 


2,275,034  2,175,988 
471,055  404,188 


total  Sunday  .  471,055  404,188 

Grand  Total  .  2,746,089  2,580.176  US.liJC 


ROCKFORD.  ILL. 

Register  Republic  . . . .  (e)  578,485 

Star  . (m)  457,488 

SUr  . (S)  100,924 


ToUl  Daily  .  1,035,973 

Total  Sunday  .  100,924 

Grand  ToUl  .  1,136,897 


SCHENECTADY,  N.  Y. 

Gazette  . (m)  778,443 

Union  Star  . (e)  682,882 


Grand  Total 


ST.  LOUIS,  MO. 

Globe-Democrat  . (m)  695,258  675,842 

Post-Dispatch  . (e)  1,034,641  1,020,815 

Star  &  Times  . (e)  627,639  607.833 

Globe-Democrat  . (S)  270,913  148,492 

Post-Dispatch  . (S)  356,101  277,359 


total  Daily  i .  2,357,538  2,304,490 

Total  Sunday  .  577.014  425,851 

Grand  Total  .  2.934,552  2,730,341 


ST.  PAUL,  MINN. 

Pioneer  Press  . (m)  655,624 

Dispatch  . (e)  777,380 

•News  . (e)  452,173 

Pioneer  Press  . (S)  180,699 

News  . (S)  72,428 


Total  Daily  .  1,885,177 

Total  Sunday  .  253,127 

Grand  Total  .  2,138,304 


SALT  LAKE  CITY,  UTAH 


Tribune  . (m)  662,130  597,274 

Deseret  News  . (e)  _393  786  342,962 

Te'egram  . (e)  507,252  445,156 

Tribune  . (S)  191,489  165,439 


Total  Daily  .  1,563,168  1,385,392  177,7746 

Total  Sunday  .  191,489  165.439  26.0506  KNon 


1,7  5  4.657  1,5  50,83  1  203,8266 


SAN  ANTONIO,  TEXAS 


Light  . 

. (e) 

596,442 

570,228 

Express  . 

. (m) 

270,006 

225,362 

News  . 

. (e) 

590  663 

460,674 

Light  . 

. (S) 

290,699 

252,257 

Express  . 

. (S) 

172,097 

135,221 

Total  Daily  .  1,457,111  1,256,264 

ToUl  Sunday  .  462,796  387,478 

Grand  Total  .  1,919,907  1,643.742 


SAN  DIEGO,  CAUF. 

Union  . (m)  490,591  464,929 

Sun  . (e)  506,230  445,108 

Tribune  . (e)  770.567  653,002 

Union  . (S)  221,358  190,066 


Total  Daily  .  1,767,388  1,563,039 

Total  Sunday  .  221,358  190,066 


1,988,746  1,753,105 


SAN  FRANCISCO,  CAUF. 


38,745  G 
27,405  L 
11,340  G 


Chronicle  . 

627,826 

591,495 

Examiner  . 

710,515 

684,339 

Call- Bulletin  .... 

. (e) 

650.077 

608,697 

News  . 

. (e) 

691.870 

580,072 

Chronicle  . 

. (S) 

210,697 

192,539 

Examiner  . 

. (S) 

383,479 

320,693 

Total  Daily  s. 
Total  Sunaay  • 

2,680,288 

2.464.603 

594,176 

513,232 

Grand  ToUl  . . 

SEATTLE,  WASH. 

Post-Intelligencer 

. (m) 

524.762 

401,223 

Star  . . 

. (e) 

308,031 

362,693 

Times  . 

. (e) 

889,277 

814,491 

Post-Intelligencer 

. (S) 

307,845 

236,703 

Times  . 

. (S) 

209.652 

194,660 

Toul  Daily  . . 

1,722  070 

1.578,407 

Toul  Sunday  . 

517,497 

431,363 

Grand  Total  . , 

2,239,567 

2,009,770 

SIOUX  CITY,  IOWA 


tjournal  . 

....(d) 

365,395 

382,804 

Tribune  . 

....(e) 

478,752 

348  253 

Journal  . 

....(S) 

113,942 

86.547 

Total  Daily  ... 

844,147 

731,057 

Total  _  Sunday  . . . 

113,942 

86,547 

tjournal  all  day  paper.  All  advertising  appears  ■ 
editions— one  edition  measured. 
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SOUTH  BEND,  IND. 


1935 

1934  Gain  or  Loss 

.(«) 

526  380 

506,633 

19,747 

G 

.(r) 

667,644 

616,135 

51,509 

G 

.(S) 

63,380 

78,677 

15,297 

L 

.(S) 

81,388 

78,203 

3,185 

G 

.Newi-Timei  .  • .  • 

Tfiknne  . 

j{ew»-Tuiie*  •  •  •  • 

TVibune  . 

TomI  Diily  .  1,194,024  1,122,768 

T^l  Sunday  .  >44.768  156,880 

SiSd  Total  .  1,338,792  1,279,648 


71.256  G 
12,112  L 
59,144  G 


SPOKANE,  WASH. 


315.121 

607,560 

240,808 

178,761 


249,011 

487.679 

227,996 

133,835 


66,110  G 
119,881  G 
13.812  G 
44,926  G 


SDokesman  Review  ....  (tn) 

Oiuoicle  . Y  ' 

Pre»  . . . ,1; 

Spokeaman  Review  - la) _ 

T,rf.l  Daily  .  1,163.489  963,686  199,803  G 

tS  Sunday  .  178.761  133,835  44,926  G 

cSd  Total  .  1,342,250  1.097.521  244,729  G 


SYRACUSE,  N.  Y. 


PoitStandard  . (ra) 

American  . Ig) 

Herald  ••••• . 

Poft-Standard  . la) 


646,991 

608,183 

504,363 

201,041 

114,433 

83,483 


647,394 

605,986 

499,094 

148,809 

65.055 

57,853 


403  L 
2,197  G 
5,269  G 
52,232  G 
49,378  G 
25,630  G 


Toul  Daily 


.  1,759,537  1,752,474  7,063  G 

T^ui  Sunday  . .  398,957  271,717  127,240  G 

CrMd  Total  .  2,158,494  2,024,191  134,303  G 


TACOMA,  WASH. 


..  i  Ledger  . . (jn) 

Sewi-Tribune  . le) 

—  Times  . /'I 

Ledger  . (S) 


187,439 

508,046 

385,112 

125,218 


177,629 

445,147 

317,638 

107,532 


9,810  G 
62,899  G 
67,474  G 
17,686  G 


Total  Daily  .  1,080,597  940,414 

Total  Sunday  .  125,218  107,532 

Grand  Total  .  1,205,815  1,047,946 

TOLEDO,  OHIO 

Times  . (m)  137,878  116,995 

Blade  . (e)  907.498  743,501 

News-Bee  . (e)  531,776  443,230 

Times  . IS)  254,739  162,998 


140,183  G 
17,686  G 
157,869  G 


20,883  G 
163,997  G 
88,546  G 
91,741  G 


Total  Daily  .  1,577,152  1,303,726 

Total  Sunday  .  2.54,739  162,998 

Grand  Total  .  1,831,891  1,466,724 


TULSA,  OKLA. 


1935 

517,386 

508,272 

107,674 

165,620 


1934  Gain  or  Loss 
528,422  1L036  L 


467,273 

92,184 

136,069 


40,999  G 
15,490  G 
29,551  G 


273.426  G 
91,741  G 
365,167  G 


Tribune  . (e) 

World  . (m) 

Tribune  . IS) 

World  . IS) _ 

Total  Daily  .  1,025,658  995,695  29,963  G 

Total  Sunday  .  273,294  228,253  45,041  G 

Grand  Total  .  1,298,952  1,223,948  75,004  G 

WASHINGTON,  D.  C. 

Herald  . Im)  591,755  544,826  46,929  G 

Post  . (ra)  582,618  517,837  64,781  G 

News  . le)  598,787  555,939  42,848  G 

Times  . le)  984,230  757,120  227,110  G 

Star  . le)  1,587,970  1,550,809  37,161  G 

Herald  . IS)  416,875  267,859  149,016  G 

Star  . (S)  445,639  365,747  79,892  G 

Post  . IS)  290,333  186,832  103,501  G 


Total  Daily  .  4,345,360  3,926,531 

Total  Sunday  .  1,152,847  820,438 

Grand  Total  .  5,498,207  4,746,969 


418,829  G 
332,409  G 
751,238  G 


WESTCHESTER 

Mamaroneck  Times  ...At) 
Mount  Vernon  Argus  . .  (e) 
New  Rochelle  Standard 

Star  . (e) 

Ossining  Citizen  Regis¬ 
ter  . (e) 

Portchester  Item  . (e) 

Tarrytown  News  . (e) 

Yonkers  Herald  States¬ 
man  . (e) 

White  Plains  Reporter,  (e) 
Peekskill  Star  . (e) 


(N.  Y.)  GROUP 

169,780  203,436  33,656  L 

464,765  491,811  27,046  L 

446,946  504,300  57,254  L 


173,033 

307,480 

225,170 


213,813 

316,124 

231,396 


402,408  367,079 

628,149  618,667 

232,438  244,155 


40,780  L 
8,644  L 
6,226  L 

35,329  G 
9,482  G 
11,717  L 


Grand  Total  .  3,050,169  3,190,781  140,612  L 

WICHITA,  KAN. 


Beacon . . 

. (e) 

604,399 

575,561 

28,838 

G 

310,893 

289,614 

21,279 

G 

Eagle  . . 

. (e) 

439,967 

470,163 

30,196 

L 

Beacon  . 

. (S) 

210,035 

176,571 

33,464 

G 

Eagle  . 

. (S) 

149,969 

157,392 

7,423 

L 

Total  Daily  . 
Total  Sunday 
Grand  Total 


1,355,259  1,335,338 
360,004  333,963 

1,715,263  1,669,301 


19,921  G 
26,041  G 
45,962  G 


TORONTO,  ONT.,  CANADA 

Oloke  . (m)  350,343  383,699  33,356  L 

Mad  &  Emp're  . (m)  406,737  440,025  33,288  L 

Stir  . (e)  1,643,350  1,548,423  94,927  G 

Star  . Iw)  165,208  112,773  52,435  G 

Telegram  . (e)  1,590,588  1,512,005  78,583  G 


WILKES-BARRE.  PA. 


Record  . 

858.210 

817,796 

40,414 

G 

Timcs-Leader  . . . , 

. (c) 

807,295 

880,592 

73.297 

L 

News  . 

. (e) 

551.690 

457,016 

94,674 

G 

Independent  . 

. (S) 

198,358 

177,954 

20,404 

G 

Grand  Total  .  4,156,226  3,996,925  159,301  G 

TRENTON,  N.  J. 

Times  . (e)  696,437  701,752  5,315  L 

Times-Advertiser  . IS)  76,062  67,821  8.841  G 


Total  D.aily  .  2,217,195  2,155.404 

Total  Sunday  .  198,358  177  954 

Grand  Total  .  2,415,553  2,333,358 


WORCESTER.  MASS. 


Grand  Total  .  773,099  769,573  3,526  G 

TROY,  N.  Y. 

Record  . (m)  626,377  . 

Not  measured  1934.  Record  (m)  sold  in  combination  with 
Times-Record 


Telegram  . 

547,836 

538,765 

9,071 

G 

Gazette  . 

. (e) 

580,005 

575,599 

4,406 

G 

I’ost  . 

. (e) 

367,030 

435  696 

68.666 

L 

Telegram  . 

. (S) 

159,155 

134,340 

24,815 

G 

YOUNGSTOWN,  OHIO 

1935  1934  Gain  or  Loss 

Vindicator  . (e)  664,800  590,233  74,567  G 

Te’egram  . (e)  428,038  447,782  19,744  L 

Vindicator  . (S)  155,283  108.479  46,804  G 

Total  Daily  .  1,092,838  1,038  015  54,823  G 

Total  Sunday  .  155,283  108,479  46,804  G 

Grand  Total  .  1,248,121  1,146,494  101,627  G 

FIGURES  SUPPUED  BY  PUBUSHERS 
BRONX  (NEW  YORK  CITY) 

The  Home  News . (e)  268,648  288,632  19,984  L 

The  Home  News . (S)  106,895  96,503  10,392  G 

Grand  Total  .  375,543  385,135  9,592  L 


KANSAS  CITY,  MO. 

Journal-Post  . (e)  383,438  438,959 

SUr  . (e)  838,000  800,085 

Star  . Im)  714,398  658,547 

Journal-Post  . IS)  110,695  112,410 

Sur  . IS)  363,945  299,435 


55,521  L 
37.915  G 
55,851  G 
1,715  L 
64,510  G 


Total  Daily  .  1,935,836  1.897,591  38,245  G 

Total  Sunday  .  474,640  411,845  62,795  G 

Grand  Total  . 2^410,476  2,309,436  101,040  G 

NEW  BEDFORD.  MASS. 

Standard-Times  . (e)  441,854  418,180  23,674  G 

Mercury  . (m)  471.492  425,488  46,004  G 

Standard-Times  . IS)  38,500  41.020  2,520  L 


Total  Daily  .  913,346 

Total  Sunday  .  38,500 

Grand  Total  .  951,846 


843,668  69,678  G 

41,020  2,520  G 

884  688  67,158  G 


61,791  G 
20,404  G 
82,195  G 


Total  Daily  .  1,494,871  1,550,060  55,189  L 

Total  Sunday  .  159,155  134,340  24,815  G 

Grand  Total  .  1,654.026  1,684,400  30,374  L 


Memorandum  of  Advertising  in  American  Weekly, 
“This  Week’’  and  Metropolitan  Group 
November,  1935 

American  Weekly  linage  196,940  lines)  is  included  in 
Sunday  figures  of  the  following  newspapers:  /Xlbany 
Times-Union,  Atlanta  .American,  Baltimore  American,  Boa- 
ton  .Advertiser,  Chicago  Herald-Examiner,  Detroit  Times, 
Milwaukee  Sentinel,  New  York  .-American,  Omaha  Bee- 
News,  Pittsburgh  Sun-Te!egraph,  Rochester  .American,  San 
.Antonio  Light,  Syracuse  American,  Washington  Herald; 
101,694  lines  in  Los  .Angeles  Pixaminer,  San  Francisco 
Examiner,  Seattle  Post-Intelligencer. 

This  Week  linage  (9,755  lines)  is  included  in  Sunday 
figures  of  following  newspapers:  At'anta  Journal,  Balti¬ 
more  Sun,  Birmingham  News  &  .-Age-Herald,  Boston  Herald, 
ButTalo  Times,  Cincinnati  Pinquirer,  Cleveland  Plain- 
Dealer,  Dallas  News,  Detroit  News.  Indianapolis  Star, 
Memphis  Commercial  .Appeal,  Milwaukee  Journal,  Minne¬ 
apolis  Journal,  New  Orleans  Item-Tribune,  New  York 
Herald  Tribune,  Omaha  VV’orld  -  Herald.  Philadelphia 
Record,  Pittsburgh  Press,  St.  Louis  Globe-Democrat, 
Washington  Star;  11,855  lines  in  Chicago  Daily  News 
(Saturday). 

Metropolitan  Group  linage  is  included  as  follows  in  Sun¬ 
day  linage:  Baltimore  Sun,  23.925  'ines:  Boston  Globe, 
23,705  lines;  Buffalo  Times,  24,850  lines;  Chicago  Tribune, 
23,780  lines;  Cleveland  Plain-De.iler,  26,042  lines;  Detroit 
News,  25,937  lines;  New  York  News,  26,072  lines;  Phila¬ 
delphia  Inquirer,  26,413  lines;  Pittsburgh  Press,  24,291 
lines;  St.  Louis  Globe- Democrat,  23,617  lines;  Washington 
Star.  24,139  lines. 
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DAIUES’  CHRISTMAS  FUNDS 
AND  NEEDY 


(Continued  from  page  22) 


funds  to  distribute  Christmas  dinners  to 
imfortunate  families  of  the  city.  Local 
civic  organizations  are  co-operating. 

The  Santa  Claus  Girls,  volunteer 
Christmas  charity  group  sponsored  by 
the  Grand  Forks  (N.  D.)  Herald,  will 
give  Christmas  packages  of  toys,  cloth¬ 
ing  and  candy  to  approximately  700 
needy  children. 

Frank  M.  Sparks,  editor  of  the  Grand 
(Mich.)  Herald,  spoke  at  a 
benefit  performance  at  the  (Zivic  Audi- 
twiura  in  that  city  Dec.  10,  held  in  an 
aid  the  Herald’s  “Santa  Claus 
Girls’’  in  their  task  of  raisin'v  funds  for 
n^y  children  of  Grand  Rapids.  The 
Santa  Claus  Girls’’  have  functioned 
^ually  during  the  weeks  preceding 
Christmas  for  the  past  several  years. 

San  Francisco  and  Oakland  news- 
lapers  continued  their  Santa  Claus 
efforts  this  year,  with  thousands  of  dol¬ 
lars  in  cash  and  countless  gifts  ready  for 
distribution  on  Christmas.  , 

Sally  Goodfriend,  impersonating  the 
oan  Francisco  Chronicle,  provided  cash, 
joys  and  clothing.  A  theater  party 
[wped  the  Christmas  Stocking  fund. 
Lhe  work  was  in  co-operation  with  sev- 
*nil  agencies. 

Sam  Goodheart,  of  the  San  Francisco 
Chronicle,  stressed  new  shoes  and 
sweaters  for  children.  A  Northern  Cali- 
lornta  Golden  Gloves  boxing  tourna¬ 
ment,  with  finals  in  San  Francisco  after 
sectional  prelimin-’“''<s,  was  an  import¬ 
ant  factor  in  increasing  funds. 


Cynthia  Grey,  of  the  San  Francisco 
News,  helped  provide  toys  and  clothes 
for  children.  Ann  Welcome,  of  the 
San  Francisco  Call-Rulletin,  held  her 
annual  two-day  Christmas  party  and 
food  demonstration. 

The  Oakland  Tribune’s  Bluebirds 
helped  Santa  Claus  in  many  homes.  The 
Oakland  Post-Enquirer  co-operated  with 
the  Salvation  Army.  In  addition  to  the 
Post-Fnquirer’s  regular  feature,  A1  San¬ 
toro,  sports  editor,  specialized  in  dime 
contributions.  Last  year  the  sports  de¬ 
department  alone  collected  $1,920  in 
dime  contributions,  printing  the  name 
of  each  donor. 

Going  on  the  basis  that  tried  and 
proven  promotions  are  the  most  effec¬ 
tive,  Chicago  newspapers  are  again  fol¬ 
lowing  their  yearly  Yuletide  custom  in 
sponsoring  their  own  particular  favorite 
Christmas  benefits  for  the  poor. 

The  Tribune  utilized  its  radio  station 
WGN  this  year  to  aid  in  spreading 
the  gospel  concerning  Good  Fellow 
Christmas  baskets.  John  T.  McCut- 
cheon,  dean  of  Tribune  cartoonists, 
spoke  at  the  first  broadcast,  making  a 
special  appeal  for  enlistment  of  Good 
Fellows.  Supplementing  the  radio 
broadcasts,  the  Tribune  is  erecting  a 
large  (Thristmas  tree  in  the  plaza  be¬ 
tween  Tribune  Tower  and  WGN  radio 
studio  building,  where  Christmas  carols 
will  be  sung  Dec.  24  prior  to  the  de¬ 
parture  of  Good  Fellows,  armed  with 
baskets  of  food  and  toys. 

Another  feature  this  year  was  the  re¬ 
ceiving  of  a  mammoth  cheddar  cheese, 
weighing  3,744  pounds,  sent  by  Wis¬ 
consin  dairy  makers  to  Col.  Robert  R. 
McCormick,  Tribune  publisher,  for  dis¬ 


tribution  in  Good  Fellow  Christmas 
baskets.  It  is  estimated  the  cheese  will 
provide  generous  portions  for  5,000 
families. 

The  Chicago  Daily  Times  is  again 
arranging  for  approximately  50  “poor 
kid’’  Christmas  parties  in  various  sec¬ 
tions  of  the  city.  In  conjunction  with 
these  events,  the  Daily  Times  has  spon¬ 
sored  a  doll-dressing  contest  in  co¬ 
operation  with  the  American  Legion 
Auxiliary.  Following  the  naming  of 
the  winners  and  the  awarding  of  prizes, 
all  dolls  entered  in  the  contest  are 
turned  over  to  the  committee  in  charge 
of  the  old-fashioned  Christmas  parties. 

Another  feature  which  has  attracted 
considerable  response,  is  the  Daily 
Times  offer  to  readers  to  send  a  coupon 
from  the  paper  and  five  cents,  in  turn 
for  which  the  Times  arranges  to  have 
a  “personal  greeting”  card  from  Santa 
Claus  mailed  to  children  direct  from 
Santa  Claus,  Ind.  Nearly  15,000  Santa 
Claus  greeting  cards  will  be  mailed  this 
year. 

The  Chicago  American  is  staging 
Christmas  movie  parties  for  young  and 
old  people,  confined  to  institutions  and 
homes  throughout  Chicago.  These 
parties  are  arranged  through  the  cour¬ 
tesy  of  the  Balaban  &  Katz  theaters. 
Parties  are  being  held  at  38  theaters. 

The  Chicago  Daily  Nervs  has  launched 
its  annual  “Neediest  Family”  drive, 
seeking  contributions  from  its  readers 
to  care  for  one  hundred  needy  (Chicago 
families  throughout  the  year. 

The  Ashernlle  (N.  C.)  Cithen  and 
the  Asheiille  Times  are  cooperating 
with  radio  station  WWNC  at  Asheville 
and  the  Salvation  Army  to  raise  $3,(XX) 


with  which  to  provide  1,200  Christmas 
cheer  baskets. 

Twelve  hundred  scrapbooks  for  shut- 
ins  will  be  distributed  before  Christmas 
by  the  Philadelphia  Evening  Ledger. 
They  were  made  by  juvenile  readers, 
who  will  be  given  two  parties  by  the 
newspaper  during  the  holiday  season  for 
their  contributions  to  unforunate  chil¬ 
dren  in  city  institutions. 

Tlie  liuffalo  (N.  Y.)  Evening  News 
is  providing  a  (Christmas  gift  for  thou¬ 
sands  of  children  in  Buffalo  instjtutions 
in  the  form  of  daily  theater  parties  in  a 
local  theater  (Great  Lakes),  with  the 
cooperation  of  a  local  theater.  Several 
hundred  children  daily  are  attending 
these  theater  parties,  with  transporta¬ 
tion  furnished  gratis  by  two  Buffalo 
bus  lines. 

The  Wilmington  (Del.)  Joumal- 
E^'ery  Evening  and  Morning  News,  are 
raising  its  annual  Cihristmas  _  fund  for 
the  25  neediest  families  in  \Vilmington. 
The  papers  also  are  sponsoring  a  pro¬ 
ject  whereby  poor  children  of  Wilrning- 
ton  are  to  be  supplied  with  reconditioned 
toys;  the  work  of  city  firemen. 

The  Racine  (Wis.)  Journal-Times 
sponsored  its  annual  Christmas  party 
for  patients  at  Sunny  Rest  sanitarium 
with  Henry  T.  Larsen  of  the  Journal- 
Times  staff  as  master  of  ceremonies. 

The  Philadelphia  Evening  Ledger  is 
conducting  its  seventh  annual  drive  for 
toys  to  be  distributed  among  children 
in  the  city’s  institutions  at  Christmas. 
T^e  newspaper’s  trucks  will  gather 
donated  toys  and  take  them  to  volun¬ 
teer  centers  for  repairing  and  refurbish¬ 
ing.  Last  year  70,000  toys  were  dis¬ 
tributed  in  co-operation  with  the  Play¬ 
ground  and  Recreation  Association. 
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Editor  &  Publisher  for  December  21^  1935 


CLASSIFIED  MANAGERS  ARE  STRIVING 
TO  PUT  1935  “OVER  THE  TOP” 

Majority  of  Plans  to  Boost  Christmas  Linsige  Found  to  Follow  Tried 
Methods — Team  Contest  on  Boston  American  &  Advertiser 
Aggregates  Over  Half  Page  Per  Issue;  No  R-O-P  Promotion 
By  L.  PARKER  LIKELY 

This  is  one  of  the  several  seasons  a  mysterious  omen,  now  that  we’ve  dis- 
of  the  year  when  classified  managers  covered  a  classified  manager  who  ever 


ONo  R-O-P  has  been  carrying  nearly  a  page  of 

VER  ir.  Boston,  Ralph  Meyers  of  suggestions  in  agate  ads  of  from 
the  American  &  Advertiser,  is  sUll  to  ten  lines.  ^ 

doing  tricks  with  seasonal  ideas  and  The  contest  in  this  special  is  hnik 
Bostonians,  too,  have  been  supplied  with  around  a  Christmas  tree  cut  that  a 
unlimited  gift  suggestions.  pears  daily  in  a  two-column  pronw^ 

His  special  runs  from  Dec.  1  to  22  ad  on  the  page.  On,  and  ha^ 
on  Sundays,  Wednesdays  and  Fridays,  from,  the  tree  are  circles  the  siw^ 
Linage  has  aggregated  over  half  a  page  nickel  resembling  packages.  Wi^ 
each  publication  and  it  is  composed  of  each  circle  is  printed  the  name  ot 
two  to  five  line  agate  copy.  article  offered  in  the  ads.  ^ 


lb  IS  one  01  the  several  seasons  a  mysterious  omen  now  tnat  we  ve  ais-  Here,  there  is  no  contest  among  read-  Readers  have  to  find  and  lUi  .u.  I 
the  year  when  classified  managers  covered  a  classified  manager  who  ever  ^rs  for  the  paper  to  sort  and  judge,  names  of  the  firms  offering  the  VJ-!  ‘ 
in  a  great  deal  of  extra  vvork  had  any  spare  time.  The  names  of  ten  people  are  published  on  the  tree,  and  also  name  thTaH^ 

pr  to  takp  anvantaorp  nf  tnp  nnal  w  w  w  _ .i _ _  _ a  _  _ i _ _ . 


among  the  ads  <kily,  however,  and  those  tiser  who  has  the  greatest  number  ^ 
discovering  their  monnickers  receive  a  ads  in  any  day’s  feature. 


JUMPING  from  the  tupelo  territory  dollar  merchandise  certificate  upon  iden- 
up  into  Michigan,  we  find  Frank  tification,  good  at  the  store  of  any  ad- 


throw  in  a  great  deal  of  extra  vvork  had  any  spare  time.  The  names  of  ten  people  are  published  on  the  tree,  and  also  name  t^aH™ 

in  order  to  take  advantage  of  the  final  .  n  among  the  ads  ^ily,  however,  and  those  tiser  who  has  the  greatest  number 

opportunity  to  wind  up  with  good  linage  Stepped-up  Bate  discovering  their  monnickers  receive  a  ads  in  any  day’s  feature, 

records.  TUMPING  from  the  tupelo  territory  dollar  merchandise  certificate  upon  iden-  Merchandise  prizes  are  used  A 

In  looking  over  a  number  of  Decern-  U  up  into  Michigan,  we  find  Frank  tification,  good  at  the  store  of  any  ad-  beauty  shop  contributed  a  Dermai»« 

her  Christmas  Gift  specials  it  apj^rs  Becker  of  tlie  Flint  Daily  Jaunval  elated  vertiser.  wave.  A  loan  company  donatSTS 

that  the  majority  are  similar  to  those  over  the  success  of  an  old  horse  hitched  The  real  contest  took  place  behind  set.  A  used  car  dealer  gives  a 
u  y^rs  with  changes  perhaps  in  to  a  new  buggy.  (Non-political  meta-  the  scenes  when  the  classified  staff  was  on  the  purchase  of  an  auto  as  one  of 
the  method  of  promotion  and  prizes  of-  phor.)  divided  into  two  teams  to  sell  the  fea-  the  weekly  prizes  which  are  in  addi- 

fered,  r^er  than  in  fundamental  Por  years.  Journal  Christmas  Cam-  ture.  One  was  known  as  the  Pub-  tion  to  the  daily  awards.  The  mer! 

changes  that  are  particularly  noticeable  paigns  appeared  in  the  form  of  three  lisher’s  Team,  the  other  as  the  Busi-  chandise  Is  adjusted  against  the  ad- 

to  readers.  From  scattered  reports  and  four-line  agate  ads.  This  style  was  ness  Manager’s  Team.  Captains  Winer  vertising  of  the  firms  making  the  rt*. 

concerning  Christmas  classified  business  discontinued  in  1930.  At  that  time  the  and  Nihan  lead  their  respective  forces  tributions. 

volume  is  running  well  ahrad  of  recent  minimum  space  was  increased  to  one  in  actual  battle  by  street  and  phone.  ♦  *  ♦ 

years  as  a  result  of  advertising  increases  inch  and  precisely  the  same  style  of  Unusual  slant  in  this  campaign  was  /^NE  classified  manaper  on 

by  old  customers  and  because  of  the  special  was  adopted  that  is  in  vogue  that  no  run-of-paper  promotion  was  visit  to  New  York  last  mr.i  i? 

addition  of  new  accounts  that  have  long  today,  with  the  important  exception  that  promised  or  used.  Colonel  Rhatigan,  mented  the  wearv  effects  of  thTtv! 


dollar  merchandise  certificate  upon  iden-  Merchandise  prizes  are  used.  A 
tification,  good  at  the  store  of  any  ad-  beauty  shop  contributed  a  pernanent 
vertiser.  wave.  A  loan  company  donated  a  toilet 

The  real  contest  took  place  behind  set.  A  used  car  dealer  gives  a  credit 
the  scenes  when  the  classified  staff  was  on  the  purchase  of  an  auto  as  one  d 
divided  into  two  teams  to  sell  the  fea-  the  weekly  prizes  which  are  in  addi- 
ture.  One  was  known  as  the  Pub-  tion  to  the  daily  awards.  The  meri 


been  dormant. 


this  year,  for  the  first  time,  the  mini-  in  his  official  communique  of  congratu-  cember  push. 


ONE  classified  manager  on  a  hasty 
visit  to  New  York  last  wed  la¬ 
mented  the  weary  effects  of  the  D^ 


Free  Turkey*  two  inches. 

IN  Jackson,  Mississippi,  Mack  Smythe,  All  ads  are  exactly  two  inches,  none 
classified  manager  of  the  Daily  News,  smaller,  none  larger.  They  are  set  in 
has  been  runninjj  a  twice-a-week  spe-  ^K^te  lower  case  and  caps  save  for  a  24- 
cial  entitled  “Here’s  Your  Christmas  Po'nt  initial  letter  in  the  upper  left 


mum  space  has  again  been  increased  to  lations  to  winning  Colonel  Dreyfus  said 


But  in  the  twinkle  of  an  eye,  the 
holidays  will  be  history,  and  he  can 


two  Inches.  that  it  was  the  first  time  an  attempt  holidays  will  be  history,  and  he’  can 

All  ads  are  exactly  two  inches,  none  had  been  made  to  sell  a  gift  suggestion  concentrate  on  starting  a  12-month  cycle 
smaller,  none  larger.  They  are  set  in  page  without  such  promotion,  “but  just  Qyer  again.  ^ 

agate  lower  case  and  caps  save  for  a  24-  wait  ’til  next  year.” 

point  initial  letter  in  the  upper  left  Miss  Lappin  of  the  phone  room  staff,  nt  Acciuicrv  u 

corner  of  each  ad.  .Arranged  alpha-  won  a  week’s  vacation  at  Christmas  NAMED  CLASSIFIED  MANAGER 


SHOPPING  GUIDE."  It  Started  Dec.  5  corner  of  each  ad.  .Arranged  alpha-  won  a  week’s  vacation 

and  appears  Thursdavs  and  Sundays  lietically  according  to  the  initial  letter,  time  for  her  good  work, 

until  Christmas,  'hey  make  up  into  a  very  interesting  *  *  ♦ 

Space  sold  amounts  to  over  three-  P^RC  with  appropriate  art  for  the  head- 

fourths  of  a  page  each  publication.  All  ing.  Theater  tickets  and  a  little  cash 

ads  are  single  column  without  the  use  are  given  each  day  to  the  first  three 

of  cuts  except  in  the  promotion  box  winners  in  a  question  contest.  It  started 


*  «  * 

Santa**  Xma*  Tree 


NAMED  CLASSIFIED  MANAGER 

Mrs.  Ruth  Moen  has  been  nanH 
classified  manager  of  the  Dallas  (Tex.j 
Times-Herald,  succeeding  Walter  LA- 


at  the  top. 


December  1  and  will  run  through  Chris- 


Minimum  space  accepted  is  one  inch,  mas,  greeting  messages  to  be  substi- 
but  most  ads  are  larger.  tuted  in  the  last  publication. 

Below  the  eight-column  heading  ap-  Opening  linage  approximated  nine 
pears  a  double-column  five-inch  box  columns  and  Mr.  Becker  foresees  a  rec- 
containing  the  cut  of  a  turkey.  Copy  ^rd  gam  this  year  from  gift  advertts- 
begins,  “Win  a  free  turkey  and  solve  mg. 

your  gift  problems  at  the  same  time.”  He  reports  Flint  merchants  well 

It  further  advises  readers  to  look  for  pleased  with  the  two-inch  space  require- 
the  list  of  questions  in  another  part  of  ment. 
the  paper,  the  answers  to  which,  how- 
ever,  can  only  be  found  on  the  classi- 
fied  gift  page.  Contestants  must  also  Tfc  A 
select  one  of  the  Shopping  Guide  ads  J\  fl  U 

and  write  a  100-word  piece  concerning  X  J  1  J** 

advantages  of  using  the  guide,  et 

“*On  a  news  page,  a  list  of  over  a  RT  T\^17R  Cl 
score  of  questions  are  enumerated  be-  M-9  A 
neath  a  single-column  two-inch  cut  of 

a  gobbler.  Introduction  here  refers  to  Want  clean,  clear  cut  print- 

the  giving  of  free  Christmas  turkeys  as  •_  ..  ,,  , 

a  Profit-sharing  Plan. 

On  the  opening  day  a  news  story  Satisfy  them  by  using 

was  published  about  the  contest,  .\fter  ^  _ 

answers  had  been  judged  for  the  first  m  B  lA  I  1 

run,  a  follow-up  news  article  was  I T  ■  m  M  1  j  Tj  1 

printed  giving  names  of  winners,  those 

receiving  honorable  mention,  and  a  de-  A  O 

scrintion  of  the  turkey-winning  answer.  JWI  fh  I  ^ 

This  is  the  first  time  such  a  feature  ^ 

has  appeared  in  the  Dailv  News  and  x 

already  Mr.  Smythe  is  thinking  of  wavs  otCreOtyperS,  tOO,  apprG- 
to  double  the  linage  next  year.  He  pi'ofp 

savs  that  he  put  this  one  on  hv  him-  tlieiT  moderate 

self  “in  his  spare  time.”  And  what  moulding  preSSUTe,  whicll 


Christmas 

Greetings 


from 


284,234 

was  the  average  net  paid  daily  circu¬ 
lation  of  The  Baltimore  Sun  (Morning 
and  Evening  issues)  (or  the  month  of 

NOVEMBER,  1935 

This  represents  A  GAIN  OF  2,671 
OVER  NOVEMBER,  1934  .  . 

The  Sunday  Sun  circulation  averaged 
199,799  per  Sunday  (or  November, 
1935 — a  gain  of  7,886  over  Novem¬ 
ber,  1934. 


E9mrythir%t  ^  S«/Hmor« 

Rm^oivma  Armtnd 


THE 


SUN 


Morning  Evening  Sunday 


protects  type  and  pro¬ 
longs  life  of  moulding 
blankets . . .  and  pressmen 
like  their  clean-printing 
qualities. 

...  all  of  which,  of 
course,  means  larger  prof¬ 
its  for  the  publisher. 

Samples?  Gladly  1 
MORLEY  BUTTON 

Manufacturing  Company 
Portsmouth,  New  Hampshire 
New  York  Office,  46  East  11th  Street 


Publishers  Service 
Company 


INCORPORATED 


75  West  Street 


New  York,  N.  Y. 


AMERICA’S  FOREMOST  PROMOTION  ORGANIZATION 


SYRACUSE  HERALD,  of  which  maun,  who  has  joined  the  San  Antonio 
Loyal  Phillips  is  classified  manager,  Express  as  classified  manager. 


READER  INTEREST  CIRCULATION  CAMPAIGNS 
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joa  O.  CHEEK  DIES; 
‘^VERTISING  PIONEER 

Hg.LwilU  Man  Built  Maxwell  House 
Coffee  Brand  from  Zero  to  Value 
o(  $41,000,000 — Got  Slogan 
from  T.  R. 

Faith  in  the  power  of  advertising, 
backed  up  by  expenditures  for  adver¬ 
tising  which  rose  from  a  few  thousands 
a  vear  in  the  early  days  to  more  than 
a  million  dollars  annually  in  the  last 
six  years  before  the  Cheek-Neal  Coffee 
Company,  producer  of  Maxwell  House 
Coffee,  was  sold  to  General  Foods  Cor- 


He  often  said  that  he  believed  strongly 
in  the  power  of  honest  advertising  and 
in  backing  up  a  good  product  with  ad¬ 
vertising  to  tell  the  public  that  it  was 
good. 


TODD  DEATH  MYSTERY 
COVERAGE  IS  HARD 

Contradictory  Statements,  Efforts  to 
Avoid  Publicity  and  Unexplained 
Police  Tactics  Tax  Ingenuity  of 
Los  Angeles  News  Staffs 


(By  telegraph  to  ifloiTOa  &  Publishes) 

Los  Angeles,  Dec.  19.  —  An  almost 
^rion  in  1928  for  $41,000,000,  played  continuous  flow  of  new  and  sometiines 
a  large  part  in  the  business  success  of  contradictory  statements  developing 
loel  Owsley  Cheek,  Nashville  coffee  investigation  into  death 

king  who  died  Dec.  14  at  Jacksonville,  o*  Thelma  Todd,  pretty  blonde  screen 
Flai  ’  at  the  age  of  83.  comedienne  and  cafe  owner,  resulted  in 

'  .  .  ’  .  _  Los  Angeles  papers  assigning  virtually 

their  entire  staffs  to  its  coverage. 

Since  shortly  before  noon  Monday 
when  the  actress’  death,  under  mysteri¬ 
ous  circumstances,  first  became  known, 
blanket  coverage  of  every  possible 
source  of  information  has  been  the  rule. 

The  Times  immediately  assigned  three 
of  its  own  photographers  as  well  as 
four  or  five  assignment  men  to  handle 
the  main  and  side  stories,  augmenting 
this  by  thorough  checks  of  police  and 
coroners’  offices  by  beat  men. 

The  Examiner  and  Herald  and  Ex¬ 
press  made  similar  arrangements.  In¬ 
structions  to  news  staffs  have  been  to 
dig  up  everything  possible,  with  news¬ 
papers  probably  developing  as  many 
new  leads  as  the  police.  With  pictures 
the  story  is  being  given  from  one  to 
two  pages  a  day.  No  effort  has  been 
made  to  suppress  it,  although  it  was  tes¬ 
tified  at  yesterday’s  inquest  that  there 
was  a  slight  delay  in  reporting  the  death 
to  police  in  order  to  eliminate  publicity 
as  much  as  possible. 

There  has  also  been  some  sotto  voce 
criticism  that  the  police  investigation  so 
far  has  been  more  superficial  than  sin¬ 
cere.  The  investigation  today  passes 
into  the  hands  of  the  District  Attorney 
and  the  Grand  Jury.  A  startling  fea¬ 
ture  of  the  pictorial  coverage  was  a 
photo  used  by  l)oth  the  Times  and  Ex¬ 
aminer  of  the  body  slumped  under  the 
steering  wheel  of  the  car  in  which  it 
was  found,  the  head  half  out  of  the 
door,  taken  when  police  and  news  men 
arrived  on  the  scene.  It  is  the  first 
time  death  pictures  of  any  one  of  such 
prominence,  aside  from  criminals,  have 
been  used  here. 


The  first  advertising  for  the  coffee 
sold  by  Mr.  Cheek  was  by  word  of 
mouth,  for  he  personally  carried  his 
coffee  about  in  saddlebags  through 
Middle  Tennessee,  Southern  Kentucky, 
and  the  Cumberland  mountains.  Even 
in  those  early  days,  however,  he  real¬ 
ly  the  advertising  value  of  proper 
packaging,  because  he  was  one  of  the 
first  to  put  up  coffee  in  packages,  in¬ 
stead  of  selling  it  in  bulk. 

When  the  Cheek-Neal  Coffee  Com¬ 
pany,  which  he  founded  with  J.  W. 
Neal,  Nashville  grocer,  at  the  turn  of 
tte  century,  decided  to  go  into  the 
coffee  field  exclusively,  first  of  all  Mr. 
Qieek  sought .  a  name  for  his  product 
which  would  have  good  advertising 
nlue.  He  named  it  Maxwell  House 
Coffee,  for  the  famous  hotel  of  that 
name  in  Nashville. 

^rly  advertising  was  mostly  in  the 
loal  dailies  and  weeklies  in  the  trade 
area. 

Eight  years  later  when  President 
Theodore  Roosevelt  was  entertained  at 
the  Hermitage,  home  of  Andrew  Jack- 
son,  he  was  served  Maxwell  House 
coffee  and  gave  Mr.  Cheek  his  famous 
slogan — “Good  to  the  Last  Drop.” 
President  Roosevelt  is  quoted  as  say¬ 
ing.  after  draining  a  cup  of  the  fragrant 
brew,  “That’s  gcKxl  to  the  last  drop.” 

It  was  the  decision  to  enter  the  East¬ 
ern  field  by  building  a  plant  at  Brook¬ 
lyn,  N.  Y.,  in  1921  that  put  Maxwell 
House  into  the  national  advertising 
field  with  a  leap.  At  that  time,  the 
company  was  spending  some  $25,000 
annually  on  advertising. 

When  the  Brooklyn  plant  was  built, 
the  Eastern  market  was  not  cordial  to 
Maxwell  coffee.  Mr.  Cheek  was  urged 
to  abandon  the  plant,  but  instead, 
against  the  advice  of  many  of  his  asso¬ 
ciates.  he  determined  to  put  the  force 
of  a  national  all-around  advertising 
(OTpaign  behind  his  product,  .^t  the 
time,  he  said,  “The  harder  a  market  is 
to  get,  the  easier  it  is  to  hold,”  and 
ordered  the  advertising  appropriation  to 
be  increased  to  approximately  one  mil¬ 
lion  dollars  a  year. 

The  campaign  opened  in  the  East 
with  daily  newspaper  space,  a  hig  Max¬ 
well  House  Cup  sign  on  Broadway,  and 
full-page  magazine  advertisements  in 
colors.  And  although  radio  advertising 
then  was  in  its  infancy,  the  company 
launched  a  high-class  and  expensive 
program  on  the  air.  This  budget  of 
approximately  $1,000,000  a  year  was 
continued  annually  from  1921  until  the 
company  was  sold  in  1928  to  General 
Foods.  For  the  first  year  sales  lagged, 
but  then  they  went  on  to  new  peaks,  re¬ 
sulting  in  the  invasion  of  the  Chicago 
field. 

Mr.  Cheek  himself  attributed  his 
firm’s  success  largely  to  effective  adver¬ 
tising.  The  company  showed  a  gross 
sales  total  for  the  1926-1927  year  of 
approximately  $28,000,000  and  a  net 
profit  of  approximately  $3,000,000. 

Advertising  was  always  closely  super¬ 
vised  by  Mr.  Cheek  personally,  although 
his  son  Robert,  one  of  eight  sons  asso- 
cuted  with  him  in  his  business,  was  in 
direct  charge  of  advertising. 

Associates  recall  that  at  the  time 
when  the  Brooklyn  plant  appeared  to 
be  headed  for  failure,  Mr.  Cheek  deter¬ 
mined  upon  expanding  his  advertising 
programs  and  said:  “We  must  put  up  a 
good  front.  The  public  likes  to  do 
business  with  a  successful  company.” 


VERMONT  BARS  PRICE  COPY 

IBy  telegraph  to  Editor  &  Publisher) 
Montpelier,  Vt.,  Dec.  18— New  re¬ 
strictions  on  newspaper  liquor  adver¬ 
tising  in  Vermont  newspapers  were  pro¬ 
mulgated  today  by  the  state  liquor  con¬ 
trol  board,  becoming  effective  Jan.  1. 
In  the  future  no  advertising  may  state 
that  advertised  brands  are  on  sale  or 
may  be  purchased  at  state  liquor  stores 
and  agencies.  Use  in  advertising  of 
the  code  designation  of  brands  employed 
by  the  state  stores  is  also  prohibited,  as 
is  publication  of  retail  prices  posted  by 
the  control  board. 


THE 

BEST  NEWS 
IN  THE  WORLD 

News  of  man’s  conquest 
of  nature.  News  from 
every  field  of  science: 

Daily  Mail  Rapeit 
Talafiapli  Rapoit 
Inlarprativa  Aitklas 
Faatara  Sariat 
Sciaaca  Mmtaa 
Sciaaca  FItlan 
Moatkly  Slat  Map 
Sdaaca  Pidwat 

WbaCollael 
f<N  dalaib 

SCIENCE 

SERVICE 

Washinston,  D.  C 


Rochester  Merchants 
Will  Enjoy  a 

Rbny  Clmsbiias 


Retail  sales  in  Rochester  for  the  first  eleven 
months  of  1935  show  a  tremendous  increase 
over  the  same  period  last  year — the  total 
being  greater  than  any  year  since  1930. 
Rochester  buyers  have  been  purchasing 
better  class  merchandise  and  more  of  it. 
Retailers’  profits  have,  naturally,  greatly 
increased. 


Rochester  Times-Union 
Democrat  &  Chronicle 


During  the  first  eleven  months  of  1935, 
the  Rochester  Times-Union  and  Democrat 
&  Chronicle  published  a  total  of  11,961,988 
lines  of  retail  display  advertising — a  gain 
pf  905,676  lines  over  the  corresponding 
period  last  year.  The  retail  copy  which 
was  published  in  the  Times-Union  and 
Demex^rat  fit  Chronicle  represents  71  pier 
cent  of  all  advertising  in  this  classification 
which  appeared  in  all  three  Rochester  daily 
newspapers. 


Do  as  your  retailer  does — USE  NEWSPAPERS 


J.  P.  McKINNEY  and  SON 


NATIONAL  REPRESENTATIVES 


NEW  YORK 


CHICAGO 


SAN  FRANCISCO 


THE  GANNETT  NEWSPAPERS 

The  Rocheiter  Times-Union,  The  Rochester  Democrat  ts  Chronicle,  The 
Hartford.  Conn.,  Times,  The  Elmira  Star-Gazette,  The  Elmira  Advertiser, 
The  Elmira  Telegram,  The  Utica  Observer-Dispatch,  The  Utica  Daily  Press, 
The  Ithaca  Journal,  The  Newburgh  News,  The  Beacon  News,  The  Albany 
Knickerbocker  Press,  The  Albany  Evening  News,  The  Ogdensburg  Journal, 
The  Plainfield,  N.  J.,  Courier-News,  The  Olean  Times-Herald,  The  Malone 
Telegram,  The  DanvUle,  IIL,  Commercial-News,  The  Saratoga  Springs 
Saratogian. 


/ 
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FORMER  HEAD  OF  BUDD 
FIRM  KILLS  SELF 

C.  W.  WcMel  Had  Just  Resigned  As 
President — Transferred  to  New  York 
Six  Years  Ago  from  St.  Louis — 
Burial  Service  Held  There 

Christian  William  Wessel,  55,  who 
resigned  recently  from  the  presi¬ 
dency  of  tlie  John  Budd  Company,  New 
York  special  representative  firm,  died 
Dec.  13  from  a  pistol  wound  which 
police  said  was  self-inflicted.  He  lived 
in  New  Rochelle,  N.  Y. 

The  funeral  was  held  Dec.  15  in  St. 
Louis  from  which  point  Mr.  Wessel 
had  been  called  to  become  president  ot 
the  Budd  firm.  He  was  western  divi¬ 
sion  manager  for  the  company  for  21 
years,  maintaining  his  offices  in  SL 
Louis.  Upon  his  resignation  last  month 
he  had  sold  his  interest  in  the  company 
and  severed  all  connections  with  it. 

When  he  was  16,  Mr.  Wessel  went 
to  St.  Louis  from  Nashville,  111.,  and 
gained  employment  in  the  advertising  de¬ 
partment  of  the  W  estliche  Post.  When 
he  left  this  publication  after  nine  years 
of  service,  he  had  risen  to  the  position 
of  advertising  manager. 

Mrs.  Bertha  Wessel,  his  widow,  told 
police  that  while  she  was  preparing  the 
evening  meal  in  the  kitchen  of  their 
apartment  home  she  saw  her  husband 
with  a  target  pistol  in  his  hand.  A  few 
minutes  later  she  heard  a  shot  and 
rushed  into  the  living  room,  finding  Mr. 
Wessel  wounded  on  the  floor. 

Mr.  Wessel,  an  active  member  of 
the  New  York  Advertising  Gub  dur¬ 
ing  much  of  the  period  he  was  in  the 
city,  leaves  a  son  William  as  well  as 
his  widow. 

DAVID  W.  STEVICK 

Cbampaign-Urbana  Publisher  Diet 
at  48  of  Heart  Attack 

(Special  to  Editob  &  Pobushes) 

Champaign,  Ill.,  Dec.  18 — David 
William  Stevick,  48,  president  and  edi¬ 
tor  of  the  Champmgn-Urbana  News- 
GtKette,  died  early  Sunday  morning 
Dec.  16,  near  Thomasville,  Ga.,  from  a 
heart  attack.  He  was  enroute  to  his 
home  here  from  Orlando,  Fla.,  to  spend 
Christmas. 

He  died  while  riding  in  his  motor 
alongside  of  Gene  Dozier,  one  of  his 
workers  and  traveling  companion.  A 
trained  nurse.  Miss  Carter,  of  Orlando, 
accompanied  them.  Mr.  Stevick  had 
been  convalescing  in  Florida  since  last 
September,  following  an  operation  to 
which  he  submitted  in  Chicago.  Al¬ 
though  still  weak  he  implored  his  physi¬ 
cian  to  allow  him  to  make  the  trip. 

Born  Feb.  7,  1887,  in  Hutchinson, 
Kan.,  the  son  of  William  Henry  Stevick 
and  Jennie  Getter  Stevick,  he  spent  his 
early  life  in  Bloomington,  Ill.  When  13 
he  gave  up  .school  to  become  a  delivery 
wagon  driver  and  clerk  in  a  grocery 
store.  He  soon  moved  onward.  Two 
years  later  he  began  work  on  the  old 
Bloomington  (Ill.)  Bulletin,  as  an  office 
boy  and  collector,  later  to  win  promo- _ 
tions  in  the  business  office,  climbing  to 
business  manager. 

Sept.  1,  1915  he  became  joint  owner 
in  the  Champaign  Daily  News,  acquir¬ 
ing  his  partner’s  interest  the  following 
December,  and  had  been  sole  owner  since. 

In  1919  he  purchased  the  Champaign 
Gazette.  In  1927  he  purchased  the 
Texarkana  (Tex.-Ark.)  Gazette-News 
and  resided  in  Texarkana  part  of  the 
tirne  he  published  this  newspaper.  He 
relinquished  his  interest  there  in  1933, 
returning  to  Champaign-Urbana. 

He  is  survived  by  his  widow,  a  daugh¬ 
ter,  and  two  sisters.  The  funeral  was 
held  here  today. 

RICHARD  H.  TINGLEY 

Richard  Hoadley  Tingley,  79,  who 
had  distinguished  himself  as  writer  of 
special  articles  for  the  Annalist,  the 
old  New  York  World,  the  Wall  Street 
Journal,  the  Outlook  and  other  publi¬ 
cations,  died  Dec.  13.  A  one-time  mem¬ 
ber  of  the  engineering  staff  of  the 
Northern  Pacific  Railroad,  he  had  de¬ 
voted  himself  to  writing  and  literary 
research  since  1912. 


TWO  KILLED  IN  FIGHT 

Thomas  O.  Maloney,  Jr.,  45,  super¬ 
visor  of  the  St.  Louis  Globe-Democrat 
building,  and  Vincent  Dolan,  38,  a  night 
watchman  there,  were  killed  in  an  ex¬ 
change  of  shots  at  1  A.  M.  Sunday, 
Dec.  15.  Mr.  Maloney  died  Monday 
night  and  the  watchman  on  Monday 
morning.  Finding  the  watchman  asleep 
on  duty  in  the  building,  Mr.  Maloney 
fired  him.  Later,  Mr.  Maloney  said 
the  discharged  watchman  entered  his 
office  and  began  shooting,  and  the  for¬ 
mer  fired  in  self  defense.  There  were 
no  eye  witnesses  to  the  affray.  Maloney 
had  been  with  the  Globe- Democrat  for 
15  years,  tlie  last  eight  years  as  build¬ 
ing  supervisor. 

EDITOR  OF  CRUSADING 
WEEKLY  IS  DEAD 

William  H.  FUeber,  witb  Criminal 
Libel  Suits  Still  Before  New  Jersey 
Courts,  Succumbs  to  Heart  Failure 
at  68  Years  of  Age 

Death  closed  the  criminal  libel  suits 
pending  against  William  H.  Fischer, 
crusading  editor  of  the  Toms  River 
(N.  J.)  Jersey  Courier,  weekly,  when 
he  succumbed  to  heart  failure  Dec.  16. 
In  a  characteristic  pose,  feet  perched 
upon  his  desk,  Mr.  Fischer  was  found 
by  a  printer.  His  hand  still  held  a 
half-read  proof. 

The  68-year  old  editor  and  publisher, 
who  had  owned  the  paper  for  45  years, 
still  had  before  the  courts  criminal 
libel  indictments  against  him  arising 
from  an  editorial  which  he  wrote  many 
months  ago  charging  the  county  Re¬ 
publican  .organization  with  corruption. 
He  said  members  allowed  gambling  to 
flourish  aboard  a  pleasure  boat  moored 
at  Point  Pleasant. 

Indictments  charging  him  with  crim¬ 
inally  libeling  the  sheriff  and  more  than 
100  members  of  the  county  organization 
were  returned,  but  later  quashed.  New 
indictments  were  secretly  returned  but 
Attorney  General  David  T.  Wilentz, 
who  had  appointed  a  special  prosecutor 
at  the  request  of  local  authorities,  an¬ 
nounced  that  the  indictments  would 
never  be  moved  for  trial  as  long  as  he 
remained  in  office. 

The  militant  editor  bought  the  paper 
for  $40  in  1890  when  he  was  working 
for  $3.50  weekly  as  a  printer’s  appren¬ 
tice. 

He  had  so  built  up  the  paper  in  pres¬ 
tige  that  when  he  was  faced  with  the 
libel  action  the  New  Jersey  Press  As¬ 
sociation  offered  help  in  financing  the 
defense. 

Mr.  Fischer  is  survived  by  two  sisters. 

RECORDED  SON’S  DEATH 

The  Norwood  (N.  C.)  News  car¬ 
ried  the  following  tragic  story  last 
week:  “Edgar  C.  Watson,  11,  met  al¬ 
most  instant  death  Friday  night  when 
he  was  attempting  to  cross  the  street 
in  front  of  the  lower  Norwood  school 

building.  He  was  struck  by  a  car - ’’ 

The  writer  of  the  news  story  was 
Editor  Watson,  the  boy’s  father. 


<91ittuary 

Franklin  nourse  brewer, 

71,  general  manager  of  the  John 
Wanamaker  store  in  Philadelphia  for 
37  years  until  ill  health  forced  his  re¬ 
tirement  two  years  ago,  died  at  his  home 
in  Moylan,  Pa.,  Dec.  16.  He  joined  the 
company  at  the  age  of  12.  His  wife  and 
four  children  survive. 

WiLUAM  Boyd  Smith,  66,  western 
Kansas  pioneer  editor,  died  Dec.  6  at 
the  Veterans’  hospital,  Wichita,  Kan. 

Washington  D.  Percival,  82,  retired 
newspaperman,  former  city  editor  of  the 
old  Omaha  (Neb.)  Bee,  died  in  an 
Omaha  hospital,  Dec.  10,  following  a 
short  illness. 

John  A.  Keefe,  26,  reporter.  Spring- 
field  (Mass.)  Union,  and  two  compan¬ 
ions  were  killed  in  an  automobile  acci¬ 
dent  Dec.  15  in  Westfield,  Mass. 

James  Lekoy  Bee,  33,  reporter  of  the 
Greencastle  (Ind.)  Daily  Banner,  died 
at  his  home  Dec  10. 

Tom  Bell,  57,  Texas  newspaper  man, 
died  Dec.  9  at  his  home  in  Ladonia, 
Tex.,  following  a  long  illness. 

Percy  W.  Hastings,  52,  for  many 
years  associated  with  his  brothers  in 
publishing  the  Milton  (Pa.)  Evening 
Standard,  died  there  recently  after  a 
long  illness. 

R.  R.  Clark,  71,  well-known  news¬ 
paper  man,  who  conducted  “Clark’s 
Comment,’’  a  daily  editorial  page  col¬ 
umn  for  the  Greensboro  (N.  C.)  News 
and  wrote  editorials  for  the  Statesville 
(N.  C.)  Landmark,  died  Dec.  10  at  his 
home  in  Statesville,  following  an  attack 
of  angina  pectoris.  He  had  finished  his 
daily  column  an  hour  before  he  was 
stricken. 

Kingsland  Kingslandsmith,  76, 
former  foreign  editor,  Northwestern 
Miller,  Minneapolis,  died  recently  at  the 
home  of  his  stepmother  in  New  York 
City. 

Mrs.  Honor  Walsh,  associate  editor 
of  the  Philadelphia  Catholic  Standard 
and  Times  since  1895  died  there  Dec.  14 
of  appendicitis. 

Howard  L.  Hutchinson,  52,  Buffalo, 
N.  Y.,  district  manager  of  the  Consoli¬ 
dated  Paper  Co.  for  the  past  16  years, 
died  suddenly  Dec.  15  at  his  home  in 
Kenmore,  N.  Y.  He  was  a  member  of 
the  Greater  Buffalo  Advertising  Club. 
His  wife,  two  daughters  and  a  son  sur¬ 
vive. 

George  Merrill,  63,  publisher,  Lamar 
(Colo.)  Register,  died  there  Dec.  11 
after  a  three  year  illness.  He  has  been 
a  leader  in  Republican  politics  for  45 
years.  Two  daughters  and  two  sons 
survive. 

Perry  C.  Johnson,  formerly  city  hall 
reporter  on  the  Long  Beach  (Cal.)  Sun, 
died  Dec.  8. 

Frank  Sparks,  78,  formerly  on  the 
staffs  of  the  Philadelphia  (Pa.)  En¬ 
quirer  and  the  Philadelphia  Ledger  and 
more  recently  a  copy  reader  on  the  San 
Diego  (Cal.)  Union,  died  Dec.  14. 

Irvin  W.  Rhodes,  former  director  of 
the  southeastern  division  of  the  Asso- 
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ciated  Advertising  Clubs  of  Amerin 
former  advertising  manager  ofS 
Greenville  (S.  C.)  Ncius  and 
member  of  the  staff  of  the  Atl^ 
Journal,  died  at  his  liome  in  Atu^ 
Dec.  14.  He  had  been  in  tailing  halth 
for  several  years.  j 

Edward  T.  Clark,  White  Hoiat ' 
secretary  during  President  CooliiW,  i 
administration,  died  suddenly  at^ 
home  in  Washington  Dec.  16. 

Louis  R.  Ruenzel,  46,  vice-preskw  ' 
and  general  manager  of  the  Milwaaket  i 
(Wis.)  Engraving  Company,  died  D«. 

10  at  a  local  hospital.  He  was  a  natiw  1 
of  Milwaukee,  entering  the  engravii*  * 
business  after  graduation  from  No^ 
Division  high  school.  His  wife,  a  son 
and  a  daughter,  three  brothers  ^  tm 
sisters  survive. 

Newt  Horn,  47,  superintendent  of 
street  sales  for  the  Nashville  Bamtr 
died  Dec.  12  at  General  Hospital  after 
a  brief  illness. 

ROBF.RT  John  Douglas  III,  32,  {„.  I 
mer  city  editor  of  the  Waukegan  (IB.)  1 
News-Sun,  died  of  pneumonia  at  hit 
home  in  Waukegan  Dec.  11.  He  started 
as  a  reporter  on  the  Waukegan  Nnu  ' 
and  was  soon  promoted  to  city  editor! 
When  the  News  and  Sun  were  merged 
he  continued  in  this  position.  He  re¬ 
signed  from  the  News- Sun  last  May  to 
take  up  other  work. 

James  Ross,  76,  founder  and  editor 
of  the  first  daily  in  Vancouver,  B.  C, 
died  Dec.  17  in  Winchester,  Ont.,  where 
he  published  the  Winchester  Press. 

Francis  B.  Douglas,  65,  of  Hender¬ 
son,  Ky.,  formerly  of  Lexington,  died 
Dec.  10  at  the  Government  hospital  b 
Lexington.  For  10  years  he  was  sports 
editor  of  the  New  York  Herald. 

LEVER  BROS.  EXPAND 

Lever  Brothers  Company  is  erecting 
a  $2,000,000  addition  to  its  soap  plant 
at  Hammond,  Ind.  When  completed 
the  new  units  will  be  used  for  ti* 
manufacture  of  a  new  vegetable  lard 
substitute  known  as  “Covo.’’ 
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»UR  OVN  VORLD 
-Of  Letters 


for  free  advertising,  the  book  states.  cooking,  political  speeches,  business  and 
Combining  a  number  of  previous  sur-  stock  reports,  and  advertisements, 
yeys  with  several  thorough  investiga-  Two-thirds  of  this  same  1,075  said 
tions  of  their  own,  Drs.  Cantril  and  they  would  rather  hear  news  broadcast 
Allport  bring  out  some  interesting  than  read  it  in  the  papers.  Ninety  per 

cent,  however,  prefer  music  to  spoken 
By  far  the  majority  of  radio  owners  material  over  the  air.  Spoken  material 
listen  less  than  three  hours  a  day,  the  is  usually  uninteresting;  it  requires  too 
two  educators  show.  Also,  while  the  much  effort,  and  the  speaker’s  person- 
richest  persons  own  the  most  sets,  they  ality  is  missed. 

seldom  listen.  Most  persons  would  rather  listen  to 

Generally  speaking,  those  who  have  a  speaker  with  whom  they  do  agree; 


first  attempts  of  psychologists  to  the  progress  of  a  war,  a  strike,  a  man-hunt,  euucators  SHOW.  Also,  While  the  much  effort,  and  the  speakers  person- 

Tan^yze  the  blessings,  faults,  ful-  /  football  game  can  be  closely  followed.  'lUtpn"*  **  t^tssed. 

cn  *fcand  failings  of  radio  have  been  certain  ways  the  radio  is  a  dangerous  i>eldom  listen.  Most  persons  would  rather  listen  to 

“  ?  K  nr  Hadlev  Cantril  of  Teach-  competitor  of  the  newspaper.  In  America  Generally  speaking,  those  who  have  a  speaker  with  whom  they  do  agree; 
“““S' M  T’nivWsitv  atiH  concerned  with  advertising  and  with  greater  educational  advantages  devote  one-fourth  will  tune  out  a  speaker  who 

ers  Ullege.  i-oiumu  a  ui  vcrsny,  anu  3^  reaching  large  audiences  quickly,  less  time  to  radio.  It  appears  here  that  is  taking  ‘  the  other  side”  of  a  question. 

S  colhboraS-r’in  “The  Ps^^  InH  'g*''  of  broadcasting  Answering  “Do  you  think  advertising 

SS”  * 

Primarily  for  radio  executives,  the  when  broadcast  over  the  radio,  fewer  papers  ^07^*^  questionnaire,  circulated  actly  43  per  cent  said  the  same 
volume  is  fascinatinjj  to  the  avera*?e  purchased.  The  newspaper  and  the  radio  ^  representative  listeners,  Drs.  as  at  present;  46  said  less  time;  9  no 
;^S'a„J.cems..i,h.me„s,i„»bi,s  C^r.l  an  Allj»r,  ^  ,i  „  „  . 


Fifty-nine  per  cent  never  record  the 


ofiidormation  that  should  be  valuable  booty.  disclosure  that  news  broadcasts  rank  pifty-nine  per  cent  never  record  the 

newspapermen  in  general  and  news-  solution  of  the  problem,  for  third  to  old  song  favorites  and  to  dance  of  radio  advertised  products,  it 

lermen  ^  charge  of  broadcasting  sta-  newspapers,  lies  in  the  modification  of  orchestras  as  listeners  choices.  revealed.  Only  31  per  cent  do 

h  oarticular.  Papers’  policies,  as  the  authors  see  it.  ^ews  reports  by  this  survey,  are  sometimes ;  5  per  cent  do  frequently. 


to  ncwspapernmi  m  Kciicicii  ciiiu 

nanermen  in  charge  of  broadcasting  sta-  _  -  . 

fir^  in  particular.  papers  policies,  as  the  authors  see  it.  hy  this  survey,  are  sometimes;  5  per  cent  do  frequently. 

In  the  first  chapter,  Drs.  Cantril  Papers  still  have  their  field,  according  ratecl  much  higher  than  they  were  in  Some  64  per  cent  never  record  phone 
and  Allport  analyze  differences  between  to  Drs.  Cantril  and  Allport,  in  giving  Previous  studies.  The  news  accounts  numbers  or  addresses  they  hear  on  the 
tiw  radio  and  the  printed  word  stories  with  greater  completeness,  with  higher,  in  the  favor  of  listeners,  ^jj..  3j  .,er  cent  do  sometimes;  5  per 

UlC  lauzv  »  »  _ _ _ _ .4.  _ 1  _  than  cvrmnhrknipc  Hramac  nnn  hiimnrrmc  .  ,  e 


Most  people  read  what  they  choose,  niore  comment,  and  with  pictures. 


with  many  publications  flourishing  be¬ 
cause  they  specialize  in  certain  fields. 


As  for  advertising,  newspaper  dis-  programs 


than  symphonies,  dramas,  and  humorous  ^.gnt  do  frequently. 


However,  64  per  cent  sometimes  buy 


plays  fit  in  with  radio,  the  professors  Advertisements,  when  dished  out  in  products  because  of  radio  advertising; 


'  while,  the  authors  explain,  radio  can  say,  pointing  out  that  pajiers  publish  ^  steady  stream,  made  the  feast  fav-  g  p^j.  frequently,  and  28  per 

''  cater  only  to  an  average  demand.  Also,  follow-up  ads  which  keep  liefore  the  ored  type  of  42  different  kinds  of  pro-  (.gut,  never. 


reading  is  timed  to  suit  a  person’s  con-  Pr>bHc  interests  originally  stimulated  by 


venience;  and  the  printed  page  is  per-  '"^dio.  Also,  they  point  out,  many  news- 
mjnent.  paper  ads  invite  readers  to  tune  in  at 

The  book  continues :  snch  an  hour  to  hear  the  sextette  spon- 

Radio  seems  to  suffer  in  comparison  with  SOrcd  by  Sunkist  ComfitS. 
the  printed  word,  and  yet  the  case  is  not  one-  Many  newspapers  are  meeting  the 
tided.  Most  people  prefer  listening  to  read-  problem  of  competition  by  installing 
in.  It  takes  less  effort.  broadcasting  stations  of  their  own.  or 


.■  A,  .  '  '  T-L  ,  nte  L  J  u  A-  Summing  up.  the  authors  say : 

radio.  Also,  they  point  out,  many  news-  The  1,075  who  answered  the  question-  in  printed  media  advertisements  may  be 
paper  ads  invite  readers  to  tune  in  at  naire  voted  strongly  for  the  abolish-  seen  on  more  than  one  occasion;  they  may  be 
such  an  hour  to  hear  the  sextette  spon-  ment  of  radio  programs  that  ran  pre-  read  and  reread;  they  lie  around  the  how, 

sored  by  Sunkist  Comfits.  dominantly  to  advertising.  and  from  time  to  time  catch  the  eye.  They 

Many  newspapers  are  meeting  the  Programs  which  the  majority  wanted  •’“'’f.  the  peculiar  advanta^  o  pic  oria 

problem  of  competition  by  installing  done  away  with  included :  sermons,  and  rather 

broadcasting  stations  of  their  own.  or  foreign  language  instruction,  church  considerable  amount  of  description  and  rather 


Not  only  IS  the  radio  easy  to  listen  to,  it  f)y  supplying  news  to  studios  in  return  music,  fashion  reports,  recipes  and  (Continued  on  page  42) 

aid  living  people  arrest  our  attention  and  sus- 
t»m  our  interest  better  than  do  printed  words, 

i  GIVE  A  BOOK  THIS  CHRISTMAS  I 

‘  l^'Md’"ventfuiness"'aIse«*frP*^^  the  eve-  2^  ''T^HE  books  advertised  below  (or  ANY  other  book,  new  or  old)  are  available  ^ 

‘  nmg  newspapers.  X  to  EDITOR  ds  PUBLISHER  readers,  by  return  mail,  at  list  price,  or  less  ^ 

Mj“o7’na«tcinrtlon'L*’rrnmmor*a^^^  ^  when  we  are  able  to  buy  direct  from  publishers  at  bargain  prices.  W 

lense  ot  participation  in  a  common  activity,  jcp  ,  ^  o 

.  He  knows  that  others  are  listening  with  him  ^  Order  yOUT  ChnstmaS  DOOKS  through  EDITOR  OB  PUl3L.lbrtl2.K  13UUJV  ^ 

!  and  in  this  way  feels  a  community  of  interest  ^  MART.  We  will  mail,  at  no  additional  cost,  any  book,  an5zwhere  in  the  United 

with  people  outside  his  home.  He  feels  less  oa.  a  _ _ /-< _ jQ 

lonely,  especially  if  he  is  .in  invalid  or  if  he  States  Or  vJanada.  ^  .a,-  nn  j  Ml  4-  ST 

lives  in  a  remote  spot.  Only  in  a  vague  sense  When  ordering  books  of  unknown  price,  please  send  $5.00  and  we  will  return  ^ 

is  the  printed  word  a  social  stimulus,  whereas  the  proper  change.  Remit  the  stated  amount  by  check,  P.  O.  money  order  or  ^ 

toe  radio  fills  us  with  a  consciousness  of 

land"  which  at  times  grows  into  an  impres-  ZM  postage  Stamps.  _ u.n  u*  OAnrm  T.evlnton. 

non  of  vast  social  unity.  It  is  for  this  rea-  ^  Journalism  New  Books  A  recent  new  publication  In  looee  le^  form 

•on  that  radio  is  potentially  more  effective  Newspaper  Writing  and  Editing,  by  W.  O.  “Lett  Get  What  We  Want,”  a  strong,  eom- 

thin  nrinf  I'n  hrincrirxr  QK„„t  /-nni-Artut  Bloyer.  Tfiorougfily  up  to  date,  the  sejond  peUlng  argument  against  thoee  who  advocate 

man  print  in  bringing  about  concerted  Revised  Edition  gives  Just  the  Information  and  government  regulation  of  advertising.  Readable 

opinion  and  action.  Illustration  material  the  beginner  needs.  40.3  pp.  and  entertaining . tX.M 

The  social  psychologist  concludes  that  the  wL  lUn* . •*.»•  “The  Beporter  and  the  New*,”  a  practical 

radio  is  h»  it.  verv  natnrr  tnarkrrllv  Hifferent  Main  CaiTentf  In  the  History  of  American  exfxisltiOD  of  news  gathering  methods.  Written 

raoio  15  oy  Its  very  nature  markedly  ditterent  ^  Journalism,  by  W.  Q.  Bleyer.  To  give  the  by  two  newspapermeu.  Philip  Porter.  City 
trom  the  rostrum,  the  screen,  and  the  printed  student  of  Journalism  a  background,  the  aim.  Editor,  Cleveland  Plain  Dealer,  and  Norval  Nell 

word.  It  is  a  novel  means  of  communication  throughout  the  book,  has  been  to  select  those  Luzon,  Asst  Prof,  of  Journalism.  Ohio  State 

woru.  11  IS  a  novel  means  oi  communication,  ^  historical  threads  and  materials  that  have  a  University.  Excellent  text-book  for  a  beginner. 

provoking  novel  effects  in  the  mental  and  significant  bearing  on  the  present-day  situation  Octavo,  580  pages . $2.7# 

social  life  of  its  devotees  and  requiring  novel  In  ^^ertean  JoumiUtom.  lUua.  474  pp..  for^rly  Newspaper  Desk  Work,  by  R.  M.  Neal.  This 

methods  of  investigation  TS#  . *».*•  Ig  »  dear,  comprebenalve  and  practloal  In 

_ ..  ^  Newspaper  Management,  by  Frank  Thayer,  troductlon  to  the  technique  of  newspaper  copy 

KCgSraing  news  on  the  air,  the  psy-  This  book  covers  toe  whole  field  of  newspaper  reading  and  headline  writing.  Abundantly  Ulus- 

cholooistc  havro  tbiic  cfotomonf  Vr,  mob-...  Ag  management  from  tbc foundation  through  equlp-  trated  smd  written  with  spirit  and  entbudaam. 

oKibis  na\e  inis  Siatemeni  to  maxe.  ment  and  organization  of  plant,  offlee,  circulation  tS.M 

Ibe  latest  news  is  available  to  everyone,  JW  and  advertising  departments  to  the  formulation  Prsetlessl  ExercISM  In  Newswrttlng  and  Edlt- 

more  swiftly  even  than  through  newspaper  ©  SluSfwt^vihlS/ TO  bMta^M  Ing,  by  D.  W.  Miller . $*.*4 

presses.  If  a  newspaper  happens  to  scoop  the  manent  newspaper  sucoess . $4.M 

,  £rst  announcement  of  an  important  event  Women  In  Journalism,  by  Genevieve  Jackson  SPCCi&l 

I  [hf  “  ^  supplement  if  &  the ‘t^^h^lqul^’ MrteEdl?Sr'«*HJnd 

tllows  'lhh  S  newspaper,  and  magaslnes .  JSM  ^^"d"S/*i?:SS!‘pri«.‘Sfie^*°h7r?“W! 

loiiows  with  elaboration.  The  two  agencies  The  Community  Newspaper,  by  E.  P.  Harris  Half-moroooo,  1 .440  pages,  over  1 4,000  referenees. 

'  interlock  and  the  public  definitely  gains.  Not  Jr  sp"*  Hooke.  A  full  and  practical  appUca-  Frank  H.  Vlietrily.  Utt.  D..  says:  "Full  of  meal 
‘  f  *  I  j  Cft  **oo  of  the  prinelpira  of  modem  Journallam  to  as  an  egg."  A  gift-hook  not  to  be  overlooked. 

•0  many  events  escape  notice  as  formerly,  and  ^  the  needs  of  the  local  newspaper . h*  r-in-™  r'b.nm.n 


Silent  Merchandise  Man,  by  George  Leylnton. 
A  recent  new  publication  In  loose  leaf  form 


llluetratlon  material  the  beginner  needs.  49.3  pp.  and  entertaining . 93.09  aaveixiamg  prooieaw  w  . , ... 

lUus . “The  Beporter  and  the  New*,”  a  practical  Betalling.  Ideas,  implied  by  gm^uel 

Main  Cnrrents  In  the  History  of  American  exposltiOD  of  news  gathering  methods.  Written  i^uw^n  thel^vertlalu 

Journalism,  by  W.  G.  Bleyer.  To  give  the  by  two  newspapermen.  Philip  Porter.  City  retkUtaf  Can  ^  u^  in  tne  ao^rt^ 

Student  of  Journalism  a  background,  the  aim.  Editor,  ClevelandPlaln  Dealer,  and  Norval  NeU 
throughout  the  book,  has  been  to  select  those  Luxon,  Asst  Prof,  of  Journalism.  Ohio  State 

historical  threads  and  materials  that  have  a  University.  Excellent  text-book  for  a  beginner.  World  Marketiiu;*.  by  V  p.  CoIUm.  A  oon> 


aln  Dealer,  and  Norval  ] 


throughout  the  book,  has  been  to  sdect  those  Luxon*  Asst  Prof,  of  Journalism.  Ohio  State 


. . .  DOOK  is  a  Clear,  compreoenaive  ana  pracuoa*  lu  n— »  - 

Newspaper  Manacement,  by  Frank  Thayer,  troductlon  to  the  technique  of  newspaper  copy  Able^exposltlon  of  general  advertising  lecni^ue. 

This  nook  covers  toe  whole  field  of  newspaper  reading  and  headline  writing.  Abundantly  Ulus-  Cloth . ;  v*  *  \;*.*  *  *  v  *  V  ‘ 

management  from  the  foundation  through  equlf^  trat^  and  written  with  spirit  and  enthusiasm.  Newspaper  AdTertUIng*  by  J^MM.Mmaoon. 
ment  and  organisation  of  plant,  offlee,  circulation  9S.99  A  sales  prwiMtlon  usliw  ^tter  Retailing 

and  advertising  departments  to  the  formulation  Praetteal  Exerclaea  In  Newawrltlnw  and  Edit-  ^  ^  manual.  Provides  a  definJM  formula  to  ^ 

of  au  editorial  policy  for  service  to  the  com-  K't.Vo  W  MlSter  ”  «  *4  advertising  salesmen  to  more  sales . $tM 

mimity.  which  Is  the  basis  of  sound  and  per-  ’  ‘  ’  .  Careen  In  Advertlsinc,  arranged  and  edited 

manent  newspaper  sucoess . $4.M  hy  Alden  James.  This  u  a  symposium  ot  the 


manent  newspaper  sucoess . $4.*V  _ _  _ 

Women  In  Journalism,  by  Genevieve  Jackson  SlICCial  advertising  buslnM  written  espedally  by  its  1^ 

newspapers  and  magaslnes .  .  SS-d  St  17^50* pri«.‘SnSSl  he®r?“  ^^^^  TMtola™“l’y  HlrlS??w”HS»*^‘b2Sk  whSh 

tion  of  the  principles  of  modem  Journalism  to  as  an  egg."  A  gift-book  not  to  be  overlooked.  volume  evMy  phase  of  merchandising . 

tee  ne^  of  the  loc^  nemp^r..... - - xheLswon  Advertising,  by  dowry  Chapman.  |  aw  jxf  tllC  PFCSS 

The  Country  Weekly,  by  Phil  C.  Bing.  Dl^  Thousands  of  questions  are  answered  in  this  A-iJt**  Ullc  c*  so 

cusses  tee  Innumerable  problems  connected  with  600  page  book.  This  book  was  Issued  In  1929  at  Newspaper  Law,  by  W.  W.  Loomis.  dotli.*».a* 


as  a  manual.  Provides  a  definite  formula  to  ^ 

advotlslDg  ^ecmcD  to  mote  salee . 9l«M 

Careen  lo  AdTertlelns*  arranged  jmd 
by  Alden  Jamee.  This  Is  a  symposium  of  the 
advertising  business  written  especially  by  Its  bert 
known  leaders.  Every  aspect  of  advertlsl^  is 


MAKING  MILLIONS 
READ  AND  BUY 

By  WM.  A.  THOMSON 

Director  Bureau  of  Advertising, 
^“•ericauNewspaper  Publishers’ Association 

.[)®^.Pme*i«el  trcslment  and  citar  expression, 
Mwint  Millions  Read  and  Buy"  is  out- 
simoinf  snong  books  on  advertising. 

Wfcit  nektt  the  newspaper  the  universal 
UMun  oi  advertising?  How  did  it  grow  to 
Whet  arc  the  nmny  ways  in 
wMeh  sdvc^Mrt  hnve  used  newspapers  to 
jsasm  their  business?  How  do  you  make 
f®5i-Pfoof"  illmirationi?  These  arc  a  lew 
M  the  many  practical  questions  answered  in 
mem  pages — questions  that  range  irom  market 
•Mysis  to  planning  and  leunehing  the  enm- 
psw.  For  years  lo  come,  we  confidently 
belitm,  this  book  will  be  the  ground-work  of 
Ms  subject 

pnges — 25  full  page  illMutrations, 
Handtomely  bound  and  printed,  53.00 

r%  P  BOOK  MART 

17AAn _ BIJ.  K.  ^  ■  X.  ^ 


tioD  Of  the  priDClplec  of  modem  Journalism  to  as  an  egg."  A  gift-book  not  to  be  overlooked. 

tee  n^  of  tee  loc^  newp^r. - - - - - - 92.M  .y,,,  Advertising,  by  dowry  Chapman. 

The  Conntry  Weekly«  by  Phil  C.  Bing.  Dls-  Thousands  of  questions  are  answered  lo  this 
cusses  the  Innumerable  problems  connected  with  500  page  book.  This  book  was  Issued  In  1929  at 


the  management  of  a  country  newapaper. . .  $9.69  $7.50.  We  offer  a  limited  number  while  they  last  f|>||^  1^^  of  Newspapers,  by  Arthur  A  Grosman. 
Priociples  of  JourDallsm,  by  Casper  8.  Yost.  *^*.*vv  w. . . $$••$  complete  expoeitlon  of  Ubei.  slander,  oontem^ 


A  atuoy  of  Journalism  as  a  profession,  *  of  Its  Add  26o.  to  cover  postage. 

alma.  Ideals,  and  standards . $le5$  Ameriean  Women,  edited  by  Durward  Howee. 


■1^  aims,  lueais.  anu  suiuuaraa . Ameriean  women,  eaitea  oy  jjurwara  Howee. 

S*  Newspaper  Make-^  and  Headlines,  by  A  book  of  pest  service  to  anyone  dealring  ACCOUnung 

Norman  J.  Radder.  Trie  principles  and  practice  Am^oan  women.  Newspaper  Organliatlon  and  AeMontlim, 

of  newspaper  copy  heading  and  make-up.. I9.M  Regular  price  ^0.00.  Special  offer  to  ^ws-  Van  Benthuysen.  This  standard ^lae 

5^5  papers  and  libraries . $8e$$  p^nts  hundreds  of  money-saving  suggestions 

Jw  JUST  OUT  Amerlca*8  Toung  Men,  edited  by  Durward  on  all  phases  of  pubU^lng. 

aiffiiii^Be  'Tho  obmas*  Howes.  The  of^al  Who’s  Who  among  the  compare  your  own  poUclM 


presents  hundreds  of  money-saving  suggeswora 
on  all  phases  of  publishing.  It  allows  you  to 
compare  your  own  policies  with  the  systems. 


Pnrfv  VMM _ Vnwiv  Miiiirbn««  Th«  rum*  nt  Howes.  The  offlcial  Who’s  Who  among  the  compare  your  own  policlM  wiw  jne 

A  Mtt  It  l?^e  Sf  young  men  of  tee  nation.  Regular  price,  *12.^  methods,  forma  ^d  Pr*®* 

te^miiSi  BteriM  of  Special  price  to  newspapers  and  Ubrartee...t*.**  organlaaUons.  644  pp  8Ue  7x10  H  Ins-. 


tee  moet  dramatic  and  aviricloua  storiea  of  all  “P®«“  P"«  "  uorariw.. 

Journalism  history . M.M 

Freedom  of  the  Press,  by  George  Seldes.  AHtrsxpf'ieinn 

In  this  lively  and  fearless  book  a  veteran  news-  itatkijj 

paperman  tells  what  la  wrong  with  our  press.  Making  Millions  Bead  and  Buy,  by  William 

He  exposes  the  force  working  against  our  free  A.  Thomson.  New.  Expert  analysis  of  market- 


press.  He  pulls  no  punches . (2.74  leg  through  newspaper 


organizations.  644  pp  Slse  7x1054  Ins.. (1(.(( 

Circulation 

Newspaper  Dlstrlet  Management,  by  Uoyd 
Smith.  A  textbook  for  men  to  ch^e  of  nei^ 

paper  carrier  salesmen.  lU.  Cloth . $9.99 

The  Paper  Route,  by  Lloyd  Smith . $l.f$ 


Quoted  prices  include  cost  of  wrapping  and  mailing.  Add  10%  to  Canadian  orders. 

Address  Book  Mart:  EDITOR  &.  PUBLISHER 

1700  Times  Building,  New  York,  N.  Y. 
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PASS  IN  REVIEW 


Directory  of  Elating  and  Dining  Places 

The  New  York  Sun,  which  has 
pion«red  in  so  many  promotion 
ideas,  pioneers  again  with  a  directory 
of  eating  places. 
There  should  be 
a  big  demand  for 
it.  It’s  conveni¬ 
ent  in  size  (4" 
X  8"),  conveni¬ 
ently  indexed.  It 
has  an  authori¬ 
tative  air.  The 
descriptive  copy 
is  breezy,  enter¬ 
taining,  makes 
you  want  to  try 
all  the  places. 
Someone  in  The 
Sun’s  promotion 
department  must 
have  had  a  swell 
time  making  the 
rounds  of  the 
eating  places, 
getting  a  taste  of  the  atmosphere. 

The  Village  Bam  is  described  as  “a 
goofy  place  for  a  goofy  time.”  Trot- 
zky’s  is  “the  well-known  Kosher  res¬ 
taurant.”  No  connection  with  the  other 
well-known  Trotzky  of  Soviet  fame. 
El  Chico  is  “as  Spanish  as  Spain,  and 
perhaps  a  little  more  so.”  Rudi’s  & 
Maxi’s  is  a  place  where  “they  will 
even  allow  you  to  yodel  if  you  feel  so 
inclined,  and  you’ll  be  surprised  how 
inclined  you’ll  feel.”  And  so  forth. 

The  38  pages  are  divided  into  three 
groups,  (1)  Restaurants,  sub-divided 
by  nationalities;  (2)  Hotel  Restaurants 
and  Grills,  (3)  Bright  Spots  After 
Dark.  The  cover  of  the  directory  (it's 
called  ‘‘Where  to  Dine”)  is  illustrated 
with  scratch  board  drawings.  The  in¬ 
side  covers,  front  and  back,  show  a 
photograph  of  the  White  Way.  The 
last  two  pages  are  left  blank  for 
“Notes”  and  “Autographs”.  There’s  a 
short  piece  of  copy  on  the  back  cover 
promoting  the  regular  features  “Where 
to  Dine”  and  “Bright  Spots  After 
Dark”  which  appear  in  The  Sun. 

It’s  a  good  book  to  own,  even  if  you 
think  you  know  New  York;  and  it’s  a 
credit  to  Kenneth  Mason,  The  Sun’s 
promotion  manager. 

*  *  « 

Only  A  Letter 

Not  a  single  line  of  promotion  copy. 

Only  a  letter  from  D.  F,  Kelly, 
president  of  The  Fair,  Mown  up  to  a 
large  size.  And  under  the  letter,  the 
name  plate  and  slogan  of  the  Chicago 
Tribune.  That’s  all.  And  that's  quite 
enough.  The  letter  tells  of  the  success 


U,  P-ir 


^libniu 


of  The  Fair’s  Economy  Day  Sales,  at¬ 
tributes  most  of  it  to  the  Tribune,  which 
carried  a  12-page  section  on  it,  tells  of 
600,000  people  who  entered  the  store 
during  the  sale,  of  men  posted  outside 
and  inside  the  store  to  keep  the  crowds 
in  order,  of  150,000  customers  who  were 
packed  in  the  store  at  one  time  at  the 
peak  of  the  traffic,  of  The  Fair’s  con¬ 


fidence  in  the  Tribune  and  its  optimistic 
attitude  toward  business  conditions  in 
Chicago. 

All  the  promotion  copy  in  the  world 
couldn’t  have  made  a  better  ad  of  the 
letter  than  the  letter  itself.  Why  is  it 
that  promotion  ads  in  reproducing  let¬ 
ters  so  often  reduce  them  so  they  can 
be  read  only  with  difficulty  and  smother 
them  with  copy  that  detracts  from  the 
purpose  of  the  ads? 

We’re  serious  when  we  say  that  this, 
in  our  opinion,  is  one  of  the  Lest  ads 
the  Chicago  Tribune  has  ever  writtea 
And  we  like  it  well  enough  to  elect 
it  the  l)est  promotion  ad  of  the  last 
month  and  a  half  (we  forgot  the  elec¬ 
tion  for  the  month  of  November). 

*  *  * 

In  The  Trunk? 

A  SMILING  woman  sits  in  the  trunk 
of  a  car  to  illustrate  the  point  that 
“prosperity  is  in  the  bag  in  Detroit.” 
The  title  is  “in  the  Trunk  or  in  the 
Bag.”  It’s  a  little  hard  for  us  to  get. 


But  maybe  we’re  not  so  bright  today. 
The  copy  is  all  right  and  tells  of  the 
better  business  conditions  in  Detroit  and 
the  Detroit  News’  ability  “to  place  the 
1936  sales  quota  in  your  bag.”  But  we 
don’t  know  how  the  lady  got  in  the 
trunk  or  why. 

*  «  « 

Comic  Election 

110,624  men  and  women,  91,604  boys 
and  girls  clipped  the  ballot  printed  in 
one  day’s  issue  of  the  Courier-Journal, 
Louisville  Times  and  cast  their  votes 
for  their  favorite  comic  character.  It 
was  the  paper’s  “Comic  Election,”  and 


202,228 


(Sonrier-ioturnai 
The  Louisville  IImes 

•  irUIfNIlO  WAIIOIIAtL»  IHi  ilAHHAM  COMrAMI  ^ 


votes  came  from  112  Kentucky  counties 
and  22  counties  in  Indiana.  There  was 
no  inducement  for  the  votes.  Only  the 
hope  of  seeing  their  favorite  win. 

All  this,  thinks  the  Courier-J'ournal 
and  Times,  demonstrates  its  wide  reader 
influence  .  .  .  and  it  is  probably 

right. 

Allen  French. 

MAUM  SUCCEEDS  McNAMARA 

Daniel  J'.  McNamara  has  resigned  as 
city  editor  of  the  Bridgeport  (Conn.) 
Times-Star,  and  is  succeeded  by  Ed¬ 
ward  Maum,  telegraph  editor.  Mellor 
Jones,  of  the  city  staff,  becomes  tele¬ 
graph  editor  and  Alfred  Faust  has  joined 
the  staff  as  a  reporter. 


$2,500  MONTHLY  IN  ETHIOPIA 


Hearst  Writer  TelU  “Bo**”  Why  War 
Coverage  I*  So  Co*Uy 

Describing  it  as  “the  greatest  achieve¬ 
ment  of  my  Ethiopian  experience,”  H. 
R.  Knickerbocker,  International  News 
Service  correspondent,  last  week  sent 
through  his  personal  exj)ense  account. 
The  uncensored  letter  was  released  by 
1.  N.  S. 

“It  is  a  whopper,”  Knickerbocker 
wrote,  “the  biggest  I  ever  had  for  two 
months  on  any  story  in  my  life  and  the 
total  is  $4,945  United  States  currency, 
but  a  lot  of  it  will  be  recovered  when 
this  story  is  liquidated.”  He  indicated 
that  his  cable  tolls  for  the  same  period 
were  nearly  $10,000. 

Because  he  felt  that  many  of  his  ex¬ 
pense  items  “must  sound  silly  in  New 
York,”  Knickerbocker  explained  why 
he  had  to  have  a  boy  to  carry  his  gun; 
“A  decent  gentleman  is  expected  to 
have  at  least  12  boys  carrying  guns.” 

The  necessity  of  running  an  automo¬ 
bile  on  $1.24  per  gallon  gasoline  ac¬ 
counts  for  another  large  item  of  the 
correspondent’s  expense.  “Item  thirty- 
four,”  he  wrote  to  his  boss,  “I  will  tell 
you  about  when  I  see  you.  Can’t  write 
the  name  of  the  person,  but  his  infor¬ 
mation  has  been  well  worth  the 
money.  ...” 

Guns  to  shoot  his  own_  fresh  rneat, 
writing  paper  at  exorbitant  prices, 
mules  and  safe  quarters  apart  from  the 
“magnificent  Hotel  Imperial,  the 
wretchedest  hole  that  ever  was  offered 
for  the  sojourn  of  mankind,”  constitute 
other  items  in  Knickerbocker’s  colorful 
“expense  account.” 


OUR  OWN  WORLD 
OF  LETTERS 

(Continued  from  page  41) 


complex  promotion.  Air  conditioning  in 
homes  is  an  example.  Radio  advertising  can¬ 
not  contain  long  and  involved  discourse. 

The  most  the  psychologist  can  say  is  that, 
assuming  all  other  conditions  to  be  constant, 
printed  advertising  is  probably  more  effective 
than  radio  advertising  for  products  that  are 
new,  that  have  endurance  value  and  high  unit 
price,  or  whose  aesthetic  appearance  is  im¬ 
portant  to  the  purchaser.  On  the  other  hand, 
radio  would  seem  better  suited  to  products 
for  which  the  individual  has  repeated  need, 
for  products  that  are  well  established  in  public 
favor,  or  for  those  that  have  low  unit  sales 
price.  In  many  instances  the  advertiser 
wisely  concludes  that  his  product  is  of  such 
a  nature  that  he  can  use  both  types  of  adver¬ 
tising  advantageously. 

— G.  S. 

*  *  * 

The  December  Journalism  Quar¬ 
terly,  published  by  the  American 
Association  of  Schools  and  Departments 
of  Journalism  and  the  American  Asso¬ 
ciation  of  Teachers  of  Journalism,  bal¬ 
ances  articles  of  historic  interest  with 
articles  of  immediate  concern.  As  usual, 
this  publication,  edited  and  presented 
with  care,  is  instructive  reading  for 
newspapermen. 

A  “reinterpretation”  of  “Henry  W. 
Grady,  Reporter,”  by  Raymond  B. 
Nixon,  of  Emory  University,  Atlanta, 


IS  based  on  long  inaccessible  sen.  ' 
books,  diaries  and  personal  correspogi 
ence  of  the  famous  Constitution 
aging  editor  which  have  been  pi^i 
in  the  Emory  University  lihJ^ 
They  yield  valuable  dau  on  the  edito?, 
life,  which  Mr,  Nixon  has  lumped  coo- 
petently. 

An  article  by  Reuel  R.  Barlow,  Uni. 
versity  of  Illinois,  now  on  leave  in 
Europe,  indicates  to  what  lengths  Go 
many  has  gone  to  bring  influences  to 
bear  upon  journalistic  instruction  in 
Reich  institutes  for  journalism. 

An  article  on  “The  Measurement  of 
Editorial  Attitudes,”  by  Chilton  R. 
Bush  and  Jane  Cook,  of  Stanford  Uni¬ 
versity,  in  which  weaknesses  of  certain 
methods  of  judging  newspaper  view¬ 
points  are  pointed  out,  is  of  especial 
interest. 

A  standard  feature  of  the  Quarterly 
a  bibliography  of  journalistic  subjects 
in  magazines,  is  continued.  This  is  a 
unique  service,  invaluable  to  students 
of  journalism  and  researchers. 

Ralph  D.  Casey,  University  of  Min¬ 
nesota,  is  editor  of  the  Quarterly, 

•  ♦  ♦ 

JOHN  W.  OWENS,  who  has  been 
editor  of  the  Baltimore  S’hn  since 
1927,  wrote  “Between  the  Devil  and 
the  Democrats,”  in  the  Decembw  At¬ 
lantic  Monthly  ...  In  the  same 
magazine  appears  “Father  Ojughlin,” 
an  article  by  Forrest  Davis  of  the  Sn 
York  World-Telegram.  .  .  .  “StaKn, 
Portrait  for  a  Gallery  of  Dictators” 
is  a  contribution  to  the  current  Har¬ 
pers  by  John  Gunther,  who  is  in  the 
London  office  of  the  Chicago  Daily 
News. 

The  American  Mercury  for  December 
contains  “Anarchy  in  Boston,”  by  Ran¬ 
dolph  Bartless  of  the  Nezv  York  Sw 
staff.  .  .  .  Wythe  Williams,  Paris  cor¬ 
respondent,  has  articles  in  two  Decem¬ 
ber  magazines.  Scribners  prints  “Na¬ 
poleon  Bonaparte,  1935,”  and  the 
American  Mercury  runs  “Wanted:  A 
Merchant  Marine.” — C.  G.  T. 


XEWS 

The  Los  Angeles  Times 
prints  on  an  average 
mosre  t  han  500  local  news 
stories  per  month  that 
do  not  appear  in  any 
other  local  morning 
newspaper 
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JMerchants 

13  of  the  16  Man¬ 
hattan  department 
stores  are  using  in¬ 
creased  space  dur¬ 
ing  1935  in  the 
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more  on  cooperative  ADVERTISING;  Kwald  Co.,  Detroit. 

SALES  WORKER  IS  STRONG  FOR  IT  “’'11.0:5! 

Crista,  of  Dealer  Allow^tce.  Draw.  Bitter  Prote..  From  Soap  th™S  ol^eT^^ 

Representative — And  for  Advertising  in  General,  Cunningham  agency,  has  become  a  mem- 

ij  ’j  »*/  j  I'cr  of  the  art  staff  <)f  Lord  &  Thomas, 

a  Horrid  tnrord'  ('iiimim 


Representative — And  for  Advertising  in  General,  Cunningham  agency,  has  become  a  mem- 

ij  ’j  »*/  j  I'cr  of  the  art  staff  <)f  Lord  &  Thomas, 

^  Horrid  Word  Chicago. 

By  ROBERT  S,  MANN  Arthur  Livingston  has  been  appointed 

vTOW  comes  the  time  of  ,>eace  on  the  long  run  to  get  point-of-sale  action  executive  head  of  the  merchandising  de- 

vTOW  comes  uic  m  c  o.  nrooratne  ”  Tlip  paitmciit  ot  LeiineiU  Mitcliell,  Inc.,  New 

[N  earth  (not  including  toy  depart-  m  tie-ups  with  national  programs,  ihe  ‘  , 

^  hiff  Stores)  and  good  will  to  difference  between  the  two  imints  of  '‘T*'  agenc>.  lie  nas  i/ten  late  y  as 

’ir"'  ? Lers  and  imtenL^^stomers.  view  is  that  Mr.  Kester  would  make  the  with  General  Marketing  Coun- 

,11  customers  ana  ixueiiuai  cusiuincrs.  .  .  pfr;ri..nt  th.  n.ttino^  selors,  Inc.,  of  New  York  and  Chicago, 

Hie  newspapers  are  full  of  department  .  ,..actP^nn<t  frirtinn  snrrnmidinp  its  formerly  served  with  Young  & 

71  “Id  a35cS  to™  rwhroC'Tk,  l»,,..nd  lliack„,a„  Adver.is- 

E  »  ever.4hoS,  Radio  L„^.„d„:  .ould  c„.  "'^l. ‘“h:  taa  resigned  hi. 

f  itv  5  mammoth  Christmas  tree  and  the  •  .  txisitkm  as  sales  promotion  manager 

Provident  Mutual  calendar  on  our  wall,  “Permit  me  to  summarize  a  few  things  .  ,  .  ‘  liecome  effective 

I  '  M  h..  evident  that  this  denart-  concerning  the  national  advertising.  KCOme  eneciive 

I;  would  be  evident  tnat  tnis  oepan  “Many  of  our  newspapers  and  nice  maga-  Dec.  31.  Ills  future  plans  will  be  an- 


hent  should  gird  up  its  loins  and  write  rlnes  have  within  their  covers  a  conglomera-  nouiiced  later. 


of  Kex  Cole,  Inc.,  to  Ixicome  effective 
Dec.  31.  His  future  plans  will  be  an- 


rnt  article  by  a  Western  newspaper¬ 
man  in  these  pages  on  “How  ‘Coopera- 
ve’  .'^d  Plans  Work”  (E.  &  P.,  Nov 
:0.  page  9). 


E.  D.  Eddy  has  joined  Erwin,  Wasey 


TIMKEN  PLANS  BIG  DRIVE 

Newspapers  will  constitute  the  main 


;,methinc  cheerful  and  uplifting.  SonLt''“ho, ''’and  "cold  TSs  E.  D.  liildy  has  joined  Erwin,  Wasey 

Instead,  vve  find  oiir  editorial  peace  decay!  This  is  generally  glorified  with  &  Company’s  San  Francisco  offices  as 
ind  good  will  spilt  this  week  by  a  loud  pictures  of  females.  They  call  this  adver-  account  executive.  Mr.  Eddy  formerly 
•jterv  from  an  .Vkron  member  of  our  tisjn^  ,  u:,  -r  ,i,u  and  that  J-us  Angeles  manager  for  J.  Walter 

ublic.  vyriting  to  protest  against  a  re-  errors.  It  still  stinks.  .\d-  Thompson  and  at  one  time  headed  his 

fent  article  by  a  western  newspaper-  vertisitiR  agencies  seem  to  assume  the  atti-  own  agency,  Kcidy  &  Clark,  Inc.,  at 
^  in  these  pages  on  ‘  How  Coopera-  tude  that  the  average  human  has  the  men-  «\kron  O 

iiV  \<1  Plans  Work”  (E.  &  P.,  Nov.  tality  of  the  o’d  fellow  who  wanted  to  scratch  ‘  ’  • _ 

“  *  ftv  ^  liimself.  lie  didn  t,  because  he  was  yitting 

'0.  page  9).  J  heth  hands.  ...  So  they  teach  us  TIMKEN  PLANS  BIG  DRIVE 

For  twelve  years  this  correspondent  how  to  eat.  to  wash,  to  sleep,  to  ^nake  love,  Newspapers  will  constitute  the  main 

as  worked  J®*"  ‘J*®  •  .‘nd“row"[oTaV'’the‘'oid*cad"av^°r'a^^^  reliance  of  Timken  Silent  Automatic 

irgest  soap  companies,  ne  wriies,  anu  grocer  ever  tell  you  that  the  pictures  Company  of  Detroit  in  an  aggressive 

ts  a  field  representative  of  that  com-  of  fema’es,  with  advice,  assisted  him  in  sell-  drive  for  business  next  year  Willard 
aav  he  has  observed  the  manufacturer-  ing  morejierdiandise?^  P  Rockwell,  president,  said  this  week 

lealer  cooperative  advertising  plans  that  debutantes  speaking  for  steam  rollers  or  bath-  in  announcing  appointment  of  Ilrookc, 
lourish  in  that  field.  He  has  dealt  with  room  fixtures.  .  .  .  Career  cats  who  will  Smith  &  French,  Inc.,  of  Detroit  and 

lewspapers,  jobbers,  dealers,  and  con-  il"  anything  for  a  bit  of  publicity,  yet  you  New  York  as  advertising  aemts  Tim- 
ebeelzitiCT  salpe  wnrlf  and  adver-  ''euv  the  manufacturer  a  bit  of  free  publicity.  ,  rr-  •  i  r  i  ”  •  ’ 

urns,  checking  sales  work  ana  aaver  should  pay  him  too.  .  .  .  Alleged  ken  officials  foresee  a  sharp  increase  in 

ising.  And  as  a  result  of  his  expert-  actresses,  jmeh  w'onderful  examples  to  our  building  operations,  especially  home 
net  he  writes  emphatically  and  at  too  growing  hoys  and  girls  in  manners  and  building,  in  1936,  and  are  planning  the 
[Teat  length  for  full  quotation  here.  rosmeticror^ffuri’^^Tnd^ga'utTy  TiUn^  most  extensive  advertising  and  sales 

ihe  original  article,  to  which  he  takes  the  use  of  Soapy  Soap.  .  .  .  Toothful  program  ever  used  by  the  company,  to 

sception,  he  ventures  to  sum  up  in  one  tabbies  with  big  buck  teeth  advertising  a  {,e  launched  just  after  the  first  of  the 
aitence:  “The  advertising  agency  mooSi.s.  •.  •.  ;  year.  Mr.  Rockwell  said.  Timken  now 

msses  the  commission.”  “.Vdvertisimr  matter  is  not  all  crude  and  is  marketing  air  conditionins  eciuinment. 


msses  the  commission.”  _  “.\dvertising  matter  is  not  all  crude  and  is  marketing  air  conditioning  equipment. 

In  turn,  we  might  sum  up  his  lengthy  offensive.  It  has  brought  color,  happiness  as  well  as  oil  burners. 

•riticism  in  one  sentence:  ‘‘It  (an  ad-  knowledge  into  the  lives  of  millions.  - 

trtising  allowance)  is  the  best  weapon  thif  ernno*  make%Ts“"advertirin^^^  jus't  as  POOR  RICHARD  BANQUET 
kaf  the  salesman  has  had  to  use  for  effective  without  preying  upon  the  igno-  The  31st  annual  banquet  of  the  Poor 
lany  years.”  Richard  Club.  Philadelphia,  will  be  held 

*  *  *  p,,'  I  •  f  Jsn.  17  at  the  Bellevue- Stratford  Hotel. 

nUT  no  one-sentence  summation  can  such  criticisms  of  j^jfred  P.  Sloan,  Jr.,  president  of  Gen- 

P  do  justice  to  the  vinegary  comments  advertising  arc  old  stuff.  And  of  course  ^lotors,  will  receive  the  club’s  Gold 
If  the  soap  firm’s  representative.  Ex-  quantities  of  adv;ertising  ^j^dal  of  Archievement  as  an  acknow- 

Us:  to  which  they  couldnt  apply.  But -  ledgemcnt  of  the  motor  industry’s  con- 

“During  the  past  fifteen  years,  agencies  Here  you  have  a  member  of  a  manu-  tribution  toward  advancing  business 
fcSTd'^Yti'to.’'They"^:t‘‘'g^  facturer’s  sales  organization,  theoret-  through  advertising.  The  theme  se- 
l*av  with  a  lot  of  their  twaddle  because  of  ically  an  all>  of  the  advertising  depart-  lected  for  the  banquet  is  “Forward 

•  combination  of  things  that  go  into  the  ment — a  man  who  Considers  an  adver-  March _ Advance  with  Advertisinir  ” 

Umio  of  the  average  American  who  is  tising  allowance  the  salesman’s  “best  /vaveriismg. 


DRUGGISTS  .USE  .GROUP  COPY 

(Special  to  Editob  &  Publisher) 

Atlantic  City,  Dec.  18 — The  first 
two  weeks  of  cooperative  full-page  dis¬ 
play  advertising  by  a  group  of  31  in¬ 
dependent  drug  stores  in  this  city  and 
county  has  been  as  gratifying  to  the 
druggists  as  to  the  local  newspapers. 
The  group  here  advertises  under  the 
name  of  the  Atlantic  County  Indepen¬ 
dent  Drug  Stores,  a  unit  of  the  Re¬ 
tailers’  Merchandising  Club.  Tlie  lat¬ 
ter  is  a  new  organization  with  500  mem¬ 
bers  in  Pennsylvania,  New  Jersey, 
Maryland  and  Delaware.  They  feature 
bargains  apparently  equal  to  those  of 
the  cut-rate  chains,  but  at  the  same 
time  stress  strongly  the  “ethical  drug¬ 
gist”  appeal. 

ULLMAN,  E.  1.  A.  PRESIDENT 

The  nominating  committee  of  the 
Eastern  Industrial  Advertisers,  Phila¬ 
delphia  branch  of  National  Industrial 
Advertisers  Association,  meeting  at  the 
Manufacturers  and  Bankers  Club,  Phil¬ 
adelphia,  Dec.  i7,  announced  the  ap- 
^intment  of  officers  of  the  association 
for  1936.  R.  G.  E.  Ullman  of  the 
R.  G.  E.  Ullman  Agency  was  named 
president.  Other  officers  are :  Vice- 
president,  Harold  Marshall  of  the 
Warren-Webster  Co.,  Camden;  treas¬ 
urer,  L.  A.  Cleaver  of  the  F.  W.  Dodge 
Corporation,  and  secretary.  Miss  Fran¬ 
ces  M.  Suarez  of  the  Philadelphia 
Quartz  Company.  Directors  appointed 
were  A.  O.  Witt,  Harry  Grinton,  R.  E. 
Lovekin,  Walter  Fogg,  Ralph  Shaw, 
L.  R.  Garretson,  F.  Gloeckner. 

MUSTEROLE  JOINS  A.  N.  A. 

The  Musterole  Company,  Cleveland, 
has  been  elected  to  membership  in  the 
Association  of  National  Advertisers. 
C.  F.  Ruescher,  president,  will  repre¬ 
sent  his  company. 

AGENCY  CHANGES  NAME 

Kerr-McCarthy  Advertising  Service, 
Inc.,  New  York,  has  changed  its  name 
to  the  Ray  McCarthy  Advertising  Ser¬ 
vice,  Inc. 


lUT  no  one-sentence  summation  can 


ifiikfr  a  manufacturer  nor  newspaper  man, 
nd  they  have  become  bloated  with  the  idea  weapon 
f  their  own  importance.  that  SU( 

“Manufacturers  will  continue  to  promote  force  ? 
mrerative  advertisinif  plans  with  individual 
leaws  as  lone  as  it  helps  them  to  fight  com- 
^’j'on  and  to  sell  their  merchandise.  a|u 

The  dealer  will  go  right  on  altering. 


weapon.”  Is  it,  or  is  it  not,  significant 
that  such  a  feeling  is  found  in  the  sales 


HELD  FEMININE  SMOKER 

The  Philadelphia  Club  of  .Advertising 
Women  started  a  new  custom  with  a 
feminine  smoker  Dec.  10  at  which  they 
puffed  cigars  and  corncob  pipes  as  well 
as  cigarettes.  Miss  B.  Kemps  won  a 


•^2  deaW  w  11  io  AMONG  ADVER-nSING  MEN  o^ars  and  cor ncoP  pipes  as 

Wng  *an?  eHminafing  ^se?t"ons.  *  He  i-iLINTON  JORDAN,  vice-president  a*.  Cigarettes.  Miss  B  Kemps  w 
u»  even  forget  to  put  the  ad  in  the  local  of  Franklin  P  Shumwav  Co  for  the  funniest  Story  of  the  eve- 

wpaper.  Yet  he  will  collect  his  adver-  r.act  9?  ^  oo.-2’  ™ng.  Mildred  Wells  was  master  of 

nine  allowance.  Boston  agency,  for  the  past  25  years,  ^premonies 

“N'o  one  is  to  blame  except  the  three  has  resigned  and  will  become  vice-  ’  _ 

Eactter."'T1u«’hap%2^^^^^^^^^  president  of  Ingalls-Advertising,  Boston  AGENCY 

J _ t _ •_ _ _  _  t.  ..  J _  .e  acrptirv  nn  Ian  / 


— I  •  At  ju»i  Happens  max  me  m-  O  OPENS  OWN  AGENCY 

wndent  dea'er  is  getting  a  few  drops  of  agency.  On  Jan.  Ravmfvnrl  Pnwell  who  has  been  in 

avr;  the  manufacturer  sells  his  goods  in  Ralph  Leavenworth,  general  advertis-  “^J'^cll.  who  a  cen 

te  of  his  national  advertising  copy,  and  manager  of  Westinghouse  Flectric  southern  advertising  field  for  five 

e  newspaner  has  to  be  more  liberal  with  „  ^  ■  ,  vears.  has  oDcned  his  Own  agencv  in  the 


rates.  The  agency  and  newspaper  would  &  Mfg.  Company,  Pittsburgh,  has  re 


years,  has  opened  his  own  agency  in  the 
Dermon  Building,  Memphis,  Tenn., 


IMO  h,ve  all  of  the  advertisin'g  rppropria-  signed  to  join  Fuller  &  Smith  &  RosS,  ^ciiu.. 

>j;.  Who  wouldn’t?  ...  New  York  agpnrv  oP^ate  as  the  Raymond 

A  good  salesman  is  a  hard  and  intelligent  Ho  Powell  Company. 


rorker.  He  may  kiiow  the  local  market  bet- 
**’<4?*"  agency.  .  .  . 


handles  Westinghouse  advertising.  He 
is  succeeded  by  R.  R.  Davis,  formerly 


^o'd*rop'’theTd•ea"f®ln"adve^'  =is*'stant  manager  at  Westinghouse. 

«g  allowance.  It  is  the  best  weapon  that  David  W.  Stotter,  formerly  with 
’’“i!.  many  years.  Kays  MacFarland  &  Co..  Chicago, 

^  .lav}  ,0  the  whili,s’°of  uncLb2d  a^d  >1^5  j^oined  the  creative  staff  of  L^d 
«»ceitpd  rnipnic?!  who  happen  to  be  account  &  Thomas  in  the  ChlcaRO  office.  He 
^  of  advertisinsr  agencies.  .  .  .  was  at  one  time  vice-president  of  C.  C. 

i«rn':rhle’fo'r  thr;apo",Tngra"n7Va;'  Wiuningham,  Inc.,  Detroit  agency,  and 
otice  of  modern  advertiainj]:.  The  as*  ^ 

ion  of 

infallibility  on  their  part  tends  I  _  _ 

■>te  in  the  mind  of  the  manufacturer  ►  ■  X  A 

|ou«ht  .  .  .  that  modern  advertising  ■  Li  W  A 

IS  but  a  precocious  stepchi'd  of  Ameri-  I  ■>  .  ^ 

lusine.s  and  if  he  does  not  get  busy  A 

I  tangible  reward  to  the  average  dealer.  „  , 

lesmen  will  he  considered  as  unlettered  Properly  to-  oovor  thu  great  SUte  you  muat 
nooth  flim-flam  artist”.  He  cannot  put  the  leadera; 

-"‘o  the  hands  of  the  local  THE  DALLAS  MORNING  NEWS 

anrr  and  jobbers  to  instiH  enthusiasm  a  *  w  /*^  . 

^1'^  niinds  of  the  dealer  to  push  his  TTHE  DALLAS  JOURNAL  (Evening) 

DALLAS  SEMI-WEEKLY 

4LL  of  which,  to  oiir  wav  of  think-  NEWS 

*  mg.  does  not  refute  the  arguments  ‘>''1*“  buainoM  inetitution 

!  the  original  article.  In  that.  H.  R. 

Wer  of  the  Mites  City  (Mont.)  Stnr  JOHN  B.  WOODWARD,  Inc. 

the  conclusion,  in  which  his  National  Repmoniatin* 

__  *C)  agree,  that  “manufac-  New  York  Chicago  Detroit  San  Fraoeiaeo 

Will  never  abandon  it  (roonera-  Boaton  Kansaa  City  Loa  Angalci 

Jr  advertising)  as  long  as  it  helps  in 


In  1 934  The  Record  step¬ 
ped  out  to  the  leader's 
place  in  general  advertis¬ 
ing,  weekdays  in  Phila¬ 
delphia's  morning  field. 
Ten  months  of  1 935  have 
widened  that  margin  of 
leadership  by  a  sub¬ 
stantial  percentage,  says 
Media  Records  totals. 


REACH 


BUYERS 


Group  coverages  among 
Journal  and  Bulletin  read¬ 
ers  ranges  from  about  40% 
among  the  lower  working 
class  to  90%  of  the 
wealthy  families. 


PROVIDENCE 

JOURNAL-BULLETIN 
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ADVERTISERS  OBJECT 
TO  C.  D.  N.  A.  RULES 


Canadian  Association  Protests  Reg¬ 
ulations  Announced  by  News¬ 
papers  to  Govern  Agency 
Commissions 


Protests  against  certain  aspects  of 
the  new  Canadian  advertising  agency 
franchise  system  announced  hy  the 
Canadian  Daily  Newspapers  Associa¬ 
tion  are  made  in  a  public  statement  this 
week  hy  the  Association  of  Canadian 
Advertisers.  The  advertisers’  presen¬ 
tation  of  their  views  concludes  with  a 
suggestion  “that  the  application  of  the 
new  regulations  for  agency  recognition 
be  deferred  for  further  consideration 
and  discussion  with  the  interested 
parties.” 

The  new  regulations  were  adopted 
in  connection  with  the  move  of  Can¬ 
adian  newspaper  publishers  to  estab¬ 
lish  a  flat  leyel  of  15  per  cent  com¬ 
mission  and  2  per  cent  cash  discount  in 
place  of  varjing  discounts  which  in 
some  cases  have  been  higher.  The  new 
regulations  set  drastic  requirements  for 
recognition  of  agencies  as  “official 
solicitors  of  national  advertising”  for 
the  newspapers,  and  forbid  rebating  of 
commissions  under  stringent  conditions. 

The  statement  of  the  Canadian  ad¬ 
vertisers  seeks  to  reopen  the  whole 
question  of  agency  commissions,  insist¬ 
ing  that  the  agent  is  the  employe  of  the 
advertiser  and  not  of  the  publisher.  On 
this  basis  the  advertisers  object  to  the 
term  ‘‘official  solicitor.”  Elsewhere 
their  statement  says: 

“Since  we  as  advertisers  hold  to  the 
legal  point  of  view  that  the  agency  is 
our  servant,  we  suggest  to  all  parties 
concerned  a  careful  study  of  the  ad¬ 
visability  of  the  publishers  adopting  net 
rates  for  their  space,  and  placing 
squarely  upon  the  shoulders  of  the  ad¬ 
vertiser  the  responsibility  for  paying 
his  servant,  the  agency,  for  services 
render^.  We  believe  that  the  net  rate 
to  all  is  the  only  sound  business  basis 
of  operation.” 

_  The  statement  objects  to  various  con¬ 
ditions  laid  down  for  agents  applying 
for  franchises,  saying  they  “raise  al¬ 
most  insuperable  barriers  against  the 
recognition  of  new  agencies,  thus  limit¬ 
ing  the  choice  of  the  advertiser  in  his 
selection  of  agency.” 

Possible  bias  of  agencies’  judgment 
in  regard  to  media  is  seen  in  the  re¬ 
quirement  that  recognized  agencies 
must  have  definite  appropriations  of 
$100,000  a  year  for  daily  newspaper 
space. 

Anti-rebating  clauses  draw  strong 
protest,  as  does  a  clause  registering  the 
newspapers’  objection  to  rebating  of 
cash  discounts. 


OFFERS  TRIPLE  REFUND 
(.Special  to  Editoi  &  Publisher) 
Chicago,  Dec.  17 — Pepsodent  Com¬ 
pany,  Chicago,  is  using  newsiapers  in 
Ft.  Wayne  and  Terre  Haute,  Ind.,  and 
Peoria,  111.,  in  a  test  campaign,  intro¬ 
ducing  its  new  “triple  your  money 
hack”  guaranty  in  connection  with 
Pepsodent’s  “new  $200,000  high-polish 
formula.”  Illustrated  copy  is  used, 
featuring  the  company’s  offer  to  mail 
a  check  for  three  times  the  purchase 
price  of  the  tube  of  tootlqiaste  if  the 
buyer  is  not  satisfied.  Although  the 
advertising  broke  last  week,  to  date  the 
company  has  not  received  a  single  re- 
(luest  for  the  triple  refund,  according 
to  Harlow  Roberts,  Pepsodent  adver¬ 
tising  manager.  Further  details  con¬ 
cerning  advertising  plans  for  the  new 
product  are  yet  to  lie  announced.  Lord 
&  Thomas,  Chicago,  is  placing  the  ad¬ 
vertising  for  Pepsodent. 


HIRSHON-GARFIELD  NAMED 

Artistic  Foundations,  Inc.,  manufac¬ 
turer  of  Flexees  foundations  and  girdles, 
has  appointed  Hirshon-Garfield,  Inc., 
New  York  agency,  as  its  advertising 
and  merchandising  counsel,  effective 
Jan.  1.  An  increased  use  of  space  is 
planned  in  rotogravure,  magazines  and 
trade  papers.  Arthur  Hirshon  will 
serve  as  account  executive.  Kaylon, 
Inc.,  manufacturer  of  shirts  and  pa¬ 
jamas,  has  also  placed  its  account  with 
Hirshon  Garfield,  Inc.  Magazines, 
newspaiiers  and  trade  papers  will  be 
used. 


COAST  BREWERS  USE  COLOR 

Golden  West  Brewing  Company  of 
Oakland,  San  Francisco  and  Los  An¬ 
geles  is  using  black  and  white  against 
a  green  background  in  newspaper  ad¬ 
vertising  copy  of  Golden  Glow  Stout. 
Copy  is  virtually  a  half-page  in  metro¬ 
politan  areas.  General  Brewing  Com¬ 
pany,  San  Francisco,  is  using  both  color 
and  hlack-and-white  newspaper  copy  in 
a  campaign  on  Lucky  Ale.  This  cam¬ 
paign  is  being  handled  hy  San  Francisco 
offices  of  McCann-Erickson,  Inc. 


BIGGEST  ELECTRIC  SIGN 

W'hat  is  expected  to  be  the  world’s 
largest  “spectacular”  advertising  sign  is 
to  lie  erected  on  a  new  building  now 
going  up  on  the  east  side  of  Times 
Square,  New  York,  between  44th  and 
45th  streets.  A  six-year  lease  has  been 
taken  by  Wm.  Wrigley  Jr.  Company 
through  General  Outdoor  Advertising 
Company.  The  sij^,  to  begin  opera¬ 
tion  next  April,  will  be  75  feet  high 
and  192  feet  long,  using  so  many  lights 
that  the  cost  of  operation  alone  is  esti¬ 
mated  at  $10,000  a  month. 


BIG  CANNED  BEER  DRIVE 

A  large  winter  newspafier  advotfc. 
ing  promotion  of  beer  and  ale  just  Uq 
announced  by  Beverwyck  Brewtria 
Inc.,  of  \lbany,  N.  Y.,  for  BevemjJ 
canned  lieer  and  ales.  Heverwydc,  o* 
of  the  first  brewers  to  adopt  the  Coab. 
nental  "cap-sealed”  cans  for  their  brevi 
launched  its  campaign  Dec.  5 
schedules  varying  from  3,600  to  43# 
lines  over  a  iieriod  of  seven  weeks  ig 
selected  lowns  in  New  York  St«» 
Massachusetts,  Rhode  Island,  Coonet. 
ticut,  Maine,  Vermont,  New  Ha» 
shire.  North  Carolina,  South  Carol* 
and  Georgia.  The  advertising  is  be* 
placed  through  the  Peck  Advertii* 
.'\gency.  New  York;  D.  E.  Blodj, 
count  executive. 
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HEMRICH  SUCCEEDS  DRISCOLL 

William  R.  Hemrich  has  been  ap¬ 
pointed  advertising  manager  of  Armour 
&  Co.,  Chicago,  succeeding  T.  F.  Dris¬ 
coll,  secretary  of  the  Audit  Bureau  of 
Circulations’  board  of  directors.  Mr. 
Driscoll,  it  is  understood,  will  remain 
with  Armour  in  another  capacity,  de¬ 
tails  of  which  are  yet  to  be  announced. 
Mr.  Hemrich  has  been  with  Armour 
for  more  than  ten  years,  the  last  six  of 
which  he  has  been  assistant  advertising 
manager. 


GOLF  TOURNAMENT  JAN.  20 

Twenty-eighth  annual  championship 
tournament  of  the  Winter  Golf  League 
of  .\dvertising  Interests  will  be  held  at 
Palm  Beach  the  week  of  Jan.  20,  it 
has  been  announced  by  President  R.  P. 
Clayberger,  New  York.  Headquarters 
will  be  at  The  Breakers.  The  New 
York  group  will  entrain  for  Palm  Beach 
on  Friday,  Jan.  17. 


HEADS  BBDO  IN  CHICAGO 

A.  E.  Aveyard,  formerly  vice-presi¬ 
dent  of  Lord  &  Thomas  advertising 
agency,  has  been  appointed  vice-presi¬ 
dent  in  charge  of  the  Chicago  office 
of  Batten,  Barton,  Durstine  &  Osborn. 
Mr.  Aveyard  joined  Lord  &  Thomas 
in^  1925  after  having  been  associated 
with  Campbell-Ewald  Company,  De¬ 
troit. 


AD  SERVICE  WINS  SUIT 

Justice  James  C.  Madigan  in  Man¬ 
hattan  City  Court  this  week  awarded  a 
judgment  to  the  defendant  in  a  suit 
brought  by  Charles  O.  Naef  against 
the  Palmer  Advertising  Service,  of  52 
E,  19th  street.  Naef,  an  artist,  sued 
the  agency  for  $1,400  alleg^ly  due  for 
a  series  of  car  advertising  posters. 


GRUNOW  ACCOUNT  PLACED 

General  Household  Utilities  Company, 
Chicago,  has  appointed  Roche,  Williams 
aud  Cunnyngham,  Inc.,  Chicago  adver¬ 
tising  agency,  to  direct  its  advertising 
on  Grunow  radios  and  refrigerators. 


YOUNG  &  RUBICAM  NAMED 

Investors  Syndicate,  Minneapolis,  has 
appointed  Young  &  Rubicam,  Inc.,  New 
York  agency  to  handle  its  advertising 
account. 


RICH  INC.  TO  DAVIDS  AGENa 

E.  C.  Rich,  Inc.,  New  York,  ma*. 
facturer  of  grocery  specialties  and  Gib¬ 
son  cough  drops,  has  appointed  Emat 
Davids,  Inc.,  New  York,  to  handle  the 
advertising,  merchandising  and  sake 
promotion  for  the  entire  line  effedhe 
Jan.  1.  Raymond  A.  Turpen,  vice-preri- 
dent  of  the  agency,  is  account  exectrtirt 


Gtoioi 


LIMITS  CONTRACTS  TO  1936 

Minneapolis  Star  has  notified  adver¬ 
tisers  that  “until  further  notice  con¬ 
tracts  for  national  advertising  will  be 
accepted  with  the  understanding  that 
the  present  rate  of  18  cents  a  line  will 
apply  only  to  adyertising  run  before 
Jan.  1,  1937.” 


GET  APPAREL  ACCOUNT 

1.  Magnin  &  Co.,  operators  of  ex¬ 
clusive  women’s  apparel  stores  on  the 
West  Coast,  hat-e  appointed  Erwin, 
Wasey  &  Co.,  New  York,  to  direct 
their  advertising. 


HAS  CAMEL  PEN  ACCOUNT 

The  Camel  Pen  Company,  Orange, 
N.  J.,  has  placed  its  advertising  account 
with  Mackay-Spaulding  Co.,  New  York. 
E.  W.  Spaulding  is  account  executive. 


GULDEN  MUSTARD  APPOINTS 

The  advertising  of  Qiarles  Gulden. 
Inc.,  manufacturer  of  Gulden’s  Mustard, 
has  been  placed  with  Erwin,  Wasey  & 
Company,  Inc.,  New  York. 
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TRIMBLE  HATS  TO  C.  &  H 

Calkins  &  Holden,  New  York  agency, 
has  been  appointed  advertising  counsel 
for  the  .American  Hat  Company  of  Nor¬ 
walk,  Conn.,  manufacturer  of  Trimble 
Hats  for  men  and  women.  Ray  O’Con¬ 
nell  is  the  account  executive.  Consumer 
magazines  and  trade  papers  will  be  used. 
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HAS  SHOE  ACCOUNT 

Lockwedge  Shoe  Corporation  of 
America.  Columbus,  O.,  manufacturer 
of  the  M.  W.  Locke  Shoe  for  woman, 
has  appointed  Churchill-Hall,  Inc., 
New  York  City,  to  handle  its  adver¬ 
tising. 


“PERSONALITIES  ON  PARADE” — Cari¬ 
cature  by  Robles,  world's  greatest!  Timely, 
clever,  three-column  dally  panel,  candi¬ 
dates,  celebrities,  etc.  PROOFS!  CHAN- 
IN  SYNDICATE — 18  E.  41st  St.,  N.  T. 


T.  RUSS  HILL-T.  Russ  Hlll-T.  RUSS  HIIX 
Exhilarating  .  .  .  Inspiration^ 

T.  RUSS  HlLL-T.  Russ  Hlll-T.  BUSS  H1U< 

- COMING  SOON— 

T.  RUSS  HILL-T.  Russ  Hlll-T.  RUSS  HIU< 
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CHIC.AOO  NEWS  COVERAGE 


JUNIOR 


t  A  CHICAUO  BUREAU  WITHOUT  COST  } 
$  I 

8  Every  Type  of  Service.  Write  or  Wire  S 
%  UNIVERSAL  PRESS  ASSOCIATION  $ 
t  176  W.  Adams  St.  Chicago.  HI.  6 

$  t 

t  AN  ACCREDITED  INDEPENDENT  UNIT  S 


Weekly  two  column,  half  and  full  page  local 
sections  for  children.  We  relievo  your  pa^ 
of  all  editorial  and  clerical  details.  R*tw 
are  very  moderate.  JUNIOR  FKATUM 
SYNDICATE.  505  Fifth  Avenue,  New  York 


NEW  YORK  CITY 


COMICS  AND  STRIPS 


'•CAP  STUBBS — World’s  Greatest  Boy 
and  Dog  Strip.  Also  Sunday  color  tab, 
half  and  full  pages.  In  over  100  news¬ 
papers.  Write  GEORGE  MATTHEW 
ADAMS  SERVICE,  444  Madison.  N.  Y.  C. 


WORLD’S  MOST  FAMOUS  NAMES; 
Street,  Broadway,  Park  Avenue,  Oroai 
White  Way,  Times  Square,  furnish  themw 
for  “Uncle  Hiram  on  Broadway,  wooxv 
letter.  Proceeds  help  spread 
story  of  unpaid  navy  workers,  26c  weMm 
$7  year.  Hiram  Mann.  77  WaU  st..  New 
York.  _ _ 


HU.MOR 


NEW  YORK  NEWS  COVEBAOl 


THE  HUMOR  PARADE — Ordered  on  sight 
by  The  Kansas  City  Star,  Cleveland  Plain 
Dealer  and  Milwaukee  Journal  because 
It’s  a  weekly  half-page  that  contains  the 
best  of  the  nation’s  laughs  fresh  from  the 
pens  and  typewriters  of  America’s  best 
known  humorists.  Send  for  samples  and 
details.  Consolidated  News  Features,  280 
Broadway,  New  York,  N.  Y. 


Your  New  York  correspondent — 

PARK  ROW  NEWS  SERVICE 
engaged  for  ten  years  In  supplying  out^ 
town  papers  with  New  York  n^» 
erage.  For  YOUR  LOCAL  ANGLE  I" 
THE  NEW  YORK  NEWS  call  on 
PARK  ROW  NEWS  SERVICE.  INC. 

New  York  _ 
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“LAFFS-OF-THE-WEEK”— 100%  Illustra¬ 
ted,  100%  original.  Half-page  weekly 
adaptable  two-column  dally.  Prize  fea¬ 
ture.  PROOFS!  CHANIN  SYNDICATE 
— 18  E.  41st  St.,  N.  Y. 


SUNDAY  SCHOOL  LESSON— An 
interpretation  of  International 
everyday,  newspaper  language;  1,200  wow 
weekly.  Wm.  Southern.  Jr..  Indepenoenow 
Mo. 


Widespread  attention  from  editors  and 
publishers  can  be  had  in  this  space  at 
small  cost.  A  feature  worth  writing  is 
worth  promoting. 


Good  for  twenty-live  years: 
the  weekly  Ellis  Sunday  School  Ia*^ 
“The  Standard  Reltaious  Feature 


’The  Standard  Religious  Feature 
can  Journalism.”  The  Ellis 
Swarthmore,  Pa. 


Editor  &  Publisher  for  December  21,  1935 


47 


local 

>apar 

Utai 

URl 

fork. 


WaU 

]lraat 

emM 

•aklr 

uinf 

lakir, 

Naw 


stimpson  new  head 

OF  PRESS  CLUB 

|c,piul  Corp.  Will  Elect  Unoppoaed 
Candidate  for  Preaident — 

Two  Veterana  Up 
For  Office 

{Special  to  Kditok  &  Publisher) 
Washington.  D.  C..  Dec.  1&— George 
Jw  Stimpson.  author,  and  correspondent 
li  the  Houston  (Tex.)  Post,  will  be 
‘  formally  elected 

president  of  the 
National  Press 
Club.  Saturday. 
He  is  unopposed 
for  the  office  now 
held  by  Mark 
Foote,  correspon¬ 
dent  for  a  string 
of  Michigan  dai¬ 
lies. 

Born  in  Jones 
County,  la.,  Nov. 
3,  1896,  Stimpson 
was  educated  in 
Gio«oe  W.  Stimpson  Valparaiso  Uni¬ 

versity,  entering 
that  institution  in  1916,  leaving  the 
I  rliisroum  for  World  War  service,  and 

'  returninR  to  complete  his  collegiate 

I  mrk  1921.  While  pursuing  his 

itodies.  he  managed  to  fill  the  follow- 
^  jobs  simultaneously:  managing  ed¬ 
itor  of  the  yearbook,  the  Torch;  asso- 
iite  editor  of  V alumni,  the  Valparaiso 
ilumni  paper;  editor  of  the  Valoon, 
school  comic  monthly ;  reporter  for  the 
Vilpaeaiso  Messenger;  and  Valparaiso 
corrc'poiidciit  for  the  Chicago  Post. 
And  he  also  wrote  his  first  book,  "The 
Story  of  V'alparaiso,”  while  attending 
the  university. 

His  first  full-time  newspaper  work 
ns  as  a  reporter  for  the  Valparaiso 
MessoiiRcr.  in  1922  he  came  to  Wash- 
ngton  as  a  member  of  the  city  staff 
sf  the  Washington  Herald,  later  joining 
Pathjiiidcr  as  an  associate  editor  and 
ming  in  that  capacity  for  11  years. 

has  also  written  for  numerous  mag- 
uioes  and  newspapers,  and  for  the  past 
ftar  has  been  the  Houston  Post’s  cor- 
tspo  idei  ‘  here. 

j  Hi^  tooks  include  “Nuggets  of 
Knuul  ige,”  “Popular  Cuestions  An- 
;i»£red,”  “Things  Worth  Knowing,” 
'and  another  which  will  be  published 

^shortly. 

Before  ascending  to  the  presidency  of 
the  National  Press  Club,  he  had  filled 
ewry  elective  office  in  the  organization. 

Other  officers  to  be  elected  without 
contest  are  Kenneth  G.  Crawford,  Phil- 
fidelphia  Record  and  New  York  Post, 
isecretary;  Charles  A.  Hamilton,  Troy 
((N.  V.)  Times  and  Binghamton 
(N.  Y.)  Press,  treasurer;  Cecil  B. 
Dickson,  Universal  Service,  financial 
.■ecrclary. 

John  J.  Daly,  Washington  Evening 
iStar,  and  Charles  O.  Gridley,  Denver 
'Post,  are  contesting  for  the  office  of 
ivice  president.  For  a  three-year  term 
-ra  the  board  of  governors,  two  of  the 
hollowing  will  be  chosen:  John  Boyle, 
rVall  Street  Journal;  Thomas  F.  Ed- 
;munds.  United  States  News;  Paul 
[Hodges,  Cleveland  Plain  Dealer; 
Richard  L.  Wilson,  Des  Moines  Reg¬ 
ister  and  Tribune. 

I  A  one-year  membership  on  the  board 
p  governors  will  be  decided  in  a  con- 
.■est  ktween  Melbourne  Christerson, 
j^ociated  Press,  and  Henry  D.  Ralph, 
Vhicago  Journal  of  Commerce. 

!  An  interesting  feature  of  this  year’s 


election  is  that  the  two  oldest  active 
newspapermen  in  Washington  are  can¬ 
didates  for  office.  They  are  Charles 

A.  Hamilton  and  John  Boyle,  each  with 
more  than  50  years  of  membership  in 
the  Congressional  press  gallery. 

D  A 1 LY  HELD  SCHOOL 
FOR  TOWN  OFFICERS 

More  Th^n  500  in  Attendance  at 

Rocheater  Democrat  &  Chronicle 
Event  Whose  Purpose  Was  to 
Teach  Laws 

{Special  to  Kditor  &  I’i-blisiier) 

Rochestfk,  N.  Y.,  Dec.  17 — Some¬ 
thing  new  in  the  line  of  public  service, 
a  School  for  Town  Officers  sponsored 
by  the  Democrat  &  Chronicle  met  such 
a  response  that  the  newspaper  is  giving 
serious  consideration  to  an  annual 
school. 

Filling  a  large  hall  in  the  Chamber 
of  Commerce  Building,  the  school  at¬ 
tracted  more  than  500  town  officers 
from  Monroe,  Seneca,  Wayne,  Ontario, 
Yates,  Genesee,  Orleans  and  Livingston 
counties  Dec.  13  and  14.  In  some  in¬ 
stances,  every  newly  elected  member  of 
the  town  board  was  present. 

Association  of  Towns  of  the  State  of 
New  York  was  co-sponsor  of  the  event. 
Believed  to  be  the  first  institution  of  its 
kind  in  the  United  States,  the  idea  of 
the  school  was  conceived  by  Harold  W. 
Sanford,  associate  editor  and  political 
columnist  of  the  Democrat  &  Chronicle, 
and  Frank  C.  Moore,  executive  secre¬ 
tary  of  the  Association  of  Towns. 

Purpose  of  the  school  was  to  teach 
officers  to  know  their  laws  and  powers 
thoroughly  and  apply  them  with  a  great 
measure  of  common  sense.  Papers  were 
read  by  many  public  officials  during  the 
two-day  program. 

The  group  was  welcomed  at  a  lun¬ 
cheon  Friday  by  Frank  E.  Gannett, 
publisher  of  the  Democrat  &  Chronicle 
and  18  other  newspapers,  and  Roland 

B.  Woolward,  executive  vice-president 
of  the  Chamber  of  Commerce. 
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Corning,  N.  Y.,  Man  Target  of  Un¬ 
known  Rifleman 

The  poor  aim  of  a  would-be  murderer 
is  thought  to  have  been  the  sole  means 
of  keeping  the  city  of  Corning,  N.  Y., 
from  being  the  scene  of  a  tragedy  in 
many  ways  similar  to  that  of  the  shoot¬ 
ing  of  Walter  W.  Liggett  when  Charles 
H.  Flasphaler,  Jr.,  Corning  newspaper¬ 
man,  was  shot  at  while  walking  on  a 
street  in  the  northern  jiart  of  the  city 
early  on  the  morning  of  Dec.  14. 

Mr.  Flasphaler  is  engaged  in  pub¬ 
lishing  and  editing  The  Account,  a 
weekly  which  circulates  in  Corning  and 
nearby  communities.  His  newspaper 
has  delved  into  local  crime  conditions 
and  printed  exposures  which  have 
created  enmities. 

Inasmuch  as  Mr.  Flasphaler  reported 
that  but  one  shot  was  fired  at  him  it 
is  thought  probable  that  a  rifle  was 
used  in  the  undertaking.  No  clues  have 
been  uncovered  indicating  the  identity 
of  the  person  holding  the  gun. 


A  PUBLISHER  COMMENTS  ON 

“Home  Economics” 

THE  COMPLETE 
COOKING  SCHOOL 
SERVICE 


"Wt  iMVt  M  iMtMM  of  nilv-«lk  hMdrod 
Hoot  of  local,  aod  Ikrooth  yoar  affoiti, 
foity-fivo  kooarad  Uoa*  of  aadMoaal  ao- 

lloaal  advoftMof  ovaf  lail  vaar*t  Sekool” . . . 

"To  Bay  wo  arc  tWUfiad  It  patUot  M  alMly, 

aod  I  aMora  yoo  It  woold  m  a  plaiioti  to 
lacoaiawod  Hoaia  Ecoooailct  cooklae 
tekooli  to  aay  aawwaptt.**  .  .  . 

(Fro*  a  Connecticut  Newipaper) 

UTo  fuersmtaa  mad  daUrtra  defimit* 
smamrnt  aj  adddmmai  mammml  sdrtrtUmt 


A.  P.  EDITORS  CHOOSE 
“TEN  BEST”  STORIES 

F .  Brooks  and  J.  M.  Kendrick 
Pick  Most  Interesting  Events  of 
— Wirephoto  llustrates  Them 
— Berkson  Also  Has  a  List 

The  death  of  Will  Rogers  and  Wiley 
Post  in  a  plane  crash  in  .Alaska  and 
the  Italo-Ethiopian  conflict  ranked 
highest  in  news  interest  in  1935,  in  the 
opinion  of  J.  M.  Kendrick  and  W.  F. 
Brooks,  executive  news  editors  of  the 
Associated  Press. 

Mr.  Kendrick  chose  these  as  the  “ten 
best”  news  stories  of  1935 : 

1.  Rogers-Post  crash. 

2.  Trial  and  conviction  of  Haupt¬ 
mann. 

3.  Huey  Long  assassination. 

4.  Economic  improvement  and  court 
attacks  on  “New  Deal.” 

5.  Italo-Ethiopian  war. 

6.  German  rearmament. 

7.  Sinking  of  the  Mohawk. 

8.  Midwest’s  dust  storms. 

9.  Weyerhauser  kidnaping. 

10.  Barbara  Hutton’s  divorce,  re¬ 
marriage. 

Mr.  Brooks  jisted  these  ten: 

1.  Italo-Ethiopian  war. 

2.  Rogers-Post  crash. 

3.  Hauptmann  trial. 

4.  Invalidation  of  NRA. 

5.  Huey  Long  assassination. 

6.  Extension  of  the  “New  Deal.” 

7.  German  rearmament. 

8.  Florida  Keys  hurricane. 

9.  Inaugural  of  air  traffic  over  the 
Pacific. 

10.  Sinking  of  Mohawk. 

Associated  Press  Wirephoto  sub¬ 
scribers  this  week  received  pictures  “our 
editors  consider  outstanding  Wirephoto 
beats  of  1935,  first  year  of  the  service.” 
The  pictures  illustrated  the  Rogers- 
Post  crash,  the  Hauptmann  trial,  the 
Italo-Ethiopian  war,  IHorida  Keys  hur¬ 
ricane,  Montana  earthquakes,  boxing, 
football  and  baseball  events,  the  Presi¬ 
dent  addressing  Congress,  the  dust 
storms,  the  stratosphere  flights,  and  the 
wedding  of  the  Duke  of  Gloucester. 

Seymour  Berkson,  managing  editor  of 
Universal  Service,  in  a  radio  talk  rec¬ 
ently  picked  these  “best”  stories :  The 
Italo-Ethiopian  war.  Hauptmann  trial. 
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Rogers-Post  crash,  battle  over  the  con¬ 
stitutionality  of  the  “New  Deal,”  Huey 
Long’s  assassination,  German  rearma¬ 
ment,  stratosphere  flight,  Florida  hurri¬ 
cane,  crash  of  dirigible  Macon,  Japan’s 
expansion  in  Asia,  Braddock’s  winning 
world’s  heavyweight  boxing  champion¬ 
ship,  and  the  flight  of  the  China  Clipper. 

Editor  &  Publisher  erred  last  week 
in  reporting  that  International  News 
Photos  failed  to  send  out  pictures  of  the 
Rogers-Post  crash  with  its  illustrative 
material  covering  best  story  selections. 


’36  AD  BUDGET  INCREASED 

Fairbanks,  Morse  Company,  Chicago, 
will  increase  its  1936  advertising  ap¬ 
propriation  about  25  per  cent.  Plans  in¬ 
clude  consumer  advertising  in  maga¬ 
zines  and  co-operative  dealer  ads  in 
newspapers.  In  addition,  there  is  to  be 
an  institutional  campaign  in  Time 
magazine.  An  intensive  advertising 
program  will  be  directed  at  the  farm 
market  as  well  as  the  industrial  field, 
it  is  understood.  The  account  is  placed 
by  Henri,  Hurst  and  McDonald,  Inc., 
Chicago  agency. 


Trained  and 
Experienced  Men 
in  Journalism 

The  Personnel  Bureau  has  the  per¬ 
sonal,  education  and  experience 
records  of  members  of  Siqma  Delta 
Chi  in  46  states,  the  District  of 
Columbia,  two  island  possessions 
and  three  foreign  countries. 

They  are  trained  for  and  experienced 
in  every  branch  of  journalism.  Their 
age  range  is  21  to  52,  with  the 
average  at  29. 

Their  minimum  salary  requirements 
range  from  $780  to  $1 5,000. 
Employers  of  editorial  talent  who 
have  used  the  Personnel  Bureau  will 
testify  to  the  average  superiority  of 
Bureau  registrants. 

When  you  need  a  GOOD  man, 
write  or  wire — 

PERSONNEL  BUREAU 

OF 

SIGMA  DELTA  CHI 

JAMES  C  MPEIt,  OlMdei 
•16  Eidinu  Avmm 


ACCURACY 


United  Press 


SPEED 


If  you  need 
circulation 
men — 

Competent  to  take  charge  of 
your  entire  department,  or  to 
fill  important  posts  in  the 
department,  the  Welfare  Com¬ 
mittee  of  the  International 
Circulation  Managers  Asso¬ 
ciation  can  provide  you  with 
men  of  capacity  and  ability. 

Address:  Clarence  E.  Eyster, 
Secretary-Treasurer,  The 
Peoria  Star,  Peoria,  Illinois. 


NO  CHARGE  TO  EMPLOYERS 


DEALERS  &  DISTRIBUTORS 

OUT-OF-TOWN 
N  E  WSPAPERS 
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APPEALS  USED  chief  purpose  of  this  show  was  to  create 


FOR  HOSTESS  WEEK 


style  consciousness  among  the  con- 


N.  Y.  FILM  CRITICS  ORGANIZE 

Taking  exception  to  the  yearly  prize 


FORCED  OPEN  SESSION 


Cooking  School  Combined  With 
Beauty,  Furnishing,  Budgetary  and 
Style  Sessions  Drew  Record 
Crowds  in  Yonkers,  N.  Y. 


sumers  of  the  trade  area,  making  an  bestowed  by  the  Academy  of  Motion 
opportunity  for  local  stores  to  build  Picture  Art  and  Science,  Hollywood, 


prestige  and  acceptance  for  their  own  Kew  York  motion  pictures  critics  re¬ 
style  merchandise  by  advertising  and  cently  organized  the  New  York  Film 


Reporters  Objected  to  Closed  AAA 
Hearing  on  Tobacco  Acreags 
(.Special  to  Editor  &  I’csLitBia) 


merchandising  style  trends  as  shown  Critics  and  announced  that  they  would 


dramatically  by  tbe  French  originals.  designate  what  they  considered  the  best 


Washington,  D.  C.,  Dec.  lS-Nt,v  T  E 
pai)ermcn  last  week  forced  i 

ment  of  a  program  to  conduct  AAA  ‘imiric 
hearings  jii  tobacco  acreage  increase,  a  s 
star-chamber  session.  i** 


Bv  Margaret  Dana 

Merchandising  and  Advertising  Counsel 
Yonkers  (N.  Y.)  lierafd  Statesman 


More  than  ten  thousand  people  at-  picture  released  during  the  year,  the 


tended  the  four  sessions.  The  final  best  female  and  male  jierformance  and 


night  was  shown  to  a  capacity  audience  also  the  best  director.  The  membership 
of  3,100,  with  many  people  coming  follows:  Regina  Crewe,  American, 


Believing  that  a  policy  of  prestige-  three  hours  early  to  make  sure  of  seats,  mand  johaneson.  Mirror',  Kate  Cam¬ 


building  for  its  town  and  its  advertisers.  Finally,  aside  from  tbe  fact  that  many 
local  and  national,  is  tbe  modern  way  stores  reported  that  the  next  day’s  sales 


I'lnally,  aside  from  the  fact  that  many  ^ron,  Richard  Watts  Jr.,  Herald  opened  the  session  with  an  annoiZ;  ' 

-»roc  fliof  tliA  fiAYt  calpc  _  o _ u  xr  ....  ir_  l  .  __  _  and  CO 


Charles  1).  Lewis,  once  Hartforj 
County,  Connecticut,  farm  agent,  in 
charge  of  a  meeting  of  growers  here 


n^i  ana  national,  is  the  modern  way  stores  re^rted  that  the  next  day  s  sales  Tribime.  Andre  Sennwald,  Nezv  York  ment  that  newspapermen  arc  reau^ 
of  serving  Its  _  readers,  the  Yonkers  volume,  following  the  close  of  Hostess  Times.  Thornton  Delehantv.  Post.  Rose  to  retire  so  that  discussion. 


rxT  V- 1  Jonkers  volume,  following  the  close  of  Hostess  jimes,  Thornton  Delehanty,  Post,  Rose  to  retire  so  that  discussions  mwhtb  1 

(N.  Y.)  Herald  Staicsfmn  has  been  Week,  touched  a  high  point  for  seven  Pelswick,  Journal,  Eileen  Creelman,  carried  on  “more  frankly.”  Arthnr  f 


i.j  neraia  oraiesfvan  nas  peen  v\eeK,  touenea  a  nign  poini  lor  seven  Pelswick,  Journal,  Eileen  Creelman,  carried  on  “more  frankly.”  Arthur  r 
for  many  months  building  toward  three  years,  the  g^  will  created  in  a  ^un,  William  Boehiiel,  World-Tele-  Wimer,  Bulklcy  S.  Criffin  and  Fi*i 
aims,  hirst,  to  center  old  and  create  warm  circle  of  prestige  from  paper  to  »  •  w  •  -r-  i  .i  wr  i.  .  .  .  .  ^ 


aims.  I  irst,  lo  center  old  and  create  warm  circle  ot  prestige  trom  paper  to  gram,  Leo  Mishkin,  Moriring  Telegraph,  Marbut,  reporters  for  papers  in  Cau 

new  consumer  attention  on  its  adver-  readers  to  adv'ertisers  will  show  in  the  Tnbn  Rrddincrtnn  firnnbt\^  Pnnie  Nn*"*!  m^cticnt*.  tnharm  L  .  9?* 


on.  unier  attention  on  its  adver-  readers  to  advertisers  will  snow  in  me  John  Reddington,  Brookl\n  Eaqle,  Noel  necticiit’s  tobacco  lielt,  protested  bw  luln" 
tisers.  parficu  arly  its  local  merchants,  months  to  come  as  the  result  of  better  ri.nr  and  Tnhn  withnnt  avail  When  T  ¥«”• 


Second,  to  raise  the  trade  level  of  its  volume  and  profit  for  the  advertisers. 

local  merchandise  to  keep  step  with - 

the  rising  level  of  consumer  demand.  SHELDON  TO  O’DEA 

And  third,  to  serve  so  efficiently  as  the 

meeting  place  of  advertiser  aiid  con-  Leaves  Agency  Which  Takes  Name 
sumer  that  advertising  goes  to  each  Brown  &  Tarcher 

reader  with  the  irnportant  weight  of  The  firm  name  of  Hommann,  Tarch 

honest  recommendation  Rnd  cissur3.nce.  Xr  mifRiHnn  inp  Mpw  YnrP  ia; 


Busch,  Time  Magazine  and  John 
Mosher,  New  Yorker.  Jean  McClure  is 
the  executive  secretary. 


without  avail.  When  Lewis  ii»;,ttd  Ideanei 


Leaves  Agency  Which  Takes  Name  of 
Brown  &  Tarcher 

The  firm  name  of  Hommann,  Tarcher 


PENA  RODRIQUEZ  IN  U.  S. 

One  of  the  leading  motion  picture 
critics  of  .South  .America.  Senor  Manuel 
Pena  Rodriquez,  arrived  in  New  York 


that  they  go,  they  carried  their  pro. 
test  to  Lewis’  superiors,  and  an  or^ 
was  issued  to  recess  the  gatherin  jud 
reconvene  later  in  the  day  with  the  ^ 
ixjrters  invited  to  be  present 


mu  and  assurance.  &  Sheldon,  Inc.,  New  York  agency,  will  r)ec  19  aboard  the  Southern  Cross  en 

be  changed  to  Brown  &  Tarch.r,  Inc..  pS?'rS- 


past  year  is  too  long  for  these  pages,  i^,,  \  George  H  Sheldon  for  eight  to  Hollywood,  ^senor  t  ena  Ko- 

but  the  renort  of  the  vear’s  recent  cigiu  driqucz  is  cinema  editor  of  La  Nacton, 

?Un,aV  HoE.  W 'r  yap,  v,cc;prcs, deni  ol  th„  agency  «,  b„„„,  After  two  weeks  in  New 


climax.  Hostess  Week,  can  be  given 
in  a  comparatively  short  space. 

The  Herald  Statesman  has  in  former 
years  presented  a  regular  cooking 


withdrawn  to  become  ex^utive  vice-  York  he  will  spend  two  months  in  the 
president  of  Mark  O  Dea  &  Co.,  New  interviewing  stars  and 


years  presented,  a  regular  cooking  officers  of  Brown  &  Tarcher  will  be 

sclKMl.  For  various  reasons  this  pro-  Stanley  A.  Brown,  chairman  of  the  mdustrv. 

motion  was  dropped  for  several  years,  board;  J.  D.  Tarcher,  president;  Charles  SHOWFn  iQO  NFW  HOMFS 

until  last  summer  when  it  was  again  £.  Clifford,  vice-president  and  secretary,  1®.®  HOMES 


adopted  as  a  skeleton  framework  upon  William  E.  Larcoml^,  vice-presi 

which  to  present  the  larger,  more  com-  ^nd  treasurer. 


prebensive  consumer  series  of  sessions  Qn  Feb.  15,  Brown  &  Tracher  will 
which  we  christened  Hostess  \\  eek.  move  to  the  tenth  floor  of  the  Interna- 
The  whole  promotion  was  the  result  tional  Building,  630  Fifth  avenue. 

of  the  combined  thought  and  suggestion  _ 

of  the  entire  staff  of  directors  of  the  WINCHELL  BEATEN 

various  departments.  _ 

The  promotion  which  came  out  of  Columni.t  Lee.  Pivot  Tooth  When 


id  William  E.  Larcombe,  vice-presi-  Aitstin  (Minn.)  Herald  recently 

nt  and  treasurer.  published  a  special  16-page  tabloid  sec- 

On  Feb.  15,  Brown  &  Tracher  will  t'pn  on  coated  stock,  featuring  individual 
Live  to  the  tenth  floor  of  the  Interna-  pictures  of  190  ne\V  homes  built  in 
jnal  Building,  630  Fifth  avenue.  Austin  during  1935.  The  construction 

_  activity  in  .Au.stin  this  year  represents 

WINCHELL  BEATEN  niore  than  a  half-million  dollars.  The 

_  Herald’s  pictorial  supplement  also  in- 


KNAUTH  SUCCEEDS  REYBURN 

Effective  Feb.  1,  Samuel  W.  R*j. 
burn  will  resign  as  president  of  the 
.Associated  Dry  Goods  Corponfioo, 
and  become  chairman  of  the  hoird 
He  will  be  succeeded  as  preskknt  b; 
Oswald  W.  Knauth,  economist  and  lorn- 
er  executive  of  R.  H.  Macy  4  (a, 
Inc.,  and  until  recently  head  of  the 
Emergency  Relief  Bureau  of  New  York 
City.  The  corporation  controls  Lord  I 
Taylor  and  James  McCreery  stores  in 
New  York,  Hahne  &  Co.,  Newark;  the 
William  Hengercr  Company,  Buffalo; 
J.  N.  .Adam  &  Co.,  Buffalo;  Stewart 4 
Co..  Baltimore;  Stewart  Dry  (ioods 
Company,  and  the  Powers  Mercautik 
Company,  Minneapolis. 


these  conferences  and  plans  was  a  four 
session  affair,  staged  in  the  State  Ar- 


Auaulted  in  New  York 


Walter  Winchell,  Broadway  col-  Austin. 


eluded  pictures  of  the  government’s 
Subsistence  Homestead  project  near 


moiT,  before  large  and  enthusiastic  for  the  A'ctc-  'York  Daily  Mirror 


and  other  newsiiapers,  was  waylaid  and 


.  On  the  first  day  and  on  each  succes-  bv  two  unidentified 


sive  day,  a  cooking  school  in  the  mod¬ 
em  manner  was  the  first  part  of  the 
program.  Each  cooking  session  was 
built  around  the  idea  of  some  form  of 


52nd  street  and  7th  avenue  in  New 


ASIA  HAS  NEW  FORMAT 

The  January  issue  of  Asia  Magazine, 
New  York,  appeared  in  a  new  format 


York  Dec.  17.  The  columnist  was  as-  recently  adopted  which  decreased  the 
saulted  after  he  had  left  a  barber  shop,  page  size,  but  increased  the  number  of 


hospMi.,  conftnon  enough  ,o  be  close  .he  ric.irS'‘Z„,i;  Xied.  Yn^'l.iXofTaZr  Ire’he’S  r"""  .E'*'  S  .W’ 

to  the  experience  of  every  woman  in  u-  ^  bhvtdv  no^e.  W  illngtr.tinng  J  ‘•'"ner  at  the  Hotel  Warldorf-Astona, 


A  new  type  dress  was  also 


INNER  CIRCLE  ELECTS 

William  R.  Conklin.  City  Hill  re- 
Iiorter  for  the  Hero  York  Tima,  was 
elected  president  of  the  Inner  (jrck 
Dec.  17  at  its  annual  meeting  in  tht 
■Aldermanic  chamber  at  City  HjJL  Ht 
succeeds  Charles  M.  Bayer,  also  of  tht 
Times,  who  was  president  during  the 
last  year.  The  Inner  Circle,  conjosed 
of  political  writers  and  former  polhkil 


the  audience. 

One  cooking  session  showed  the  di- 


and  giving  him  a  bloody  nose. 


used,  for  illustrations  a  coated  stock ; 


Winchell  did  not  report  the  fracas  to  for  text,  an  antique  Ixiok  paper.  Th.e 


.March  7. 


cuoKing  session  snowed  ine  di-  jbe  police.  The  columnist  devoted  sev-  issue  ran  72  pages  and  cover 
rector  planning  preparing  and  serving  eral  paragraphs  of  his  Dec.  18  column  — — - 


a  children’s  party. 

Another  session  was  organized  around 
the  plans  for  cooking  and  serving  a 
a  formal  dinner  party. 

A  special  feature  occupied  the  second 
half  of  each  session.  On  the  first  day, 
a  famous  maker  of  cosmetics  demon- 


to  a  humorous  account  of  the  attack.  RESCUED  GIRL  RECOVERS 

20-PAGE  BURLESQUE  SECTION  Lillian  Lenehan,  the  14-year-old  girl 

who  was  rescued  recently  from  a  boat 
D  •»  7  j  York  coast  by  Hearst  Pilot 

Rapids  section  of  the  Grand  Rapids  Bill  Cleveland  after  she  had  swallowed 


20-PAGE  BURLESQUE  SECTION 


a  famous  maker  of  cosmetics  demon-  Qnlljov  safety-pin,  left  the  hospital  this 

strated  smart  make-up  and  “beauty”  announced  she  had  written 

exercises.  At  the  second  session,  which  ^  ^  7  calling  him  “the  best  pilot 

was  in  the  evening,  the  finals  of  a  ‘^e  world.” 

Rapids  _  page,  drawn  by  Ray  Barnes,  - 


NEWSPRINT  MILL  PLANNED 

Arthur  A.  Schmon,  president  of  the 
Ontario  Paper  Company,  LtiL,  an¬ 
nounced  plans  in  Montresd  Dec  17  for 
construction  of  an  $8,000,000  newsprint 
plant  at  Comeau  Bay,  on  the  Mankom- 
gan  River  near  Rimouski,  Qnt  The 
company,  an  affiliate  of  the  Chicago 
T ribune  and  the  New  York  Daily  News. 
now  operates  a  mill  at  Thorold,  Ont 


Budeet  Costume  Contest  were  statred  uiawii  uy  ivay  oaiiics. 

This  contest  had  been  sponsored  we^s  cartoonist.  The  section  was  devoted  ta 


before  by  the  Herald  Statesman  to  pro¬ 
mote  availability  of  consumer  facts  in 
clothes  buying,  and  to  center  attention 
on  Yonkers  stores.  Women’s  clubs 
were  the  contestants,  cash  prizes  equal¬ 
ing  the  budget  limits  were  awarded  by 
the  newspaper,  extra  prizes  were  of¬ 
fered  by  fabric  manufacturers  for  iden¬ 
tification  of  their  fabrics,  judges  were 
three  well-known  women,  and  every 
item  shown  on  entries  had  to  be  ob¬ 
tained  from  Yonkers  stores. 

There  were  24  entries  and  every  co- 


. .  •  .  g-  J  D  J  NATIONAL  PRESS  TO  MEET 

razzing  of  prominent  Grand  Rapids  .  .  , 

and  western  Michigan  person®,  as  well  "’ceting  of  the  stockholders 

a®  features  of  the  dailv.  Outside  busi-  of  the_  National  Press  Building  Corpora 


as  features  of  the  daily.  Outside  busi¬ 
ness  men  and  others  submitted  40  car¬ 
toons,  which  appeared  in  the  edition.  A 
total  of  2,115  inches  of  advertising  was 


tion.  Washington,  will  be  held  Dec.  24 
in  Washington.  The  meeting  has  been 
called  to  act  on  a  proposed  amendment 


PLANNING  MEXICO  TRIP  i  rov 

Friend  W.  Richardson,  president,  is  i  teci 
polling  the  membership  of  the  California  1  anc 
Press  Association  on  the  proposal  | 
a  16-day  trip  to  Mexico  C!ity  to  start  '  wh 
early  in  February.  P®* 


carried,  which  was  240  inches  more  than  t®  charter  for  the_  purpose  of  carry 


ill  the  1934  edition. 


REICH  BANS  JEWISH  WRITER 

In  an  official  communique  issued 
through  the  German  news  bureau,  accord¬ 


ing  out  the  corporation’s  plan  of  reo- 
ganization. 


(TED)  HOYT 


COAST  PAPER  SUSPENDS 

The  Santa  Barbara  (Cal.)  Ckroaidi, 
recently  launched  by  Stanley  Selover, 
has  suspended.  Mrs.  Ann  Waynflete, 
former  publisher  of  the  paper  at  Car- 


Edmund  Cooper  Hoyt,  a  sports  writer  pJ^teria,  will  move  the  ^per  back  to 


ing  to  the  Associated  Press,  the  German  on  Philadelphia  newspapers  for  many  ^own  and  resume  publication. 


oneratinir"storp  waT  credVt^d 'on  the  government  this  week  expelled  Thor-  years,  specializing  in  golf  and  tennis, 
KS  progrZ.  S  to"2e  LrdaA  S.em.hal  for  25  y^rs  Brrlin  rep-  dirf  of  p„,™i.  ij  PhiUdelp^^ 
naner  alon^  with  nictiires  of  the  win-  resentative  of  the  Copenhagen  Daily  17.  He  was  56  years  old.  Mr.  Hoyt, 
jjgj-g  ’  Politiken.  The  communique  read :  “The  known  as  Ted  to  sports  followers,  had 

The  third  special  feature  was  a  talk  Jew  Steinthal  consistently,  though  un-  been  associated  with  the  Evening  Led- 
by  a  leading  decorator  on  the  subject  of  ‘r®®  and  hateful  reporting  has  sen-  per  as  golf  ej^rt  for  a  long  time  and 
this  year’s  trends  in  home  furnishings,  hurt  the  interests  of  the  German  recently  had  been  on  the  Inquirer  staff, 

wove  rtf  moLinor  /  Reich.”  - 


CAMERAMEN’S  DANCE  JAN.  *4 

The  seventh  annual  dance  and  enter¬ 
tainment  of  the  Press  Photographen 
Association  of  New  York  will  be  heW 
Jan.  24  at  the  Hotel  Commodore. 


this  year’s  trends  in  home  furnishings, 
and  practical  ways  of  making  over 

rooms  spading  anything  from  nothing  pREgS  POST  NAMES  LEWIS  '~Th7\aroVntn~(F\:i^  Herald  \ 

to  inany  hundreds  of  dollars.  Two  lo-  (Special  to  Emox  &  PatJ-isumt)  ur  u  i  o?  ^  •  i 

cal  furniture  stores  were  given  the  op-  Washington  D.  C.,  Dec.  18 _ Of-  published  a  92-page  special  Mail-lt- 

portunity  at  the  close  of  this  talk  to  fleers  of  National  Press  ’Post,  American  Away”  edition,  co^es  of  which  went 
redecorate  the  stage  living  room  while  Legion,  were  installed  Tuesday  night  by  every  state  and  20  foreign  countries, 
the  audience  watched  the  transforma-  Maior  Paul  T  McGahan  oast  deoart-  The  edition  was  one  of  the  largest  issues 
tion.  Cental  colander  for  the^istrirt  of  Pnnt^  by  the  Herald  since  the  “boom 

The  final  evening,  being  the  one  Columbia,  and  Washington  Correspon- 
glamorous  and  formal  session,  pre-  dent  for  the  Philadelphia  Inquirer.  am/vtuco  c-wz-d  Ax/iwr-  umit 

sented  a  dramatic  fashion  show  of  Edward  McE.  Lewis,  American  Legion  AWUintK  tnuKAVinu  unii 


ISSUED  ‘MAIL-AWAY’  EDITION 

The  .Sarasota  (Fla.)  Herald  Dec.  1 
published  a  92-page  special  “Mail-It- 


STORY  EDITOR  RESIGNS 

Jeane  Colien,  for  the  past  three  year* 
story  editor  of  Columbia  Pictures,  ^ 
signed  last  week.  No  successor  to  nff 
post  has  been  appointed  as  yet. 


printed  by  the  Herald  since  the  “boom 
days.” 


original  French  models,  developed  in  News  Service,  was  installed  as  com- 


ANOTHER  ENGRAVING  UNIT 

St.  Catharines  (Ont.)  Standard  has 


68-PAGE  EDITION 

The  Detroit  Nezvs  published  a  ^ 
page  newspaper  on  Friday,  Dec  13,  W 
largest  regular  issue  since  March  Z7, 
1931.  _ 


American  silks,  and  directed  and  staged  mander,  succeeding  Henry  Flynn,  of  installed  a  modern  engraving  depart- 


by  the  International  Silk  Guild.  The  National  Catholic  News  Service. 


ADDRESS  WANTED 
Harry  Norman 
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WHAT  OUR  READERS  SAY 

TOO  FEW  WILL  HGHT 

To  Editor  &  Publisher:  The  death 
oi  Walter  W.  Liggett,  the  “crusading 
American  journalist,’’  deeply  grieves 
me,  as  it  rightly  should  every  red- 
blooded  American  whether  he  be  jour¬ 
nalist  or  not. 

In  this  broad  country,  we  have  only 
too  few  men  with  sufficient  courage 
and  conviction  to  fight  back  at  inter- 
I  ests,  whether  they  be  corporate  or  in- 
i  dividual.  American  journalism  since 
the  war  lias  been  content  to  sit  back, 
pass  the  Duck  and  literally  say  “Come 
no,  Washington,  strut  in  the  G- 
Men."  To  take  up  the  banner  of  a 
cleaner  America,  through  correct  mu¬ 
nicipal  or  state  government,  runs  so 
iar  from  the  beaten  path  of  individual 
journalism  that  the  work  of  Liggett 
deserves  even  further  commendation 
than  will  be  rightfully  his. 

I  have  known  Walter  Liggett.  1 
have  talked  with  him.  I  have  spun 
yams  with  him  and  I  have  interviewed 
him.  His  yen  for  clean,  representa¬ 
tive  government  without  taint  was  an 
inborn  desire.  His  soul  demanded  that 
the  America  our  forefathers  fought  for, 
and  founded  for  us,  be  saved  from  those 
individuals  defying  the  traditions  we 
so  dearly  cherish. 

Walter  felt  that  his  calling  was  an 
honorable  one,  and  it  truly  was.  His 
initiative,  his  real  American  “guts”, 
course  and  defiance  of  the  intimidat- 
iag  influences  of  the  degradation  of  so¬ 
ciety,  are  glory  paths  that  other  Amer¬ 
ican  editors  could  readily  undertake  to 
follow  perhaps  with  a  thought  to 
death  but  after  all — what  is  worth  while 
in  this  world  that  isn’t  worth  fighting 
for?  To  defend  the  country  at  war 
is  patriotism.  To  defend  the  country 
at  peace  in  the  face  of  those  intending 
to  break  down  the  standards  of  so¬ 
ciety  and  civilization  should  not  be 
considered  any  less  patriotic — ^actually, 
it  should  be  more  so.  Defending  the 
country  proper  is  certainly  more  Amer¬ 
ican  than  to  fight  Europe’s  battles. 

This  unfortunate  murder  should  be 
the  rallying  call  to  American  journalism 
to  prevent  the  re-cx:currence  of  just 
such  incidents.  It  is  a  blotch  on  the 
records  when  an  American  editor  who 
has  so  courageously  battled  to  protect 
fundamental  American  principles  can  be 
murdered  by  criminals  without  Amer¬ 
ican  journalism  assuring  the  world  that 
he  has  not  died  in  vain.  The  press 
,  can  do  it,  not  alone  perhaps,  but  with 
I  the  cooperation  of  the  Federal,  state  and 
I  local  officials. 

God  bless  Walter.  May  his  soul 
:  remain  with  Mrs.  Liggett  to  enable 
her  to  face  her  battles,  however  har- 
.  rowing  they  may  be.  May  God  pro¬ 
tect  his  children.  And  may  the  state 
and  Federal  governments  cooperate  to 
make  the  West  a  still  better  place  in 
which  to  live,  rear  a  family  and  pros¬ 
per. 

From  an  old  friend, 

George  P.  Butterly,  Jr., 
Former  Staff  Writer, 
Brooklyn  Daily  Eagle. 

UGGETT  A  MARTYR 

To  Editor  &  Publisher:  Walter  W. 
Liggett  is  dead.  He  was  shot  by  thugs, 
before  the  eyes  of  his  wife  and  his  ten- 
year-old  daughter,  because  he  pub¬ 
lished  in  his  weekly  paper,  the  Mid- 
fy est  American,  the  names  and  ad¬ 
dresses,  the  past  crimes  and  present 
criminal  activities,  of  a  group  of  gang¬ 
sters  who  were  evidently  protected,  as 
he  charged,  by  state  and  city  officials. 
At  least  these  criminals  were  never  mo¬ 
lested  by  law-enforcing  bodies  even 
after  Liggett  had  printed,  again  and 
again,  accusations  which  were  sufficient 
to  have  jailed  any  one  of  them. 

Decent  thinking  people,  not  only  in 
Minnesota,  but  over  the  entire  Nation, 
roust  in  the  name  of  common  humanity 
coroe  to  the  aid  of  Walter  Liggett’s 
widow  and  his  fatherless  children, 
th^  must  bring  such  pressure  to  bear 
on  Minneapolis^  and  Minnesota  officials 
as  to  make  it  imperative  they  bring  to 
justice  the  assassins  of  Editor  Lig¬ 


gett.  They  must  lend  their  moral  sup- 
l)ort,  at  least,  to  Edith  Liggett  if  she 
decides  to  go  on  where  Walter  left  off 
and  clean  the  corruption  out  of  Min¬ 
neapolis  and  the  State  of  Minnesota. 

1  am  nobody  .  .  .  merely  a 
>oung  woman  who  worked  for  Walter 
Liggett,  and  who  counted  him  as  one 
of  her  finest  friends.  Aside  from  the 
indignation  over  the  dastardly  way  in 
which  Liggett  was  shot  down  by  thugs 
who  should  never  have  been  at  large, 

1  feel  a  deep,  personal  grief  for  the  loss 
of  a  humane,  lovable,  warm-hearted 
friend.  That  personal  grief  cannot  be 
assuaged  iiy  any  bringing  to  justice  of 
the  slayers.  A  prince  among  men  is 
gone — irrevokably  gone.  .  .  .  That 
so  fine  a  man  should  be  the  vicitim  of 
cold-blooded  murder  adds  horror  to  the 
grief  of  his  many  friends. 

I  worked  for  Mr.  Liggett  on  papers 
in  Bemidji,  in  Red  Wing,  and  in 
Rochester,  Minn.  I  testified  for  him 
when  he  was  tried  in  Minneapolis  on 
the  foul,  trumped-up  charge  by  which 
his  political  opponents  and  gangster 
enemies  hoped  to  put  him  out  of  the 
way  for  20  years.  Ten  days  before  he 
was  killed  mv  husband  and  I  had  din¬ 
ner  with  the  Liggetts. 

I  had  the  friendship  of  Mr.  and  Mrs. 
Liggett.  I  had  Walter’s  confidence,  and 
in  the  many  months  in  which  I  knew 
him  well,  I  never  had  occasion  to  doubt 
his  integrity  or  the  nobleness  of  his 
motives  in  publishing  the  kind  of  paper 
he  did.  As  long  as  I  knew  him  he  re¬ 
mained  always  the  same — indignant 
over  injustices  to  individuals  or  ^en- 
cver  new  evidence  appeared  of  graft 
and  corruption  among  men  holding  of¬ 
fices  of  public  trust. 

Hard  things  have  been  said  and  writ¬ 
ten  of  poor  Liggett.  The  authors  of 
these  remarks  were  either  honestly 
misled: — or  criminally  careless  of,  or 
indifferent  to,  the  truth; — or  they  were 
purposely  maligning  the  man  because 
they  were  afraid  of  him  and  his  influ¬ 
ence  in  the  state.  For  Liggett  was  a 
good  man  and  an  honest  one.  What 
is  more,  ne  was  fearless.  He  barged 
in  where  others  dared  not  enter.  His 
courageous  spirit  enraged  those  who 
felt  the  lash  of  his  invective — it  en¬ 
raged  them  to  the  point  of  murder. 

Liggett  played  practically  a  lone  hand 
in  demanding  a  thorough  cleaning  out 
of  racketeers  and  grafters  in  Minne¬ 
sota.  Of  course  many  people  admired 
him,  and  urged  him  to  keep  up  the 
good  work.  But  how  many  cared 
openly  to  champion  a  man  who  was 
making  so  many  bitter  enemies  among 
the  powerful  as  well  as  the  dangerously- 
depraved  and  unprincipled?  Some,  who 
heard  of  him  only  through  repute,  im¬ 
puted  to  him  the  motives  which  would 
have  been  theirs  had  they  been  publish¬ 
ing  his  kind  of  paper.  They  chose  to 
suggest  or  to  accuse  him  outright  of 
using  shady  and  underhanded  methods 
of  obtaining  money  through  blactcmail. 
Anyone  who  knew  him  scoffed  at 
such  barefaced  falsehoods.  He  had  ro 
money — as  long  as  I  have  known  the 
Liggetts,  they  have  always  been  next 
door  to  poverty;  how  they  were  to  buy 
much  needed  clothes  was  often  a  real 
problem  to  them.  What  little  capital 
they  had  when  they  came  to  Minnesota 
was  quickly  exhaused  in  their  deter¬ 
mined  and  courageous  battle  to  keep 
their  paper  alive,  in  spite  of  the  many 
exasperating  and  expensive  methods 
resorted  to  by  their  enemies  to  bank¬ 
rupt  them  and  put  them  out  of  busi¬ 
ness.  It  is  merely  ridiculous  to  suppose 
that  Liggett  ever  got  one  penny  dis¬ 
honestly.  His  paper  ate  up  all  his  sav¬ 
ings  and  he  made  just  enough  money 
from  his  fVest  Lake  Neighborhood 
News  (a  non-political  weekly)  to  feed, 
clothe,  and  shelter  his  family.  Oppor¬ 
tunists  who  look  always  first  for  the 
best  way  of  feathering  their  nests  can¬ 
not  understand  the  courageous,  bat¬ 
tling  idealist  that  was  Liggett. 

Liggett  is  a  martyr  to  the  cause  of 
free  press  in  America.  But  if  one’s 
faith  in  humanity  is  not  entirely  mis¬ 
placed,  by  killing  Liggett  the  gang  has 
accomplished  its  own  destruction.  Out¬ 
raged  humanity,  and  more  particularly 
newspaper  men  and  women  throughout 
the  country,  will  now  complete  what 
Liggett  began, — will  surely  press  the 


Photo  shows  Albert  Meyer,  general 
manager  of  the  Zurich  Neue  Znreher 
Zeitung,  Swiss  daily,  who  on  Dec.  11, 
without  fuss,  fanfare  or  heated  cam¬ 
paign,  was  elected  president  of  Switzer¬ 
land  for  1936  by  the  Swiss  National 
Assembly  which  conducts  the  elections 
for  the  Republic. 

charges  which  only  death  could  make 
him  drop ;  and  not  long  hence  the  world 
will  know  that  every  charge  was  true. 
The  name  that  has  been  too  often  and 
too  cruelly  profaned  will  be  cleared 
at  last. 

Barbara  Gibbons  Ritchie. 

Minneapolis. 

NOW  BARON  TWEEDSMUIR 

To  Editor  &  Publisher:  Please  ac¬ 
cept  a  neighborly  correction.  In  the 
“Shop  Talk  at  Thirty”  (for  Nov.  23) 
you  mention  John  Buchan  as  Lord 
High  Commissioner  to  Canada.” 

He  is  now  Baron  Tweedsmuir,  and 
is  (Governor-General ;  the  two  titles  are 
in  no  way  parallel,  as  the  Governor- 
General  is  the  personal  representative 
of  the  King. 

Canada  has  a  high  Commissioner  in 
London. 

You’ll  probably  get  this  from  other 
Canadian  newspapermen,  but  one  more 
won’t  hurt,  and  I  did  enjoy  your  article. 

Sincerely, 

Herbert  Sallans. 

FEATURED  BIG  FREEZE 

To  Editor  &  Publisher:  The  death 
of  Guy  C.  Turner  of  the  Newark  Eve¬ 
ning  News,  brings  to  mind  vividly  Tur¬ 
ner’s  famous  Sunday  feature  on  “When 
Hell  Freezes  Over.” 

Henry  L.  Mencken  then  was  Sun¬ 
day  editor  of  the  Baltimore  Sun,  and 
his  idea  of  a  Sunday  supplement  was 
unique,  best  described  as  Menckenesque. 
When  Guy  told  us  he  was  going  to 
write  a  straight  news  feature,  date 
lined  “Hell,”  with  a  full  report  on  the 
cold  wave  and  the  subsequent  freez¬ 
ing  of  the  River  Styx  we  knew  it  would 
be  good.  An  artist,  who  managed  to 
catch  some  of  the  vivid  touches  of 
Dore,  needed  only  a  few  hints  from 
Guy  to  begin  work  on  the  big  8-column 
drawing. 

Over  midnight  coffee  and  other 
beverages  Guy  talked  the  story  for  a 
few  days,  and  then  began  to  turn  out 
the  copy  on  the  yard  long  sheets  then 
supplied  for  voluminous  high-speed 
composition.  Long  after  the  early 
morning  paper  had  been  brought  up 
from  the  pressroom  Guy  was  still  bat¬ 
ting  away.  The  real  fun  began  when 
he  called  on  us  to  furnish  historic  vil¬ 
lains,  and  an  argument  ensued  over 
some  characters  that  have  come  down 
to  us  as  noble  and  unlikely  to  be  in 
Hell. 

Although  merely  a  boy,  well  under 
20,  way  back  before  his  23  years  on 
the  Newark  News,  Turner  wrote  many 
brilliant  stories,  all  turned  out  at  top 
speed.  The  only  man  in  the  office  who 
could  rattle  the  keys  faster  was  Frank 


R.  Kent,  who  although  very  young,  too, 
even  then  knew  more  politics  than  any¬ 
body  else  in  the  office. 

Edwin  J.  Heath, 

Heath  News  Service,  Washington,  D.  Cl 

25  PER  CENT  OF  GROSS 
SPENT  FOR  **SUBS” 

Huge  Sum*  Paid  by  London  Paper* 
For  Canvaating  and  Gifts, 
News-Chronicle  Editor 
Declare* 

The  national  British  papers,  published 
in  London,  today  spend  25  per  cent  of 
their  gross  revenues  for  canvassing  and 
for  gifts  to  increase  circulation,  Aylmer 
Vallance,  editor  of  the  London  News- 
Chronicle,  told  students  at  the  Columbia 
University  Graduate  School  of  Journal¬ 
ism. 

“Not  only  do  the  London  papers  spend 
for  gifts  to  increase  circulation,”  the 
editor  said,  “but  they  also  spend  a  great 
deal  on  insurance  of  all  kinds  for  sub¬ 
scribers.  This,  in  some  instances,  brings 
the  total  cost  of  increasing  circulation 
to  not  far  from  30  per  cent  of  the 
gross  revenue.” 

If  the  British  papers  would  cease  their 
tremendous  circulation  expenses,  the 
size  of  the  papers  could  be  increased 
almost  to  the  size  of  the  larger  Amer¬ 
ican  papers,  Mr.  Vallance  declared. 

“Today  England  is  being  flooded  with 
cheap  books  as  premiums  in  newspaper 
circulation  contests,”  the  News-Chron¬ 
icle  editor  continued. 

“I  am  sorry  to  say  many  of  these 
books  come  from  the  United  States.” 

Since  he  had  been  in  this  country, 
Mr.  Vallance  explained,  he  had  been 
particularly  impressed  by  the  “enorm¬ 
ous”  size  of  the  American  dailies. 

Next,  he  praised  the  “intellectual 
awareness”  of  the  American  press,  and 
its  effective  covering  of  up-to-the 
minute  news  in  all  fields — including 
science,  the  drama,  and  others. 

When  pressed,  Mr.  Vallance  did  admit 
he  had  found  one  or  two  weaknesses  on 
this  side  of  the  Atlantic.  American 
copyreaders,  he  opined,  were  either 
sleepy  or  had  peculiar  ideas  about  spell¬ 
ing. 

"I  was  surprised  at  the  lack  of  co¬ 
ordination  between  editorial  writers  and 
the  city  editor,”  Mr.  Vallance  told  the 
students.  “The  lead  editorial  is  fre¬ 
quently  on  a  different  story  from  the 
ona  in  the  lead  position  on  page  one. 
On  investigation,  I  was  told  there  was 
no  attempt  made  at  any  liaison  between 
the  main  news  story  and  the  main  edi¬ 
torial.  In  England,  the  city  editor  al¬ 
ways  attends  the  editorial  writers’  con¬ 
ference.” 

The  essentials  of  journalism  are  the 
same  the  world  over,  according  to  Mr, 
Vallance,  who  listed  the  three  main  es¬ 
sentials  as: 

“First,  a  lucidity  of  style;  second,  the 
ability  to  inject  something  of  the  writer’s 
personality  into  every  article ;  third,  and 
perhaps  the  most  important,  the  devel¬ 
opment  of  the  ‘nose  for  news’.” 

AVERY  C.  MARKS 

Former  Managing  Editor  of  Wash¬ 
ington  Time*  Die* 

Avery  C.  Marks  Jr,  former  man¬ 
aging  ^itor  of  the  Washington  Times, 
died  Dec.  15  in  New  York.  He  was  48 
years  old. 

Mr.  Marks  was  born  in  Greenville, 
Mich.,  and  entered  newspaper  work  as 
a  reporter  on  the  Grand  Rapids  News 
in  1911. 

He  became  managing  editor  of  the 
Washington  Times  in  1918  and  held 
that  post  for  ten  years.  Mr.  Marks 
resigned  in  1928  to  join  the  executive 
staff  of  the  National  Broadcasting 
Company,  where  he  remained  until  1931, 
when  he  became  vice  president  of  Radio 
Associates.  Before  joining  the  Times 
he  was  with  the  Associated  Press, 

As  a  newspaper  executive  in  the 
capital  and  as  president  of  the  National 
Press  Club,  Mr.  Marks  was  the  friend 
of  many  Presidents  and  other  political 
figures. 

A  committee  of  the  National  Press 
Club  was  named  to  attend  the  funeral, 
which  was  held  Dec.  17  in  New  York. 
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DAILY  AWARDS  PRIZES 
IN  FARM  CONTEST 


"Plant  to  Prosper’’  Winners  Guests 
of  Memphis  Commercial  Appeal 
at  OnC'Day  Program — AAA 
Chief  Among  Speakers 

Concluding  its  second  annual  agri¬ 
cultural  improvement  campaign  known 
as  the  “Plant  To  Prosper”  Competi¬ 
tion,  the  Memphis  Commercial  Appeal 
held  a  Mid- South  Farm  Forum  on  Dec. 
11  with  nationally  known  farm  authori¬ 
ties  as  the  principal  speakers  and  win¬ 
ners  in  the  1935  Comjietition  as  the 
honor  guests. 

The  “Plant  To  Prosper”  competition, 
sponsored  by  the  Commercial  Appeal 
with  the  co-operation  of  the  Memphis 
Chamijer  of  Commerce  agricultural 
committee  and  the  state  agricultural 
extension  forces  of  Arkansas,  Mis¬ 
sissippi  and  Tennessee,  is  dedicated  to 
the  purpose  of  promoting  diversified 
farming  in  a  section  hitherto  devoted 
primarily  to  a  single  crop — cotton. 

Smaller  newspapers  by  the  hundreds, 
dailies  and  weeklies,  throughout  the 
three  states,  gave  publicity  to  the  com¬ 
petition.  Dozens  of  them  sponsored 
competitions  of  their  own  within  their 
respective  counties,  thus  far  the  first 
time  uniting  all  the  press,  large  and 
small,  of  a  vast  agricultural  region  in 
a  general  uplift  program. 

The  Forum  which  concluded  the 
“Plant  To  Prosper”  year,  as  it  is  called, 
gave  the  Commercial  Appeal  an  op¬ 
portunity  to  bring  to  Memphis  all  the 
winners  of  county  prizes  in  the  sur¬ 
rounding  territory,  accompanied  by 
their  county  agricultural  agents  and  by 
members  of  their  families,  the  news¬ 
paper  paying  their  expenses.  Many  of 
the  winning  farmers  had  never  been  to 
a  city  the  size  of  Memphis.  They  were 
guests  at  Forum  sessions  during  the  day, 
attended  a  dinner  in  their  honor  at 
niglit  with  Cully  A.  Cobb,  chief  of  the 
AAA  cotton  section  in  Washington, 
as  the  principal  speaker,  and  were 
taken  on  a  tour  of  the  city.  It  was 
at  the  dinner,  too,  that  the  county  cer¬ 
tificates  of  merit,  the  cash  prizes  for 
state  winners,  and  the  grand  prizes 
were  awarded. 

Picked  as  the  winning  farmer  by  the 
committee  was  George  P.  Harris,  small 
plantation  owner  from  Montgomery 
County,  Mississippi.  He  had  already 
received  the  county  certificate  of  honor 
and  the  $200  first  prize  in  Mississippi, 
both  given  by  the  Commercial  Appeal. 
At  the  banquet  he  was  awarded  the 
$500  cash  grand  prize  and  a  handsome 
trophy.  Mr.  Harris  had  won  the  first 
prize  in  Mississippi  in  1934  also,  but 
was  defeated  that  year  for  the  grand 
prize  by  J.  H.  (Bud)  Sanders,  60-acre 
tenant  farmer  from  Parsons,  Tenn.  It 
developed  at  the  Forum  this  year  that 
Bud  Sanders  had  used  his  prize  money 
in  the  interim  to  buy  a  small  farm. 

The  awards  were  given  on  the  basis 
of  the  answer  to  this  single  question: 
“What  farmer  in  the  Mid- South  made 
best  use  of  his  idle  lands  formerly 
planted  to  cotton  in  developing  a  per¬ 
manent,  live-at-home,  diversified  system 
of  self-sustaining  farming?” 

The  Forum,  originally  intended  mere- 
W  as  a  means  of  bringing  together  the 
Commercial  Appeal’s  winners,  was 
given  a  definite  “news”  significance  be¬ 
cause  of  the  prominence  of  the  speakers 
present.  The  Associated  Press,  United 
Press  and  International  News  Service 
sent  several  thousand  words  on  the 
event.  Papers  in  various  Southern  cities 
ran  stories. 

As  a  special  feature  Chester  C. 
Davis,  AAA  administrator  in  chief, 
addressed  the  group  from  Washington 
on  an  N.  B.  C.  hook-up  over  the 
National  Farm  and  Home  Hour.  His 
remarks  were  carried  by  60  stations,  in¬ 
cluding  WMC,  the  Commercial  Appeal 
station. 

It  was  announced  during  the  ‘‘Plant 
To  Prosper”  Dinner  at  night  that  the 
competition  will  be  sponsored  again 
next  year  for  the  third  time.  No  defi¬ 
nite  announcement  was  made,  but  it  is 
probable  that  the  Farm  Forum  will  also 
become  an  annual  affair. 


NEW  SYNDICATE  FORMED 

Chanin  Syndicate  is  a  new  feature 
service  with  headtjuarters  at  18  East 
41st  street.  New  York.  It  is  releasing 
a  new  half-page  all-illustrated  section 
called  “Laffs-of-the-Week,”  and  a  daily 
Iianel  of  caricatures  by  Robles  called 
“Personalities  on  Parade.”  Leo 
Chanin,  editor  and  business  manager, 
was  formerly  head  of  the  Chanin  Ad¬ 
vertising  Syndicate,  Inc.,  and  prior  to 
that  with  the  Standard  Kate  and  Data 
Service. 

IRVIN  JOINS  WOODWARD 

John  B.  Woodward,  national  adver¬ 
tising  representative  firm,  has  an¬ 
nounced  that  Arba  J.  Irvin  has  joined 
the  staff  of  the  (^icago  office.  Mr. 
Irvin  for  many  years  was  in  business 
as  an  adverti.sing  representative  in  Chi- 
ago  and  was  also  for  a  long  time  busi¬ 
ness  manager  of  the  Tulsa  Tribune. 


SHOP  TALK  AT  "THIRTY” 

(Conlinued  from  Page  52) 

courts,  this  may  be  enough.  But  when 
it  is  applied  to  an  important  decision  of 
the  Supreme  Court,  either  of  the  State 
or  of  the  United  States,  it  is  rarely  of 
any  significance  whatever.  What  dif¬ 
ference,  tor  instance,  did  it  make  in  the 
famous  Schechter  kocher  chicken  case 
how  many  chickens  Schechter  slaugh¬ 
tered  or  whether  he  lost  or  gained? 

The  whole  question  was  the  principle 
of  law  laid  down  as  to  the  respective 
rights  of  the  federal  and  state  govern¬ 
ments  and  of  the  individual.  In  this 
case  everylxxly  understood  this,  because 
even  this  intellectual  and  legal  problem 
had  a  sporting  interest.  It  affected  the 
coming  bout  l)etween  Oiampion  Roose¬ 
velt  and  his  unknown  opponent. 

But  when  this  sporting  interest  is 
lacking  it  is  difficult  to  get  a  report  of 
any  decision  of  the  court  of  last  resort 
from  which  the  reader  is  able  to  find 
out  what  was  decided.  He  can  learn 
w'hich  party  won  the  case,  but  not 
which  principle  of  law  was  established. 
If  lawyers  were  as  numerous  as  base¬ 
ball  fans,  this  would  be  impossible. 
Since  they  are  not,  we  can  get  by  with 
the  sort  of  court  reporting  we  do. 
One  sometimes  wonders  whether  this 

is  excuse  enough  for  doing  it. 

•  •  • 

A  FEW  years  ago  science  was  not 
news  except  when  it  blossomed 
out  in  some  spectacular  invention  that 
we  could  ride  on,  eat  or  wear,  or  sell 
for  money.  Now  science  itself  has  be¬ 
come  news  and  people  have  curiosity 
about  it.  Curiously  enough,  the  far¬ 
ther  away  the  scientific  fact  is  the 
better  people  like  it.  The  two  most 
interesting  sciences  are  archaeology, 
which  digs  up  things  thousands  of  years 
old,  and  astronomy,  which  reveals 
things  perhaps  millions  of  light-miles 
away.  Perhaps  this  is  because  science 
has  taken  the  place  in  the  imagination 
of  many  people  once  occupied  by  re¬ 
ligion.  In  the  days  when  life  was 
narrower,  each  person  knew  his  own 
neighborhood  and  his  own  particular 
doctrine  of  the  nature  of  the  Infinite 
and  Eternity,  and  hardly  anything  be- 


For  Everything  Electric 
See  General  Electric 

The  complete  G-E  line  enables 
you  to  encrust  one  manufac¬ 
turer  with  the  undivided 
responsibility  for  every  elec¬ 
trical  requirement  of  the 
modern  pressroom. 

For  particulars,  address  the 
nearest  G-E  office,  or  Gen¬ 
eral  Electric,  Dept.  6-201, 
Schenectady,  New  York. 

GEBTERAL  ^  ELECTRIC 


tween  these  extremes.  Perhaps  there 
is  something  of  the  same  attitude  still 
which  makes  the  news  of  today’s  prize¬ 
fight  and  ot  the  excavations  at  Ur  of 
the  Qialdees  interesting  but  the  crisis 
in  Europe  “higlibrow.” 


Anyhow,  if  we  are  going  to  print 
scientific  news  wliy  not  print  it 
right?  Not  iierhaps  in  the  Sunday 
magazine  pages.  There  the  tradition 
of  fantastic  speculation  is  too  firmly 
rooted.  The  question  is  not  what  has 
been  discovered,  but  what  somebody 
who  knows  nothing  about  it  imagines 
might  come  of  it.  Let  the  Sunday 
magazine  indulge  in  that  if  it  likes. 
Also,  the  various  strictly  scientific  ser¬ 
vices  are  doing  very  good  work  and 


what  comes  from  them  is  likely  toj 
both  popular  and  sound.  But  « 
not  too  much  to  say  that  much  ofM 
incidental  .scientific  news  which  cn^ 
over  the  wires  or  across  our  city^ 
would  give  the  horrors  to  anvone^ 
had  had  a  course  in  general  kience 
the  freshman  year  in  high  school  . 
still  retained  some  fraction  of  tiJ 
knowledge. 

It  is  neither  necessary  nor  possiW 
for  every  copyreader  to  be  a  scien^ 
But  there  onglit  to  lie  some  one  soid 
where.  alo:ig  the  line  from  the  ori3 
interview  with  the  scientist  to^tfe 
proofreader,  who  had  at  least  an  ama 
teur  and  popular  knowledge  of  whal 
it  was  all  about.  ' 
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HOE  MONARCH 

ROLLER-BEARING 

MATRIX  ROLLER 


A  HEAVY  DUTY  MACHINE,  OPERATED  FROM 
EITHER  END  AT  FAST  OR  SLOW  SPEEDS 


A  FEW  FEATURES 

MICROMETER  WORM  GEAR  PATENTED  SLIP  GEAR  ALL  PUSH  BUTTON 
IMPRESSION  DRIVE  RUNS  ASSURES  BETTER  ELECTRIC  CONTROL 
ADJUSTMENT  IN  OIL  BATH  MATS 


SEND  FOR  DETAILS 

R.  HOE  &.  CO.,  INC. 


GENERAL  OFFICES 

910  E.  138TH  STREET,  (AT  EAST  RIVER)  NEW  YORK  QTY 
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Stereotype  Room 
Elfficiency 


Means  quick  production  of  good 
plates  and  the  elimination  of  re¬ 
casts  as  far  as  possible. 


Moulding  Blankets 

Hard  and  Soft  Cork  Blankets 
Heavy  Wool  Moulders 
Light  Wool  Moulders 
Thin  Wool  Moulders 

(All  Sizes) 


Space  Packing  Felt 
4  Thicknesses — No.  25, 
No.  35,  No.  40,  No.  50 

Easy  to  tear,  quick  to  place 
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G  When  rush  hour  peaks  test  the 
capacity  of  your  stereo  room— this . 
Goss  Flat  Shaver  comes  throui^i 
100%.  Sturdily  built,  quickly  sc- 
cessible  and  simple  to  operate,  it 
turns  out  precision  work  with  a  mini¬ 
mum  of  eff^ort  and  cost.  ...  For 
shaving  shells,  this  machine  is  avsil- 
able  with  a  special  hold-down  device 
that  reinforces  the  shell  and  pireveoB 
buckling.  The  shaver  is  adjustsbk 
and  can  instantly  be  set  for  type  high, 
base  high,  or  pica  shell  shaving.  In¬ 
vestigate  the  outstanding  features  of 
this  Goss  Adjustable  Head  Flit 
Shaver  No.  72D. 
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M.  E.  NICHOLS  HONORED 

(SpfCUli  to  KullOU  &  I’UBLISHEK) 

WiNMPtii.  Man.,  Dec.  15. — Hon-  - 
oring  M.  li.  Nichols,  retiring  vice-  j 
presiJeiit  and  managing  director  of  the  i 
Winnipeg  iribune,  members  of  the  ^ 
Winnipeg  Press  club  gathered  Saturday 
evening  at  the  St.  Kegis  hotel  to  pay  . 
their  respects.  The  tribute  of  Mr.  i 
Nichols’  fellow  craftsmen  of  the  fourth  } 
estate  was  conveyed  to  the  guest  of  « 
honor  by  L)r.  jethn  \V.  Dafoe,  president  J 
of  the  H'miipeg  I'rce  Press.  On  be-  , 
half  of  the  club,  Mr.  Nichols  was  pre-  ^ 
sented  with  a  dressing  case.  \ 

■ -  I 

retired  editor  honored  < 

More  than  75  old  time  and  present 
day  newsiwiKTinan  were  hosts  to 
Charles  L.  Lancaster,  retired  city  editor 
of  the  old  I’itlsburyh  Sutt,  Dec.  7,  at  a 
testimonial  dinner  held  in  Pittsburgh. 
The  diners  included  lawyers,  doctors, 
dentists,  bankers,  and  other  who  had 
served  under  Mr.  Lancaster  on  dailies 
in  Buffalo,  Cleveland,  Salt  Lake  City 
and  Pittsburgh.  He  was  born  in  Lon¬ 
don,  England,  and  began  his  newspaper 
career  more  than  50  years  ago  in  Buf¬ 
falo.  He  resigned  when  the  Sun  was 
merged  with  the  Pittsburgh  Telegraph. 

MONTGOMERY  GETS  POST 

Henry  A.  Montgomery,  Detroit  at¬ 
torney  and  former  editor-in-chief  of 
the  Detroit  Times,  has  been  appointed 
'  Wayne  county  clerk  by  circuit  judges 
who  previously  had  ousted  the  incum- 
b^.  Elmer  B.  O’Hara,  chairman  of 
the  Democratic  state  central  committee 
following  his  conviction  on  a  bribery 
charge.  Montgomery  was  with  the 
Times  from  1921  to  1932  serving  as 
dty  editor,  managing  editor,  editor  and 
editor-in-chief. 

OREG9N  MEETING  JAN.  16-18 

Advancing  the  previously  scheduled 
dates  by  one  week,  Dean  Eric  W.  Allen 
of  the  University  of  Oregon  school  of 
journalism  has  announced  that  the  Ore¬ 
gon  Press  Conference  will  be  held  on 
the  campus  at  Eugene  Jan.  16,  17  and 
I  18.  Rol^rt  W.  Ruhl,  editor,  Medford 
I  Mail-Tribune,  will  preside.  Sessions  of 
the  Oregon  Editorial  Association  and 
the  Oregon  Advertising  Managers’  As¬ 
sociation  will  be  held  concurrently. 

ISSUES  GIFT  SECTION 

New  York  American  on  Sunday,  Dec. 
IS,  published  a  12- page  Christmas  Shop¬ 
ping  Guide  with  front  and  back  pages 
in  color.  Editorial  matter  as  well  as 
advertising  was  devoted  to  Christmas 
gift  suggestions. 

EDITOR  &  PUBLISHER 
Classified  Advertising 
RATES 

SITUATIONS  (Cash  with  Order) 

1  Time  —  .$•  per  line 

3  Times  —  .<•  per  line 
ALL  OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

1  Time  —  .75  per  fine 

4  Times  —  .M  per  line 
Count  six  words  to  the  line 

FOR.MS  CLOSE  THCRS.  NOON 
White  space  charced  at  same  rata  per  line 
per  insertion  as  eunad  by  frequency  of 
Ineertion.  Minimum  space,  three  lines. 
The  Editor  &  Publisher  reserves  the  right  to 
classify,  edit  or  reject  any  copy. 

Public  Notice 

laformatlon  Is  desired  as  to  whereabouts 
of  MART  ANAH  SPENCER  SHERIDAN, 
aged  about  57.  Malden  name,  Hartwell: 
sometimes  known  as  MARY  SPENCER. 
Said  to  have  been  employed  as  special 
writer  for  American  and  British  news¬ 
papers  and  to  have  reported  the  Scope 
trial  In  Tennessee  1925  for  a  British  news¬ 
paper.  Not  heard  from  since  1927.  OrlK- 
Inally  came  from  New  Milford.  Connecti¬ 
cut.  Any  information  concerning  her 
since  that  date  or  at  any  other  time  will 
be  greatly  appreciated.  Amos  H.  Marsh, 
New  Milford.  Conn. 

MaUlng  Lists  of 
Newspapers — Syndicates 
Lists  of  any  executives  In  the  dally  news¬ 
paper  and  syndicate  fields  will  be  ready 
•  .January.  Available  In  two  forms — 

1.  Typewritten,  for  copying. 

1.  Oummed  and  perforated,  for  affixing  to 
envelopes  In  the  manner  of  postage 
stamps. 

(Saves  time  and  typeing) 
otate  list  or  lists  desired  when  writing 
for  prices. 

^  *  P  MAIL  LIST  DEPT. 

1700  Times  Bldg.  Times  Square 

New  York. 


Business  Opportunity  Wanted 

Reporter  with  business,  promotional,  and 
photographic  experience  wishes  to  invest 
in  small  daily  or  weekly  in  New  Jersey 
only.  A-223,  Editor  Sc  Publisher. 

Newspaper  Brokers 

Dally  newspapers  available.  New  England, 
Pennsylvania,  Illinois,  California,  Mary¬ 
land,  North  Carolina.  Weekly  newspapers 
available.  New  England.  New  York, 
New  Jersey,  Maryland,  Pennsylvania.  All 
well  established  and  earning  protlt.  Price 
and  terms  reasonable.  J.  B.  Shale,  Times 
Building,  New  York. 

Buying,  selling,  mergers,  dallies  and  week¬ 
lies.  No  listing  charge.  Intelligent,  ener¬ 
getic,  contldentlal.  Feighner  &  Mapoles, 
Nashville,  Mich.,  or  111  Old  River  Road, 
Wilkes-Barre,  Pa. 

Exclusive  afternoon  newspaper; 
also  weekly 

M.  C.  Moore,  Beverly  Hills,  Calif. 

Newspaper  Wanted 

1  Want  to  Buy  A  Self-sustaining  Dally 
Newspaper  In  city  of  10,000  to  30,000  pop¬ 
ulation  where  I  can  deal  direct  with 
owner.  A  weekly  that  is  about  ready  for 
daily  fleld  would  be  considered.  Personal 
conference  will  be  arranged  where  offer 
warrants.  A-205,  Editor  &  IMblisher. 

Weekly — Pref.  Co.  seat  In  N.  E.  or  Mid 
Atlan.  States.  State  adv.  rates,  equip., 
circ.  &  sale  price.  Box  A-232,  Editor  & 
Publisher. 

Investment  Opportunity 

Executive — Need  capable  newspaper  execu¬ 
tive  at  once,  Editorial  or  business  depart¬ 
ment  experience.  Must  be  ready  to  invest 
not  less  than  310,000.00  after  looking  over 
fleld.  Most  unusual  opportunity  for  right 
man.  Don’t  answer  unless  you  are  pre¬ 
pared  to  personnally  investigate  Immedi¬ 
ately.  Unless  you  can  exchange  satisfac¬ 
tory  references  and  can  Invest  at  least 
310,000.00  after  qualifying  and  satisfying 
yourself  from  personal  investigation  that 
this  is  a  real  opportunity.  Address,  A-210, 
Editor  &  Publisher, _ 

Wanted: — Editor  who  can  invest  from 
31.000  to  35,000  in  cash.  Must  come  well 
recommended.  Have  wide  experience  in 
Editorial  work.  Must  know  features. 
Must  enjoy  writing  features.  Editing 
features  and  short  stories.  To  such  a 
man  a  new  feature  concern  can  offer  a 
wonderful  proposition.  A-235,  Editor  & 
Publisher. 

Circulation  Promotion 

Newspaperdom’sLeadlngClrculationBuilders 
Morrison  Plan 

“The  Plan  That  Pays  and  Proves  It” 
Write  the  John  P.  Morrison  Company, 
4th  Hr,,  Shops  Bldg,,  Des  Moines.  Iowa. 

For  good  newspapers,  this  27-year  old  In¬ 
stitution  continues  to  add  sound,  substan¬ 
tial  circulation  on  a  self-hnancing  plan. 
THE  CHARLES  PARTLOW’E  CO.,  Occi- 
dental  Bldg,,  Indianapolis. _ 

Bonded  Campaigns  Succeed — -Hudson  De 
Priest  &  Associates  World’s  Record  Cir¬ 
culation  Builders,  246  Fifth  Ave.,  N.  Y.  C. 

Foreign  Publications 

Diit-of-Town  Newspapers  Books 

Foreign  3lagaxlnes  Periodicals 

SCHULTZ  NEWS  AGENCY 
112  W'.  44th  St..  N.  Y.  C..  MEdallon  3-9061 

Multigraphing  and  Mimeographing 

Quick  Service — Quality  Work 

Century  Letter  Co. 

126  W.  46th  St.  BRyant  9-2277 

Photo-Lithographing 

No  Cuts  Needetl.  Illustrate  Advertising 
literature,  reproduce  letters,  bulletins,  etc. 
Lowest  prices,  $1.50  per  100  20c  additional 
lOO’s.  Passantlno,  250  W.  49th.  LO-5-7644. 


Syndicate  Features  Wanted 

.\rtlsts-Feoture  Writers — We  can  use  out¬ 
standing  features  worth  syndicating. 
Copyright  or  register  ideas  before  sub¬ 
mitting.  FEATURE  SALES  SYNDICA’l’E, 
612  No.  Michigan  Ave.,  Chicago. 

Syndicate  Features  Wanted:  Have  you  a 
feature  now  appearing  in  more  than  one 
newspaper?  Send  clippings,  not  sketches. 
Give  full  details,  terms.  Material  returned 
If  requested.  .\-173,  Editor  &  Publisher. 


IF  you  SEEK 
A  NEWSPAPER  JOB- 

1.  1HREE  40-word  ‘'tiluition''  ids  in  EDITOR 
«  PUBLISHER. 

S.  A  3-Rionlh  iubicriptlon,  or  txisniion,  lo 
EDITOR  a  PUBLISHER. 

3.  Rcfiiirslion  with  E  A  P  PertonntI  Servlet 

for  tlx  monlht. 

4.  Preperation  by  ut  of  100  photo-lilho  bel- 

ItUm  ebost  your  qaaliti^onr  end  ex¬ 
perience  with  yost  inepthot  included 
thereon.  Thete  we  tend  lo  newspapers 
needint  a  nun  of  yont  abilities. 

DRAFT  an  ed  new  if  yos  ere  seekina  a  news¬ 
paper  connection,  and  send  II  lo  us  with 
SS.OO  check  or  money  order,  lo  cover  all 
the  above  services.  A  refisbetion  blank 
will  then  be  sent  lo  yea.  A  reasonable  ad¬ 
ditional  perccniafla  cherte  will  be  made 
whea  and  if  a  position  is  secured  Ihroea  k 
oar  services. 

E&P  PERSONNEL  SERVICE 

L.  PABKEB  LIKKLT,  Mgr. 

1 700  Times  Btda.,  Times  Square,  N.  Y.  C 


Help  Wanted  t 

Prospective  4 

advertising  maiuiger-dlreetor  wanted  i 
PREFER  man  In  late  twenties  or  thirties  c 
with  large  and  small  city  experience;  per-  j 
sonable;  Rotarlan  yet  not  Babbitt;  know-  | 
ledge  national,  local,  promotion.  Candidate  ( 
should  be  in  position  to  take  fling  at  i 
position  offering  splendid  opportunities  to  f 
right  man  on  second  newspaper  in  city  of 
several  hundred  thousand  population.  In-  , 
quiries  kept  confldentlal.  Write  detailed 
first  letter.  A-217,  Editor  &  Publisher.  ^ 

Kditorial  man  who  has  had  one  or  more  | 
years’  experience  writing  for  TIME  maga¬ 
zine;  salary  in  excess  of  present;  location: 
Cleveland.  Write  Immediately,  fully  stat-  j 
ing  date  born,  experience,  references, 
salary.  Box  A-230,  Editor  &  Publisher. 

National  advertising  manager.  Want  man 
with  current  daily  newspaper  experience 
who  is  also  good  copy  writer  and  strong 
personal  salesman.  Write  Fully.  A-231, 
Editor  &  Publisher. 

iSyndieate  salesmen,  experienced  news¬ 
papers,  all  territories,  sure-flre  features. 
Attractive  proposition.  Full,  part  time. 
A-236,  Editor  &  Publisher. 

Situations  Wanted 

Advertising  .Assistant — 23 — 6  years  diversi¬ 
fied  experience  with  large  Metropolitan 
Daily;  sold  space — shopped  department 
store  merchandise  featured  in  newspapers 
— worked  in  office  getting  up  promotional 
data — familiar  with  many  phases  of  ad¬ 
vertising — accurate  typist — 2  years  college. 
Moderate  salary.  No  selling.  W.  I.  Haber, 
559  W.  164th  St.,  New  York. 

Advertising  Man — 10  years  In  classified  and 
local  display.  Proven  record.  Special  edi¬ 
tion  training.  Age  28.  References.  De¬ 
sire  Southwestern  Connecticut.  New  Jer¬ 
sey  or  Long  Island.  Salary  on  display. 
Salary  and  commission  on  classifled.  A- 188, 

E  &  I*  Personnel  Service. 

Advertising  Salesman-Manager — 11  years 
daily  experience.  Employed,  desires 
change.  Also  editing,  news  writing  ex¬ 
perience.  (’onsider  advertising  or  news 
exclusive  or  combination.  Fine  selling 
record,  expert  layout  and  copy  writer, 
good  personality.  Go  anywhere,  car.  Mar¬ 
ried.  29  years  old.  References.  A-204, 

E  &  P  Personnel  Service. 

Advertising  Solieitor,  24;  college  graduate 
In  business  administration;  seeks  oppor¬ 
tunity  to  join  small  daily  in  East;  have 
been  business  manager  of  class  publica¬ 
tion;  have  done  market  research;  can 
write  copy  and  make  lay-outs  for  adver¬ 
tisers.  Salary  $25.  A-238.  E&P  Per¬ 

sonnel  Service. 

Advertising  solicitor — Age  24,  single.  N. 
Y.  University.  Have  been  working  In  large 
New  York  Bank  for  last  4  years.  Do  not 
possess  knowledge  of  all  phases  of  adver¬ 
tising,  but  have  fundamentals  and  the 
aggressive  ability  to  sell.  Will  take  modest 
salary.  Available  on  two  weeks  notice. 
A- 2 16,  E  &  P  Personnel  Service. 

Auditor,  office  manager,  or  circulation 
manager.  Is  now  doing  special  work  for 
a  I.os  Angeles  paper.  W'as  auditor  for 
Audit  Bureau  of  Circulation  in  Chicago 
1923-34.  Is  college  graduate.  Prefers  a 
location  on  the  Pacifle  Coast,  but  will  con¬ 
sider  any  other  locality  where  opportunity 
of  permanency  presents  Itself.  Salary 
open.  A-213.  E&P  Personnel  Service. 

Capable,  well  educated  editorial  man; 
service  in  all  but  sports  department;  sober, 
reliable,  willing;  experience  over  approxi¬ 
mately  fifteen  years;  go  anywhere.  A-207. 
Editor  &  Publisher. 

Cartoonist — Political,  sports,  and  general. 
Also  draw  strips  and  comics  from  own 
ideas,  and  yours  too.  Some  of  my  ma¬ 
terial  has  appeared  In  Saturday  Evening 
Post.  Will  join  paper  or  syndicate  in 
any  locality  for  whatever  remuneration 
may  be  offered.  Give  me  a  trial.  A-209, 
E&P  Personnel  Service. 

Circulation  Man — 5  years’  experience,  age 
25.  married:  now  employed  in  large,  ag¬ 
gressive  organization;  morning,  evening 
and  Sunday;  experience  in  distribution  and 
boy  promotion:  medium  size  dally  pre¬ 
ferred.  A-206,  E&P  Personnel  Service. 

Circulation  man — Prefers  position  In 
Medium  size  Dally  paper,  five  years  ex¬ 
perience.  Now  employed  by  one  of  the 
largest  Midwestern  morning,  evening  & 
Sunday  aggressive  organization  known. 
Experienced  In  distribution  &  boy  pro¬ 
motion.  Married.  Age  24.  A-225,  E&P 

Personnel  Service. 


.Situations  Wanted 

Classiflcii  manager  or  tutsistant.  Seven 
years  metropolitan  experience  selling  class- 
ifled.  Proven  ability  to  produce.  Thorough 
knowledge  of  all  phases  of  operation.  En¬ 
ergetic.  r€'80urceful,  excellent  record. 
I’ossess  real  ideas,  make  friends  easily. 
Good  appearance  and  education.  Now 
employed.  A-193,  E&P  Personnel  Ser¬ 
vice. 

Columbia  Graduate,  22,  M.  A.  wants  posi¬ 
tion  in  editorial  or  publishing  office.  Will 
go  anywhere.  A-233,  Editor  &  I’ublisher. 

Cub  at  liberty.  1935  B.A.  Metropolitan 
night  assignment  experience.  Three  years 
of  varied  editorial  work  on  university  daily. 
Excellent  background  in  political  science, 
history,  economics.  Desires  work  on  any 
daily,  salary  immaterial.  Will  go  any¬ 
where  for  tryout.  A-200,  E&P  Personnel 
Service. 

Kditorial  man  with  10  years  success  all 
desks  and  press  association  work  wants 
magazine,  feature  syndicate  or  high  class 
publicity  job  In  New  York  City.  Has 
contributed  to  leading  magazines.  Able, 
fast  writer,  familiar  with  art,  makeup. 
Now  employed,  $75.  A-211,  E&P  Person¬ 

nel  Service. 

Newspaperman,  23,  wants  position  on  New 
England  weekly  or  small  daily.  Experi¬ 
ence  reporting,  features,  copy  reading, 
make-up.  Year  in  advertising  department 
Boston  dally.  College  degree  English  and 
journalism,  minors  economics,  history. 
Experience  on  four  newspapers,  radio  news 
service.  A-221,  E&P  Personnel  Service. 

Newispaper  Pressman,  Stereotyper — 25  years 
as  foreman,  desires  change.  First  class  on 
any  type  of  press.  Will  take  charge  of 
both  presses  and  stereo,  if  desired.  Refer¬ 
ences  from  past  and  present  employers. 
Must  be  permanent.  A-199,  E&P  Per¬ 
sonnel  Service. 

Qualltled  Editor  (any  desk),  reporter, 
proofreader,  operator,  advertising  or  make¬ 
up  man  seeks  change.  Seven  years  Utah, 
Idaho  dailies,  weeklies;  27,  single,  reliable. 
Prefer  editorial  department  or  machine. 
Earning  $32.50  week;  consider  less  if  plant 
modern.  Appreciate  correspondence.  A-237, 
E&P  Personnel  Service. 

Reporter-Stenographer,  22,  honor  graduate 
University  of  W’lsconsin,  honor  thesis.  Did 
reporting  throughout  college  course,  but 
qualify  chiefly  on  excellent  background  of 
general  knowledge.  Have  secretarial  train¬ 
ing.  Want  to  work  hard  on  a  job  that 
gives  good  experience.  Go  anywhere. 
A-222,  E&P  Personnel  Service. 

Sports  Editor,  11  years  experience  Ohio 
dailies.  Wants  change  from  present  posi¬ 
tion  he  has  held  for  five  years.  Reputa¬ 
tion  for  analytical  writing.  Knows  sports 
as  player  and  official.  Experienced  in 
features,  straight  news.  Married,  29,  col- 
’  lege  graduate.  Will  go  anywhere.  Box 
A-229,  E.  &  P.  Personnel  Service. 

Sunday  or  feature  editor — Available  Jan.  1; 
25  years  experience,  16  with  present  paper, 
national  reputation;  competent  newsroom 
background ;  will  take  department  or  assist 
present  head  to  Improve  paper.  Details  of 
..successful  record  on  file  with  EDITOR  & 
I’l’BLlSHER  Personnel  Service.  Box 
A-214. 

Telegraph  Editor  and  Writer — 25,  married, 
some  university.  Now  employed,  but  seek 
■  opportunity  with  daily  offering  advance- 
•  ment.  Moderate  salary.  Experienced  on 
virtually  any  desk,  expert  photographer, 
good  on  make-up.  Best  references.  In¬ 
vite  correspondence.  Will  go  anywhere. 

I  A-201,  E&P  Personnel  Service. 

Young  man  now  employed  on  large  South- 
>  west  daily,  five  years  experience  in  local 
‘  and  national  advertising  fleld  of  small 
daily,  local  fleld  on  large  daily,  desires 
'  position  as  advertising  manager  or  sales- 
'  man  of  daily  with  possibilities  In  town, 
preferably  the  Southwest,  from  12,000  to 
25,000  population.  Salary  nominal  with 
;  bonus  on  improvement  of  business,  single, 
knows  how  to  work,  references.  Box 

A-234,  Editor  &  Publisher. 

Young  man,  experienced  general  news  re¬ 
porter  and  sports  writer  seeks  position  on 
staff  of  eastern  paper.  Excellent  refer¬ 

ences.  A-228,  E&P  Personnel  Service. 

’  —  —  . 

;  Mechanical  Equipment  for  Ssde 

1  - 

1  Linotypes — 1,  5,  8.  11,  13,  19.  25.  Inter- 
,  types  B  and  C.  All  guaranteed.  Terms. 
HOFMANN  MACHINERY  &  ENGRAVING 

-  CO.,  413  I.afayette  St.,  New  York  City. 

®  90  H.P.  D.C.  Allis  Chalmers  motors  with 

I  Cutler-H.  control-750  R.F.M.  125  Volts — 
j  Reasonable.  Buffalo  Evening  News,  Buf- 
:  falo,  N.  Y. _ 

-  Photo-Engraving  Equipment  for  Sal* 

1  - - 

.  Engraving  Department  Equipment,  all 
e  standard  brands,  new  and  trade-in.  Esti- 
mates  furnished.  E.  T.  Sullebarger  Co.. 
I.  116  John  Street.  New  York  City. 

p  Photo-engraving  equipment  for  sale,  com¬ 
plete  plant  or  any  part.  Miles  Machine 
_  Co.,  18  E.  16th  St..  N.  Y. 


Circulation  Manager— Now  employed,  has  M*.— 

recently  doubled  home  delivery  circulation  fiawapapar  ^uppuos 

on  large  dally.  Have  handled  all  phases  -  - 1 

of  circulation  on  large  and  small  dallies.  Stereotype  and  Pressroom  Supplies — Elec- 
Results  have  been  secured  economically,  trie  Matrix  Scorching  Machines.  American 
Age  31,  college  graduate.  Eastern  location  Publishers  Supply,  Box  131,  West  I.ornn, 
preferred.  A-196,  E&P  Personnel  Service.  Mass. 
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Editor  &  Publisher  for  December  21,  1935 


In  the  absence  of  Mr.  Pew  abroad,  we  are  pleased  to  present  as  this  week’s 
fuest  conductor  of  “Shop  Talk  at  Thirty”: 

CHESTER  H.  ROWELL 
Editor,  San  Francisco  Chronicle 


the  prupositiun  that  most  people  will 
read  most  oi  the  headlines;  that  some 
ot  them  will  read  the  hrst  paragraph 
leads  of  some  of  the  articles  on  some 
oi  the  pages,  and  that  each  reader  will 
read  something  in  full  with  very  great 
interest.  Since  this  is  a  picture  oi  the 
permanent  state  of  mind  of  the  popula-  brought  it  into  the  world  and  thai4 

tion  as  a  whole,  it  is  also  a  detinition  what  will  keep  it  in  the  world.  Nci|» 

of  the  only  permanent  medium  which  theless,  the  r^son  why  news  |A 
can  reach  it.  papers  is  that  it  is  interesting.  It  is 

*  ♦  *  quires  no  thinking,  no  resourceful^ 

^  AM  reminded  that  this  situation  is  and  no  ingenuity  to  know  this.  £ 


no  other  motive.  The  notion  a] 
outsider  equally  assumes  that  every!' 
in  the  paper  has  some  motive,  for  i 
or  evil,  and  he  usually  has  a 
guess  what  that  purpose  was. 

Now,  of  course,  the  purpose  o|s| 
newspaper  is  news.  Tliat  is  I 


ICIlUllUCiU  tlUIL  Ulld  dlllUIUUll  19  CUlU  livr  w  ivuuw  Uill.  C.VMI 

not  new.  It  is  40  years  since  1  have  newspaperman  knows  it  by  pure  tr^ 


There  has  been  a  lot  of  talk  about 
the  changes  which  the  radio,  with  its 
spot  news,  may  make  in  the  conduct  of 
newspapers.  Obviously,  if  everybody 
were  listening  to  a  news  broadcast  each 
one  could  find  out  which  prize  fighter 
knocked  out  the  other  more  quickly 
than  any  “extra”  could  get  the  news 
onto  the  streets  and  to  him.  Perhaps 
this  may  mean  fewer  extras  of  that 
sort.  Most  newspapermen  would  not 
regret  it  much  if  this  happened. 

There  are  other  things  that  the  radio 
can  do  and  whatever  it  can  do  better 
than  the  newspaper  it  is  going  to  do. 
The  mere  fact  that  some  publishers 
regret  this  and  wish  it  had  not  hap¬ 
pened  has  exactly  nothing  to  do  with 
the  case.  The  railroads  did  not  want 
the  trucks  and  motor  buses  to  carry 
freight  and  passengers,  either,  but  what¬ 
ever  these  forms  of  transportation  could 
do  bettCT  or  more  cheaply  they  inevit¬ 
ably  did  do.  Old-fashioned  railroad 
men,  thinking  too  much  with  their 
memories  and  too  little  with  their  imag¬ 
inations,  discovered  this  too  late.  Now 
the  railroads  are  waking  up,  not  to  keep 
other  vehicles  out  of  business,  but  to 
find  more  enterprising  ways  of  contin¬ 
uing  in  business  themselves.  T'.ie  rail¬ 
roads  will  never  again  have  a  monopoly 
of  transportation,  just  as  the  newspaper 
will  never  again  have  the  monopoly  of 
news.  But  this  does  not  mean  that 
either  of  them  will  have  to  go  out  of 
business.  It  doubtless  does  mean  that 
both  of  them  will  have  to  wake  up. 


space,  because  news  and  advertising  are 
side  by  side  and  at  both  ends  of  col¬ 
umns  on  each  page,  and  the  pages  are 


read  Cicero’s  Letters,  so  my  quotations 
from  memory  may  not  be  accurate.  But 
this  is  the  way  1  remember  the  story: 

When  Gcero,  some  two  thousa^ 
years  ago,  was  proconsul  in  Cilicia,  he 
had  a  friend  in  Rome  named,  I  think, 
Caelius,  a  sort  of  cheap  politician  and 
gossip,  who  kept  him  informed  of  the 
news.  There  was  in  Rome  at  that  time 
a  daily  newspaper,  the  Acta  Diurna, 


tion  and  if  his  news  is  well-seliectii 
and  well-liandled  he  cannot  escape  nuk¬ 
ing  it  interesting.  If  he  tries  to  make 
something  else  interesting  it  may  call 
on  him  for  gifts  of  original.  a») 
all  of  us  have  that  gift. 


However,  the  frantic  nah  of 
“features”  into  newspapers  is  al¬ 
ready  unconsciously  substitutaq^  the 


whi(^  was  posted  up  in  the  Forum  and  standard  of  interest  for  the  standud  of 


’N  trying  to  analyze  the  problem,  sup- 


Chester  H.  Rowell 

above  and  below  one  another.  It  alone 
has  length,  breadth,  thickness  and  dur¬ 
ation — the  four  dimensions  of  “space- 
time.” 

Reducing  this  from  i^ilosophy  to 
business Radio  is  good  for  one  sort 
of  advertising,  the  billboard  for  another, 
and  the  newspai^r  alone  for  all  sorts. 
It  can  flash  publicity  like  the  billboard; 
suggest,  stimulate  and  appeal  like  the 


public  baths  and  probably  had  some 
form  of  limited  distribution  otherwise. 
Anyhow,  Caelius  got  the  day’s  “Acta” 
and  sent  one-half  of  it  to  Cicero,  while 
sending  the  other  half  to  a  friend  with 
instructions  to  read  and  forward  it  to 
Cicero.  Evidently  the  two  packages  got 
mixed  and  what  reached  Cicero  was  the 
sporting  and  scandal  section.  He  wrote 
back  something  as  follows :  “How  dare 
you  send  me  such  stuff,  which  no  one 
would  dare  mention  to  me  were  I  in 
Rome?  There  is  nothing  in  it  except 
the  biographies  of  the  gladiators  and  the 
proceedings  of  the  divorce  courts.”  To 
which  Caelius  replied,  explaining  the 
mistake  and  saying  the  other  half  of 
the  pai^r  would  be  coming,  and  adding 
something  like  this:  “I  would  rather 
include  many  things  which  do  not 
intCTest  you  than  neglect  one  thing 
which  you  would  wish.  I  expect  you 
to  omit  much.”  No  better  directions 
could  be  given  for  editing  and  read¬ 
ing  a  modern  newspaper.  And  nothing 
but  the  newspaper  can  meet  these  con¬ 
ditions. 


news,  in  a  large  part  of  the  paper. 
The  comic  strip  is  not  newt  and  it  it 
interesting,  and  we  have  made  the  dii- 
covery  that  it  is  more  interesti^t  if 
it  tells  a  continued  story  from  day  to 
day.  At  the  other  end  of  the  iotd- 
lectual  scale,  interpretative  featnre  writ¬ 
ing  is  news,  but  it  is  also  tomething 
much  more  than  news  and  diffeieat  from 
editorials.  It  goes  behind  the  news, 
or  under  the  news,  or  brings  tte  news 
together  into  a  related  picture.  Tlnsii 
people  who  want  this  sort  of  intel¬ 
lectual  diet  are  more  nunaerota,  prob¬ 
ably  we  must  not  overdo  it  But  erery- 
body  exprcts  a  development  of  news 
handling  in  this  line. 


'^HE  very  nature  of  routine  news 


|OME  of  us  who  are  old  enough  to 
remember  when  morning  newspapers 


service  frequently  makes  this  in¬ 
terpretative  asp^  especially  important 
Labor  negotiations,  for  instance,  which 
may  or  may  not  lead  to  a  stria;  are 
scarcely  important  news  even  in  a  local  i 
pap^r,  and  unless  the  prospect!  are  veryi 
ominous  they  are  not  news  at  ^  any-i 
where  else.  Most  such  negotiatkna  are^ 
settled  in  peace  and  never  become 
But  always  some  one  of  the^  nobodyi' 
can  predict  which,  breaks  out  into  some- 


came  out  in  the  morning  and  evening  thing  dramatic,  either  by  violei^  by 


the  advertising  radio;  and  argue,  explain  and  specify 
end  of  It  and  for  onw  go  highbrow  on  ^s  neither  of  them  can  do.  Ucan 
what  IS  supposed  to  be  a  lowbrow  sub- 
ject.  In  other  words,  what  is  the  Ein¬ 
stein  theory  of  advertising  and  what  has 


it  to  do  with  the  cash  box?  The  ques¬ 
tion  is  not  so  far  aside  from  the  point 
as  it  seems. 


cari^  unlimited  advertising,  without  re¬ 
pelling  you  by  the  part  that  does  not 
concern  you,  since  you  can,  without 
annoyance,  skip  that.  It  can  advertise 
bonds,  brassieres  and  roofing,  briefly 


newspapers  in  the  afternoon  would  not 
much  regret  it  if  the  rush  to  do  things 
quickly  and  to  beat  the  other  fellow 
on  the  street  by  three  and  three-eighths 
seconds  were  ended  by  some  competi¬ 
tion  able  to  eliminate  even  those  sec 
onds 
time 


tying  up  the  life  of  a  commmnty,  or| 
by  raising  some  important  or  interest- 
inw  issue. 

For  one  who  wishes  to  un^itand' 
such  news,  the  real  question  is  '  "hat,, 
the  dispute  is  about.  But  that  all  hap-fl 
We  might  even  go  back  to  the  pened  tefore  the  incident  became  newm 
when  the  final  ^ition  was  as  and  it  requires  either  interpretative^ 


u  seems.  or  a.t  length,  each  to  its  own  public. 

Each  m^ium  of  advertising  has  its  without  anybody  turning  off  or  needing 
uses,  which  practical  men  have  found  to  “tum  back.” 


out  by  experience.  Radio  advertising 
is  located  in  time;  billboard  advertising 
in  space ;  and  newspaper  advertising 
in  both.  Radio  time  has  one  dimen¬ 
sion  ;  billboard  space  has  two :  and 
newspaper  time-space  has  four.  This  is 
what  conditions  the  varying  uses  of  the 
three  sorts  of  advertising. 

Radio,  being  strung  along  the  one¬ 
dimensional  thread  of  time,  can  not  do 
two  things  side  by  side.  You  must  hear 
one  program  or  another,  and  the  adver¬ 
tising  and  the  entertainment  mutually 
exclude  each  other.  Thus  the  fraction 
of  the  time  that  can  be  devoted  to  ad¬ 
vertising  is  strictly  limited,  and  radio 
is  probably  not  the  best  way  to  adver¬ 
tise  lipstick  or  pipe  tobacco,  which 
would  drive  one  group  or  another  to 
“turn  off.”  Its  advantage  is  its  im¬ 
mediacy,  and  the  fact  that  the  ear, 
which  is  the  time  organ,  can  not  be 
closed,  like  the  eye,  the  space  organ. 


nearly  a  finished  product  as  it  was  pos-  paragraphs  in  the  news  or  else 
sible  to  get  out  under  the  circumstances,  interpretative  articles  to  go  back  top 
instead  of  being  merely  a  make-over  things  which  did  not  happen  yestermy 


Thus  we  have  what  might  be  called 
“the  Einstein  theory  of  advertising.” 
At  least  it  explains,  in  one  way,  why 
many  advertisers  choose  radio,  the 
“time-medium”;  why  others  select  bill¬ 
boards,  the  “space-medium”;  and  why 
a  far  larger  group  use  the  newspaper, 
this  medium  alone  having  all  four  di¬ 
mensions  of  “space-time.” 


of  the  conglomeration  of  earlier  edi¬ 
tions,  such  as  too  often  happens  now. 

If  gross  sales  were  slightly  decreased 
to  all  newspapers  alike,  there  would 
be  no  change  in  competitive  conditions 
and  the  circulation  eliminated  would  be 
for  the  most  part  that  which  is  of 
little  or  no  value  to  the  advertiser  now. 


and  which  were  not  news  _  when  thqtj 
did  happen,  and  bring  them  into  a  stay^ 
which  cannot  really  be  understood  with¬ 
out  them. 


'Yy/’HILE  I  am  about  it,  may  I  makj 


futile 


vhat 

plea 


I  know  to  be  a  vam 
to  bring  two  other  soi 


^^PPLYING  the  same  principle  to  the 


Billboard  advertising,  on  the 
other  hand,  occupies  much  space 
but  little  time.  You  cannot  escape  it, 
but  you  glimpse  it  only  for  an  instant, 
as  you  flash  by.  Its  effort  is  to  photo¬ 
graph  a  word,  a  picture  or  a  phrase  on 
the  film  of  your  memory.  It  can  not 
argue,  explain,  persuade  or  induce.  It 
can  promote  one  sort  of  publicity  ex¬ 
tremely  well,  and  the  others  not  at  all. 

The  newspaper  dwells  in  time,  be¬ 
cause  it  comes  periodically,  deals  in 
the  day’s  news  rather  than  the  eternal 
verities,  is  read  one  thing  after  another, 
and  can  be  laid  down  and  taken  up 
later.  It  has  all  three  dimensions  of 


news,  the  printed  word  is  the  only 
medium  that  can  meet  all  these  condi¬ 
tions.  Radio  may  flash  news  to  those 
who  happen  to  be  listening  at  that  in¬ 
stant.  It  may  be  even  physically  pos¬ 
sible  to  make  a  whole  newspaper  that 
could  be  played  on  the  phonograph. 
But  if  there  were  such  a  newspaper  the 
only  way  to  hear  it  would  be  to  hear 
it  through  in  order. 

Nobody  reads  a  newspaper  way 
and  nobody  would  have  the  patience  to 
listen  to  a  phonograph  that  way  for 
anything  but  the  very  briefest  resume 
such  as  he  can  now  get  over  the  radio, 
if  he  listens. 

The  very  difference  between  time  and 
space  makes  it  possible  for  the  news¬ 
paper  and  impossible  for  any  other 
m^ium  to  print  all  the  news,  all  the 
comments,  all  the  features  and  all  the 
advertising,  each  separate  item  done 
with  the  fullness  which  appeals  to  the 
particular  person  most  interested  in  that 
item,  without  in  the  least  hampering 
the  remainder  of  the  readers,  each  of 
whom  may  be  more  interested  in  some 
other  article. 

A  newspaper  is  put  together  upon 


lilt  auvtiiiati  iivjv*.  limit  pita  -  . 

The  quality  of  the  newspaper  would  be  of  news  up  to  the  basetall  stMdartttM 
immensely  improved.  Baseball  news  is  both  vivid  airf  accar^ 

As  it  is  now,  in  the  city  of  San  Fran-  ate.  It  is  presented  so  as  to  be  int^^ 
cisco,  where  I  live,  he  must  be  an  early  esting  and  colorful  to  the  casu^ 
riser  indeed  to  get  up  in  the  morning  and  yet  so  as  to  stand  the  cri 


before  the  first  edition  of  the  evening 
newspapers  is  out,  or  must  have  an  ex¬ 
ceptionally  early  dinner  if  he  leaves  his 
office  without  the  first  edition  of  to¬ 
morrow  morning’s  paper.  The  news¬ 
papers  apparently  do  not  know  how  to 
do  anything  about  it.  Perhaps  the  radio 
might  perform  the  service  of  doing  it 
to  them. 


ThenH 


Times  change,  and  unless  we  change 
with  them  we  are  left  behind.  Per¬ 
haps  we  need  again  to  be  highbrow 
enough  to  analyze  the  basis  of  our  tra¬ 
ditions.  The  outsider  who  comes  into 
a  newspaper  office  and  inquires  what 
was  the  purpose  in  printing  a  certain 
piece  of  news  and  w’hat  good  it  did, 
might  as  well  ask  that  question  in  San¬ 
scrit  as  in  English  to  the  purely  news¬ 
paper-minded  man  on  the  desk,  whose 
answer,  “We  printed  it  because  it  was 
news.”  is  equally  unintelligible  to  the 


examination  of  the  expert, 
could  be  no  higher  standard  of  ne 
treatment  than  that  reached  by 
sporting  writers  in  reporting  a  Wori™ 
Series  liaseball  game,  an  important  loo*' 
hall  game  or  a  championship  pnr* 
fight.  The  reason  this  is  done  well 
that  readers  will  tolerate  nothing^  1< 
and  that  the  groups  of  readers  mti 
ested  in  those  particular  sorts  of  nc 
are  very  numerous. 


N' 


OW  come  to  the  other  two 
gories,  news  of  the  courts  anol 
scientific  news.  . 

When  the  police  court  reporter  gnoe 
uates  to  the  courthouse  beat,  he  c!» 
always  find  out  who  won  or  lost  a 
certain  suit  and  whether  the  ^°***’ ?^ 
sentenced  to  punishment  or  required  w 
pay  damages.  This  is  the  sporting 
titude  toward  a  contest  between  persoi^ 


news,  lb  equally  uiiiiiiciiiKiuic  lu  i..e  which  the  interest  is  in  who  ^ 

inquirer.  It  is  just  a  tradition  in  the  bow  did  he  win  it,  and  what  was 
newspaper  office  that  the  purpose  of  a  prize. 


newspaper  is  news  and  that  news  is 
its  own  end  and  its  own  excuse,  having 


As  to  a  dramatic  suit  in  the  lowef 
(Continued  on  page  SO) 


